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GE's New Price 
Policy Startles 
Appliance Trade 


CuIcaGo, Nov. 24—Whatever be- 
comes of General Electric Co.’s 
new plan for abjuring list prices 
in national advertising and leaving 
them up to its distributors, it has 
succeeded in startling both com- 
petition and dealers. 

In fact, while reaction to the 
move ranges from negative to pos- 
itive to just plain confused, near- 
ly everybody agreessthat the move 
is “revolutionary”—if it is really 
carried out. 

GE’s major appliance division 
started what may well become an 
intra-industry hassle Monday 
when it announced that it will no 


|- longer put “suggested” list prices 


on an extensive list of larger ap- 
pliances. 

This included refrigerators, 
washing machines, dryers, dish- 
washers, garbage disposal units, 
water heaters, electric ranges and 
air conditioners. Henceforth, it 
was said, GE distributors will do 
the price suggesting, based on “in- 
stallation costs” in their areas. 


s An immediate reaction was that 
this had little to do with installa- 
tion costs and much to do with 
competition from price-cutters. An 
official of the National Retail Dry 
Goods Assn., for example, praised 
the move as allowing retailers to 
adjust prices locally and “fight 
discounters with their own weap- 
ons.” 

Another trade source explained 
the new order this way: That GE 

(Continued on Page 8) 
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Government to Ease | 
Way for New-Drug 
Sales Campaigns 


WASHINGTON, Nov. 23—New pro- | 


cedures adopted by the Food and 
Drug Administration today are, 
intended to enable all manufac- 
turers to get their sales campaigns | 
off to an even start when new 
drugs pass from the “prescription 
only” stage to the point where 
they can be offered for over-the- 
counter sale. 

Under the Food and Drug Act, 
drugs sell on a “prescription only” 
basis until their safety is estab- 
lished. In the past, they have been 
released on a company-by-com- 
pany basis, in a cloak-and-dagger 
atmosphere as individual compa- 
nies developing similar products 
scrambled to be first to hit the 
market. 


s New provisions of the law, de- 
signed to confine the “prescription 
only” label to untested products, 
specify that a product may not be 
sold “for prescription only” once 
it is authorized for over-the-coun- 
ter sale. 

To make this effective, FDA 
will announce when it believes a 
new drug has been fully tested. 
Soon afterwards, all companies 
marketing this drug will be re- 
quired to remove the “prescription 
only” label, and provide full di- 
rections for over-the-counter sale 
and use. Doctors, manufacturers 
and other qualified experts who 
feel the product has not been pro- 
perly tested will be allowed to 
comment on proposed switch- 
overs, but the law does not permit 
delay for economic reasons—for 
example, to accommodate compa- 
nies which are late in entering the 
field. 


Fedders-Quigan to Launch $1,000,000 Drive 
for Air Conditioners with ‘Invisible’ Ad 


BurraLo, Nov. 24—Fedders- 
Quigan Corp., manufacturer of 
home air conditioning units, will 
sponsor what it claims is the first 
“invisible” ad in advertising his- 
tory, which will appear as the first 
page of a four-page insert in the 
January issue of Electrical Mer- 
chandising. 

The insert will open the com- 
pany’s $1,000,000 advertising and 
sales promotion campaign for 1955 
which calls for the use of 125 
newspapers in 85 markets, 12 con- 
sumer magazines, about the same 
number of business and profes- 
sional magazines, classified tele- 
phone directories in major mar- 
kets, and elaborate advertising, 
merchandising and publicity kits 
for dealers. 

The “invisible ad,” scheduled to 
run in the January statistical issue 
of Electrical Merchandising, will 
be a blank page containing a 
“secret message to be read by Fed- 
ders dealers only.” Printed in in- 
visible ink, the message will mate- 
rialize only when the reader holds 
the page against a hot electric 
light bulb. The message promises 
prizes to the first dealers who fol- 
low certain merchandising instruc- 
tions. 


= At a meeting this week in White 
Sulphur Springs, W. Va., officers 


| 


of the company told 150 of its dis- 
tributors about the forthcoming 
campaign for more sales. 

Salvatore Giordano, president 
and board chairman, told the dis- 
tributors that the industry “shake- 
out,” which few had anticipated 
until much later, had occurred in 
1954 and that “Fedders had 
emerged substantially stranger 
than its competitors in the home 
air conditioner field.” He said that 
the company now has 9% of the 
market. 

A. J. De Fino, v.p. and general 
manager, derided the “gloom and 
doom prophets in the air condi- 
tioner industry.” He announced 
that Fedders-Quigan is launching 
a ten-year. $20,000,000 plant ex- 
pansion program and the largest 
merchandising campaign in the 
history of the industry. 


® Robert E. Cassatt, sales manager 
of the refrigeration appliance divi- 
sion, in a filmed presentation, 
“The Changing American Market,” 
emphasized that air conditioners 
are now being considered neces- 
sary rather than luxury items. In 
a moderate income housing devel- 
opment in Philadelphia, he said, 
20% of the homes were equipped 
with at least one air conditioner. 
This compares, he said, with the 


(Continued on Page 4) 


Only ONG MOLE Monday Night 
_ el fore You. “Ano Ay hat 


LAST-MINUTE REMINDER—This page ad, 
which will appear Dec. 19, is the 
last of five Sunday memos to 
Christmas shoppers in the nation’s 


capital. The Washington Post & 
Times Herald is running the series 
as a service to advertisers, remind- 
ing gift seekers of special holiday 
evening shopping hours. 


How GM's Salute 
to 50,000,000th 
Car ‘Just Growed’ 


Detroit, Nov. 24—A _ super-co- 
lossal promotion, that General Mo- 
tors Corp. stumbled into back- 
wards, this week appeared to have 
scored a huge success—for the 
company and for 127 newspapers 
which climbed aboard to celebrate 
the company’s 50,000,000th car. 

The notion of ticking off the 
50,000,000th GM car with editorial 


(Continued on Page 108) 


‘Ogilvy Offers ‘Program of Reform’... 


Agency ‘Starter Fund,’ 


Admen’ sU 


? recount Goes to 
Weintraub in April 


New York, Nov. 24—William 
H. Weintraub & Co., which last 
week announced a new president 
and other major executive ap- 
pointments, will take over the 
Willys Motors (a subsidiary of 
Kaiser Motors Corp.) account at 
the end of April. 

Weintraub currently handles the 
Kaiser-Willys sales division of the 
company, which was formed in 
one of the year’s major auto mer- 
gers. The enlarged account will be 
about double Weintraub’s billings 
for the automobile client. Willys 
Motors currently is serviced by 
Ewell & Thurber Associates. 

Meanwhile, Mr. Weintraub, who 
becomes chairman of the board 
of the agency when Elkin Kauf- 
man moves up to the presidency 
next year, denies reports that he 
is planning to retire. He also 
scoffed at rumors that his son, 
William H. Weintraub Jr., exec. 
director of radio and tv produc- 
tion, is leaving the agency. 

Next year’s executive realign- 
ment will, however, find two top 
names missing from the staff. 
Harry Trenner, v.p. in charge of 
radio and tv is leaving. His re- 
placement has not been decided 
upon. Dr. Leon Arons, v.p. and 
director of research, has resigned 
as of Jan. 31, his future plans to 
be announced later. 

Elevated to the post of v.p., ef- 
fective Jan. 3, is William A. Jen- 
sen, formerly an account execu- 
tive. 


Last Minute News Flashes 


GE Accounts to Brooke, Smith, French & Dorrance 


New York, Nov. 26—Brooke, Smith, French & Dorrance, New York, 
has been named to handle advertising for two departments of the 
General Electric Co., Trumbull Components department and Distribu- 
tion Assemblies department, both located at Plainville, Conn. Appoint- 
ment of BSF&D follows the recent resignation of Wilson, Haight, 
Welch & Grover, Hartford, Conn. (AA, Oct. 18). 


United Artists Schedules Big Push for “Vera Cruz” 


New York, Nov. 26—United Artists Corp. next month will break 
one of the largest campaigns it has ever run in magazines and Sunday 
supplements for its movie “Vera Cruz” to be premiered Christmas 
week in 70 cities. Schedule calls for facing half pages in color, featur- 
ing two stars, Bert Lancaster and Gary Cooper, to break Dec. 19 in 
This Week Magazine, followed by similar insertions in Metro Comics 
Group (Dec. 26), Look, (Dec. 28), Life, (Jan. 10), The American 
Weekly (Jan. 16) and Seventeen and Red Book in January and Feb- 
ruary issues respectively. Monroe Greenthal Co. is the agency. 


Burlap Council Moves from JWT to Victor A. Bennett 


New York, Nov. 26—The Burlap Council has switched its advertising 
account from J. Walter Thompson Co. to Victor A. Bennett & Co. Plans 
for 1955 call for substitution of specific product promotion for insti- 
tutional advertising and for intensification of the council’s farm 


program. 


K&E Will Handle Shell's P. R, Advertising 


New York, Nov. 26—Shell Oil Co. 


has appointed Kenyon & Eckhardt 


to handle public relations advertising effective Jan. 1. J. Walter 

Thompson will continue to handle Shell product advertising, and K&E 

will retain the product advertising for Quaker State Oil Refining Corp. 
(Additional News Flashes on Page 109) 


Proposed 


Four A’STold How to 
Make Advertising Men 
Happier and More Secure 


For other news and pictures of 
the Four A’s conference see Pages 
2, 3, 22 and 111. 


New York, Nov. 24—A four- 
point “program of reform” for the 
advertising business—“to reduce 
tension, to increase stability, and 
to make agencies happier places to 
work in”—was advanced at the 
eastern conference of the Ameri- 
can Assn. of Advertising Agencies 
here yesterday by David Ogilvy, 
president of Ogilvy, Benson & 
Mather. 

Declaring that “our business has 
grown great from the efforts of our 
trail blazers, our iconoclasts, our 
pioneers, our dissenters, our rebels, 
our eccentrics, and our maver- 
icks,” he called for four specific 
“reforms”: 


el. An end to the system of se- 
lecting agencies by questionnaire. 


e2. Establishment of a revolving 
fund to help finance the creation 
of new agencies. 


e3. Expulsion of agencies which 
violate the moral and _ ethical 
(Continued on Page 105) 


Martin Zitz, 38, 
Named President 
of Henri, Hurst 


Cuicaco, Nov, 26—Martin Zitz, 
38, who joined the agency five 
years ago after serving as adver- 
tising manager of Elgin American 
Division of Illinois Watch Case 
Co., has been elected president of 
Henri, Hurst & McDonald. He was 
previously senior v.p. Before join- 
ing Elgin American, Mr. Zitz 
served for six years in a top 


Martin Zitz 


E. F. Hascall 


merchandising capacity at Wie- 
boldt’s Department Stores. 

At the same time, E. F. Hascall, 
who has been with the agency for 
ten years, was advanced from ex- 
ecutive v.p. to vice-chairman of 
the board. He will concentrate his 
activities on the creative phases 
of the agency’s work. 

In the -move to give younger 
executives more recognition, W. B. 
Henri, president of the agency 
since its inception, assumes the 
new title of chairman of the exec- 
utive committee. W. D. McDonald 
continues as chairman of. the 


board. Both will continue their 
active participation in the agency. 
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1,500 Admen 
Air Problems at 
4A‘s Meet in N.Y. 


New YorK, Nov. 24—Nearly 
1,500 agency men turned out for 
the three-day eastern annual con- 
ference of the Four A’s to hear 
the business analyzed at least 11 
different ways; from all 11 ses- 


Eastern Four A's 


sions they took away advice for 
improvement—improvement of 
everything from techniques to ad- 
vertising’s standing in the com- 
munity. . 

In the marketing session, agen- 
cy men heard Sidney W. Dean Jr., 
v.p. of McCann-Erickson, urge 
that agencies which have concen- 
trated only on making the con- 
sumer want the goods also concen- 
trate on getting the goods to the 
consumer. 

F. C. Stakel, advertising mana- 
ger of the Aluminum Co. of Amer- 
ica, asserted flatly that an adver- 
tiser depends on outside help, 
which he must get from his agen- 
cy and other sources. “Marketing 
help is not just one of the things 
an advertiser needs from his agen- 
cy, it is the need,” he said. 

Mr. Stakel feels that an agency 
ought to know as much or more 
about marketing the client’s prod- 
ucts as does the client; that the 
agency ought not only to be aware 
of new markets, but have a plan of 
action ready when and if they do. 
He gave examples of occasions 
when Alcoa’s agencies have come 
through with timely merchandis- 
ing strategy, including one which 
saved the farm roofing business 
for the company. 


s Fred B. Manchee, exec. v.p., 
Batten, Barton, Durstine & Osborn, 
named seven agency services in 
the marketing area which a good 
agency must render: (1) market 
analysis, (2) sales analysis, (3) 
packaging, (4) pricing and dis- 
counts, (5) sales hypodermics, (6) 
point of sale merchandising and 
(7) distribution. 

And he had one clear word of 
caution: “There have been in- 


(Continued on Page 110) 


Peanut Men Plan 
$1,000,000 Drive 


WASHINGTON, Nov. 23—The pea- 
nut industry has been offered a 
plan to recapture its “happy year” 
status of 1948, when it produced 
1,000,000 tons of peanuts. A pro- 
posal to spend $1,200,000 in 1955 
for institutional public relations, 
advertising and sales promotion 
was made by the National Peanut 
Council at a conference of the in- 
dustry’s leaders at Virginia Beach, 
Va. 

While the 1948 crop brought 
prosperity to everyone in the pea- 
nut industry, the government lost 


MARKETING’S THE TOPIC—Four A’s session hears Fred- 


erick C. Stakel (standing), advertising 
of the Aluminum Co. of America. Seated from left: 
Fred B. Manchee, executive v.p. of BBDO; John A. 
Hise Jr., v.p. and director of market development 


manager 


Advertising Age, November 29, 195- 


for Compton Advertising; C. Darrel Prutzman, part- 
ner and director of plans and merchandising for 
Horton-Noyes Co., Providence; G. Montagu Miller, 
v.p. of Young & Rubicam, and Sidney W. Dean Jr., 
v.p. of McCann-Erickson. 


$25,000,000 that year under the 
farm support program. Crops have | 
been declining since farm supports | 
were removed. The 1954 crop was | 
only 500,000 tons. 

The council contends that the 
industry, with a stepped-up adver- | 
tising campaign, can sell the $25,- 
000,000 worth of peanuts to con- 
sumers instead of the government. 

Plans are to raise $1,200,000 for 
the 1955 campaign by asking shell- 
ers to pay $2 per ton of farmers’ 
stock peanuts, which: they will 
pass on to the manufacfurers as 
direct cost. 

A special committee of the Na- 
tional Peanut Council is now con- 
sulting with the industry and will 
bring in a resolution based on its 
findings at the annual convention 


| 
| 


of the council in April. 
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Young Presents Unusual Christmas ‘Gift’ 
to Fete Women’s Ad Club on Its 37th Birthday 


Cuicaco, Nov. 23—James Webb 
Young, veteran advertising man, 
presented an unusual and early 
Christmas gift to the Women’s 
Advertising Club of Chicago to- 
night at its 37th birthday celebra- 
tion. Having, as he said, sworn off 
giving and listening to speeches, 
Mr. Young departed from the 
usual speech-making techniques 
to give a preview of the Christmas 
card he will send this year. 

“Mirror For A Lady” is the fifth 
book Mr. Young has written and 
published to be sent in lieu of a 
Christmas card. In the newest 
“greeting” he poses the question: 
Why do people—even advertising 
people themselves—feign an im- 
perviousness to an ad while, at the 
same time, placing a high value 
on it, and even enjoying it? 

The reason, Mr. Young sug- 
gested, is that most people do not 
like to admit they can be per- 
suaded, which is after all, the aim 
of all advertising. 


= But there are some people, he 
contended, who look at advertis- 
ing realistically, seeing themselves 
as they are—as the mirror shows 
them to be. Hence the title, “Mir- 
ror For A Lady.” 

To these people he addressed a 
realistic analysis of advertising. 
Such an analysis shows, according 
to Mr. Young, that advertising 
serves some basic human needs: 
the need for orientation, for being 
reminded, for getting different 
kinds of news, for overcoming in- 
ertias and for certain psychologi- 
cal satisfactions, such as prestige. 

The need which Mr. Young de- 
scribes as orientation derives, he 
says, from the human feeling of 


HUGH V. MUNCE has been appointed 
coordinator of regional account 
executives on the Dodge passenger 
car account by Grant Advertising, 


fear and discomfort in strange 
situations and places. Advertising, 
he says, caters to this need by pro- 
viding the familiar. He implied a 
formula for creating an ad: Make 
your product familiar, first; then 
make it desirable. 

The need to overcome our in- 
ertias he traced to the psychologi- 
cal belief that human beings have 
deep underlying reserves of ener- 
gy that can be aroused. Advertis- 
ing, he said, attempts to arouse 
these energies and hence over- 
come the inertia that is inevitably 
bound up with facing the un- 
known. 


Bohack Food Chain 
Adds Voice to the 


‘Fewer Deals’ Chorus 


NEw York, Nov. 23—Joining the 
growing supermarket chorus 
against deals, Charles F. Nickel, 
buyer for H. C. Bohack Co., yes- 
terday cautioned admen here 
about underestimating the intelli- 
gence of the consumer. 

Mr. Nickel told the Advertising 
Men’s Post of the American Legion 
that there has been “a rash of 
deals” in the past year, so many 
that they have become “monoto- 
nous.” 

He also blasted manufacturers 
for trying to move goods via dras- 
tic price cuts, thereby reducing the 
retailer’s margin. He said grocery 
outlets should refuse to promote 
under-priced items. 

The Bohack executive took a 
swipe at premium offers, too. He 
told the admen: “Don’t call it a 
$3 value when the premium is 
worth at best 95¢.” 

The public is wise to these tac- 
tics, Mr. Nickel said, and won't 
take “make-believe bargains.” 


s There should be more honesty in 
advertising and less detracting of 
competitors, Mr. Nickel declared. 
He said the candy industry still 
hasn’t recovered from the “Reach 
for a Lucky Instead of a Sweet” 
campaign of the ‘30s. But he 
warned candy manufacturers 
against retaliating today with a 
campaign based on the cancer-cig- 
aret controversy. “Two wrongs 


| don’t make a right,” said Mr. Nick- 


el. 


BAB Names Danielsen 

Kenneth P. Danielsen, former 
account executive at Ross Roy 
Inc., has joined Broadcast Adver- 


Ryan Is Named 
Exec. V.P. of 
Quality Group 


Cuicaco, Nov. 23—William B. 
Ryan, former head of the Broad- 
cast Advertising Bureau, has been 
named exec. v.p. of Quality Radio 
Group, it was announced today by 
Ward L. Quaal, v.p. of Crosley 
Broadcasting Corp. and QRG 
president. 

Mr. Ryan’s appointment came 
during a full day of meetings of 
the Quality Radio Group board 
yesterday. It completes a _ five- 
month gestation period during 
which the 25-station tape pro- 
gramming cooperative has been 
getting itself organized. 


s According to Mr. Ryan the 
group will open offices in New 
York next week, with a midwest- 
ern office in Chicago to be estab- 
lished in the near future. 

A veteran in the field of broad- 
cast organization work, Mr. Ryan 
was the first president of Broad- 
cast Advertising Bureau, serving 
in that post until February of 
this year. Prior to that he directed 
a reorganization of the National 
Assn. of Broadcasters (now 
NARTB) as general manager of 
that organization. Before joining 
the NAB in 1950 Mr. Ryan was 
general manager of KFI, Los An- 
geles, for eight years. 


Plywood Promotion 
Urges Wooden Yule 


Decorations, Gifts 


TacoMa, Nov. 24—A Christmas 
package urging lumber dealers to 
promote themselves as Santa Claus 
headquarters for do-it-yourself en- 
thusiasts has been wrapped up by 
the Douglas Fir Plywood Assn. 

The promotion, backed with 
magazine ads, centers on a mer- 
chandising plan for dealers. The 
association has mailed to 28,008 


21 home _ workshop plans 
Christmas decorations, 


for 


| 


_ photos of the best plywood decora- 


|tions or gifts made by their cus-| 


tomers. 
The consumer phase of the pro- 
‘motion includes insertions in 


|American Home, American Voca- 


Detroit. He formerly was with tising Bureau, New York (Radio| tional Journal, Better Homes & 


MacManus,-John & Adams on the Advertising Bureau effective Jan. | Gardens, Future, House & Garden, 


Pontiac Motor division account. 
Grant also has named David D. 
Wines, previously assistant adver- 
tising and sales promotion mana- 
ger of the Barclay division of Hi- 


1), as a reporter-writer on the na- 
‘tional promotion staff. 


Cott Issues House Organ 
A monthly publication for bot- 
tlers and employes, 


|Household, Industrial Arts, Par- 
/ents’ Magazine, Popular Mechan- 


|ics, School Shop, Sunset and Town 


Journal, 


_ The dealer kit includes plan dis- 
“Cott to Be play racks, banners, newspaper ad 


ram Walker Ltd., an account exec- | Good News,” has been launched by | mats and radio-tv spot scripts. 


utive in Detroit. 


Cott Beverage Corp., New Haven. 


The Condon Co. is the agency. 


U.S. lumber dealers a package of 


toys and| 
gifts made of fir plywood. For} 
added push, the association offers | 
$1,000 in prizes for dealers who} 
|submit snapshots or newspaper | 


\Newsstand Sales 

+ ’ 
Up for ‘TV Guide 
| a . 
and ‘Collier’s’ 
NEw York, Nov. 22—Collier’: 
.ana TV Guide are the only two 
| Magazines of the top 24 newsstand 
_sellers to show an increase in sale: 
|for the first six months of 1954 
compared with the same period in 
1953, according to the “S-M Box 
Score,” recently released by the 
S-M News Co., New York. 

Collier’s moved from 34th posi- 
tion on the “Box Score” to No. 14 
with an increase of 64.3%. News- 
stand sales rose from an average 
569,849 in the first six months of 
1953 to 936,538 sales per issue for 
the same period in 1954. 

Although Ladies’ Home Journal 
maintains its top position on the 
newsstands, with 1,786,455 sales 
per issue, the “Box Score” shows 
a loss of 9.9% in sales below 1953. 

TV Guide, expanded to national 
circulation, jumps from No. 23 to 
No. 2 position in the current list- 
ing, with 1,647,039 sales per issue, 
showing a 98% gain over 1953. 

Other top-ranking magazines 
have maintained their positions de- 
spite slight drops in newsstand 
sales. The first 15 are: LHJ, TV 
Guide, Saturday Evening Post, Mc- 
Call’s, Better Homes & Gardens, 
True Story, True Confessions, 
Woman’s Home Companion (which 
incidentally shows a 23% drop in 
sales), Life, Coronet, Look, True, 
Good Housekeeping, Collier’s and 
Modern Screen. 

The “Box Score” is intended pri- 
marily as a guide for newsstand 
dispiay but is also a good index to 
consumer preference among Audit 
Bureau of Circulations magazines 
at the newsstand. 

Copies of the listings are avail- 
able free from the promotion de- 
partment, S-M News Co., 229 
Fourth Ave., New York. 


Sunkist Boosts Ackley 


Harold J. Ackley, formerly as- 
sistant ad manager of Sunkist 
Growers, Los Angeles, has been 
named advertising and sales pro- 
motion manager for the co-op’s 
products department, Ontario, Cal., 
which handles Sunkist products 
other than fresh fruit. Mr. Ackley 
has been with Sunkist for the past 
30 years. 


Gypsum Buys TV Film Show 


National Gypsum Co., Buffalo, 
| has bought the “Greatest Drama”’ 
tv film series for presentation in 
19 markets. The 15-minute film 
depicts happenings from the lives 
of past and present great Ameri- 
cans. The film division of General 
Teleradio distributes the show. 
BBDO is the agency for National 
Gypsum. 


| 
| 


CANNED WINE—Distribution of 12- 
ource cap-sealed cans of Carina 
wine have begun in California, 
with national distribution due in 
several months. J. Alfred Mutas- 
cio (left), owner of Bear State 
Grape Products Co., will sell the 
products. He is shown with Rich- 
ard W. Franz, district sales mana- 
ger of Continental Can Co, 
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Advertising Age, November 29, 1954 


SLEEPER—According to Glenmore 
Distilleries Co., this leatherette 
gift box for its Kentucky Tavern 
Christmas package turned out to 
be a sales sleeper and is “very 
quietly running away with market 
after market throughout the coun- 
try.” 


Fashion Academy, 
FTC Will Settle 


with Consent Order 


WASHINGTON, Nov. 23—The Fed- 
eral Trade Commission charges 
of misrepresentation against the 
Fashion Academy, New York, 
headed for settlement today as at- 
torneys for both sides agreed on 
a consent order. 

The proposed settlement was 
approved by attorneys for Ann H. 
Hartman, operator of the school 
which makes annual ‘Fashion 
Academy Awards,” and by Ed- 
ward F. Down, FTC attorney han- 
dling the complaint. 

It does not become effective, 
however, until it is accepted by 
Earl J. Kolb, FTC hearing exam- 
iner, who was appointed to take 
testimony in the case and prepare 
recommendations. 


= In a complaint issued last 
March, FTC claimed the publicity 
used by recipients of the Fashion 
Academy awards misled the pub- 
lic into the belief that the awards 
were won in a competition. 

The commission contended that 
the awards system was a scheme 
to enrich the operators of Fashion 
Academy and Alexander H. Co- 
hen, a public relations counsel as- 
sociated with Fashion Academy. 

During hearings in August, Mr. 
Down introduced exhibits show- 
ing that 1953 award winners paid 
$49,300 to the Emil Alvin Hartman 
Foundation Fund of the academy, 
and $30,550 to Alexander H. 
Cohen (AA, Aug. 9). In 1954, 
winners paid $27,500 to the foun- 
dation and $14,000 to Cohen. 

Terms of the settlement have 
not been divulged, but it is under- 
stood to provide for a consent 
order which covers all aspects of 
the case. 


Wisconsin Voters Veto 
Educational TV Network 


Wisconsin voters have turned 
down plans for a state educational 
television network by more than 
a 2 to 1 margin in a statewide ref- 
erendum. 

An experimental educational 
station has been on the air at Mad- 
ison since May. The network pro- 
posed would have 12 stations un- 
der a plan outlined by the state 
radio council. The Madison station 
is not affected by the vote. 


Grant Is V.P. at Stiglitz 


Stiglitz Corp., Louisville, maker | 


of Infra-Aire 
clothes 


ovens, Sun-Aire 
dryers and Warm-Aire 


space heaters, has appointed L. D.| 


Grant, formerly general sales man- 
ager, v.p. in charge of sales. 


Merchandising Is 
Spectator Sport; 
Admen Are Players 


NEw York, Nov. 23—What’s the 
greatest spectator sport of ail 
time? Merchandising, according to 
Milton Weill, president of Arrow 
'Mfg. Co., West New York, N. J. 

“Ask the next taxi driver you 
see, and he’ll quickly tell you how 
the latest new cigaret was intro- 
duced,” Mr. Weill told the Ameri- 
‘can Marketing Assn. last week. 
| “Whether those you talk to are 
istenographers or housewives, 
| women are the same in this re- 
'spect,” he said. ‘“‘They are acutely 
conscious of what the soap com- 
/panies do to win their favor and 
‘how the latest lipstick was 
' launched.” 

Mr. Weill said that consumers 
are not only aware of advertising 
and sales promotion ideas but al- 
so have opinions about them. 

“It seems to me that merchan- 
dising is the greatest spectator 
sport of all time,” he said. “In this 
competitive game nearly every on- 
looker is an expert.” 


@ This audience of consumers 
pays no admission charge for the 
privilege of witnessing the mer- 
chandising performance, he said. 
Instead, they show their approval 
of strategy by buying the pack- 
aged merchandise “in the great 
retail stadia: department stores, 
specialty stores, supermarkets and 
other kinds of outlets.” 

Continuing the analogy, Mr. 
Weill told the marketing group 
that its job is to field a merchan- 
dising team whose coordinated ef- 
forts will score the greatest sales. 

“Naturally we’ve got to keep a 
sharp eye on competition, but 
mainly it’s the crowd we’re here to 
please,” he said. “But I’m afraid 
that to some firms, packaging is 
used like the player who comes in 
to score the extra point after 
touchdown. His success may well 
represent the margin of victory, 
but he is rarely included in the 
essential team play. Packaging can 
be used to better advantage than 
that.” 

“Let’s not isolate packaging,” he 
said. “Let’s put it to work with ad- 
vertising and sales promotion.” 


= He said he doesn’t like most of 
the packaging he has seen in drug- 
stores, “where you'll be struck by 
the sameness of competing prod- 
ucts, impersonally displayed on 
the counters and in the windows. 
This is commonplace in many 
fields and represents a tremen- 
dous drain on the power of ad- 
vertising. 

“Regardless of the lip service 
advertisers have paid to the power 


of packaging as a merchandising 
medium in the past, competitive 
forces today compel them to do 
something about it,” he said. 
“Here is the last vital link in the 
merchandising chain.” 

He offered this bit of advice to 
the marketing men: 

If the advertising has a unique 
flavor, see to it that the plan is 
carried through to the package as 
well. Integrate the elements of the 
merchandising team so the con- 
sumers will recognize the item 
when they see it. 


No Privacy Invasion 
in Fight Film Rerun 
on TV, Judge Rules 


PHILADELPHIA, Nov. 23—U. S. 
District Judge Albert L. Watson 
held here today that Al Ettore’s 
private rights were not infringed 
upon in a telecast of motion pic- 
tures of his boxing bout with Joe 
Louis on Sept. 22, 1936. Mr. Ettore 
sued Philadelphia Television 
Broadcasting Corp. and the Chese- 
brough Mfg. Co., sponsors of 
“Greatest Fights of the Century,” 
for damages. 

The former boxer alleged that 
his rights of privacy were invaded 
by the telecast twice in that he 
gave no permission for the show- 
ing and that he had been shown 
in a bad light because the fight 
|pictures were abbreviated to 
|show his worst rounds and not 
'his better ones. 
| 
Gidding Appoints Agency 

L. Gidding & Co., New York, 
_maker of Chubbette children’s ap- 
_parel, has appointed Leber & Katz, 
New York, as its agency. 


| 
LIFE MEMBERSHIP—Keith J. Evans of 


dent of the National Industrial 


\ 


Joseph T. Ryerson, a past Chicago 


Industrial Advertisers Assn. president and a founder and past presi- 


Advertisers Assn., receives a life 


membership certificate from Dick Christian, Marsteller, Gebhardt 
& Reed and president of the CIAA. All past presidents of the CIAA 


were recently presented with life memberships, 


GOOD DESIGN—James S. Plaut, director of the Institute of Contem- 
porary Art, John C. Dowd and Herbert F. Georges of John C. Dowd 
Inc. examine one of the objects now on exhibit at the museum. 


Agency Sponsors 
Yule Design Exhibit 
in Boston Museum 


Boston, Nov. 23—For the second 
year, John C. Dowd Inc., Boston 
and New York agency, is sponsor- 
ing the Design for Christmas ex- 
hibition at the Institute of Con- 
temporary Art here. 

Also, for the first time, two other 
museums are participating in the 
project. They are the Colorado 
Springs Fine Arts Center and the 
Georgia Institute of Technology’s 
school of architecture, which will 
present simultaneous exhibitions. 


s The exhibit shows selections of 
items available at local retail out- 
lets or direct from manufacturers. 
Items range in price from 16¢ for 
Libbey Glass’ Flair tumblers to 
$250 for a “Sofa Compact” de- 
signed by Charles Eames. 

In addition to ‘many items de- 
signed abroad, such as a Swedish 
cheese board in teak with porce- 
lain cutting surface, many well- 
known domestic brand products 
are exhibited for their good de- 
sign. These include Bissell’s 
Sweepmaster; Flight bathroom 
scales with magnified dial, and 
Ekco Product’s bottle storage rack. 

The exhibit, which began Nov. 
17, will run to Christmas Eve. 


Quaker Sets Drive 
for Minute Oats 


Cuicaco, Nov. 28—Quaker Oats 
Co. has scheduled a large-scale 
/advertising campaign for January 
'to promote the new one-minute- 
|cooking characteristic of its Quick 
|Quaker oats. 
| The Jan. 24 issue of Life will 
‘carry a four-color spread, while 
‘full-color pages are scheduled for 
‘the February Better Farming, 
|'Household and _ Ladies’ Home 
'Journal and the Jan. 24 Look. 
| Three-fifths page color ads will 


|be used in Sunday supplements, 
including Family Weekly, Parade, | 
| This Week and the First Three 
Markets Group. B&w ads will ap- 
/pear in 293 newspapers the week | 
‘of Jan. 23, while the radio and 
itv shows, “Breakfast Club” and 
“Contest Carnival,” will feature 
the promotion throughout Janu-| 
‘aie 
| Art-Copy Adds Vintner | 
Art-Copy Advertising Agency, | 
Newark, has been appointed to! 
handle advertising and sales pro- 
‘motion for Leonard Kreusch Inc.,| 
‘North Bergen, N. J., and Trier, 
Germany, vintner and purveyor of 
continental wines. Newspapers and 
trade publications will be used. 
Wherry, Baker and Tilden, Chi- | 
| cago, is the agency. | 


21” Color Sets 


Steal Show at 
Four A’s Meet 


New York, Nov. 23—Scene steal- 
ers at the radio and tv administra- 
tion group meeting of the Four 
A’s eastern annual conference here 
yesterday were the large-screen 


Eastern Four A’‘s 


color tv sets scattered around the 
room. 

Except for press and manufac- 
turer showings, this was the first 
public unveiling of the new 21” 
RCA color receiver, and the agen- 
cy men, accustomed to watching 
their tint shows on a 12%” screen, 
were impressed. The feeling was 
that this is the sort of spark that 
can cause the color fever to flare 
up. RCA has announced that de- 
liveries of the new 21” tube are 
being made to set manufacturers. 

Both CBS and NBC participated 
in the color demonstration. E. 
Carlton Winckler, CBS production 
manager, assured the audience that 
colorcasting can be surprisingly 
simple—“If you know what you’re 
doing.” Pointing out that more 
time is required for color prepar- 
ation than for b&w, he advised 
careful planning. He detailed the 
steps required to produce a good 
live commercial. 


= NBC’s executive color producer, 
Barry Wood, presented “live” 
pickups of the rehearsal of “Mac- 
beth” from the network’s color 
studio in Brooklyn. Lighting, set, 
costume and makeup experts ex- 
plained the backstage preparations 
for this color drama. 

Radio was represented on the 
panel by Edgar Kobak, president 
of the Advertising Research Foun- 
dation and former president of 
Mutual Broadcasting System. 

Mr. Kobak, who spoke in his 
role as a consultant and owner of 
WTWA, Columbus, Ga., criticized 
cut-rate deals, the trend toward 
network control of programs and 
the joint management of radio and 
tv. 


® Predicting that radio will still 
be very much alive in 1955, he of- 
fered these recommendations: 

1. Make a “real” cost study of 
network and station operations. 
“Other businesses have done this 
and profited by such studies.” 

2. Base rates on a “more real- 
istic value of media, local and net- 
work. Better research is available 
today.” 

(Continued on Page 111) 


Tea Council Promotes 

Gerard Brant, John Anderson 
The Tea Council, New York, has 

promoted Gerard L. Brant, former- 

ly director of promotion, to assist- 

ant executive director, a new 

position. Before joining the Tea 


Gerard Brant 


John Anderson 


Council, Mr. Brant was director of 
advertising for the National Assn. 
of Manufacturers. 

John M. Anderson, previously 
assistant director of promotion, 
succeeds Mr. Brant as promotion 


director. He was a v.p. of Faught 


Co., public relations counsel, prior 
to joining the Tea Council. 
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Fedders-Quigan to Launch $1,000,000 Drive 
for Air Conditioners with ‘Invisible’ Ad 


(Continued from Paqae 1) 
national average of 5%. The poten- 
tial of the air conditioner market, 
Mr. Cassatt said, has barely been 
scratched. 

A feature of the meeting was the 
introduction to distributors of the 
company’s new 1955 flexi-mount 
custom units in half-ton, three- 
quarter-ton, ton, and ton-and-a- 
half sizes. Also introduced were a 
special three-quarter-ton model 
for casement windows, and a new 
heat pump model which includes 
an automatic de-frosting device 
which prevents freezing when the 
cold-to-hot-air action is reversed. 

The company’s distributors will 
organize local dealer meetings dur- 
ing the next few weeks where the 
dealers’ kits will be distributed. 

National magazines scheduled to 
carry Fedders-Quigan Corp. ads in 
1955 include American Home, Bet- 


‘ter Homes & Gardens, Collier’s, 
Ebony, House Beautiful, House & 
Garden, Life, National Geographic 
Magazine, Newsweek, The New 
Yorker,. The Saturday Evening 
Post and Time. 

Batten, Barton, Durstine & Os- 
born is the agency. 


CFAC Plans Annual Benefit 

| The Chicago Federated Adver- 
'tising Club and its 19 affiliated 
clubs will sponsor their annual 
/benefit luncheon, the 1954 Off- 
‘the-Street Club Christmas Party 
‘Dec. 9 in the grand ballroom of 
‘the Conrad Hilton Hotel. Pro- 
ceeds from the party go to the 
_Off-the-Street Club, comprised 
‘of 1,500 underprivileged Chicago 
children, to help maintain the 
club house in Chicago and Mark 
Twain Summer Camp in Wheaton, 
| Ill. 


New Paper-Mate Models Bow 
Paper-Mate Co., Culver City, 
Cal., will enter the gift field with 
ballpoint models selling for $5, 
$15 and $50, to be introduced with 
four-color spreads in Dec. 6 Life 
and Dec. 14 Look. The company 
will continue to offer its $1.69 
basic model, the $2.95 Capri and 
the $4.95 desk set. Ad schedule 
for all models includes promotion 
on “People Are Funny” (NBC- 
TV), heavy tv spots and reproduc- 
tions of the magazine ads for point 
of sale display. Foote, Cone & Bel- 
ding, New York, is the agency. 


Three Dimension Appoints 

Three Dimension Co., a division 
of Bell & Howell Co., Chicago, has 
appointed John C. Marken, form- 
erly a sales representative for Bell 
& Howell, assistant to the v.p. of 
sales and advertising. Mr. Marken 
succeeds Wes Summerfield, who 
has been named manager of tape 
recorder sales. 
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(and he’s sure 
to read it from 
Buckeye Cover to 
Buckeye Cover) 


Leapinc corporation executives know that it pays to make the 
annual report more than a listing of assets and liabilities. 


Today, the advertising manager or agency and printer join forces 
with the comptroller in preparing a report that serves as a powerful 
vehicle for cementing the goodwill of employees, stockholders, 
customers and suppliers. 


The cover of the report booklet o: brochure is of primary im- 
portance in making a favorable im; ression. That’s why, in more 


and more of these publications, the 
cover stock, made of rags and fin: 


color and texture and feel proclaim ts quality. 


Want sample sheets to use in preparing dummy 
of your 1954 report? We si. ll be pleased to 


supply them, on request. 


THE BECKETT PAPER COMPANY 
MAKERS OF GOOD PAPERS IN HAMI/TON, OHIO, SINCE 1848 


cover is Buckeye—the famous 
st purified woodpulp, whose 


Advertising Age, November 29, 1954 


Rebels and new blood are what 
the ad industry needs, agency 
head David Ogilvy suggests to 
eastern 4A’s members ..Page 1 


General Motors backed into that 
big 50,000,000th car celebration, 
but everybody had a good time 
at the party 


Not really blank ads, but trade 
ads in invisible ink will be used 
to help sell home air condition- 
ing equipment by Fedders-Qui- 
gan, Buffalo advertiser ..Page 1 


On the newsstands, TV Guide has 
leaped from No. 23 to No. 2 
position, but LHJ still is in the 
lead, according to S-M News 
oe ray rr rrr erent. Page 2 


To tv men, accustomed to small- 
picture color, the 21” sets 
given a workout at the 
eastern 4A’s session were like 
magnets 


Clients who are. skittish about 
paying for big research jobs 
should be “broken in” with little 
ones first, according to FC&B 
v.p. Paul Gerhold 


Economy by thermostat was the 
watchword that enabled Rob- 
ertshaw-Fulton to sell its con- 
trol devices to big-kitchen 
operators using overlapping ads 
in business papers ....Page 32 


The sixth business paper reader- 
ship study by Advertising Re- 
search Foundation—on Aviation 
Week—shows high interest in 
both ads and editorial con- 
tent 


AEERESLE ee ee eae ae 


An alphabetical scramble may 
help unscramble business paper 


REGULAR FEATURES 


Advertising Market Place ..110 
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Looking at Radio & Television 74 
Looking at Retail Ads 
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circulation audit problems as 
NIAA, ABC, and BPA huddle 
about SIC 


Safeway Stores seconds the mo- 
tion regarding deals, offers, etc., 
listing 17 specific selling prac- 
tices it objects to 


ee eeee 


How to read business forecasts— 
with a grain of salt—is outlined 
by BB. B. Weiss .......5 


Insufficient data, resulting in 
insufficient promotion of 
their medium, are hamper- 
ing progress of Canadian 
newspapers ............ 


The liquor industry moves into 
the holiday season with sales 
figures trailing those of last 
year, but may catch up 

this traditionally festive 


Westinghouse Electric Corp. and 
its agency, Fuller & Smith & 
Ross, scored twice among the 
13 campaigns honored at the 
Cleveland Ad Club’s awards 
dinner 


fhe threat of tv to the thousands 
of manufacturers who cannot 
aspire to the exclusive 
group of advertisers in this 
medium is explored by Victor 
Lebow Page 98 


How an advertiser can make op- 
timum use of a small budget is 
indicated in the story of Barks- 


dale Valves .......... Page 100 
Latest tally in the greai 
Gladys plebiscite shows the 
beautiful receptionist holding 
a strong lead over her op- 
DE a tecaskacaens Page 108 
Merchandising Ideas ........ 93 
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ThisWeek 


MAGAZINE 


advertising mediums. 


Memo to Advertisers: 


IN AN AIRPLANE THEY CALL IT 
'" TNHERENT STABILITY'' 


Certain advertising mediums are designed 
like fighter planes — to take "evasive action." 


That is, their circulations dart here and there, 
catching up with new readers every issue and, 

at the same time, evading a like number. 
maneuverable circulations — or airplanes — 
of course have a certain attraction. 


By contrast, the flying boxcar or the big 
transport plane seems kind of unexciting. 
"inherent stability" built into it. 
do is take off with a big load and fetch it yonder. 
No dips, dives or didos. 


THIS WEEK Magazine is the biggest and maybe the 
best example of "inherent stability" among 

About all it can do is get 
itself transported into the same 11 million homes 
every Sunday — there to be read by about a quarter 
of the whole American market. 


turnover. 


customers? 


Come to think of it, why on earth do you suppose 
any advertiser would ever want to take "evasive action" 
with the prospects he is trying to make into 


America's Larpuet 
Family Magazine 


REACHING 11,000,000 
HOUSEHOLDS EVERY SUNDAY 


ve RARE ei SR eset 


We do have some 
People die, move, get married. 
Sunday ritual of reading — and making buying 
decisions — is so ingrained in the U. 
is forced into stability, as it were. 


LES Sa ae LO NE SS 


Stu GR a aaa cas 


Such highly 


It has 
So all it can 


But the 


S. that THIS WEEK 


J hi THIS WEEK MAGAZINE SHARES THE POWER AND PRESTIGE OF THESE GREAT NEWSPAPERS WHICH DISTRIBUTE IT, 


The Baltimore Sunday Sun 
The Birmingham News 
Boston Sunday Herald 
The Charlotte Observer 
Chicago Daily News 

The Cincinnati Enquirer 
Cleveland Plain Dealer 
The Dallas Morning News 
Des Moines Sunday Register 
The Detroit News 

The Houston Post 


The Indianapolis Star 

The Jacksonville Florida Times-Union 
Los Angeles Times 

The Memphis Commercial Appeal 
Miami Daily News 

The Milwaukee Journal 

Minneapolis Sunday Tribune 

The New Orleans-Times-Picayune States 
New York Herald Tribune 

Norfolk Virginian-Pilot 

The Philadelphia Sunday Bulletin 
The Phoenix Arizona Republic 


The Pittsburgh Press 

Portland Oregon Sunday Journal 
Providence Sunday Journal 
Richmond Times-Dispatch 
Rochester Democrat and Chronicle 
St. Louis Globe-Democrat 

The Salt Lake Tribune 

San Antonio Express and Sunday News 
San Francisco Chronicle 

The Spokane Spokesman-Review 
The Washington Sunday Star 

*The Wichita Sunday Eagle 


*Starts February 6, 1955 
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FORT WAYNE SELECTED 


a FORT WAYNE 
.«- @s one of nation’s 
top test towns 


. in midwest cities in 75,000 to 150,000 pop- 
ulation group!* 


. in the nation in the 75,000 to 150,000 pop- 
ulation group!* 


*Sales Management 
. all cities, all sizes, in the nation!* ’ i i059 


Seria ae 


FORT WAYNE NEWSPAPERS, 


agent for 


INC. 


Represented by Allen-Klapp Co. © New York - Chicago - Detroit 


v: 


A a well. tbe ve ~ -_ ~ —_ 


The News-Gentinel THE JOURNAL GAZETTE” 


College Inn Foods 
Tests ‘Fluff-It' 


CuHiIcaco, Nov. 23—College Inn 
Food Products Co., maker of ap- 
petizers and chicken products, has 
moved into the dessert market. 
The company has purchased Fluff- 
It Cake Frosting, a ready-to- 
serve dessert topping, and is test- 
ing the product in several markets 
in the Midwest and West. 

Small coupon ads, appearing in 
nine cities, are offering a 25¢ re- 
fund in exchange for a label from 
35¢. 


“Returns,” according’ to' 


Advertising Age, November 29, 1954 


other markets gradually as the 
‘campaign, which will include ra-_ 


dio as well as newspaper promo- 


‘tion, gets under way. Ads ran to- . 


day in the Madison, Wis., papers, 
and have been running in papers 
in St. 


land, Columbus, and Denver. 
Weiss & Geller, Chicago, is the 
agency. 


Jules Power Adds Offices 


Jules Power Productions Inc., 


Chicago and New York television 


| packager, has opened production 
a bottle of Fluff-It selling at about | offices in Detroit, St. 


Louis and 
New Haven, Conn. In addition to 


George C. Tillquist, general sales | local programs in each of its five 


manager, “are very good. We have | 
been getting lots of labels.” 
The product will be moved into 


markets, Power produces “Watch 
‘Mr. Wizard” on NBC and “All 
About Baby” for DuMont. 


launched: ax rdea 


The new Columbia 360 marked the debut of the small, hi-fidelity, multi-speaker 


record player, a new idea in phonographs . . 


“Switch it on and the whole room plays.” 


The first public announcement of the Columbia 360 appeared in The New Yorker. 


Like scores of other advertisers, Columbia Records chose The New Yorker as the 


right place to sell the right people first. New Yorker readers set the pace in everything 


from musical instruments to automobiles. They are receptive to new ideas. Other 


é people follow their lead. 


Do you have a new idea to launch? 


sells the people other people follow 


THE 


NEW YORKER 


25 WEST 43xp ST..NFW YORK 46, N.Y. 


Louis, Minneapolis, Kansas | 
City, Detroit, Indianapolis, Cleve- | 


HARRISON H. HANCE has been named 
to head advertising and publica- 
tions for Kaiser Steel Corp., Oak- 
land, Cal. He formerly was assis- 
tant to the manager of Kaiser 


| Services, and editor of Westward, 
which Kaiser Services publishes 
for Kaiser Steel. 


Alter Import Rules 
to Better Canadian 
Trade, Says Calder 


NEw York, Nov. 22—‘Canadian 
exporters find the job of selling in 
the American market frustrating 
and difficult,’ James A. Calder, 
president, Canadian Mfrs. Assn., 
told a joint meeting of the Inter- 
national Advertising Assn. and the 
|New York chapter of the Ameri- 
can Marketing Assn. today. 

Mr. Calder, who is also comp- 
troller and a director of Imperial 
Tobacco Co., Montreal, declared 
that “the threat of sudden hikes in 
specific tariffs, the arbitrary im- 
position of import quotas, and the 
shifting maze of U.S. customs pro- 
cedures are not a stable foundation 
Ca the mutual expansion” of U.S.- 


Canadian trade. 

Six changes in U.S. customs 
regulations are needed, he said, for 
“a liberal and realistic foreign 
trade policy by the U.S.” He listed 
_ these as: 

1. Elimination of complex and 
| involved customs procedures. 

2. Amendment of the U.S. cus- 
/toms law respecting value for duty 
|provisions, to bring it into con- 
|formity with the General Agree- 
/ment on Tariffs and Trade. 
| 3. Relaxation of the “stringent 
/nature” of marking requirements. 
| 4. Elimination of the consular 
'certified customs invoice. 

5. Elimination of import quotas 
on agricultural products. 

6. Further reduction in U.S. 
tariff rates on manufactured goods. 


Burnet-Kuhn Appoints 
Lynn Saylor V.P. 


Burnet-Kuhn Advertising Co., 
Chicago, has appointed Lynn A. 
Saylor a v.p. in charge of special 
'services, follow- 
ing an expansion 
of agency facili- 
ties. 

Mr. Saylor for- 
merly was ad- 
vertising and a 
sales promotion 
| manager of Cer- 
|'tain-Teed Prod- 


-ucts Corp., In- 

gersoll Products 

division of Borg- tyne Seyler 

_ Warner Corp. and 

Mystik Adhesive Products and 


'more recently was with Harshe- 
eae Chicago p.r. counsel. 


| Sunmaster to Howard 

| Sunmaster Aluminum Awning 
'Co., Haskell, N. J., has switched 
‘its advertising account from Col- 
/man, Prentiss & Varley to Lloyd 
|S. Howard Associates, New York. 


Goodall to Donahue & Coe 

Goodall Fabrics Inc., New York, 
has appointed Donahue & Coe, 
New York, to handle its adver- 
tising. Anderson & Cairns is the 
_previous agency. 
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MEMOLY. sic na 


just once and you're likely to forget him. 


See him 4 or 5 times within a week, 


and his name will be on the tip of your 


tongue. Memory is like that. And It’s one 


but only one) of the reasons why the 


weekly that Is picked up and re-read the 


- most times per issue’ is the magazine 


that has turned the most brand names 


into household words: 


The Saturday Evening 
Post. It gets to the 


heart of America. 


*Post readers pick up and read an issue nearly 5 times 


each week (average figure from “Measure of a Magazine”). A CURTIS MAGAZINE 
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The Saturday Evening 


POS: 


November 27. 1054 ~ 43 
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LL GET THE GANGS 
THAT KILLED MY FATHER! 


By Alabama's 
Attorney General-Elect 
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To increase the impact of your advertising dollars, use 
the most powerful selling combination in America .. . 


NEWSPAPERS and 
R.0.P. COLOR ADVERTISING 


Do you know that... 


and black for 2° per family. 


E§ You can reach 17 million U. S. homes with a 
1,000 line newspaper ad printed in two colors 


£1 In newspapers, the reader welcomes advertising. 


Published in the interest of all newspapers by 
Moloney, Regan & Schmitt 
Representing Newspapers Only 


GE's New Price 
Policy Startles 
Appliance Trade 


(Continued from Page 1) 

is trying to rectify an inconsisten- 
cy in its pricing policy. At pres- 
ent, it was said, GE enforces strict 
fair trade pricing on its small ap- 
pliances, but is forced to tolerate 
dealer discounting on its major 
appliances. Under the new scheme, 
individual distributors could 
“freeze out” discounters in their 
areas by cutting the list prices 
(and their own margins, inciden- 
tally). 

“The discount house won’t like 
this,” AA was told. “He wants a 
good high list price to operate 
under.” 


= There seemed to be a limit on 


~~ 


eee 


enthusiasm among “regular” ap- 
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... Without gimmicks 


From 1942 to 1950, The Wall Street Journal’s 
circulation zoomed 330%. Then, in 1951, 
when circulation climbed still higher — up to 
211,233, a lot of people “knew” the peak 
had been reached. But in 1952 the figure climbed 
to 234,569 ... and next year to 250,208. 
Today at 317,381 most knowing men realize: 
here is a publication whose capac ty to 
attract readers is matched only b: its readers’ 
capacity to absorb information. 


All over the country the need { r business 
information grows. Keeping pac: with this, 
The Journal’s circulation is grow: ig everywhere. 
You'll find it present and well-w: :n from 
usage in nearly all the top office: where policies 
are laid down. And it’s an every<i.y habit 
in the operating headquarters of | usy plants 
everywhere. It’s a showcase of va'uable 
information for wholesalers, distributors, retailers. 
It “attends” directors’ meetings, “sits in” 
at the informal coffee breaks whea ambitious 
young executives talk shop. Wherever 


businessmen are busy, the National Business 
Daily is a welcome assistant, a respected 
authority, a reliable counselor. 


What is it that sets The Journal apart from 
other business publications? It’s The Journal’s 
undeviating attention to business — day 
after day. It’s The Journal’s business 
news-gathering staff — world’s largest. It’s 
The Journal’s usefulness to the growing numbers 
who can make good use of daily business news. 


Result? The largest circulation in 
The Journal’s history . . . amassed at a 
subscription rate of $20 a year and worth every 
penny — no discounts, premiums or gimmicks. 
Worth it and more, because it’s most useful. 
Most useful to advertisers, too. 
For more information call, wire or write: 
The Wall Street Journal, 
44 Broad Street, New York; 
711 West Monroe Street, Chicago; 


911 Young Street, Dallas; 
415 Bush Street, San Francisco. 


pliance dealers, also. Al Bernsoh: 
exec. director of the National A; 
phance and Radio-TV Deale: 
Assn., told AA: “Appliance deale: 
have some reservations about thi 
but all we can do is watch it care 
fully.” 

He added that NARDA plans t 
conduct a continuing survey ef G! 
pricing and apprise GE dealers o 
what is being charged in variou: 
distribution areas. 

Mr. Bernsohn, however, saw no 
problem of conflicting prices in 
adjacent distributor territories— 
for the simple reason that there 
would be no prices listed. 

“I don’t believe you’ll find GE 
distributors setting list prices ex- 
cept on the ‘hot items,’” he told 
AA. “In effect, this means that 
there’ll be no list prices at all ex- 
cept on those items.” 


s Lester Backman, exec. v.p. of 
Polk Bros., Chicago, “world’s larg- 
est GE dealer,” was also skeptical 
about the scheme’s likelihood of 
success. He predicted that GE 
would end up having to set the list 
prices itself on such “hot items” 
as its double-door refrigerators 
and double-oven ranges—leaving 
the distributor to put prices on 
the slower-moving appliances. 

Manufacturers in competition 
with GE were keeping their own 
counsel on the new price policy, 
though there was plenty of evi- 
dence of careful observation. 

An official of one of GE’s big- 
gest competitors conceded that the 
plan “might work,” but said it was 
more likely to provide an “open 
sesame” for general price cutting. 

“By allowing dealers to meet 
discounters on their own grounds 
the GE plan will foster price cut- 
ting more than list prices do,” he 
declared. “It should be good for 
small dealers with a low overhead, 
but it will be hard on high-over- 
head operations like department 
stores,” he added. 


Capital Investment 
by Business May Be 
Off 5% During 1955 


New York, Nov. 23«-American 
industry plans to spend $20,727,- 
000,000 for capital investment dur- 
ing 1955, the McGraw-Hill depart- 
ment of economics reports after a 
special study in which hundreds of 
companies cooperated. The esti- 
mated 1955 figures is within 5% of 
1954’s estimated $21,784,000,000. 

Manufacturing expenditures for 
capital investment are estimated at 
$8,598,000,000 for 1955, down 7% 
from this year. The petroleum in- 
dustry, however, will spend $2,- 
920,000,000, up 1% from this 
year. Mining expenditures will be 
$311,000,000, down 18%, and rail- 
roads and other transportation and 
communications expenditures will 
aggregate $3,409,000,000, down 
10%. 

On the other hand, electric and 
gas utilities are estimated as plan- 
ning $4,206,000,000 in capital in- 
vestment in 1955—down only 2% 
from this year’s figure. 

The publishing company char- 
acterized the relatively small 
drop-off in planned capital invest- 
ment as “not only good but im- 
portant business news.” 


a 
100,000 prospects 
for office equipment 


You're guaranteed a circulation of hay 000 
members of the legal profession who buy 
desks, chairs, tables, lamps, rugs, type- 
writers, dictating machines, caiculators, 
bookcases, stationery, Owe supplies, when 
you advertise in CASE AND COMMENT, 
the Lawyers’ Magazine. “Tal six mos. 
av. controlled circulation—122,337 lawyers, 
judges, law professors. More than double 
the oye A of the next largest | - 
magazine to advertisers. You 
geta bonus of | of 22,693 bulk to law students. 
An unusual buy in class and mass. For 
samples, facts, contact CASE AND COM- 
MENT, Dept. AAl4, Aqueduct Bidg., Roch- 
ester 14, N. Y. or National 
Representatives, Inc., 114 E. 47th 
N. Y. 17—Plaza 3-5171. 
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"I was in Mike’s arms, my dreams had come true.” 


All the statistics in the world can’t do 


justice to the emotional excitement 


of a great “first person” story in True 
Confessions. This is what makes this 


magazine so vividly a part of the lives 


and hopes, the loves and fears of its 
readers. This is all intimately inter- 
woven with the career of being a 
woman. ..the primary reason so many 
18 to 35’s, the young-marrieds and 
the soon-to-be, read True Confessions 
in preference to all other magazines. 
This is the atmosphere for sales that 
has kept astute national advertisers 
like Coty, Jergens and Bristol-Myers 
in these pages for years. Paired with 
Motion Picture, the most vibrant, 
responsive audience of young wo- 
men you'll find anywhere under the 


media sun... 


® atmosphere for sales 


The Fawcett Women’s Grou 


TRUE CONFESSIONS— MOTION PICTURE... the all-quality magazines in the screen-romance field 


NEW YORK ° CHICAGO . DETROIT . LOS ANGELES e HOLLYWOOD ° SAN FRANCISCO 
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In New York, Phone MUrray Hill 7-4069 


It’s appalling how many unnecessary low 
profit items eat up shelf space in food stores, 
tying up the merchants’ money in slow turn- 
over. No wonder groceries devour 58% OF 
THE RETAIL SELLING AREA while re- 
turning only 25% of the stores’ net profit. 

ON THE OTHER HAND —the perishables 
(MEAT—PRODUCE—DAIRY PRODUCTS 
—FROZEN FOODS) make 75% of the stores’ 


105 SOUTH NINTH ST. 


Send for “FACTS AND FIGURES”. 


tn Chicago, Phone MOhawk 4-1264 


Sleépers c on the Grocery Shelf? 


Startling FACT! ... A recent study in a given market disclosed that only 4 of 13 
brands produced 85% of the sales of CAKE MIXES. 

net profit!! That's why MEAT AND FOOD 
MERCHANDISING devotes most of its read- 
ing matter each month to these four profitable 
departments — where the money is! By ad- 
vertising in MEAT AND FOOD MERCHAN- 
DISING, you reach buyers who do 81% of 
the food store business and are receptive to 
your sales story through this medium that 
talks their language of PROFITS! 


ST. LOUIS, MO. 


in Los Angeles, Phone AXminster 2-9501 


Advertising Age, November 29, 1954 


|Business Paper Success Story... 


Glamorene, Following ‘Digest’ 
Publicity, Gets and Keeps Dealers 


New York, Nov. 24—Founded 


only three years ago, Glamorene 


Inc. (formerly Jerclaydon Inc.), 
manufacturer of a rug-and-carpet 
cleaning compound, parlayed fa- 
vorable publicity in Reader’s Di- 
gest in 1952 by means of vigorous 
sales and advertising to skyrocket 
its sales from $40,000 to $1,000,000 
monthly. 

The company’s present advertis- 
ing and promotion budget runs 
around a million dollars a year, 
including business papers, maga- 
zines, radio and tv. 

Officers of the company are 


|Clayton B. Hulsh, president; Ger- 


old J. Hulsh, secretary-treasurer, 
and Sheldon D. Hulsh, v.p. The 
first syllables of their three first 
mames produced the company 


The 


hom aE en RN 20 eA 
' ; 


—for the City of Buffalo, its 


Metropolitan Area, and complete 8-County Market 


in the territory. 


NOW AVAILABLE 
for the first time... 


/name originally used when the or- 
ganization was set up in Miami 
Beach to manufacture the cleaning 
mixture devised by George H. Ed- 
wards of Chicago. The product was 
called Glamorene from the start, 
and the company later adopted the 
name and moved to New York. 

The company was doing all right 
before the “Reader’s Digest Report 
to Consumers,” by C. Lester Walk- 
er, describing “laboratory tests on 
rug cleaners,” appeared in the 
February, 1952, issue. 


s The Hulsh brothers were thor- 
oughly alive to the opportunity 
offered by the story. They were in- 
formed in November, 1951, that it 
would appear in order to give 
them, as the Digest indicated, time 
to “take adequate steps to supply 
retail outlets.” 

With nothing like national dis- 
tribution for the product, the Hul- 
shes immediately took to the air, 
and in 21 days had effectively cov- 
ered the country’s hardware 
wholesalers and others doing bus- 
iness with hardware, variety, su- 
permarket and other retail outlets 
where sales could reasonably be 
expected after publication of the 
article. 


# They also began advertising in 


COMPLETE Picture of Buffalo's 8-County 
Market in a Single, Ready Reference 


@ POPULATION CHARACTERISTICS AND LIVING STANDARDS. 
@ RETAIL TRADE STATISTICS with locations of both conventional and plaza shopping centers. 
@ BUYING POWER by districts within the ABC City Zone. 


@ GENERAL DATA including manufacturing, transportation, recreation, climate and the like. 


ABC City Zone. 


— with individual figures for the cities and counties 


This new 42-page book, just issued by the Buffalo 
Courier-Express, represents the meticulous compila- 
tion of available data from many sources. 


It is a 


gold mine of factual, minutely detailed marketing 
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_retailer business papers and have 
/since stepped up the schedule to 
_keep dealers informed of coming 
/consumer promotions. 

| Ruthrauff & Ryan was the agen- 
|cy during 1953, succeeded in 1954 
by Hicks & Greist, and Judith 
Keith has been in charge of the 
advertising for the company. 

The speed with which things 
have moved may be judged by the 
fact that current business paper 
advertising features a 52-week Ar- 
|thur Godfrey program. 


® Full-page copy in Retailing Dai- 
‘ly on Feb. 11, 1952, told the story 
| of what had happened and what 
/was planned. Headed, “Thanks, 
| Mr. Retailer, for your overwhelm- 
ing response to Glamorene,” it ex- 
plained “...The astronomical num- 
ber of orders would have dwarfed 
|the most extensive manufacturing 
facilities in the United States. We 
ARE meeting the challenge. The 
bottleneck IS being broken. Our 
plants are working around the 
clock... 


Significantly, the copy featured 


THANKS, Mr. Retailer 


.. for your 
overwhelming response to 


GLAMORENE 


We, the mewlactvers of Clamorene Carpet Cleanes. thought we were 
prepared to handle the tremendous demand antnipated ber ove product 

Fe aniely, the road bell 

The unprecedented consumes and deder reponse has hordered on the lantaste: 
The astronemecdd mumber of orders woud have darted the most ¢stenmee 
morboxturing actives onthe Linted States 

We ARE mecting the challenge The hottlenece 1S heme broken One phants 
are working around the clock Delay on debwenes will nat he senows or burdensome 
Vow telegrams and lone drstanc telephone calls while deeply appreciated 


and sales information arranged for quick, con- 
venient reference. Five colored maps are included 
for the ready visualization of pertinent factors. 


The Courier-Express has spared no effort or expense 
in making this the most complete analysis ever 
offered of the great 8-County, Western New York 
market. The edition is necessarily limited, but a 
complimentary copy will be delivered to executives 
requesting it on company letterhead. 


oe emery Onder: gwen mn duirintor o mamdbechar: s representations 
wall be processed wath the atmos dopatch 

Inde sduadlly—n0 one dl he left ou Vow uid! have you (lemmcene om ample tne 
to satraly the mod important people m the word — you ‘ustomers 
Gaemorene is mato Rash inthe pan” product The prolits and gooduell of 
Clamorene and the (Jamorene Rug Brush wdes wil be yours tor many years te 
com Remember (damorene broke natenad retad sales records #1 months age 
Mam than: to your heart uv ormeng ender ond you nde: tarde 


JERCLAYDON, INC. 
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HOLDING ACTION—Jerclaydon (now 

Glamorene Inc.) explained to 

dealers why supplies were short 

and what the company was doing 

to fill demand in this Retailing 
Daily page. 


REPRESENTATIVES: 
SCOLARO, MEEKER & SCOTT 
Pacific Coost — DOYLE & HAWLEY 
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.dvertising Age, November 29, 1954 


i ; Glamoren , RUG CLEANER 


-|ware & Housewares, Housewares 


PROMOTION—Glamorene uses pages 

like this in retail business papers 

to promote special offers and keep 

dealers aware of consumer cam- 
paigns. 


a list of regional representatives 
all over the country, including 
with special emphasis West Coast 
distributors and the Canadian rep- 
resentative in Toronto. The set- 
up proved adequate, with the rapid 
growth which followed, to handle 
the “astronomical number of or- 
ders.” Wider distribution, with the 
urgently stepped-up production 
facilities, enabled the company to 
record a remarkable sales growth. 


s An important factor in promot- 
ing consumer use of Glamorene 
has been special brushes devised 
for use with the product. Or- 
dinary scrub brushes are not ade- 
quate because their bristles are 
too short and lack penetration, so 
special brushes were developed. 
They are sold by the dealers who 
handle the cleaner. 

Special offers both of these 
brushes and of various sizes of 
Glamorene packages are often fea- 
tured in the advertising. For ex- 
ample, a copy theme has been a 
“dirt zone” idea, designed to sell 
the consumer on giving rugs “a 
new five-minute beauty treat- 
ment,” with a spot-size 59¢ pack- 
age and a special “spot brush.” 

A February, 1954, advertise- 
ment to the trade urged dealers to 
“Cash in on the $1,000,000 Glam- 
orene ad drive with its seven 
powerful ads.” The consumer cam- 
paign was a series of advertise- 
ments in newspapers in 100 
leading markets, in addition to 
several magazine insertions. Ad- 
vertising is concentrated-——because 
of American housekeeping tradi- 
tion—in the spring and fall. 


@ “Our copy to the retail and rug- 
cleaning trade is always framed 
on something definite which is 
really interesting,” said Mrs. Keith. 
“We try to keep dealers informed 
of coming consumer advertising, 
special displays which will be 
available, special combination 
package-and-brush offers, and the 
like. This has been very effective 
in our comprehensive lists, in 
which two to six insertions a year 
are run. Sales speak for them- 
selves.” 

Emphasis on profit is another 
theme which is sounded regularly. 
It has been especially effective in 
connection with the company’s 
approach to the food field, which 
began a year and a half ago. 

One of the promotion features 
which has helped supermarket 
sales has been a balloon, three 
feet in diameter and carrying the 
Glamorene name, which floats in 
the air above whatever display of 
the product may be made and at- 
tracts a lot of attention without 
taking up any counter or shelf 
space. These balloons cost the 
company less than a dollar each, 
and over a thousand of them have 
been placed in big food stores. 

With the Reader’s Digest boost 


as a springboard, the company got 
a rise in sales which would other- ™ 
wise have taken a long time to ac- a 
complish. Since then, Glamorene NOW REACHING — 


é > : . - : » 
Inc. i ae 2,500,000 YOUNG. ~~ 
has buttressed its unusual suc pauses vanes | 
cess with the effective use of bus- IN THE UNITED a 
iness papers reaching the retail STATES, CANADA, : 
BELGIUM AND THE . 
HAWAIIAN 1S. _ en, 


trade and merchandising the con- 
ABouT HOSPITAL DISTRIBUTED 


sumer advertising, as well as the 
® 
ff, SAMPLING 
Gittfey PROGRAM. 


special values offered from time to 
time. 

Gift-Pax delivers your product to new 
mothers, at their bedside in the hospital. 


The business paper list includes 
WRITE FOR MARKET COVERAGE BOOKLET! 


Chain Store Age (Grocery and 
Variety Editions), Cooperative 
Merchandiser, Floor Covering 
Profits, Hardware Age, Hardware 
Retailer, Hardware World, Hard- 


Review, National Rug Cleaner, 
New Jersey Grocer, Progressive 
Grocer, Retailing Daily, Super 
Market Merchandising, Supermar- 
ket News, and T.T.M.A. Directory. 


This is WAVE-TV's coverage 
area, based on engineering 


studies and mail response. 


KENTUCKY 


, you're hunting the TV station that gives 


you the biggest TV audience in Kentucky 


and Southern Indiana— 
ASK YOUR REGIONAL DISTRIBUTORS! 


Draw a bead on the Louisville market—but check your aim 
before you shoot. Pick up your phone and call your distributors 


in Louisville— 
—and Evansville (101 air miles) 
—and Lexington (78 air miles) 


Ask each, “What Louisville TV station do your neighbors 
prefer?” 


Call them now. It'll cost you a few bucks to get “zeroed in” 
but may save you many when you fire! 


WAVE-TV 


CHANNEL § LOUISVILLE 


FIRST IN KENTUCKY 
Affiliated with NBC, ABC, DUMONT 
NBC SPOT SALES, Exclusive National Representatives 
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purchasing power 
of Newsweek's 
LOOOOOO families 


U.S. currency delivered (fiscal year July 1, 1953 
— June 30, 1954) by U.S. Bureau of Engraving 
and Printing* $11,623,728,000 
Annual Income of Newsweek’s million families 

$11,896,000,000 


*Source: Bureau of Engraving and 
Printing, Washington 25, D.C. 


The astonishingly high family purchasing power of 
the Newsweek million is, if anything, overshadowed 
by its business purchasing power. 


For 95.5% of Newsweek’s circulation is among deci- 
sion-makers in business, industry, the professions and 
government. 


And the trend here is up! Newsweek’s execu- 
tive-circulation rise during the past five years 
is almost twice as great as its over-all increase 
in total circulation. 
Newsweek’s attraction for this most significant million 
comes from the unique and vital way Newsweek per- 
forms its basic editorial function: Newsweek covers 
the news and uncovers its significance... probing the 
undercurrent of today’s complex events to find the 
likeliest course ahead. 


Serving America’s 
Most Significant 
Million 
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The Problem of ‘House’ Agencies 


The current excitement in the Los Angeles area over the open use 
of a house agency by an automobile dealer brings into the light a 
problem in the agency field which has too often been hidden under a 
bushel of taboos. 

There are, unfortunately, house agencies, and no amount of careful 
refusal to mention them will change this fact. Nor can it be denied 
that not all house agencies are lacking in “respectability,” if their 
ability to place business and to be recognized as worthy of commis- 
sions is accepted as a criterion of respectability. 

There are not as many house agencies as there once were, and, with 
one or two notable exceptions, most of them are relatively unimpor- 
tant in relation to the whole advertising scene. But these few excep- 
tions still throw a veil of doubt over the whole advertising business, 
and over the ethics of media owners who staunchly assert that only 
independent agencies are truly advertising agencies, and then do not 
enforce these rules in one or two, or a dozen, special instances. 

The 36 Los Angeles advertising agencies which signed an ad con- 
gratulating KFWB for reportedly refusing to accept business from a 
blatantly designated local house agency are reported now to be a 
little concerned over their action, particularly in view of the Depart- 
ment of Justice’s investigation into the advertising structure. 

We don’t believe they should be concerned. Everybody in the ad- 
vertising business ought to be grown up enough to know that im- 
proper or unusual conditions don’t disappear of themselves merely 
because no one in the business mentions them publicly. And the ex- 
istence of house agencies, although seldom discussed publicly, is cer- 
tainly no secret. 

It is far better, we believe, to face up to this and other problems in 
advertising; to face them frankly and to discuss them openly, and to 
try to work out reasonable solutions to them, than to ignore them in 
the unfounded hope that they will somehow vanish into thin air. Dis- 
cussion of the problem might point a way to a solution; refusal to dis- 
cuss the subject will never result in anything. 
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Who's an Authority? 


A couple of weeks ago James D. Woolf took off, in these columns, 
on a subject close to our heart. “I have yet to meet a bona fide ad- 
vertising authority,” Jim said. And he added: 

“There are no authorities in any field of human endeavor that has 
to do with psychological stimuli and response. There is no theatrical 
producer who is an authority, no playwright who is an authority, no 
movie or television writer who is an authority, no book or periodical 
publisher who is an authority, no political campaign manager who is 
an authority. Witness the whopping failures that are suffered by ex- 
perienced operators in all these fields...No authority in any field of 
man’s creative activities has yet reduced ‘box office’ to an infallible 
algebraic formula.” 

We suspect that practically everyone in the advertising business 
agrees with these words. Of course there are people with the kind of 
experience and the kind of talent that make them more likely to be 
right on advertising questions than is the average mortal, but even 
the best of them is not always right. And hence there is no absolute 
authority, and never can be. 

Nevertheless, it is probably a good thing that we don’t let this 
knowledge bother us too much, and that we all tend to act, in our 
day-to-day activities, as though we really were authorities on the 
subjects we’re dealing with. If we didn’t act this way, we’d probably 
never get anything done, and the creative arts, especially including 
advertising, might devolve into that least creative of all manifesta- 
tions—everyone’s judgment is equally as good as every one’s else, 
and the only determinant is a majority vote. 

As between the two, let’s accept the clay-footed “authorities” as 
by far the lesser of two evils. 


Advertising Age, November 29, 1954 


receptionist — . 


“Just tell him the quantitative index needs recalibrating at the 
policy level. That'll keep him quiet for a while.” 


What They‘re Saying 


The Influence of Ideas 

As we survey the whole broad 
field of world trade, it seems to me 
that we must not overlook the 
tremendous importance of the ex- 
change of ideas. We import under- 
standing of the other fellow’s 
problems, and we export, in an in- 
creasing number of ways, an 
American point of view toward 
people, markets, production, dis- 
tribution and standards of living. 
It is easy to argue that the ideas 
we send abroad may be more val- 
uable to us and to others than our 
goods or our money. Our concept 
of free capitalism—our philosophy 
of mass production—our sense of 
the social responsibilities involved 
in what we do—our awareness of 
the great potentialities of high in- 
dividual worker productivity—may 
revolutionize the thinking of the 
world and thus lay foundations for 
far greater production and con- 
sumption abroad. 

In many areas of the world, the 
goals and practices of business 
stem largely from notions which 
date back to the 18th and 19th 
centuries. The average man is un- 
able to observe any real benefits 
for himself in a system which 
seemed to enrich the few at the 
expense of the many. But Amer- 
ican business demonstrates con- 
tinually that under the mass pro- 
duction system everybody—the 
consumer, the worker, the invest- 
or—stands to gain. In some areas 
of the world where a few are rich 
and the rest have nothing, this is 
still a new and hard-to-believe 
idea. 

It seems to me that the ideas 
contributed by American enter- 
prises abroad are helping to devel- 
op the economies of foreign coun- 
tries; and that they will have an 
increasing influence as time goes 
on. 


—Hobard C. Ramsey, president, 
Worthington Corp., speaking at the 
annual convention of the National 
Foreign Trade Council in New York. 


Semantic Sneaker 

It is a fact that eludes most 
people who use the phrase, but 
when capitalism changed its name 
to “free enterprise” a few years 
ago, it pulled a semantic sneaker 
on the English language. 

Free enterprise is really a com- 
bination of two phrases: free 


competition and private enter- 
prise. Both of these are admirable 
systems, in many respects—but 
only when they work together. 
Many of the apostles of “free 
enterprise” seem to forget this 
important detail. 

Where private enterprise will 
do a job well, none but a zealot 
would deny that it is preferable 
to (and safer than) government 
operation. 

But in order for enterprise to 
benefit the public, a genuine free 
competition must flourish. If 
business must be protected from 
government interference, it must 
also be protected from its own 


excesses. 


—Sydney J. Harris, “Strictly Pers- 
sonal,”” in the Chicago Daily News. 


No Longer Specialties 
Does not much of the present 
turmoil over discount houses and 
discount selling come from the 
failure to realize that many home 
appliances and other goods are no 
longer specialties—that they do 
not require as much advertising 
and salesmanship as they once 
did? 
—Paul D. Converse, professor of mar- 
keting, University of Illinois, speak- 


ing at the Boston Conference on 
Distribution. 


It's Lamentable 

Life is uncomfortably serious for 
most of us and we do not need to 
have its seriousness emphasized by 
the various mechanisms of amuse- 
ment and relaxation to which we 
turn for relief. Perhaps the pro- 
ducers of television entertainment 
are well aware of this but they 
have so far failed lamentably in 


doing anything effective about it. 
—George Ross Wells’ column in the 
Times, Hartford, Conn. 


New ‘How To’ Coming 

One of these days somebody’s 
going to come up with a book on 
“How to Get Out of Doing It Your- 


self.” He’ll make himself a fortune. 
—‘Two Minutes with You,” issued 
monthly by Charles E. Tench Print- 
ing Co., Chicago. 


Budget-Minded 

You ask, “Why 25¢ for a cup of 
coffee?” We have to pay for the 
advertising. 


—Comment of a waiter to AA edi- 
torial staffers served with the food 


tab in Hutton’s, New York. 


Rough Proofs | 


Clint Frank, featured in a Coro- 
net article which tells of All- 
American football players and 
their business successes, would 
have looked good in that Yale 
backfield Nov. 20. 


* 

“Curiosity about people” is one 
of the qualifications of a good 
salesman, Bob Whitney says. 

Like: “I have to see this guy, but 
who really places the order?”’. 


e 

L.A.’s house agency controversy 
seems to have resulted not just 
from an advertiser owning an 
agency, but publicly announcing 
that fact to the media which pay 
the commissions. 


& 

“Hardware dealers get tough 
with manufacturers who dodge 
fair trade,” reports the world’s 
greatest advertising journal. 

It’s getting more and more dif- 
ficult to find a way to eat your 
cake and have it too. 


rc) 
Carson-Roberts, whose illustra- 
tions of luscious damsels for Har- 


-|tog of California attracted a lot 


of attention outside the clothing 
field, is putting them into calen- 
dars. 

The Marilyn Monroe idea has 
lost none of its appeal. 


* 

Jim Young told the Advertising 
Council that most of the troubles 
of the business stem from “copy- 
writer strain.” 

That’s what ails an adsmith who 
bends his imagination and frac- 
tures his vocabulary trying to find 
a new way to say the old thing. 


* 

The most convinced readers of 
advertising are the retail automo- 
bile salesmen who are absolutely 
certain the public will be rushing 
in to take their cars away from 
them. 


» 

Robin Lord, beauteous Knox 
Reeves copywriter, has been de- 
nied membership in the Minneapo- 
lis Advertising Club, composed of 
men only. 

This seems to be giving the 
privilege a slightly negative fla- 
vor. 


+ 

One of the biggest problems of 
the new Television Advertising 
Bureau is whether to give it the 
initials TvAB or TAB, the latter 
of which have already been pre- 
empted by the Traffic Audit Bu- 
reau. 


e 
“Variable speed reading,” the 
intriguing new editorial technique 
developed by McGraw-Hill’s Pe- 
troleum Week, demands only that 
the reader have some ability to 
shift his mental gears. 


. 

“Yes, Virginia, there is a Santa 
Claus,” the headline of a New 
York Times Magazine ad, probably 
should be elucidated for the bene- 
fit of the youngsters in the busi- 
ness who aren’t familiar with the 
classic Sun editorial. 


a 
Claude Hooper acted as if he 
didn’t like Ed Kobak, president of 
the Advertising Research Founda- 
tion and consultant to A. C. Niel- 
sen, but maybe what he really 
doesn’t like is the upcoming re- 
port on broadcast rating services. 
Copy Cus. 
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Exclusive Advertising Representatives: 


Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 


man with 


ALL 


| kinds of shirts! 


When Philadelphia 
merchants have shirts or 
chamois to sell...and sell 
fast...they invariably select 
THE INQUIRER. Hence: 
THE INQUIRER is FIRST 


in retail advertising in 


America’s 3rd Market. And 


... FIRST in national adver- 


tising, classified advertising 


and total advertising. 


For THE INQUIRER 
has a proven record of sales 
performance —in every 
retail classification. If 
your goods sell through 
retail stores, your adver- 
tising belongs in THE 
INQUIRER. 


Retail Sales Top 
National Average in 


DELAWARE VALLEY, U.S. A. 


Retail sales among Delaware 
Valley's 1,250,000 families aver- 
age $164 more than the national 
family average. 


he Philadelphia Prquirer 


The Voice of the Delaware Valley, U.S. A. 


Wes? Coast Representatives: 


NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE 5. DIX FITZP. i.2.. / SSOCIATES FITZPATRICK ASSOCIATES 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 3460 Wilshire Boulevard 


Dunkirk 5-3557 
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Seeking sales leads 
that open key doors? 


When you sell to business firms, insuring a steady flow of good 
sales leads can be an important function of advertising. 

Good leads open doors your salesmen might never find~ increase 
sales effectiveness—cut sales expense. 


Advertising in FORTUNE is a proven, successful method of developing 
good sales leads. For instance, A. Donald Brice, Director of 
Advertising and Public Relations for Dictaphone Corporation, writes: 
“FORTUNE is among the three best coupon pullers on our 

all-blue chip magazine list. FORTUNE produces good quantity, 

very good quality.” - 


It’s quality, of course, that spells the difference between an inquiry that 
pays off in sales and one that doesn’t. Quality that’s measured two ways: 
(1) How much buying influence? (2) How much buying power? 


FORTUNE readers score high on both counts. 


High on influence —because better than 85%, hold management positions. 
High on power—because 3 out of 4 are concentrated among the larger 
companies, the volume buyers. You find advertiser after advertiser 
agreeing ... FORTUNE gets results.* 


Fortune Magazine, 9 Rockefeller Plaza, New York 20, N. Y. JUdson 6-1212 


*K Producing leads for salesmen is only one of the many jobs advertising can perform. 
Finding new markets or new uses for your product ... influencing key executives 

your salesmen can’t reach ... building wider recognition for your company—they’re 

all objectives which advertisers are successfully reaching through FORTUNE. The new 

“‘Results Case Book’’ tells how—ask your FORTUNE representative to review his copy with you. 
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PLASTIC DECAL 


AD-STIR 


ANY SHAPE! SIZE! COLOR! 


(for any smooth surface 
—glass, metal, etc.) 


* Sticks on both sides— 
any climate 

® Brilliant Baked 
Enamel Colors 

© Indestructible! 

Use and Reuse! 


SELF 
STICKER! 


SAMPLES OW REQUEST 
5850 CENTRE AVE., PITTSBURGH 


THE AD-STIK COMPANY | 
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Advertising Age, November 29, 1954 


Canners Are Urged: 
Don’t Neglect Big 


Institutional Market 


HarrisBurG, Pa., Nov. 23—Next 
year can be the biggest ever for 
the food canning industry, if can- 
ners will learn to change their 
marketing, merchandising and ad- 
vertising policies as they affect 
the institutional and restaurant 
fields. 

Members of the Pennsylvania 
Canners Assn., gathered here for 
their 40th anniversary convention, 
were told this yesterday by Harold 
H. Jaeger, marketing director of 
the Can Manufacturers Institute. 

Revealing findings of a nation- 
wide survey undertaken by the in- 
stitute, Mr. Jaeger described the 
twin fields as a $16 billion indus- 
try, and estimated that it would 
grow to a total of $35 billion by 
1975, as population increases, peo- 
ple travel more, and consumers 
acquire more money to spend on 


are the fruits of that 
these products 


NEW YORK: : ‘Street 
7 “HICAGO: 75 E. Wacker Drive — is 
SAN FRANCISCO: 1221 Hearst Building 


With Youth, first impressions last — 


and last! 


What a flood of feelings — a wealth of sights and sounds — comes to mind whenever you recall 
your teen years! You can still recapture that heart-in-mouth moment when you called for 

your first date. Or the today-I-am-a-man feeling of your first shave. The vividness of these 
first impressions will stay with you for a lifetime — just as they will stay with young 
persons in their teens today. These teen-agers are constantly forming new impressions 

and opinions. Nearly every day they come into exciting new contact with 
ideas, events, personalities, products. One of the functions of Scholastic 
Magazines is to help millions of young Americans form honest and accurate 
impressions and opinions. For example, we help today’s Youth 

to understand and appreciate the economic system in 
which they live. We believe that they should know 
about many of the products and services which 


system. And because 
and services are best 


described by the companies which 
produce them, we carry the advertising 
of scores of leading companies. 
(Incidentally, ours are the only high 
school classroom magazines which 
do so.) Now we take our advertisers’ 
messages to more than 1,550,000 
weekly subscribers and nearly 
5,000,000 readers — all of them 
getting good first impressions of 
these companies and their 
products. Such companies 

and their products will 

last, because they believe 

that with Youth first 


impressions last. 


33 West 42nd Street 


“eating out.” 

But, said Mr. Jaeger, “it ‘mus’ 
be recognized that the institutiona. 
field is a different world from the 
consumer market for canned foods 
This is a big transition for man) 
canners to make. Sales, marketing 
merchandising and _ advertisin: 
policies must be substantially al- 
tered to fit into a different pat- 
tern.” 


® The 815 units covered in the 
institute’s ‘survey ranged from 
chain restaurants to one-man op- 
erated diners and from independ- 
ent cafeterias to hospital dining 
rooms. It was found that these 
units spent about $85,000,000 an- 
nually for the purchase of food- 
stuffs. About 11% of this was for 
canned foods. 

“Our survey,” continued Mr. 
Jaeger, “indicates that the canning 
industry assumes too much about 
the institutional market’s knowl- 
edge of our industry.” Noting that 
more than half of the institutional 
buyers reported that they got their 
information about canned goods 
from wholesalers, Mr. Jaeger 
said: “Obviously, the canner can 
help by giving the wholesaler in- 
formation and literature.” 

Other recommendations made by 
the speaker included (1) use of 
additional information about cook- 
ing methods on labels, (2) in- 
creased trade paper advertising to 
keep operators properly informed 
and (3) more direct mail to the 
institutional customer, giving him 
information which can be applied 
to menus. 


Western Weeklies 
Get Ratings from 
Community Research 


NEw York, Nov. 24—Evalua- 
tion studies and rating reports on 
2,654 weekly newspapers in ten 
western states, compiled by the 
Community Research Bureau, 
Glen Rock, N. J., have been dis- 
tributed to agency space buyers. 

Each newspaper and the mar- 
ket it covers was given an indi- 
vidual rating based on a four- 
factor formula as follows: 

Circulation as verified by ABC 
reports or checked by sworn cir- 
culation statements; advertising 
rate, which is reduced to the com- 
mon denominator of the cost of 
one inch of advertising space per 
1,000 verified circulation; market 
factor, also reduced to a common 
denominator of the cost of one 
inch of advertising to reach $1,- 
000,000 in annual buying power, 
and a complete analysis of the 
paper, including weighted credit 
for local news, pictures and ad- 
vertising, both display and classi- 
fied, reader interest and _ local 
market activity. 

States covered were Iowa, Kan- 
sas, Minnesota, Missouri, Nebras- 
ka, North Dakota, South Dakota, 
California, Oregon and Washing- 
ton. 

Previously, evaluation studies 
on 4,258 weeklies in 21 north- 
eastern states, also made by 
Community Research, an _ inde- 
pendent organization, had been 
distributed by the Media Buyers’ 
Assn. of New York City. 


ABC-TV Signs Two Stations 

WMBV-TV, Marinette, Wis., and 
WLEX-TV, Lexington, Ky., have 
affiliated with American Broad- 
casting Co. The former station has 
already joined the network; the 
latter will become an ABC affili- 
ate Jan. 1. 


Glass Makers to Pick Agency 

The Glass Container Manufac- 
turers Institute, New York, expects 
to name a new consumer advertis- 
ing agency after Jan. 1. The in- 
stitute’s agencies of record are 


Givaudan Inc., New York, and ff 
Cramer-Krasselt Co., Milwaukee. | 
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U.S. prisons: $215,000,000 blunder race oo E 
Job enlargement boosts production race s« 
Meet the FBI chief of staff race 2s a 


Tax swing: Federal down-State up race ss 
ee or 


RCL A 


A leading oil company sells more than half its products in these markets... A 
leading industrial equipment manufacturer delivers 90% of its sales here . . . 
A leading tire company does 52% of ifs business here . . . One leading business 
magazine — NATION’S BUSINESS — has 60% of its subscribers here . . . Here? 
Where? Why, in the 18,064 cities and towns in the U.S.A. of under 25,000 
population . . . the profit-areas that do 40% of all manufacturing, 42% of all 
retail business. No other magazine packs in so much coverage for you in these 
growing, new-potential markets . . . and still is able to put so much good circula- 
tion — over 300,000 businessmen subscribers in big 
cities. You’re missing almost half the business market if 
NATION’S BUSINESS is missing from your 1955 list. 
NATION’S BUSINESS — New York, Washington, Cleve- 
land, Detroit, Chicago, Los Angeles, San Francisco, 
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The Progressive Farmer circulation is 
keeping pace with the growth of the 
South, from 950,000 in 1945 to more than 
1,260,000 today! 
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in History 
Progressive Farmer | 


...in Advertising Revenue 


...in Circulation ...in Service to 
Southern Rural Families 


ADVERTISERS invested more money in The Progressive Farmer in 1954 than in any previous year. : 
And, for the third consecutive year, The Pro- The Progressive Farmer dominates the rural nn ne 
gressive Farmer leads all other farm magazines _ South as no other magazine dominates a market ee 
in lines and pages of advertising. of similar size. The Progressive Farmer is far ee 
It’s easy to see why advertisers have made The _ ut in front of all other farm magazines in edi- Sk 
Progressive Farmer their No. 1 choice among _ torial service, carrying 50% more editorial linage eee 
farm magazines. Retail trade in the 16 Southern in 1954 than any other farm magazine. e ji 
states was $42 BILLION* for 1953, 25% of the The Progressive Farmer offers advertisers stings 
nation’s total and 4/4 times as great as it wasin _ powerful merchandising value. Ask to see the ia ae 
1939. And the South is a predominantly rural _ results of 54 surveys which show that The Pro- ag ee 
market, 51.4% rural in population. gressive Farmer is the 4 to 1 choice of Southern : 


Advertising needs a rural magazine to sell the 
rural South. Urban magazines have compara- 
tively few subscribers among Southern rural 


families... TV coverage is spotty and inadequate 


...City newspaper circulation is concentrated in 
urban counties. 


*Sales Management estimate. 


retailers as the one farm magazine with great- 
est advertising influence in the rural South. 


This year is the greatest year in history for 
The Progressive Farmer. Next year can be your 
greatest year in Southern sales. Place more of 
your advertising in The Progressive Farmer. 


THE SOUTH SUBSCRIBES TO 


The Progressive Farmer 


A. EAR 
5 250 Park Ave,, New York 174 Plara 10180.» 


Dell News Gidg., Chicege.6 >. Central 62400. 
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for the 500,000 postal employes,!on the grounds that it would throw 

Democrats Eye and might add $150,000,000 to|the department deeper into the 
-$200,000,000 to the department’s| red. 

‘costs. He did not say whether! While postal officials have said 

/Democrats will consider increases they will ask for a general rate 

| for second and third class. ‘increase next year, there have 

been reports that a determined 

s At the present time second class | effort will be made to interest 


s 
Second and Thir 
s 
Class Mail Rates brings in less than $60,000,000 a|Congress in a new rate-making 
year and is charged 


New Congress Will Want of about $200,000,000. Last year 

Congress came close to approving 
Postal Pay Raise, But} = bill which provided for threc 
Opposes Letter Rate Hike 


10% increases in the second class 
irate in annual installments. 
WASHINGTON, Nov. 23—The oft- The rate increase was voted 
repeated assertion that first-class 
mail is the only postal service that 


eo by the Senate, however, and 
President Eisenhower eventually 

returns a profit to the government 

looms up as a seemingly insur- 


f 


the rate problem to an independ- 


al 


Advertising Age, November 29, 1954 


stating that the Post Office is a 
public service which is not exe 
pected to operate on a break-even 
basis. 


s Mr. Summerfield’s problem has 
been to lead Congress away from 


| 


the well-established habit of using 
cost-ascertainment figures as a 


with a deficit| procedure which would turn over basis for rate-making. 


His predecessors, particularly 


ent agency subject to congression- former Postmaster General Jesse 
supervision. Democratic lead- Donaldson, 
ers of the Senate post office com- that the cost-ascertainment system 
mittee are known to be strongly showed that second and third class 
opposed to such a development.) provided far less revenue than the | 
Some have said they plan to move costs which were assigned to them | fresh approach was essential in 
in exactly the opposite direction,|in the general allocation of Post| order to induce Congress to con- 
by putting through a resolution Office operating expense. 


emphasized the fact 


An elaboraie report on Post Of- 
fice rate-making procedure re- 
leased by Mr. Summerfield last 
spring attempted to escape from 
this predicament by asserting that 
cost ascertainment is merely a 
beginning in the rate making 
process, and that the rate for each 
class must also take into consider- 
ation such factors as ability to pay, 
and degree of preference. 

Since his staff recognizes that 
second and third class could never 
provide sufficient revenue to off- 
set the “deficits” charged against 
them by cost ascertainment, this 


|sider increaSes on the classes of 


vetoed the postal pay increase bill 
mountable obstacle which may 
prevent Postmaster General Ar- 
thur Summerfield from selling the 
forthcoming Democratic Congress 
on Administration proposals for a| 
general hike in postal rates. | 
Mr. Summerfield has been press- | 
ing for a 4¢ rate on out-of-town| 
letters as the chief revenue feature | 
of a bill designed to get postal 
deficits down to about $90,000,000 
from its present $400,000,000 level. 
But Congress is resisting his ef- 
forts, with individual members ar- 
ng that the Post Office De- 
partment’s cost-ascertainment sys- 
tem shows that postal deficits are 
caused chiefly by second and third 
class mail. 


s Following a meeting with Pres- 
ident Eisenhower last Wednesday, 
Rep. Sam Rayburn (D., Tex), who 
is slated to be Speaker of the 
House in the next Congress, said 
flatly that Democrats will not 
agree to any increase in the rate 
on letters. Democrats have con- 
tended that Mr. Summerfield is 
“taking the common man” to 
make up for the deficits run up by 
publishers and direct mail adver- 
tisers. 

In his defense of the proposal 
for the 4¢ out-of-town letter, Mr. 
Summerfield points out that the 
3¢ letter rate is one of the few 
postal rates which are unchanged 
since prewar days. He contends 
that the department’s figures show 
that there is a loss on out-of-town 
letters, even though first class as 
a whole comes close to breaking 
even. 

Rep. Rayburn said the Demo- 
crats also intend to put through a 
government pay hike of about 
10%. This would include a raise 
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GET THE FACTS ABOUT THE 
WORLD'S BIGGEST MARKET! 


Pm Read about the keys that o 
82,968 doors in the multi bil. 
lion dollar construction market. 
Get the free, new ACP booklet, 
“The Key .. .”’, by writing: 
Gordon L. Anderson, Sec’y. 

ASSOCIATED CONSTRUCTION 

yi PUBLICATIONS 
a ap 1022 Lumber Exchange Bidg., Minneapolis 1, Minnesota 


ASSOCIATED CONSTRUCTION PUBLICATIONS) 
| 


CONSTRUCTION MID.WEST CONTRACTOR 
Roanoke, Virginia Ranses City, Mlaseuri 
— MISSISSIPPI VALLEY 
CONSTRUCTION & CONTRACTOR 
Minneapolis, Minnesota St. Louis, Missouri 
CONSTRUCTION DIGEST 
"NEW ENGLAND CONSTRUCTION 
Indianapolis, Indiana | Boston, Massachusetts 
CONSTRUCTIONEER 
ROCKY MOUNTAIN 
South Orange, New Jersey |" consTRUCTION 
cro Denver, Colorado 
aay SOUTHWEST BUILDER 
Little Rock, Arkansas eo t ay 
DIXIE CONTRACTOR ; 
Atlanta, Georgia Texas conraacTon 
Dallas, Texas 
MICHIGAN CONTRACTOR 
4 BUILDER WESTERN BUILDER 
Detroit, Michigan —— 
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Advertising Age, November 29, 1954 


mail which are capable of provid- 
ing large amounts of new reve- 
nue. 

The report argued that first 
class mail gets preferred service 
and can be expected to pay more 
than its ascertained cost. In fact 
the report noted that for a good 
many years first-class was return- 
ing far more than the ascertained 
cost, and that it is only since the 
postwar inflation set in that first 
class has returned barely enough 
to cover its apportioned handling 
cost. 


NBP Publishes New Booklet 


National Business Publications, 
Washington, has published “How 


Well Will We Have to Sell Tomor- 
row?” by Ralston B. Reid. The 
booklet is No. 10 in the series, 
“Here’s How by NBP.” Mr. Reid 
is advertising and sales promotion 
manager of the apparatus sales 
division of General Electric Co., 
Schenectady. Copies may be ob- 
tained without cost from National 
Business Publications, 1001 Fif- 
teenth St., Washington. 


Chapman-Nowak Adds One 

Auburn Spark Plug Co., Auburn, 
N. Y., has appointed the publicity 
department of Chapman-Nowak & 
Associates, Syracuse, to publicize 
its complete line of automotive and 
industrial spark plugs. 


Wire Taped to Page | 


| 
| 


Illustrates Ad in | 


‘Electronic Design’ | 


New York, Nov. 23—What may 
be the first example of a product 
sample attached to an ad in an 
industrial publication appears in 
the November issue of Electronic 
Design. 

A full-page insert, promoting 
electrical termination techniques 
employed by Aijircraft- Marine 
Products, Harrisburg, Pa., carries 
a three-inch length of copper wire, 
to which two connectors have 


been crimped by high speed auto- 


matic machinery. The wire is fas- 
tened to the page by transparent 
tape. 

Special permission had to be 
obtained from postal authorities 
by T. Richard Gascoine and James 
S. Mulholland Jr., co-publishers, 
who received active support from 
Robert E. Harper, president, Na- 
tional Business Publications, when 
the project was placed before post 
office officials in Washington. 


» “Since the trend in the elec- 
tronics industry is toward ever- 
increasing miniaturization and 
sub-miniaturization,” the co-pub- 
lishers said, “‘many products regu- 


‘larly advertised in Electronic De- 
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JOHN R. McCARTY has been elected 
v.p. in charge of sales and adver- 
tising of Frito Co., Dallas. Mr. Mc- 
Carty, a member of Frito’s board, 


formerly was director of distribu- 
tion, advertising and public rela- 
tions. Harry M. Tunstall, formerly 
a regional sales manager, has been 
promoted to general sales manager. 


sign are found small enough to be 
carried on advertising pages in 
this manner. It is suggested that 
such component parts as minia- 
ture machined items...can pre- 
sent their own story most vividly 
when they can be seen, touched 
and tested.” 
A number of technical problems 
had to be overcome to accommo- 
date this new merchandising de- 
vice. Because of the slight bulge 
created by the addition of the 
product sample, the wire segment 
had to be attached to the page aft- 
er completion of binding and trim- 
ming the book. This meant that 
the entire job had to be done 
by hand, on 20,000 copies. 
Believing that they have uncov- 
ered a method for broadening the 
base of publication advertising in 
general, the publishers noted that 
they had “absorbed the consider- 
able cost of this initial experi- 
ment for this time only.” 


Nestle Slates December Drive 

Nestle Co., White Plains, N.Y., 
will use color half pages and two- 
thirds pages next month to sug- 
gest making holiday cookies as a 
gift. Using the theme, “looking for 
a bright idea,” ads are scheduled 
for Family Weekly, Good House- 
keeping, Household, Parade, Suc- 
cessful Farming and This Week 
Magazine. Participations on wom- 
en’s television and radio shows 
will also be used. McCann-Erick- 
son is the agency. 


B| Thie Chrigtmac... 


at Your aa 


ANY QUANTITY $4.75 
FROM 1D0Z. UP... dh ea. 


Delivered Fresh 
To Your Office In New York 


It's the perfect service for executives in 
charge of arrangements—one telephone 
call will give you full information or bring 
to your office, if you prefer, one of our 
representatives! We will amaze you with 
our low charges on any quantity of cor- 
sages... any flower. We make corsages to 
order from 25¢ up, complete with vial and 
pin. The service, you will find, is superb! 


Dial MUrray Hill 4-7147 Today! 
Flower Enterprises, Inc. 


Flowers For: Company Parties, 
Conventions and Sales Promotions 
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FC&B V.P. Tells 4A’s... 


Educate Clients 
with Low Budget 
Research Jobs 


NEw York, Nov. 23—The 
small-budget research job  pro-, 
vides the best way to educate 
non-research-minded clients in 
the benefits of research, Paul E. J. 
Gerhold, v.p. in charge of media 


Eastern Four A’‘s 


and research, Foote, Cone & Beld- 
ing, told the Eastern Four A’s 
convention’s research group meet- 
ing yesterday. 

Before approaching a_ client 
with a $40,000 project—however 
useful—the client should be in- 
doctrinated with the value of re- 
search through experience with a 
series of smaller jobs, he said. 

he secret of success in a small 
udget research job—one costing 
$1,500 or less—is that the appro- 
priation seldom covers the costs of 
nights, weekends and lunch hours 
generally spent with the job, Mr. 
Gerhold commented. 

William S. Blair, v.p. and di- 
rector of research, Ogilvy, Benson 
& Mather, gave several defini- 
tions of motivation research, in- 
cluding “a rather loose defini- 
tion current in what I describe as 
‘the underworld of researchman- 
ship.’ I have heard some people 
talk about motivational research 
as though it meant any kind of in- 
terviewing in which there is at 
least one free response question.” 


a Mr. Blair had four suggestions 
on how to keep down costs in mo- 
tivation research: 

1. Define your problem as ac- 
curately as you can. 

2. Try to set up an interviewing 
schedule that can be administered 


by any intelligent interviewer, 
not one requiring trained psychol- 
ogists. 


3. If your agency does not em- 
ploy a fulltime psychologist, get 
hold of one who is competent, 
articulate and disinterested and 
check your moves with him. This 
can save a lot of money and grief. 

4. When the job is complete, 
make sure that it is fully under- 
stood by the people who have to 
act on its findings. 

The last point is not as simple 
as it sounds, Mr. Blair commented. 
“We have all heard somebody say, 
when confronted with a motiva- 
tional report: ‘This is all very 
interesting, but what the hell do I 
do about it?’ The answer is as ob- 
vious as it is unpalatable. You 
think about it. Unless a great deal 
of thought is applied between the 
completion of a motivational study 
and the making of a decision, the 
whole exercise is pointless.” 


= Methods of getting more mile- 
age on small-scale product tests 
were described by Lawrence J. 
Hubbard, director of research, 
Doherty, Clifford, Steers & Shen- 
field. He outlined an interview 
technique whereby housewives 
were given two soap packages to 
test. The housewife’s open pack- 
age of soap was sealed up in an 
envelope containing a quarter, 
hers to keep. 

When the interviewer returned 
in a few weeks, those respondents 
who indicated no preference be- 
tween the two test products and 
their old brand were offered the 
opportunity to buy a 69¢ package 
of any of the three items for the 
quarter. Thus the troublesome 
“no preference” category was vir- 
tually elimirated. 

Mr. Hubbard also urged product 
testing among only those house- 


| wives who use the leading brand; considerably less expense. Be- 
in that particular classification. | cause personalities are different 


® “Interviewing the needle in the} in person, 
haystack”—in this case, mothers|considered for this work are 
of babies three months of age and| “screened” by telephone rather 
under who are willing to test baby| than in person, she said. 

foods on their children—was out- 

lined by Margaret C. Booss, re-| Yahner Joins Needham, Louis 
search director, D'Arcy Advertis-| Needham, Louis & Brorby, Chi- 
ing. Miss Booss said that telephone cago, has appointed Frank Yahner 
interviews produced results which|/a v.p. and account supervisor on 
were comparable to house calls, at| the Campbell Soup Co. account. 


interviewers being 


| 


| over the telephone than they are| Rubicam and more recently with 


| 


Mr. Yahner formerly was a senior 
account executive at Young & 


Biow Co. as account supervisor for 
Joy, a Procter & Gamble product. 


‘Sports’ Names David Benford 
Sports Illustrated has appointed 


David M. Benford, formerly assist- | 


ant advertising manager of Aber- 


crombie & Fitch, to its New York | 
advertising sales staff and Edward 


R. Murphy, previously Detroit cir- 
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culation zone manager for Time 
Inc., to its Cleveland sales staff. 


Florez Promotes Cooper 

J. R. Cooper, general production 
manager of Florez Inc., Detroit, 
audio-visual training and mer- 
chandising specialist, has been ap- 
pointed a v.p. of the organization. 
He has been associated with Florez 
for nine years as photographer, 
photographic director and produc- 
‘tion manager. 


| 
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Du Pont Sales Film Available 


“Selling with the Modern 
Touch,” a 15-minute retail train- 
ing sound-slide film on men’s ap- 
parel, is being offered on a loan 
basis to stores by E. I. du Pont de 
mm. 
color film explains advantages of 
Orlon in regular weight suits and 
slacks. An illustrated folder con- 
taining highlights of the film and 
information on how to obtain it 
without charge may be obtained 


Nemours & Co. The 35 
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from Product Information Section, | Kellogg Offers Old Time Guns 


Textile Fibers Department, E. I. 
du Pont de Nemours & Co., Wil- 
mington, Del. 


Milani Foods Boosts Kattan 

Louis Milani Foods Inc., Los 
Angeles, has appointed Arthur A. 
Kattan advertising manager. For- 
merly assistant ad manager, he 
succeeds Joseph J. Hoffman, who 
has moved to an advanced execu- 
tive position. 


Kellogg Co., Battle Creek, Mich., 
is offering a choice of four old 
time guns (Peacemaker, Derringer, 


'Pepper Box and Militia Pistol) in 


kit form for 50¢ and the top of a 
Sugar Pops or Sugar Smacks pack- 
age. The gun styles are actual size, 
in plastic, with glue and instruc- 
tions and historical background in 
each kit for do-it-yourself assem- 
bly. The company is supporting 
the gun promotion on “Wild Bill 


Hickok” (MBS), “Super Circus” | 
(ABC-TV) and “Superman,” Kei-_ 
logg’s film show, and with point- 
of-sale material. The agency 1s 
Leo Burnett Co. 


Tracy-Locke Names Girard 

Paul Girard has been appointed 
assistant director of the radio-tv 
department of Tracy-Locke Co., 
Dallas agency. Mr. Girard former- 
ly headed Paul Girard Co., Dallas 
station representative. 


competitive picture... 


homes. 


TODAY, HOME and TONIGHT have long since made their 
mark — each is a great NBC-TV network program in its 
own right. Now they have been combined into T-H-T, the 
most flexible participation plan in network television, offer- 
ing three star salesmen and reaching three separate markets. 


Whether you figure it by electronic calculator or on the 
back of an envelope, T-H-T offers an enormous number of 
combinations weekly. (The calculator said 32,767, but who 
believes calculators any more?) And yow select the right 
combination for your product ... 
your seasonal promotions. 


With T-H-T you can buy as many participations as you 
need, distributed as you choose among these three programs: 


topay The selling techniques of DAVE GARROWAY have 
made this pioneer early-morning news and special features 
show an outstanding success. Reaches the whole family — 
housewives, children, working men and women. 


Home Charming ARLENE FRANCIS in less than a year has 
made HOME TV’s major source of homemaking advice and 
information. HOME is watched by a predominantly feminine 
audience — women who take time out of their busy days 
because they are vitally interested in improving their own 


your customers ... your 


TONIGHT Fasy, breezy STEVE ALLEN and his guests bring 


comedy, music and surprises to a new live, lively late-evening 


PUT THEM TOGETHER 


... L-H-T makes the sales! 


show. On TONIGHT you reach the biggest adult male audience 
available at Class “C” rates ... and you make the last 
impression that lasts. 


TV competition is tough. The big rewards go to the adver- 
tisers who buy television that most closely fits their adver- 
tising needs. T-H-T is designed to do exactly that with 
Dave Garroway, Arlene Francis and Steve Allen working 
for you on the air and at point-of-sale. And dealer acceptance 
is amazing! 


Holiday note, T-H-T can put your products on display for 
the gift season with as little as 72 hours notice! 


You will be glad to learn that combination buys of 
TODAY, HOME and TONIGHT entitle you to discounts up to 
20%. Smart sponsors such as Dow Chemical, Northam 
Warren, Bissell Carpet Sweeper Co., United States Tobacco 
Co., and Broil-Quik, Inc. are already taking advantage of 
T-H-T’s flexibility. Ask your NBC-TV representative about 
the profitable arrangements you can make. 
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Soft Drink Bottlers 


‘See Big ‘55 Sales, 


Advertising Hikes 


PHILADELPHIA, Nov. 23—Sales of 
the bottled soft drink industry in 
this country are expected to reach 
almost $1% billion this year and 
to show another 5-10% increase 
during 1955. 

E. Robert Anderson, president 
of the American Bottlers of Car- 
bonated Beverages, made_ these 
predictions to the bottlers, who 
held their 36th annual meeting 
here last week. 

This year the industry spent 
about $70,000,000 in advertising 
and will increase its budget in 
proportion with anticipated sales 
next year, Mr. Anderson added. 
Part of this increase will go into 
greater use of television, as well as 
a greatly stepped-up program of 
cooperative advertising at the lo- 
cal level. Cooperative advertising 
will be largely institutional, he 
said. 


s He attributed increased sales to 
both “natural growth” and greater 
home consumption of soft drinks. 
In 1921, when the industry held 
its first convention, the per capi- 
ta consumption of soft drinks was 
about 40 bottles; in 1953 it was 
estimated at 174 bottles. 

Today 94% of the nation’s fam- 
ilies use bottled carbonated bever- 
ages in their homes and 91% buy 
their soft drinks from grocery 
stores, according to a survey con- 
ducted by the ABCB, Mr. Ander- 
son said. 

Influence of the automobile was 
shown by the survey report that 
16% of reporting families buy soft 
drinks frequently from _ service 
stations. 


Texas Broadcasters Elect 

Fort Mitchell of KGBS, San 
Antonio, has been elected presi- 
dent of the Texas Associated Press 
Broadcasters. Other new officers 
are Bob Tripp, WFAA, Fort Worth, 
v.p., and Bob Bradbury, KPET, 
Lamesa, secretary. KVOZ, Laredo, 
received the AP award for out- 
standing public service and radio 
news coverage during the Rio 
Grande flood. Other award win- 
ners included KSEY, Seymour, 
KBST, Big Spring, and KFJZ, 
Fort Worth, outstanding feature 
coverage; KGVL, Greenville, 
KFRO, Longview, and KONO, San 
Antonio, straight news. 


PUBLICITY 
WITH 


¢ BACON'S. 
= PUBLICITY 
F CHECKER 


SHOWS YOU EXACTLY 
WHAT KIND OF 
PUBLICITY WILL BE 
CONSIDERED BY 
EACH AND EVERY 
= PUBLICATION 


No more guesswork! 
Advertising and publicity people can 
now direct exactly the right kind of 
material to the right publication. 
You can save time and money... 
and do a more effective publicity job 
with Bacon’s 1955 Publicity Checker. 


Lists 3,058 business papers, farm 
journals, and consumer magazines 
in 99 market groups—record system 
incorporated into the book elimi- 
nates card files—step by step data on 
how to prepare and place publicity. 
Spiral Bound Fabricoid 
6Y4"x OY” 256 pages 
Price $15.00 Sent on Approval 


MAIL THIS COUPON TODAY 


PIN-POINT YOUR 


y NEW 
~ 1955 
CODED 
EDITION 
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BACON'S CLIPPING BUREAU 
343 S. Dearborn St, ‘Chicago 4, Min is 
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Ad Council Panel on America Bears Fruit 
in Book Marked for World Distribution 


New York, Nov. 23—The Ad- 
vertising Council, whose cam- 
paigns inspire more than $100,- 
000,000 worth of public service 
advertising a year, has provided 
the inspirational spark for anoth- 
er public service venture which 


promises to have worldwide im- 
pact. 

It is a new book, “What Is 
America?” composed by Arthur 
Goodfriend out of the Advertis- 
ing Council’s American Round 
Table of 1952-53. An imaginative 


- 
T 


Daily News and Gazette. 


CIRCULATION 


here’s no “back door” to 
the TEXARKANA Market... 


No Dallas, Shreveport or Little Rock newspaper «an right- 
fully claim a “bonus coverage” of Texarkana, U.S.A. — 
when the combined circulation of all their metropolitan 
papers fails to reach %rd the coverage of the Texarkana 


TEXARKANA @azette e DAILY NEWS 


Represented nationally by Texas Daily Press League, Inc. and Arkansas Dailies, Inc. 


~ 


OVER 29,000 


.effort at “restatement, in modern 
terms, of the ideals, beliefs and 
dynamics of the American soci- 
ety,” the new volume has already 
been marked as an important de- 
vice for interpreting America 
‘abroad: the U. S. Information 
Agency and other groups will soon 
be distributing it around the 
| world. 

| Efforts are also being made to 
give the volume a wide circula- 
tion in the United States, as a 
means of helping Americans to 
“clarify themselves.” As Mr. Good- 
friend points out: “Today, what 
others understand about America 
depends, in large part, on what 
each American understands about 
his heritage and himself.” 


es “What Is America?” (Simon & 
"Schuster, $1.50 and $3.50) is re- 
lated to the Ad Council forums in 
an intimate way. Mr. Goodfriend 
was one of the 41 distinguished 
intellectuals, writers, educators 
,;and business men who took part 
‘in the Round Table’s seven ses- 
|sions, and to whom he has dedi- 


Advertising Age, November 29, 1954 


cated the book. 

Intended to constitute a kind of 
cross-section of top American 
brains and enterprise, the Round 
Table included such distinguished 
figures as Frederick Lewis Allen, 
W. H. Auden, Chester I. Barnard, 
Erwin D. Canham, Henry S. Com- 
mager, Alistair Cooke, Russell W. 
Davenport, Paul G. Hoffman, Al- 
lan Nevins, Gilbert Seldes, James 
Webb Young and Robert E. Wil- 
son. Its ponderings represented a 
$100,000 investment on the part of 
the Ford Foundation and other 
agencies. 

Mr. Goodfriend describes the 
conception of his book in this way: 


s “Freely, these men talked about 
...the ideas and ideals and sweat 
and blood that had made Amer- 
ica. Patiently, they probed its 
political, cultural, spiritual and 
economic wellsprings. Humbly, 
they faced its imperfections. 
“Listening, I wondered whether 
the American Round Table could 
become for others the deeply per- 
sonal experience it was for me. 
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| ams its words, restated and 
‘tested in terms of one American’s 
| lifespan, guide others to the under- 
standing which each must find 
for himself?... 

“I began to jot down some of 
the things they were saying at 
the Round Table. And as I wrote, 
I remembered... .” 


s In form, therefore, Mr. Good- 
friend’s book is a fugue: The 
author has extracted 100 of the 
panelists’ most penetrating obser- 
vations on U. S. life, which he 
then interprets—and connects— 
with a running history of how he 
and his friends grew up in 20th 
century America. Further inter- 
pretation is provided by a re- 
markable series of 150 photo- 
graphs collected from Life, Brown 
Bros., the Bettman Archive and 
Black Star. 

An important requirement for 
the success of such a book is that 
the observations at its core are 
neither superficial nor fuzzy. 
Fortunately, this is the case; the 
author has chosen well and has 
apparently had much to choose 
from. 

Mr. Goodfriend’s own dramatic 
story of the son of an immigrant 
cigar maker is also well done. 
The author of “The Only War 
We Seek” and other volumes, he 
has known how to present an in- 
terpretive vignette simply, briefly 
and poignantly. 


# Commenting on “What Is Amer- 
ica?” T. S. Repplier, president 
of the Advertising Council, said 
he considers it “of the utmost 
importance in our moral and 
psychological fight against Com- 
munism.” 

He said that in the course of 
the Council’s advisory work con- 
nected with U. S. overseas prop- 
aganda “we came to have strong 
convictions that a re-definition of 
America in today’s terms is badly 
needed, both to counteract Com- 
munist propaganda about us, and 
to clarify ourselves to the free 
world. That is why we held the 
Round Tables, and why we regard 
the book as so significant.” 


Egan Invites 
Premium Men to 
Work With Agency 


CurcaGo, Nov. 23—‘‘We welcome 
premiums at the right stage of our 
promotion planning,” Robert Egan, 
v.p. and director of merchandising, 
| Foote, Cone & Belding, Chicago, 
| 


told the Premium Industry Club 
last week. 

He tossed back at the premium 
| suppliers some of the remarks he 
had heard from them about agen- 
cies. 

“I wouldn't take my premiums 
to that agency,” “They only put 
‘the young fellows on premium 
planning,” “They aren’t interested 
/in premiums.”’ These were a few 
‘of the remarks premium suppliers 
were quoted as making about 
agencies. 

Mr. Egan answered these com- 
|plaints by telling club members 
that premiums are a very impor- 
tant part of agency planning. 
“But,” he said, “we are not pre- 
mium buyers and we must have 
the right premium for the product 
| and the promotion. It must be pre- 
| sented at the right time and in the 
right way.” 

In answer to the complaint that 
only younger men are used on 
'premium planning, Mr. Egan ex- 
| plained that although the men may 
be young, they are brought in on 
all of the promotion plans. 


Continental Can Buys Firm 

Continental Can Co., New York, 
has purchased American Paper 
Goods Co., Kensington, Conn. 
American’s two plants in Chicago 
and Kensington will be operated 
as part of Continental’s paper con- 
tainer division. 
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Two of the biggest drawing cards in show business are now back to back 
on CBS Radio five nights a week: : 


THE BING CROSBY SHOW at 9:15 pm EsT-—fifteen minutes 
of songs and talk by a man with apparently no limitations whatever. 
Even with his feet on the desk, he can sing rings around just about. 
everybody, and his interests (and guests) have the same wide range as 
his voice. Followed by: : ae 


‘THE AMOS ’N’ ANDY MUSIC HALL at 9:30 pm Est— 


practically a full half-hour (there’s the news at 9:55) with America’s 
classic comedy team, now holding a musical court with their guests in the 
Mystic Knights of the Sea Lodge— George “‘Kingfish” Stevens, proprietor. 


Together, these shows are exactly what people want from radio this 
time of the evening . . . something relaxed and informal, to keep them 


‘company whatever they’rée doing, wherever they happen to be. Out in 


the kitchen. Upstairs. In the living room, workshop, car. 


Scheduled back to back, Bing and Amos ’n’ Andy build audiences for 
each other. And scheduled five nights a week, they accumulate audiences 
quickly. So these shows also fit in perfectly with what more and more 
advertisers want from radio: vast numbers of different people to talk to, 
at costs that make good sense. 


, turn up every 
Friday nigh 
Radio Network 
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>Home Appliances 
. 2S For Sale? -— > 


finn 3.” 


ae 


i | 823,438 Elks — 
: are home owners. = - 


Elks are financially able to buy the latest 
appliances that make for better living. 


76% own their own homes. 


$17,000 is the average market value 0: 
their homes. 


40% have a home workshop. 


As leaders in the business and social life 

of their community, Elks are proud of their 
homes. You can reach this rich market only 
in The Elks Magazine. 


Get the whole picture about 1,080,839 
Elks (ABC). See the new Ross 
Federal Report packed with facts 
about Elks and their magazine. 


THE MAGAZINE 


Omnibus Becomes Hertz 

Omnibus Corp., Chicago, has 
changed its name to Hertz Corp., 
| following the sale of its New York 
‘bus properties, placing the com- 
pany exclusively in the truck and 
car rental business. Proceeds of 
the bus sale will be used to expand 
the Hertz properties, including the 
Hertz Rent-a-Car System. Benja- 
min Weintraub, former president 
of Omnibus, is chairman of the 
board of Hertz Corp., and Walter 
L. Jacobs, formerly president of 
the Hertz System, is president of 
the corporation. John Hertz, found- 
er of both the Hertz System and 
Omnibus, is honorary chairman of 
the board. 


FTC Names Seymour Stowe 

Seymour F. (Sam) Stowe, fed- 
eral career employe and a former 
Illinois newspaper man, has been 
appointed director of information 
of the Federal Trade Commission. 
Mr. Stowe had been serving as in- 
formation officer for the Public 
Housing Administration prior to 
his appointment. He succeeds 
Donald R. Moore, for the past year 
acting director of information, who 
is returning to the FTC’s Bureau 
of Litigation as a trial attorney. 


Allis-Chalmers Slates Insert _ 
Allis-Chalmers Mfg. Co., Mil- 
waukee, is running the largest 
four-color business paper ad in 
the history of its general machin- 
ery division—an eight-page insert 
—in the Nov. 29 issue of Electricai 
World. The ad, which introduces 
its acoustical survey service, also 
‘is scheduled to run in the Decem- 


New York « Detroit « Chicago « Los Angeles ber Electric Light & Power. Comp- 


\ton Advertising Inc. is the agency. 
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LOOK AT KWKH's Hoopers: 


JAN.-FEB., 1954— SHARE OF AUDIENCE 


pena axe "7 five radio sta- KWEKH | STATION | STATION | STATION | STATION 
all networks), but 8 c D E 
ees ane Piped ee 00M. NOON! 38H 19.5 62 16.0 19.5 
cummed | atta) ws | oa | | o [ ms 
yee City on ae soo Pa ce 54.6 11.2 85 24.0 


LOOK AT KWKH'’s s.a.m.s. © ea! 


S.A.M.S. credits KWKH with 22.3% more day: radio 
homes than all other Shreveport stations . ined! 
Costwise, KWKH delivers 89.4% more list: ‘s-per- 


dollar than the next-best station in the area! 


KW Ki 


is . A Shreveport Times Station 


50,000 Wé/.TS 
CBS RAD) 


ORO DAC 


Representatives 


Henry Clay 
General Manager 


Fred Watkins 
Commercial Manager 


Advertising Age, November 29, 1954 


Getting Personal 


Hal Webber, FC&B v.p., presented the joint ANA-Four A’s slide 
film study, “The Future of America,” at the Agate Club meeting in 
Chicago Nov. 15. Hal, incidentally, has been named general chair- 
man of Junior Achievement Week in Chicago—Jan. 30-Feb. 5... 

Kerwin Fulton, president of Outdoor Advertising Inc., was unable 
to attend the recent annual convention of the Outdoor Advertising 
Assn. of America in New York, as he was in the hospital. But he 
had the proceedings piped into his hospital room... 

Joe Hildreth, president of the Chilton Co., who has traditionally 
sent his friends gifts of Philadelphia scrapple as a holiday remem- 
brance, is accompanying the distribution this year with an interest- 
ee describing how the product originated and how it is 
made... 


WINNING PUBLICIST—Louis Weintraub, p.r. director of Pavelle Color 

Inc., New York, who directed photographic publicity for Averell 

Harriman in the New York State governor race, visits the governor- 

elect at his estate, Arden Farms, after the campaign. The gal is 
Mrs. Weintraub. 


Margaret Dean Gilbert, formerly associated with Ruth Hammer 
Associates, publicity, and who worked in Paris as publicity director 
for Hubert de Givenchy, is engaged to Charles Collier Stanton. The 
wedding date is Dec. 11... Richard C. Bond, youthful president of 
John Wanamaker of Philadelphia, received the Philadelphia Men’s 
Apparel Assn.’s 9th “Man of the Year” award for doing an out- 
standing job of merchandising men’s clothing in the past year... 

Edgar A. Igelhart’s daughter, Phyllis, was married in her 
parents’ home in Evansville, Ind., Nov. 16 to Robert G. F. Lewis, 
who is an industrial designer in Washington, D. C. Mr. Iglehart 
is chairman of the board and former president of Iglehart Brothers, 
a subsidiary of General Foods... 


ONE EX-PREZ TO ANOTHER—Lowell Thomas receives a leather-bound 
citation in observance of his 25 years on the air and as a member 
of the Advertising Club of New York. The presentation was made 
by New York state supreme court justice Charles E. Murphy, be- 
hind the CBS mike, who, like Lowell Thomas, is an ex-president of 
the adclub. Left to right are George A. Phillips, adclub president 
and advertising director of Cluett, Peabody & Co., Judge Murphy, 
Mr. Thomas and Gov. Thomas E. Dewey. 


Bill Weintraub Jr., exec. director of radio and tv production at his 
father’s New York ad agency, William H. Weintraub & Co., was 
married Nov. 14 to Mrs. Antoinette Barbara Harrison in the Park 
Ave. home of the bride’s mother, Mrs. Daniel G. Arnstein... Ed- 
ward J. Clark, Headley-Reed tv account exec., and Barbara Jane 
Strohhecker, secretary at BBDO, were married Nov. 6 in St. Bar- 
tholomew’s Church, New York. They are honeymooning in Bermu- 
da... Twenty-two New York staff employes of CBS in network 
headquarters and 23 in other CBS divisions and stations through- 
out the country joined the 1954 CBS 20-Year Club Nov. 17. In New 
York $100 defense bonds and gold pins were given at a party by 
Frank Stanton, CBS president, Adrian Murphy, CBS-Radio presi- 
dent, and J. L. Van Volkenburg, CBS-TV president... 

Jack Gallagher, American Weekly space salesman, almost passed 
out on the 18th tee of the Maplewood, N. J., Country Club Nov. 6. 
The cause: He got a hole-in-one, 110 yards, 18th hole... Harvey 
Harkaway, Standard Rate & Data Service, New York, will go thata- 
way Dec. 19. That’s the date of his upcoming marriage to Doris 
Ludewig, executive secretary to John Mather Lupton, president of 
the JML ad agency... 
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HERE’S REAL HELP for selling Iowa and Wisconsin, two of 
the leading farrh markets of the nation. You know all about 
Starch Studies—they are an important part of our reader- 
ship service. In addition we can give you all kinds of val- 
uable data from Split-Run Market Analysis Readership 
surveys... Who is reading your advertising . . . how old are 
they . . . how many cows do they milk . . . how many hogs 
do these farmers raise . . . do they own or rent their farms 
. .. how far do they travel to shop? 
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WE SPECIALIZE in finding the answers to specific farm mar- 
ket problems. Let us help you with yours. For additional 
information contact Midwest Farm Paper Unit Offices: in 
New York at 250 Park Ave., in Chicago at 59 E. Madison 
St.; or at our office in Chicago, 8 S. Michigan Ave. Contact 
us direct at Wallaces’ Farmer and Iowa Homestead, Des 
Moines, Iowa; Wisconsin Agriculturist and Farmer, Racine, 
Wis. On the west coast—Edward S. Townsend Co., Los 
Angeles and San Francisco. Dante M. Pierce, publisher. 


In 1955, Wallaces’ Farmer and lowa Homestead celebrates its 100th year of service to lowa farmers. 
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You Ought fo Know . «Donald Clittord 


In 1922, young Don Clifford|had hired “too » 
knew exactly what he wanted to) 


do. He was ready to leave the 


peaceful quadrangles of the Har-| 
vard Graduate School of Business | 


Administration and he wanted to 


go abroad. He even went so far) 


as to contact Standard Oil Co. 
about a China job. 

But his cousin, the late Wes 
Gilman of Lewis & Gilman, was 
then in charge of N. W. Ayer & 
Son’s Boston office. And Wes kept 
telling young Clifford what a fas- 
cinating business advertising was. 
Instead of going to China, Clifford 
went to Philadelphia as an Ayer 


Donald K. Clifford 


trainee at $17 a week (“You could 
live on it in those days; lunch 
was only 15¢.’’) 

Between Ayer and his present 
job as president of Doherty, Clif- 
ford, Steers & Shenfield was only 
one other job. And last week, as 
he presided over the Eastern 
Conference of the American Assn. 
of Advertising Agencies, Clifford 
had no regrets that he chose ad- 
vertising; nor does he regret that 
he has never worked for any other 
kind of company than an ad 
agency. 


s He thought—and thinks— 
Ayer’s a wonderful agency. (“I 
read that speech of Warner Shel- 
ly’s in your Nov. 1 issue and 
it’s terrific. He’s right about a 
problem we've got to devote more 
attention to.) Ayer pioneered in 
training programs, and Don went 
through ten weeks of checking 
newspapers, then moved into traf- 
fic-contact, a department then 
headed by Harry Batten, now 
Ayer’s president. 

At one point, he had the un- 
usual experience of being an as- 
sistant account man on La Palina 
cigars—unusual because the copy 
supervisor was Raymond Rubi- 
cam, the account supervisor was 
John Orr Young, and the advertis- 
ing manager of the client was 
William S. Paley. 

He spent three years at Ayer, 
leaving because he felt that Ayer 


"YONNE SAYS:— 
IN BAYONNE WE JUST 


ore ‘ 

Outsiders are always i fe te crack 
through our defenses bu onne is in 
there carrying the ball. 

Get on the team—place your advertis- 
ing where it counts— t in there 
with up-to-the-minute local and na- 
tional news, sports or features. De- 
livered, daily, into 76% of all the homes 
in Bayonne. 


**Bayonne cannot be sold from the outside’ 
THE BAYONNE TIMES 
BAYONNE, NEW JERSEY 
eens te BOGNER & MARTIN 


uates on too ma: 
were just too 
people ahead of h 
(He may have ! 

right; Warner 53: 
the year after C! 


@ Don Clifford 
formation of Ped 


1 


1. ay college grad- 


/@ard about the 


y Junes’”—there 
ny experienced 
n in the agency. 
n only partially 
lly joined Ayer 
ford.) 


ar & Ryan, asked 


for a job and got it. He thus went 
from the oldest agency in the 
business to the newest, but his re- 
spect for Ayer continues—“Ayer 
did a lot for the whole agency 
business...its ethics are still 
among the highest...” 

He joined Pedlar & Ryan as an 
assistant contact man on Bristol- 
Myers Co. For three years he 
pounded the beat—drug and food 
stores all over the U. S. and Can- 
ada, acquiring a belief in first- 
hand field work he has never lost. 


He was then moved from Bristol- 
Myers to Norwich Pharmacal Co., 
then to Northam Warren’s prod- 
ucts (P&R had all except Cutex). 

In 1937, when Bristol-Myers 
moved Mum into Pedlar & Ryan, 
Clifford moved back to Bristol- 
Myers accounts and has been close 
to them since. 

In 1944, Don Clifford, along 
with Francis J. Doherty, Lawrence 
L. Shenfield, the late Arthur Cobb 
Jr. and William E. Steers resigned 
from Pedlar & Ryan. They told 
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the accounts they had serviced 
that they had resigned, and that 
they hoped to go somewhere to- 
gether. That was the genesis of 
Doherty, Clifford & Shenfield. 


® In 1944 it was not easy to locate 
office space (they wound up in 
the Empire State Bldg. where 
they are still located) nor people 
(but 23 of the starting 60-odd 
had worked together for up to 19 
years). Shenfield has since re- 
tired; Clifford has been president 
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GEMENT CLINICS ... each year, hundreds of dealers 

attend these state and regional seminars on better 
ss methods, conducted by Art Hood, Editor of American 
man. Which is surely a practical fleld application of 
@ magazine's editor and editorial material. 
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AD SERVICE .. 


tion to home owners. 


- mats for dealers’ local newspaper ads; 
DO-IT-YOURSELF SALES KITS . . 
promote consumer traffic in dealers’ 
MAGAZINE ... a consumer magazine devoted to building, 
maintenance and improvement, for dealers’ mail distriby- 


ilding 
Vote 


heir 


a a 


. display materials to 
stores. "HOME" 


AMERICAN LUMBERMAN’S FINANCIAL ADVISORY SERV- 
ICE FOR LUMBER AND BUILDING PRODUCTS DEALER ... a 
free, confidential service for analyzing dealers’ profit and 
loss statements against favorable industry averages. 
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AMERICAN 


& Building Products Merchandiser 


Editorial and Executive Offices: Twentieth Floor, 139 North Clark Street, Chicago 2, Iilinois 
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of the agency since March, 1951. 
In the last ten years DCS&S has 
moved from a little more than $3,- 
000,000 to $10,400,000 in 1953. It 
will show a further gain this year. 

Of advertising, Don Clifford has 
this to say: “To stay in this busi- 
ness you must like problems. You 
normally never get a piece of 
business unless there is a problem. 
You have to be like a fire horse 
when the bell rings.” 

Among the problems Clifford 
successfully dealt with in his 


tenure as head of the largest Four 
A’s conference was that of the 
proposed 3% sales tax on adver- 
tising. He played a key role in 
the combination of vocal protest 
and shrewd negotiation which 
persuaded the city administration 
to drop the idea. 


= Of all the problems facing 
agency management, he thinks 
the most important is probably 
the need for better understanding 
and appreciation of advertising by 


top management. Not enough 
management men come up 
through advertising to bring an 
appreciation of advertising to the 
highest levels of business, he 
feels, and advertising is insuffi- 
ciently understood for top man- 
agement men to insist on having 
advertising men at these levels. 

One of the dire consequences of 
this situation is the struggle for 
new business. “New business is 
given to friends and acquaint- 
ances, not on merit,” he summed 


up sadly. 


knows, is the poorest basis for 
agency selection.” In his opinion, 
“agencies should be hired as peo- 
ple are hired—on ability, experi- 
ence and character.” 

A quiet, soft-spoken man, Don 
Clifford is fond of hunting, fishing 
and golf. He was a good athlete in 
college (at Bowdoin, he played 
football, basketball and baseball). 
His weekend golf game will still 


Products Dealers 


AMERICAN LUMBERMAN 


Here is proof—verified by an outside, impartial ac- 
cepted authority—that AMERICAN LUMBERMAN is the top 
lumber and building products dealer trade magazine... 


3 
J 
@ most wholesaler circulation: 
* 


20,067 


2,394 


@ most sales staff subscribers: 1,657 


@ most individual subscriptions: 21,004 (ABC*) 


100% (ABC*) 


1,134 (ABC*) 


(*) SOURCE: See Audit Bureau of Circulations 


Publisher’s Statements for 


June 30, 1953, December 31, 1953 and June 30, 


1954. 


The last 18 months’ rapid increase in AMERICAN LUMBER- 


most circulation: 27,067 copies per issue (ABC* ) 
most retail dealer circulation: 23,078 (ABC*) 
2,366 (ABC*) 


most owner, executive and company subscribers: 


most general manager and manager subscribers: 


most subscriptions sold without premium: 


highest subscription renewal rate: 77.98% (ABC*) 


Top Trade''|Magazine! 


During these last two years, an increased amount of 
AMERICAN LUMBERMAN’S editorial space has been de- 
voted to case history examples of how dealers have 


become the first point of contact for local residential 


shelter 


Such 


construction. 


articles cover consumer 
advertising, store and yard layout, product display, 


selling techniques and sales personnel training and 


product merchandising in the form of end-use pack- 
ages the consumer is interested in buying. 


Merchandising, dealer service and the fact that 


important industry news and ideas appear first in 


AMERICAN LUMBERMAN—4dUue to its greater frequency of 


issue and editorial alertness—make it the leader. 


As a result, AMERICAN LUMBERMAN offers advertisers 
interested in better retail merchandising of their 


products the optimum dealer coverage at the minimum 


’ advertising cost, and the best opportunity for maximum 


biggest 6 months gain in dealer subscribers: 


the periods ending 


PRODUCTS FILE issue. 
Get full details today! 


MAN’s circulation leadership reflects dealers’ interest 


in being the merchandisers of the building industry, 


because it follows and parallels an acceleration of our 


editorial program which began two years ago. 


LUMBERMAN 


Important: dealers will 
have your complete 
product story handy all 
year—if you put it in our 


sales results. 


1955 DEALER 


Financial 6-5380 Other Offices: ATLANTA, CLEVELAND, NEW YORK and the WEST COAST 


“Or it is awarded on | 
speculative presentations. This, as 
any seasoned advertising person 
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make a duffer wince—he can 
shoot his home course in the low 
80’s, with a random _ high-70’s 
card. 


= He’s active in community af- 
fairs in Bronxville, N. Y., where 
he’s a member of the consistory of 
the Dutch Reformed Church. He 
has three children and one grand- 
son. Don Clifford Jr., now enrolled 
in the Harvard business school, 
was chairman of Yale’s station 
WYBC during his senior year at 
New Haven. 


Leonard Raymond Receives 
Miles Kimball Award 


Leonard J. Raymond, president 
of Dickie-Raymond Inc. and its af- 
filiated D-R Mailing Service, Bos- 
ton, has been presented with the 
Miles Kimball Award, highest 
honor in the field of direct mail 
advertising. The Miles Kimball 
Award is made annually by the 
Mail Advertising Service Assn., 
Detroit, in honor of the late Miles 
Kimball, direct mail pioneer. Pre- 
vious winners have been Edward 
N. Mayer Jr., of James S. Gray 
Inc., New York, and Henry Hoke, 
publisher of The Reporter of Di- 
rect Mail Advertising. 

Mr. Raymond was honored for 
contributions made by his organi- 
zation in presenting direct mail 
advertising to management and 
agencies. 


Casmir Gets Gun Account 


Continental Arms Corp., New 
York distributor of guns and fish- 
ing tackle, has appointed Casmir 
Advertising Co., New York, to 
handle its advertising. 


CBS Spot Names McCorkle 

John McCorkle has resigned as 
a time buyer for Sullivan, Stauf- 
fer, Colwell & Bayles to join CBS 
Radio Spot Sales, New York, as 
an account executive. 
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as satisfaction. Better coffee means! 
satisfied customers and patients. 
- (Incidentally, excessive use of 
Robertshaw Ad Pitch-Economy by cream for cooling is reduced.) 

_ A vigorous and consistent busi- 
|ness paper campaign, in the fields 


’ |in which read te big kit- 
Thermostat-Sold Kitchen Oparators ':20"'.:scs.cests his 


“hidden losses” theme. It was 


Selling to Institutions... fre leper enenegalit te a 
| tually put over so successfully that 
it brought about a completely new 
concept of cooking service. It re- 
sulted in a progressive moderniza- 
tion of kitchens serving large 
numbers of people, and this trend 
to modernization has continued 


ever since. In the mid-’30s, you 


age ee ioe RN RR RR 


RT no a ran 


GREENSBURGH, Pa., Nov. 23—/' of course, in addition to the sec- | backed up by educational work had to find a real reason for re- 

Back around 1899, Frederick W.| ond important !. tor: superior|;among manufacturers of kitchen placing equipment. But the econ- | 
Robertshaw, founder of the Rob-/ quality of the finished product. | equipment and their salesmen, the omy and efficiency resulting from f 
ertshaw-Fulton Controls Co., was' Shrinkage can be r duced as much editorial staffs of business papers the controls were so great that the i 
head of a large family. As a result! as 20%.” and as many kitchen operators as new devices made their way rap- \ 
he was acutely aware of the need could be reached directly. idly. Kitchen equipment without } 
for plenty of hot water around the| ms Around 1937. ‘.1e company’s | /controls is now the exception. 

{ 


house. 
So he became interested in how 


equipment was being perfected to|# The program was difficult at 


a point where it could be offered 


first, partly because of the cost 


| 
.@ “Our advertising has now 


to control heat as well as how to! with complete conii:dence. Controls of controls. The results in econ- , changed its theme. From the pure- | 
produce it, and the famous ther-| were little used at this time, and a omy and better business were em- ‘ly educational it has progressed ; 
mostat bearing his name was the) great deal of pioneer marketing phasized repeatedly year after _to the point where we are telling 
ultimate product of his thought. | therefore had to be done. Commer- | year. By now the use of thermo- the story of the proper tempera- 

The company he founded now cial food operators had to be con-|stats has become so general that |tures for good cooking, following 


has seven divisions, including the 
Robertshaw thermostat division, 


$59,000,000. A large new research) was emphasized that proper con-| “The advertising was primarily placed with more modern equip- 

division is an important recent de-| trol of heat—during brewing and /| directed to the job of selling the|7@"t Equipment Dealer to tell ment. 

velopment. ‘in keeping the coffee hot there-|industry on the advantages of equipment salesmen us titerest “The message is directed to the 
‘after—produced economy as well modern controlled equipment,” in paving the way for them. kitchen operator. It has become 


# The wide variety of heat-using 


vinced that much more efficient 


they are customarily built into the 


AD WITHIN AD—Robertshaw-Fulton | the culinary approach, of course, 


use of heat was possible. On such’ equipment by the manufacturer, at Controls Co. reproduced its ad| with the suggestion that older and 
and an annual business of around an item as coffee, for example, it minimal added cost. : 


, , less effici i ~ 
message to kitchen men in Restau- efficient units should be re 


equipment in hotels, restaurants, | 
hospitals and similar institutions | 
de these among the most obvi-| 


° | 
ous markets for thermostatic con- 


trols, and the company has, since 
1937 (when such controls were on- 
ly beginning to be used), done a 
highly effective advertising and 
selling job, and controls have be-| 
come the rule instead of the ex-. 
ception. They are an important 
factor in the use of such equip-' 
ment as ranges, range ovens, bake | 
ovens, roasting ovens, steam tables, 
deep fat fryers, toasters, roll) 
warmers, grills, water-heating de- 
vices, dishwashing machines, ster-| 
ilizers and many others. 

“Robertshaw thermostatic con-| 
trols stop waste in three ways,” a 
company executive explained to 
ADVERTISING AGE. “They cut down 
fuel waste. They tend to prevent 
food waste—burning or excessive 
shrinkage—due to  overcooking. 
And they help avoid customer dis- 
satisfaction resulting from badly- 
cooked food. These are the out- 
standing reasons why we have) 
been able to sell the hotel, restaur- | 
ant and institutional markets on| 
the indispensable value of controls, | 
to such an extent that they are| 
now generally recognized as a nec-| 
essary part of the kitchen and oth-. 
er equipment on which they are. 
used.” 


ws The practical value of tempera-, 
ture controls in these and related 
uses was thoroughly worked out) 
and presented to all segments of 
the commercial cooking field back 
in 1939, in a booklet entitled “Hid- 
den Losses in Your Kitchen and) 
How to Stop Them.” Specific ex- 
amples of the effectiveness of con-' 
trols in cutting fuel and cooking 
waste in all kinds of equipment 
were given, with detailed figures. 
This booklet was prepared by A. |! 
W. Humm, who has handled the 
agency end of Robertshaw adver- 
tising for a good many years. He 
is now a v.p. of Morey, Humm & 
Johnstone, in charge of the agen- 
cy’s utility and home appliance 
department. 

“The use of heat in the com-| 
mercial and institutional kitchen | 
is so wide and so necessary that 
the value of controls was clear 
from the beginning,’ commented 
Mr. Humm. “The human element, 
is such a variable and unreliable | 
quantity that to secure high cook-| 
ing standards combined with con- 
trol of costs, it is vital to control 
the waste of fuel as well as waste 
caused by badly-cooked food. 


| 


# “Reduction in the amount of la- 
bor involved is a real economy | 
also offered by thermostatic con- | 
trols. Food shrinkage is one of the) 
biggest items of waste; reduction 
in amount of shrinkage resulting 
from improper cooking means a. 
saving which can soon pay for) 
the equipment. And this saving is, | 
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PUCK, The Comic Weekly 
SELLS tne us 


...note LONG ISLAND 
NEW JERSEY for example 


f 


THE ADDITION OF THESE 
TWO NEWSPAPERS 
GIVES PUCK BLANKET 
COVERAGE OF IMPORTANT 
UN.Y. SUBURBAN AREAS. | 


~— 

PUCK, THE COMIC WEEKLY 
IS PROUD TO ANNOUNCE 
AFFILIATION WITH THE 
LONG ISLAND PRESS AND 
THE NEWARK STAR LEDGER 
AS OF JANUARY | ,1955 


} a ae 


PUCK iS THE BUY FOR ADVERTISERS. 
ADULTS AND TEEN-AGERS READ 


THE ADS WITH EQUAL ENTHUSIASM, 


THE PUCK 
GROUP'S NATIONAL 
CIRCULATION IS 


| OVER 10,000,000! 
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more of a public relations program appliances you sell: ranges, bake | 
(of course with a strong selling ovens, coffee urns, steam tables 
angle) than an educational one, and deep fat fryers.” 

because the educational job has John A. Robertshaw is president. 
j been pretty well accomplished. No of the company; Charles M. Stain- 
hospital dietitian nowadays, for ex- ton, v.p. in charge of sales; Frank | 
ample, would think of buying kit- | H. Post, assistant v.p. and sales | 


Four A's Explains 
Advertising Exams 
to College Editors 


NEw York, Nov. 24—An all-col- 
chen equipment without these con- | manager; Joseph Gabris, manager | lege press conference, called by 
trols. Nor would an experienced|of the commercial cooking divi-| the American Assn. of Advertising 


| 


commercial kitchen operator.” 

Effective use is made of busi- 
ness paper space by the use of is- 
i land half-pages in most of the 
magazines used. Full pages are 
run in Restaurant Equipment 
Dealer. In the business paper, a 
typical message (reproducing as 
part of the ad a piece of copy run 
in those magazines which reach 
the kitchen operator), runs as fol- 
lows: 


s “This advertising campaign ad- 
vises your customers to talk to! 
you, the Man with the Economy 


Controls effect savings in fuel, 
food and labor, you quickly lead 
the way to easier selling of all the 


Story. When you show how the. 


rector of advertising and promo-/tors with the ninth annual exam- 
tion. They testify warmly to the|ination for advertising, was held 
soundness and effectiveness of the last Thursday. 
advertising which over the years} The first conference of its kind 
has so completely sold the hotels, ever called by the Four A’s, the 
restaurants and hospitals on the | gathering was addressed by execu- 
operating economies produced by tives and directors of Four A’s 
Robertshaw controls. | agencies, who outlined the history | 
and purposes of the annual exam- | 
# The media list includes Amer-'jnations, established at the close 
‘ican Restaurant, Cooking for Prof- of World War II. 
\it, Diner, Drive-in and Restaurant, 
(Food Service, Fountain & Fast @ Examinations for the New York 
|Food, Hospital Management, Ho- area will be given in the Bowman 
‘tel Management, Institutions Mag- | room of the Biltmore hotel on Dec. 
azine, Institutional Feeding & 4 and 11. 


sion, and George S. Chappers, di-| Agencies to acquaint student edi- | 


Foote, Cone & Belding and gover- 


nor of the New York Council of 


the Four A’s; S. H. Giellerup, v.p., 
| Marschalk & Pratt and chairman) 
of the Four A’s committee on 
‘agency personnel; E. A. Gray, v.p. 
of Fletcher D. Richards, and 
Gwynn Prosser, director of per- 
sonnel, Young & Rubicam. 


Basic Materials Show Set 

Convention Hall, Philadelphia, 
| will be the site of the third Basic 
|Materials Exposition, May 31 to 
June 3, 1955. A subtitle, “The De- 
sign Engineering Show,” will be 
added to the name to indicate the 
|exposition’s broadened coverage, 
according to Saul Poliak, president 

of Clapp & Poliak, New York, the 
| show’ Ss producers. 


| Chirurg Boosts Bryant 


| Ralph M. Bryant, formerly of 
|the account management staff of 


correct use of Robertshaw Heat | 


Housing, Journal of the American | 


Speakers at the conference, | | James Thomas Chirurg Co., New 


'Dietetic Association, 
Equipment Dealer and Restaurant group of area college editors, 
Management. cluded: Elwood Whitney, 


Restaurant which was attended by a email | York, has been named assistant 


in-| /marketing manager of the agen- 
v.p., cy’s facts division. 


r 
THE NEWARK STAR | 
LEDGER IS NEW 


JERSEY'S LARGEST 


f * 
PEOPLE SURE SPEND DOUGH 


| SUNDAY PAPER. 7 


IN THE DENSELY POPULATED 

NEW JERSEY AND RICH 

NASSAU AND SUFFOLK 
COUNTY AREAS. 


(FAMILIES IN THE RICH 
COUNTIES REACHED 
BY THE LONG ISLAND 
SUNDAY PRESS SPEND 


N 


“4 " 
ADS IN PUCK GET 3/2 To 

5 TIMES AS MANY READERS 
ER DOL 

ADS IN NATIONAL WEEKLIES 


en 


. 

SURE, SNUFFY, AND YOU 
SEE VERY FAMOUS 

COMPANIES ADVERTISING 


i 


ASK THOSE MAIL ORDER 
BOOK ADVERTISERS HOW 
PUCK PAYS OFF,’ 


© King Features Syndicate 


THE COMIC WEEKLY 


The Only NATIONAL Comic Weekly 
63 Vesey St., N.Y., Hearst Bldg., Chicago, Hearst Bldg., San Francisco 


Averages 44% coverage in 55 markets 
accounting for 42% of all U. S. retail sales 
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Pontiac welcomes visitors — 


our 40 years of service to 
the advertising industry 
has placed us in a unique 
position—Only Pontiac has 
six unified services under 
one roof, in our own build- 
ing. If your group is inter- 
ested in touring America's 
most modern engraving 


plant call or write us. 
We've already had over 
3,500 visitors in the past 
4 years so we'd be glad 
_ to oblige; and of course 
there's no obligation. 
} + 

P.S. We also do a bang up job 
| of coordinating art work, photog- 


— 


raphy, photoengraving, ad setting, 
electrotyping and color process 
work for agencies and advertisers 
all over town. It's something only 
Pontiac can do and we'd like 

to tell you more about it. 


LJ 


UNIFIED 
ASDservices 


COLOR PROCESS 

pHoToGraPpHy // » 
_ ELECTROTYPING 
| ENGRAVINGS 
TYPOGRAPHY 


“ 


ART WORK 


812 W. VAN BUREN STREET 
| HA ymarket 1-1000 © Chicago 7, Illinois 
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Cancer Society 
Denies Charges 


by Reynolds Head 


New York, Nov. 24—The 
American Cancer Society today 
replied to the charge by the pres- 
ident of R. J. Reynolds Tobacco 
Co. that the cancer group is at- 
tempting to destroy the tobacco 
industry. 

The society denied that it has 
claimed that cigaret smoking is 
“solely responsible for the alarm- 
ing increase of cancer of the 
lung.” 

Dr. Charles S. Cameron, medical 
and scientific director of the so- 
ciety, issued a statement in reply 
to a charge made Monday by 
E. A. Darr, Reynolds’ president, 
that the society had put “all its 
eggs in one basket and centered 
its attack on the cigaret industry.” 

“It is not true that the American 
Cancer Society is centering its 
attacks on the cigaret industry,” 
Dr. Cameron said. “We center our 

tack only on cancer, and, with 
the support of the public, we shall 
continue to do so regardless of 
where the chips fall.” 

Dr. Cameron stressed that the 
society’s position is that an asso- 
ciation exists between cigaret, 
smoking and lung cancer. The 
trend of opinion of those “who 
have given careful study to the 
evidence,” he said, supports that 
position. 


| 


a Mr. Darr charged that the so- 
ciety had adopted a “guilt by as- 
sociation” method of blaming 
cigarets for lung cancer. Noting 
that in 1953 the ACS had placed 
cigarets at the “scene of the 
crime” of lung cancer, he said 
that by June, 1954, it was claim-, 
ing some. association between 
smoking and lung cancer, and that 
in October, society spokesmen said 
there was a definite association 
between the two. He accused the, 
society of using statistics casually | 
to make its claims. | 

According to the Wall Street, 
Journal, which carried an exclu- 
sive report of the speech this 
morning, “the fact that Mr. Darr 
seized an opportunity to lash out) 
at the American Cancer Society 
was interpreted as the tipoff that) 
cigaret makers were now ready to 
fight any further attempts to link 
cigarets and lung cancer.” 

Mr. Darr also attacked high 
taxes on cigarets. He pointed out 
that in some cities, particularly 
New York, taxes represent 12¢ of! 
the 24¢ price per pack. The 
present federal levy of 8¢ a pack 
will decline to 7¢ a pack in April, 
1955, when the l¢ extra tax levied 
at the outbreak of the Korean war 
will end, unless Congress extends 
it. 


McCarty Co. Adds Three; 
Appoints Curtis Winters 


The Chicago office of McCarty | 
Co. has been appointed to handle 
advertising for three new Chicago. 
accounts. They are Cline Electric | 
Mfg. Co., manufacturer of press 
controls and drives for newspa- 
pers; Western Printing Machinery, | 
maker of extra color units and. 
cylinders, and Prater Pulverizer 
Co., feed mill equipment manu- 
facturer. 

The agency has appointed Curtis 
R. Winters an account executive 
and associate manager of its Chi- 
cago office. Mr. Winters formerly | 
was a v.p. of Simmonds & Sim-| 
monds, Chicago. 


Rick Marrus Appointed 

Fairhope Fabrics Inc., Fall Riv-| 
er, Mass., has appointed Rick) 
Marrus Associates, New York, to 
handle promotion of its surgical 
fabrics division. 


Jones Joins 4-F ishermen 

Russell S. Jones, formerly with 
Grand Rapids Wholesale Grocery 
Co. and Procter & Gamble, has 
joined the Chicago office of 4- 
Fishermen Seafoods as central re- 
gional sales manage. 


Lillian Selb to CPS Radio 
Lillian Selb, bus ness manager 
of the radio-tv epartment of 
Foote, Cone & 5B ding for the 
past ten years, has oeen named to 
the new position of manager of 


costs, estimates and contracts for 
CBS Radio, New York. 


Thor Appoints Kaufmann 

Thor Corp., Chicago appliance 
manufacturer, has appointed Rob- 
ert F. Kaufmann to the new posi- 
tion of director of public relations 
and sales promotion. Mr. Kauf- 
mann formerly headed his own 
public relations company in Hol- 
lywood and previously was na- 
tional promotion manager of Par- 
amount Pictures. 


| Guild Films Names Two 


_ducer-distributor, has added Andy 
Coscia, formerly of American 
Broadcasting Co., and Robert A. 
Goldstein, commercial artist, to its 
sales promotion staff. 


Walter Bowe Joins SSC&B 
Walter Bowe, formerly with Na- 
tional Broadcasting Co., has been 
named tv-radio time buyer at 
Sullivan, Stauffer, Colwell & 


Bayles, New York. 


Advertising Age, November 29, 1954 


Fanny Farmer Opens 8 Shops 
Guild Films, New York, tv pro-. 


Fanny Farmer Candy Shops, 
Rochester, N. Y., has opened eight 
new shops in the past eight weeks. 
Now 35 years old, the company 
operates more than 400 shops in 
some 200 cities. 


Remenih to Feladare, Greer 

Anton Remenih, formerly a tv 
and radio columnist with the 
Chicago Tribune, has joined Fel- 
adare, Greer & Bock, Hollywood 
publicity organization. 


Homer Bell widower, 
lawyer, judge, and head ofa 
rollicking household. 

Gene Lockhart makes 
Homer Bell real, 
believable, lovable! 
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Shepard Supplants 
Starch as Analyst of 
Engineering Weekly 


New York, Nov. 24—Engineer- 
ing News-Record, McGraw-Hill 
weekly, will discontinue its four- 
year working arrangement with 
Daniel Starch & Staff, Mamaro- 
neck, N. Y., Dec. 31, and supplant 
it with an advertising readership 
service provided by Mills Shepard, 


‘Bronxville, N. Y. 

| ADVERTISING AGE has learned 
| that official notice of this step will 
go forward to EN-R’s advertisers 
later this week. In his letter an- 
nouncing the move, Don Robert- 
son, the weekly’s advertising sales 
manager, will set forth four rea- 
sons for the change: 

1. The Shepard service will pro- 
vide a larger sample, thus making 
for greater accuracy. 

2. Reports will be available in a 
shorter time than at present. 


3. Interview results will be set | 


up on IBM cards, allowing greater 
ease in extracting more informa- 
tion. 

4. Mr. Shepard’s abilities as an 
interpreter of research results will 
provide better understanding of 
reactions to advertisements. 


# A spokesman for EN-R told AA 
that as part of the new arrange- 
ment, Mr. Shepard will also hold 
himself available for occasional 
clinics, at which results of his stu- 


dies will be discussed. 

The once-a-month recognition 
survey that Mr. Shepard will con- 
duct for Engineering News-Record 
will mark his first continuing 
study for a business magazine, al- 
though he has been in the adver- 
tising readership field for about 30 
years. He was a member of the 
Starch organization from 1929 to 
1943, later served as research di- 
rector for McCall’s and last year 
set up his own organization. Cur- 
rently he conducts advertising re- 


This is Homer’s niece Casey 
(Cassandra, for long). She’s 15, 
quite a tomboy... but in the 
process of discovering she’s 
very much a woman. 


new human interest comedy for syndicated TV! 


His Honor.-Homer Bel ‘§ 


starring Gene Loekha r 


A happy, heart-warming show with the broadest audience appeal ever offered 
for local sponsorship. Each of the 39 filmed episodes is a light-hearted portrayal 
of goings-on in a typical American household. It’s refreshing entertainment the 


whole family will enjoy! 


NBC FILM DIVISION 


SERVING ALL SPONSORS...SERVING ALL STATIONS 


NBC FILM DIVISION—30 Rockefeller Plaza, New York 20, N. Y. 


Sunset & Vine Sts., Hollywood, Calif. 


Merchandise Mart, Chicago, Iilinels 
In Canada: RCA Victor, 225 Mutual St., Torente; 1551 Bishop St., Montreal 


Maude, Homer’s housekeeper. 
Knows all the local gossip. 
She’s quick with a wisecrack 
and argues with Homer 

like an opposing attorney. 
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search for a number of consumer 
magazines. 

Mr. Shepard’s advent in the bus- 
iness paper research field adds a 
third factor to the operation which 
until now has been dominated by 
the Starch group and Readex Inc., 
St. Paul, Minn. 


ROBERT MACKAY 

WHEATON, ILL., Nov. 23—Robert 
(Scotty) Mackay, 61, art director, 
Hitchcock Publishing Co. here, 
died suddenly Nov. 17 at his home 
here. He was well known in mid- 
western advertising circles as a 
free lance artist. Mr. Mackay was 
born in Scotland, coming to this 
country in 1911. 


HUBERT VON ARX 

Cuicaco, Nov. 23—Hubert Von 
Arx, 65, advertising manager of 
John Sexton & Co., died at his 
home here Nov. 15. He had been 
with the Sexton company for 50 
years. 


GEORGE R. DYE 

Cuicaco, Nov. 23—George R. 
Dye, 55, v.p. and midwest mana- 
ger of Carl Byoir & Associates 
Inc., public relations counsel, died 
here Nov. 19. He joined the p. r. 
company in 1937 and became the 
first manager of its Chicago of- 
fice in 1938. He worked as a news- 
paper man and as secretary to 
three U. S. senators from New 
Jersey before joining Byoir. 


W. LOUIS FROST 

PROVIDENCE, R. I., Nov. 24—W. 
Louis Frost, 77, editor and pub- 
lisher of Manufacturing Jeweler, 
died here yesterday in Rhode Is- 
land Hospital. Mr. Frost headed 
Walter B. Frost & Co., publishing 
company founded by his father. 
Born here, he graduated from 
Brown University and Harvard 
Law School. A yachting enthusi- 
ast, he had been commodore of 
both the Rhode Island and Edge- 
wood yacht clubs. 


LEE E. FIRTH 

| New York, Nov. 23—Lee E. 
| Firth, 67, retired v.p. and director 
of McCann-Erickson, died yester- 
day at Overlook Hospital, Summit, 
N. J., of a heart ailment. Born in 
Kent, O., he joined the old H. K. 
McCann Co. in 1918. He retired 
from active business in 1952. Well 
known as a copywriter, he was 
copy chief of the agency for many 
years. A frequent contributor to 


advertising and merchandising 
publications, his book, “Testing 
Advertisements,’ published in 


1934, was one of the first attempts 
in the field to measure the effec- 
tiveness of advertising in advance 
‘of publication. 


FERDINAND D. GORDON 

| Keene, N. H., Nov. 23—Ferdi- 
/nand D. Gordon, 46, advertising 
|manager of the Keene Evening 
' Sentinel since 1947, died yesterday 
in a Boston hospital of a nose 
hemorrhage. Before joining the 
Sentinel in the early ’40s, Mr. 
Gordon had been associated with 
Batten, Barton, Durstine & Os- 
born, New York. 


Van Praag Productions 
Opens Detroit Office 

As a part of an expansion pro- 
gram, Van Praag Productions, 
maker of tv and industrial films, 
has opened a branch office at 2301 
Dime Bldg., Detroit. The office 
will be under the direction of Wil- 
liam Robert Woodburn, former 
producer at WBKB, Chicago, who 
is joining the company as a v.p. 

Coincidentally, the company’s 
New York office has been reor- 
ganized. Marc S. Asch, head of 
production, was appointed exec. 
v.p. Gilbert Williams, previously 
production manager, has been 
named director of production. 


Lithotype Process Moves 

| Lithotype Process Co., San 
Francisco, has moved to larger 
quarters at 550 Iowa St. 
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The NEWS of the Rockies 


Denver (up 32.9% in population since 
1950) is a great place to sell food 
products. Our retail food linage is up 
18.0% over last year, our evening 
contemporary is up 15.7%. 


(Media Records) 


Rocky Mo 


“l Berjpus' 


WASHINGTON, Nov. 23—Charles 
G. Mortimer, president of General 
Foods Corp., says “the whole food 
industry” deplores couponing, but 
resorts to it because the industry 
is so competitive individual com- 
panies are “forced” to go along. 

In his prepared remarks at a 
National Press Club lunch he 
emphasized that advertising has 
taken on an increasingly important 
role in the food industry as a re- 
sult of the development of the 
supermarket, and of new kinds of 
convenience foods. 

Describing what he called “the 
revolution in the kitchen” and “the 
revolution on the farm,” he said 
food processors are “at the ring- 
side” watching vast changes in 
food production methods and food 
consumption habits. 


# “Too often these days the va- 
lidity of expenditures for adver- 
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Food Production, Consuming Changes Have 
Increased Ad Role in Industry: Mortimer 


tising as part of food distribution 
are questioned,” he said. “Those 
who raise this point lose sight of 
the fact that advertising, which is 
an economical form of selling, is 
needed to bring product and mar- 
ket together—especially in these 
times of self-service stores. 

“Technologists may perfect the 
product, and the public may be 
subconsciously ready for it. But 
without advertising to create ap- 
petites and stimulate conscious de- 
mand, the rapid growth of new 
products—with accompanying 
benefits for farmers, processors, 
and consumers—would not take 
place.” 

In response to a question he 
indicated that General Foods will 
continue to be a heavy newspaper 
and magazine advertiser. Despite 
its heavy investments in radio and 
television, he said, General Foods 
still spends more in newspapers 


gets results 
in the 


RURAL 
SOUTHWEST 


Whether you're courting the lady-of-your-dreams .. . 

or competing for the attention of potential customers 
. . human nature is much the same. Everyone re- 

sponds to personal attention! 

That’s why the Farmer-Stockman is edited separately 

for Texas and separately for Oklahoma. 

That’s why almost 76% of the counties in Oklahoma 

and Texas received the personal attention of the 

Farmer-Stockman Editors from January thru Novem- 

ber of this year! 

For example: In Oklahoma and T-«as, 92 counties 

received the “personal attention” of F.-mer-Stockman 
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Oklahoma 118,317 
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New Mexico 4,374 
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Other States ............ 5,830 
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Owned and Opercted by The Oklahoma Publishing Compo-. 


PERSONAL © ) 


OKLAHOMA CITY, 


feature story coverage! 68 counties had secondary story 


representation . . 


. and 101 counties had definite men- 


tion in Farmer-Stockman articles during this eleven 


month period. 


No other farm publication can get so personal because 
no other farm publication maintains its own perman- 
ent offices and staff in both Oklahoma and Texas. 
And because the Farmer-Stockman does believe in 
GETTING PERSONAL —the folks of the Rural 
Southwest have responded by making it “the fastest 
growing farm magazine in the Southwest.” And the 
MOST RESULTFUL for advertisers, too! 


Serving the Rural Southwest for 43 Years 


the Farmer-Stockman 


OKLAHOMA @ DALLAS, TEXAS 


* The Dally Oklchoman, Okichome City Times * WKY and WKY-TV © Represented by THE KATZ AGENCY, INC. 
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and magazines than it does in the 
broadcast media. He said “no other 
vehicle for news-type announce- 
ments equals newspapers.” 

Mr. Mortimer said there are 
economic as well as convenience 
reasons for the housewife’s swing 
to processed foods. Recent tests by 
the Department of Agriculture 
show that “meals comprised of 
ready-to-serve foods cost a third 
more money, but require three 
fourths less time than meals pre- 
pared from scratch in the kitchen.” 

“Our homemakers have not 
swung to processed foods only as 
a means of reducing work but 
rather to gain time for other im- 
portant things. This dramatic shift 
in homemaking practices repre- 
sents a new phenomenon in our 
social system as revolutionary as 
the assembly line and the use of 
replaceable parts have been in our 
industrial system,” he said. 


a While he conceded that the 
farmer is getting a smaller share 
of the food dollar, he emphasized 
that labor involved in processing 
and selling accounts for 31¢ of the 
food dollar compared with 23%¢ 
in 1947. “In other words, the in- 
crease in the worker’s share has 
more than offset the decrease in 
the farmer’s,” he continued. 

“And if not only the primary 
wages but the secondary and ter- 
tiary are included in the reckoning 
—such as pay to the miners of the 
nitrates in the fertilizer, wages of 
mechanics on the tin can lines and 
lumberjacks who fell the pulp- 
wood for packages—I daresay a 
portion of the food dollar more 


' like 80 to 90% goes to pay for peo- 


ple—-and pay better than they got 
in 1947. Obviously the change in 
food habits is putting more money 
into circulation and creating more 
jobs and is thus a factor in general 
national prosperity.” 


Actors Earn Almost 
as Much from TV as 
They Make in Movies 


HoLtywoop, Nov. 24—Members 
of the Screen Actors Guild are 
now earning almost as much from 
television as they are from the- 
atrical films, it was revealed at 
the organization’s annual mem- 
bership meeting last Friday. 

A survey showed that Holly- 
wood actors in film earnings 
brackets of up to $7,500 a year, 
which includes 70% of the group's 
Class A members, spent 46% of 
their employed time in television 
and 54% in theatrical film making. 
Employment in both theatrical and 
filmed television programs and 
commercials was up during the 
first half of 1954 over both the 
first and second halves of 1953. 

John L. Dales, national execu- 
tive secretary, discussed forth- 
coming bargaining negotiations 
with producers of filmed tv pro- 
grams and commercials, with indi- 
cations the guild will seek sub- 
stantial increases in salary mini- 
mums and possibly a new sliding 
scale of minimums for video enter- 
tainment films, depending on 
number of lines spoken. Substan- 
tial changes and increases in 
formulas fer tv repayments will 
also be sought. 


Don Watkins Buys Agency 

The Pocatello, Ida., office of 
| Cooper & Crowe has been pur- 
| chased by Don L. Watkins, man- 
ager of the office for the past five 
Name of the agency has 
been changed to Don Watkins Ad- 
vertising. 


Doyle Dane Names Cramer 


Sally Cramer, advertising and 
promotion director of Beautiful 
Bryans Inc., New York, will join 
the copy staff of Doyle Dane 
Bernbach Inc., New York, Dec. 1. 
She was formerly a creative ser- 
vice director at McCann-Erickson. 
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custom. 


ta iored Outdoor Advertising fits your Du zens FEREX 


anti-freeze 


distribution pattern to a “T”. 


Schedules can be tailored to cover only 
the markets where your product is sold 
at the time that’s best for you. 


DU PONT uses Outdoor Advertising to reach motorists where 


anti-freeze is needed, when it’s needed most. ASK YOUR ADVERTISING AGENCY ABOUT OUTDOOR ADVERTISING. 


outdoor advertising reaches the most 
people — most often. — at lowest cost 


THE STANDARD GROUP OF OUTDOOR ADVERTISING 


444 MADISON AVENUE, NEW YORK 22 
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Anaconda Names Three V.P.s 

Anaconda Wire & Cable Co., 
New York, has appointed David 
Allen v.p. in charge of sales and 
Charles H. Porter and Maurice J. 


commercial v.p.s. 
was general sales | 
manager of the company, and Mr. 


McCarthy 
Allen formerly 


Mr. | 


Porter and Mr. McCarthy were 
assistant sales managers. 


- 
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We've Got Our 
jt HANDS FULL 


These 14 Farm-Rich Counties Have 
Full Paychecks—and Full Shopping Bags 


To put your product into the hands of this 


come. 


98% Family Coverage 
of City Zone 


66% Family Coverage 
Retail Trading Zone 


ai 


ready-to-buy market, ) t 
Sioux Falls Argus-Leader. It's the buying guide 
in 52,000 homes with well-above-average in- 


SIOUX FALLS 


US 


put your story in the 


Arthur F. King 


Sf., 


‘Leader 


South Dakota's Leading Newspaper 


Represented by GILMAN, NICOLL & RUTHMAN 


Advertising Age, November 29, 1954 


AM Has More News 
| Programs than News, 
‘Newscaster Charges 


4 _ 
oon ae - 


B. P. Mast Sr. 


Robert E. Harper 
MEDIA CONFAB—Arthur F. King, King Publications, and B. P. Mast 


board chairman of Conover-Mast Publications, talk over the 
media situation with Robert E. Harper, president of National Busi- 
ness Publications, during a lull in Northern California Industrial 
Advertisers Assn. meeting in San Francisco. 


‘Sterling Names Schaefer 
Barbara E. Schaefer has been 
appointed to head the copy de- 
partment of Sterling Advertising 
| Agency, New York. Miss Schaefer 
was formerly a copywriter with 
Cc. J. LaRoche & Co., New York, 
and L. Bamberger & Co., Newark. 


Guild, Bascom Names Scharpff 

William G. Scharpff, formerly 
a television producer for National 
Broadcasting Co., has been named 
co-director with Robert La Chance 
of the radio-tv department of 
Guild, Bascom & Bonfigli, San 


| Francisco. 
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with 


SUPER 
POWER 


316,000 


WATTS 


from the 


EMPIRE STATE 
BUILDING 


it pays to be seen 


on channel i } 


in Metropolitan 


New York * New Jersey 


Wat}tv 


TELEVISION CENTER 
NEWARK 1, NEW JERSEY 


N. Y. SALES OFFICE 
575 MADISON AVENUE 
NEW YORK 22, N. Y. 


NATIONAL REPRESENTATIVES 


Edward Petry & Co. 


CHICAGO, Nov. 23—‘“Radio news 
retains its superiority in speed, 
but it’s in danger of dilution 
through overuse, and it still too 
often is passing up _ intensive 
local coverage.” 

So says a member of the radio- 
tv newscasting fraternity—Paul B. 
White, exec. director of KFMB- 
AM-TV, San Diego. Addressing 
the Radio & Television News 
Directors Assn. here last week, 
Mr. White had words of praise for 
tv newscasting, as “getting better 
and better.” But he found “dis- 
turbing indications that the radio 
medium is scheduling news pro- 
grams with too little regard for 
the amount and variety of news 
available. 

“T’ve heard radio stations boast- 
ing that they have from 20 to 30 
regularly scheduled news _ pro- 
grams a day, either from their 
network or locally produced. And 
I suggest that’s too many,” he 
said. “On the average day there 
just isn’t that much new news to 
sustain interest.” 


# “Radio stations have gone in so 
much for block booking of news 
programs at three periods of the 
day—from 7 to 9 a.m., 5 to 7 p.m. 
and 10 to 11 p.m.—that they’re 
risking the loss of audiences to tv 
at hours when normally they could 
expect comparatively high rat- 
ings,’ Mr. White charged. 

He also took special exception 
to specialty news shots, such as 
feature news, sports news (“which 
for several months during the year 
is practically non-existent”), farm 
news, movie news and women’s 
news (“whatever that is, as though 
women these days weren’t in- 
terested in everything”). 

Instead, radio should concen- 
trate on local news coverage and 
on news of “ideas rather than 
activities,” he told the newscast- 
ers. Observing that the big news 
of our time “lies largely in con- 
cepts,” he suggested that here 
radio might have an advantage 
over television. 

“Most ideas defy pictorializa- 
tion, and there’s no advantage at 
all in seeing an announcer sum- 
marize another man’s ideas,” he 
said. 


Outlook for 
Gifts to Clients Is 
Slightly Brighter 


NEw YorK, Nov. 23—Norma 
Pencil Corp. reports that slightly 
more than half the executives an- 
swering a questionnaire say they 
plan to spend the same or more on 
company gifts to clients and cus- 
tomers this Christmas. But 48% 
said they will give 10-20% less. 
The Norma survey was under- 
taken as part of its campaign to 
promote the use of its new com- 
bination pen-pencil, which consists 
of a ballpoint pen plus a three- 
color pencil. 
| The pen-pencil will be adver- 
|tised with column ads this month 
|/and next in Business Week, Chris- 
tian Science Monitor, Dun’s Re- 
view & Modern Industry, Fortune, 
Newsweek, The New Yorker, The 
New York Times Magazine, Sales 
Management and U. S. News & 
World Report. Lewin, Williams & 
Saylor, New York, is the agency. 


New Dome Coach Bows 
Full-color pages in Life, Nov. 29, 
and The Saturday Evening Post, 
Dec. 4, will announce Union Paci- 
fic’s new Dome equipment. Astra 
Dome coaches will be placed in 
regular service in December, and 


'Dome diners, which Union Pacific 
/contends are an American exclu- 
sive, will follow early in 1955. 


| 
HY] 
; 


4 a iv Yate Met Fa ies FF ‘ta wee ac ye BN tos: - . ay 4 = Heat woe ne pit , nS a r. "Si Poon ae -* ae a 4 4 a | } ae Ri ko as os - eye oli en ee ee : a ty oe ae 
Pfs eh aay fee. Sie en ag SU Sie A ae AB 2 Eck eRe NOR Pe Sm aba, eo oe Meng he Togeh * SAS hea amet ses Pein Ges os Si Shah Eo eae Pe A! ena Bid x oop eee ET Male OO ee UNE Rae te pe gee 
BP ee MR REE Corie ene ty aoa, Be edt WS SRR ai) See Ta oda a! AN ech ioe aaa SC A Ble UR RR ina 2 ie RMA are oF ae Sie eer rise nS egeSa Gh PSS “Ar Cag SRG A CG act me arb OCA a eae 
ok awe: % F $ * ot : oo we é +: “Sekt We 2 . bo eS Rae £ eae Fe liars ; ye oN od iS * a 3 ii i ; 
% ea init ape ig Te * ee giv t, a : Bas St oa Rat era. o pe Apes ae ay £ Ch Bigeniieit BAe er ey a “s) ora “<u peered Tire HY $2 he Ps . ise ie ae eee cf pacha spe ee yest ee ON ry 
PEARS ER RGN Dee Pon yaerty Gk Soto Sw WS Onn nl aN Cen ey EES ees Rang xs eh ee ES ie) fet nae aha Cen ME N55 dean Sd ea Ree eons LEE OR ate a i) ag ME She ea aD REED See Pei: Fk eae Boe ES." Bt gos te eee ees 
Tee , 2 pe he pee he ek ee Ae ae ee eae MY aa tx > eae. ‘ . Fema 6 oye Le , m ; np ae < a 5 ye Bot vie a A a gn ee ek yj, ae es ache & “4s My % Ns ’ Fie ete SY eRe ee 
Bene NS Se Pe ae. Ped ena at Poe Se ieee ; De ee raed ary Th esy ; es : : : a y . ' ‘ ; 2 ee ee i 
x s : : caren, . : t s ' ee, ee 
Si Pee 
Boies etki 
ites | See, ale 
ba”. be sian 
_ Pe age 
_ a ota 
7 = ee 
3 ; 
, ‘ = ae 2s \ : 4 * 
: ; _ 3 ae a > aed ; 
a ; Be eres Re 
. : at * eae i ee 
E Famine, gle 3, ag : ae Sa j -.* { 
d ‘ aia. eu tee L 4 ee j ? 3 i % 
se 4 Ph ie) ct : i : { l 
=o 4 A Se yg a. |: See 4 is - - . | 
ae : ae a a ? . ee f pS i \ 
a SS ——$$_____— } a ’ Sig ee : =. 2 z 
my * | ’ ie f ‘ Pe SS a e8 cht 
7 vs . 4 ee h 4 eRe ce He 
| Pe ey 6 ok f 1 
x Ce ei ee a x Le " s 8s 3 ~ : as Ra 3X | 
by . rohan = c§ + os a a ' me * one 
af oY. ; oe SA J Sus eg 2 i ie é 3 are : ea : 
3 r pleas eas ‘ — Pee ‘ eae | 
See SS: ites se . E deeeai. ¥ wegha \ 
Wee ale > ae eee . aS a i! 
im ae ; we R 
; ‘ me a — a I 
> . , . ; 
a SSI eet ie 
Bssesti)) beatin) ' 
| 
' 
i { 
| 14 
} 
i | i} Gy. 
= 7 | | 
; j wy 
TLE | 
. | | ' 
- a | 
= _ | ee 
2 a Feu Ms Ua eR 
es en" _ hel i 
eee ee nes <on yl he Ga 
“ ‘ 
ies ; i é 
ven ean 
— pe io 
er | yee ee 
pas er Wes 
pane — scientist AeA DO AE CECE -* 
ate Se ee Bie as eco, ' les 
Y & - a ‘ 
g S y 
z en Bs 2 
oy a Se “ a 
eee &% Spotl | — 
‘ g ae 
& . < 
i : 
& | 
: £ | eo tee 
ae & , | 
2) & See 
= ae f ee 
Fe Be, 
" Os ei 
as, ee ’ J . 
i hs = 4 hes ste iy 
opt ‘ i = 
cee a ; } eg 
Nt hie . ' iq ae 
eer I af apa 
wae 4 7 Fay 
ie Se ia ae 
ae ee aie 
ce ee y | ah iene 
Sah gh \ pers 
ae te . \ od ia 
nae oe 
naan , os 
Pokies Is aeen. 
jples er 
acy ee : , aN ere 
ee 1a) ene 
Pie : cea ome 2 
et yard i oer oe 
oe % Shi 
oe _ 
a © . % ox.” 1S, 
5 - ogee 4 ie ts 
reer ‘ ea 
sec aes 7 ‘ae 
ena a | j eee ds 
ee " | : ee 
joa tS os 
caper ; me ae 
Bee ra : : ‘ . pee 
either rb 3 ; Se ei 
Slik stasis: " taal 
se 3) A i ' F pe 2 
aa. i ’ ; | ; renee 
fo hs BteMee 
aes a * ed 
ie ee . ¥ etal 
pa. . ; ' { a 
Stas ’ i E At 
Paden : : q Race 
fue eae ty ed : oe 
“pS ae ifs ae 
Tae f —— eats 
es ese m | oe xe 
“9 _— : } ge a Po ’ [ a - 
ne e Las : - 4 | { eS 
ieee } ik ib | | Se 
i re | : 
vt 
KS ; ‘ i 
smahee - : ‘ WEN 
ees et ee 
eae 4g. en 
picky ae Ae Fae 
a : Weg iiee 
Pee ae t 5 cae. 
ee : i f Po 8 i xan 
oe Genel eae { oan 
ie ie : a on : ia 2 x ae 
ie | | ee 
oe * : ne 
tle | ae: ees 
oats ees ov ee our 
ot q ' id \ Gin oe 
i ie , iat, FASS 
; ‘ eae ee 
ai . % 
ee 2 : Be BB ~ a ri ict 
— : r ree 
. 3 - ‘ fe 
; a i eB 
. i o.. , mae ‘ 
5 Hs 
iy , Cas * a — 
S ‘ < 3 of ; 
BS F Po | % 
¢ ~F >) ee 4 ; 3 
| Best . : | 
: + + q s = « * os 
2 = es he BY : 
ae <' 4 ot 63 es 
ep at bic : ; . ib 
; re oe oo a Be koe Oa Le. Be 7 4 a = 
he - es oes J =. es 
oe ie ie a 7 2 *: ak 
; F re af & 4 ; © 
“oe —— Li r. 4 : fe 
ea es - ‘ ‘ oe rae 
2, co : % ad y . be e se 
one hers) ae. ‘ mee 3 7 ae : - bg 2 : ‘ ~ SR NE ies eg ve a aa ye vty et, ot SS Sea ts 7 Nee) see ‘ ere trates BaP aa aes a as 
; a Ata =e et es Che oe: ? ee Sy ; rye ; x pe 2 ¥ jee (ee tent ee , esi ’ ; ns re oases re ee : Pi i og . 
: al Ae sree \, a a. SAS re ey ae ots tae : he gk ire ant eli fa Se es Gee a. r r ne ee a a3 es py ee a more y . > 2 z zy ‘eyeh > el Ga: Fa) Pee "6 ie aE . “ ‘“ ae — pares) aed 
EMTS Td es FTE EAGT ee a Sate as CR Ge othe MME © ae BM OE AMM, see Le pa OLY Coe RAS a A a ea Ae ath Be Wey op Pg Os 7, DTS teh oad 2 Beck Os BERT Nie ard eae Baad ek ute kal Meg OO SCL Y «tae Sug AY GRRE Da ui ia Oe nr 
Eo PECTS PER, SLT ARE OLS, CE TBS eI Ge PE EE SE EES TRD TI, ME CME Ree PENH EE ens, ye Bed eae LL SS EYELET AOE RATS SBI RGB GREP apn epic lero tah — om ERE VIS A. ARLE TSE IME AAG Ce NER EE OEE eR NE TT hs OS Teh A ENE 


‘Aviation Week’ 
Readership Is 
New ARF Report 


NEw York, Nov. 23— Advertis- 
ing Research Foundation has re- 
leased its audience and readership 
study of Aviation Week, a Mc- 
Graw-Hill publication. 

The 134-page report, the sixth 
issued by ARF in its continuing 
study of business papers, contains 
a reproduction of the 100-page 
April 5 issue of the aviation week- 
ly, with readership scores shown 
for each advertising and editorial 
item in the issue. 

The study is based on 323 inter- 
views, made between April 26 and 
May 13, with original and subse- 
quent ‘“‘pass-along” receivers of 
180 copies of the surveyed issue. 

Readership scores of the meas- 
ured issue, the study notes, are 
based only on the responses of 
“qualified readers,” that is, those 
persons who gave satisfactory ob- 
jective evidence during a test, 
which was part of each interview, 
that they had actually read the is- 
sue. Responses of persons who 
said they read the issue, but who 
failed to qualify, are not included 
in the scores. 

Of the qualified readers, 98% 
remembered having seen or read 
one or more of the 69 advertise- 
ments (exclusive of classified ads) 
in the issue, and 98% remembered 
having seen one or more of the 30 
full-page advertisements. 


s The score of 96% recorded for 
the reading of one or more of the 
43 b&w ads was two percentage 
points higher than the 94% score 
tallied for reading one or more of 
the 26 color ads. 

The list of 20 highest-scoring 
ads in the issue actually contained 
21 ads because of a tie for 20th 
position. Twelve were b&w, and 
nine were color ads. 

Pastushin Aviation Corp. topped 
the list with a score of 72% for a 
b&w page which appeared on Page 
23 of the issue. Second highest- 
scoring ad was a b&w page for 
Douglas Military Planes, on Page 
81, which scored 71%. Third on 
the list, at 66%, was a page dis- 
play for Allison jet engines in 
run-of-publication color, using 
blue with black. It appeared on 
the fourth cover. 

Of the qualifed readers of the 
April 5 issue, 100% remembered 
having read one or more of the 
110 editorial items, exclusive of 
pictures. And 100% remembered 
seeing one or more of the 62 pic- 
tures in the issue. 


s The report also provides de- 
tailed information about the audi- 
ence of the surveyed issue, as well 
as data about reading habits, 
‘“‘pass-along” copies, purchasing in- 
fluence, and product brand spec- 
ification of those interviewed. 

Field work and tabulations were 
conducted by National Analysts 
Inc. under ARF supervision and 
in accordance with ARF specifica- 
tions. The entire cost of the study 
was underwritten by Aviation 
Week. 

The five other business papers 
that have been surveyed by ARF 
are Automotive Industries, Amer- 
ican Builder, American Machinist, 
Chemical Engineering, and Com- 
mercial Car Journal. 

The current study is being dis- 
tributed to ARF subscribers and 
to members of ARF’s two foun- 
der subscribers—American Assn. 
of Advertising Agencies and the 
Assn. of National Advertisers. 


Ziff-Davis Names Top 
Management Committee 
Bernard G. Davis, president of 
the Ziff-Davis Publishing Co., New 
York, has named an executive 


‘Morganroth, director of produc- | 


Advertising Age, November 29, 1954 


committee to function as top man- 
agement in his absence. Mr. Davis 
plans to travel extensively next 
year to set up licensing arrange-_ 
ments for the publication of fof-_ 
eign editions of Ziff-Davis maga-_ 
zines. 

Members of the committee are: | 
Mr. Davis, chairman; Herbert J.. 


tion, alternate chairman; Michael | 


H. Froelich, advertising director of | 
Photography; Michael Michaelson, | 
circulation director; George Car-| 
ney, secretary-treasurer, and Oli-| 
ver Read, editor of the electronics | 
group. 


Dau Joins Borg-Warner 

Ray S. Dau has been appointed 
assistant to the director of adver- 
tising of the Norge division of 
Borg-Warner Corp., Chicago home 
appliance manufacturer. Previous- 
ly an account executive with Bu- 
chen Co., Chicago agency, Mr. Dau 
also has been director of market- 
ing research for Bauer & Black di- 
vision of Kendall Co. and adver- 
tising manager of the Blue-Jay 


Products division of Kendall. 


like a pipe 
goes with 
Slippers... 


Electros and Typography 
are perfect companions at 


BERTSCH « COOPER 


oi og 
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BERTSCH & COOPER, 547 S. Clark St., Chicago « HArrison 7-5920 
CREATIVE COMPOSITION AND LAYOUT e MONOTYPE e LINOTYPE e FOUNDRY TYPE 
EXPERT HAND SETTING e ELECTROS e TRU-TONE® PLASTIC PLATES e NEWSPAPER MAT 
SERVICE e TRU-TONE® ETCH PROOFS e TRANSPARENCIES FOR OFFSET AND GRAVURE 
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best way to relax: 
order both at once 
from B&C... get 
unmatched service. . 
unexcelled quality ! 
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TYPOGRAPHY 
THAT SELLS 
MERCHANDISE 
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RETAILERS 


, in metropolitan 


CINCINNATI 


NATIONAL REPRESENTATIVES: 


.<. YEARS OF LEADERSHIP 


— 


CINCINNATI... 
ONE OF AMERICA'S 
TOP 20 RETAIL 
MARKETS 
* 


_. . PREFER THE CINCINNATI 
TIMES-STAR 


For 46 years, and again in the first eight months of 


1954, retailers have established the 


the... 


Times-Star as Cin- 


cinnati’s leading advertising medium. So far this year, 
the Times-Star has a lead of 340,612 lines over the 
second daily paper and 468,064 lines over the third paper. 


Follow the lead of these retailers who buy space on the 
basis of the superior cash register results produced by 


"CINCINNATI TIMES-STAR_ 


O'MARA & ORMSBEE, INC., NEW YORK, CHICAGO, DETROIT, LOS ANGELES, SAN FRANCISCO 
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What nourishment, dear lady,* can you 


*And you, too, sir. 


Footnote: The sources of the figures used in this 
idvertisement are as follows. Circulation: ABC 
*ublishers’ Statement, Jan.-June, 1954. Single-issue 
.udiences and frequency of readership: A Study of 
“our Media (1953), by Alfred Politz Research, Inc. 
\dvertising revenue: P.1.B. (gross figures). Retail 
ie-ins: Advertising Checking Bureau, Jan.-Aug., 
1954, 
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get out of business statistics with your morning toast ? 


Doesn’t a woman have every right to expect that a message 
presented by LIFE magazine in her morning newspaper will be 
—like the magazine itself—both appealing and informative? 


et cetera. 


After all, LIFE is not like any other magazine. 


Yet, LIFE (we must admit) has sometimes taken up a 
whole page of your paper with a number of large, ungar- 


)) (5,615,075) and single-issue 


How you benefit from the fact 

that advertisers invested 
$80,457,420 in LIFE so far this year 
—$23,000,000 more 


than in any other magazine. 


nished statistics having to do with its circulation, total reader- 


It’s easy to see why you get more out of LIFE when ad- 


Why the bigness of LIFE’s 


circulation 


audience (26,450,000) 
should pique your interest. 


| three times as much as for the leading biweekly. 
i}! ] The excitement and information you get out of read- 


y | share with your family, friends, and acquaintances. 


The facts that explain why your friends so often say: 
‘*You must have seen it; it came out in LIFE.”’ 


Figures show that LIFE’s frequency of readership is excep- 
tionally high; more people read LIFE regularly—from week 
to week—than read any other magazine. LIFE is invited into 
more homes each week (by subscription) than any other 
magazine. 


This explains why so many of the people you know are so 
familiar with almost everything that appears in LIFE. (And 
it shows that you’re bound to “miss something” if you, too, 
don’t read LIFE regularly.) 


We hasten to make amends, as follows: 


ship, position with retailers, advertising revenue, et cetera, 


So, indeed, have other magazines. But how could you—as 
a business woman or a housewife—be expected to realize 
what a vast difference there is in the meaning of these cold 
facts and figures, and in the significance they have for you. 


‘ ; ‘ : , Ranking of sad 
vertisers put more into it than into any other magazine. National Be eg 
For their advertisements make LIFE the greatest shop- —— ~aesneen 
ping center in America. (In the first six months of this st | LIFE $80,457,420 
year, the top 100 advertisers spent 74% more dollars 2nd | Saturday Evening Post 56,866,937 
in LIFE than in the next leading magazine.) 3rd | Time 25,773,053 
And this year LIFE advertising revenue will be up 4th | Better Homes & Gardens | 17,692,714 
an estimated $4,000,000 over 1953. 
5th | Look 17,434,814 
So, in LIFE, you get more news about products; you aan : 
get more help in making buying decisions and more homer Soe Soeenet nt tn 
confidence in those decisions when you make them. 7th | Newsweek 11,272,225 
For the products you see in LIFE are products with 8th | Business Week 10,782,353 
nationwide reputation. (In the first nine months of 1954, 9th | Collier's 10,781,827 
advertisers used over 250 more pages of advertising in 
LIFE than in the next leading consumer magazine.) be pumneneaphe a dt 
In these figures—which mean that 1,000,000 more peo- 
ple buy LIFE than the next weekly and 8,400,000 more THE TOP TEN MAGAZINES IN CIRCULATION 
: (Jan.-June, 1954) 
people read LIFE than read the next magazine—there ar ae 3.615.078 
is a warm assurance that the judgment you show in nti 
buying LIFE each week is also the judgment of many, 2nd | Ladies’ Home Journal 4,876,551 
many others in your community, many millions across 3rd Saturday Evening Post 4,597,987 
the country. 4th | McCall's 4,528,184 
. And this year more people than ever before are buy- 5th Woman’s Home Companion 4,162,500 
ing LIFE. Altogether, your fellow Americans spent oth . a 
in 1953 over $40,000,000 for LIFE—an estimated . oe ee 8 te at 
$12,000,000 more than for the next weekly—more than 7th | Look 3,868,394 
8th Family Circle 3,843,654 
9th Collier’s 3,800,116 
ing LIFE is something you are most likely to be able to 10th Woman’s Day 3,744,778 
READERS PER ISSUE OF LEADING MAGAZINES 
Ist | LIFE 26,450,000 © 
2nd Look 18,050,000 
3rd Saturday Evening Post 14,050,000 
4th Ladies’ Home Journal 11,500,000 


9 Rockefeller Piaza, New York 20, N.Y. 


To guide you in your shopping, retail stores use 
more of their own advertising space to tell you 
they carry products advertised in LIFE than they 
do for the next seven magazines combined. 
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‘Dead and Decadent’ Tricolator Co. Found 
Life as Premium Makers, President Says 


New York, Nov. 23—Tricolator Foods,” he said. “We were told of 


Co., “a dead and decadent compa-|the tremendous 


ny in 1948,” has since launched 
three new consumer products as 
premiums for two large corpora- 
tions. 

Clancy Isaac, Tricolator presi- 
dent in charge of sales and adver- 
tising, said, however, his firm is 
not in the premium business, 
though it has sold and merchan- 
dised premiums successfully. 

“T can think of nothing worse 
than being in the premium busi- 
ness,” he admitted yesterday in 
telling his company story to the 
Merchandising Executives Club. 

He said that Tricolator was a 
dead and decadent company in 
1948, producing a coffee maker 
that had a heritage of producing 
good coffee for 60 years, but that 
the product was Victorian in de- 
sign and the company had a rep- 
utation for being stodgy. 


s “First thing the new manage- 
ment did was to redesign the cof- 
fee maker into a product that 
would be acceptable to the young, 
ete homemaker, not to her 
<ndmother,” he said. 

He approached General Foods 
Corp., which offered it to its stock- 
holders as a high-prestige premi- 
um for Maxwell House coffee us- 
ers. 

“The premium promotion was 
our commencement,” he said. “We 
did not enter into it with a volume 
incentive—we knew there would 
be no large volume. We did not 
enter into it with a profit incen- 
tive—we knew there would be no 
large profit. We entered into it 
knowing it would help the large 
company and...solve our initial 
problem.” 

But, he said, the trend of Amer- 
ican living changed and Tricolat- 
or’s filter-paper method of making 
coffee lost favor to the more easy, 
automatic methods of brewing 
coffee. 


es The company found a new use 
and a new market for its filter- 
paper business after 14 months of 
research by German chemists, who 
developed a paper and paper hold- 
er that would filter and deodorize 
used fats and neutralize fatty ac- 
ids. 

This premium was tested and 
offered by Lever Bros., maker of 
Spry, which had found that Proc- 
ter & Gamble’s Crisco had been 
outselling it, four to one. 

The premium, Filt-R-Fat, was 
offered with a cookbook for 50¢ 
and a package label. 

“Our latest fling in the premium 
field came to us from General 


ART DIRECTOR 
WANTED 


Probably the biggest 
opportunity in Chicago 
for a young art director 

who has talent 


WANTED: Youngish art director. 
Fast, bright, flexible. Chance 
to be somebody. Work with 
some of best guys in the busi- 
ness in one of Chicago's liveliest 
agencies. 


DON’T WRITE. CALL: 
Delaware 7-4512 


Tell operator: 1. You are an- 
ewering Art Director Wanted 
Ad. 2. Your Name. 3. Back- 
ground last few years. 4. Your 
phone number. We'll make a 
date with you. Confidential. 


swing to instant 
coffee and that if we could pro- 
duce a product that could boil 
water instantly for the preparation 
of instant beverages away from the 
kitchen we would be a natural.” 


® This premium, which will be of- 
fered to General Foods’ stockhold- 


—_ 


ers this Christmas, will retail at 
$9.95. he said. 

“We can see volume potential. 
not from the premium. but from 
the results of the premium,” Mr. 
Isaac said. 

Mr. Isaac added: “If the small 
business develops a premium idea 
to obtain volume at a particular 
time on a particular product it is 
kidding itself. A premium can be 
prostituted. The small business 
must build the premium promo- 
tion into its permanent merchan- 


Advertising Age, November 29, 1954 


dising plan. It must merchandise 
its premium just as diligently as 
the large company that is using it. 


s “Of 160,000.000 Americans, 150.- 
000.000 of them think that they can 
write another ‘Star Dust,” and most 
everyone has a terrific premium 
idea that will make millions,” he 
said. “But it just can’t be an idea. 
The development of a premium 
idea and jelling that idea into 
practicability must be a process of 
careful and detailed analysis.” 


Henri, Hurst Elects V. P.s 

Henri, Hurst & McDonald, Chi- 
cago, has elected John Walt and 
Dean W. Bacon, both account ex- 
ecutives, v.p.s. Mrs. Margery 
Finch, formerly with Gardner Ad- 
vertising Co., St. Louis, has joined 
the agency’s copy department. 


Denisson to ‘Popular Science’ 

John D. Denisson Jr., formerly 
with Newsweek, has been named 
Detroit manager of Popular Sci- 
ence Monthly. 


How another advertiser found 
out for himself that architects 


prefer Architectural Record 


Abthur E. Smith Advertising and its client, Timber Structures, Inc., 
recently investigated independently the reading preferences of architects. 


They prepared a questionnaire and mailed it to 3,000 architects on Timber 


Structures’ own mailing list. 


What they found out (see letter opposite) resulted in an exclusive 1954-1955 
advertising schedule in just one architectural magazine, Architectural Record. 


The Arthur E. Smith Timber Structures study is the 61st out of 68 
independently sponsored surveys in which architects and engineers have 


recorded their steady preference for Architectural Record. 


Architectural Record has won 31 out of 32 such independent studies since 
1951... an important reason why in the first nine months of 1954 
Architectural Record carried 44% more advertising pages than the second 


magazine in its field, 59% more than the third magazine. 


Sixty-one out of 68 independently sponsored studies are strong evidence of 
the steady preference of architects and engineers for Architectural Record. 


However, if you're just naturally sceptical about sixty other people’s 
surveys, we urge you to do what so many other manufacturers and agencies 
have done—find out which architectural magazine architects and engineers 


prefer by asking them yourself! 


An important note for advertisers who want to know FOR 
SURE how much building market coverage their adver- 


tising dollars will buy. 


Architectural Record is the one magazine that has access to Dodge 
Reports of building planning activity which provide the names and 
addresses of the responsible architect and engineer on each new 
building project, nonresidential or residential, large or small. 


By checking its subscriber galleys against Dodge Reports, Architectural 
Record can effer you sure and verifiable coverage of over 85% of the 
total architect-designed building market. This is an exclusive adver- 
tising value. 


eatiiad fC at PWS OS Feley MoU Bet ee od tee OP ei A SE Oe Ee Ce RN ee ae NV ere is itty e goes a Paae, Bo pags SRR Te Ret Tes Ieee ts aah Meee She ae Ae cl Bae 73 “we PEMA ys he Gra at ATES OYE ae Soa a EAE Peal 6 Rely, 
PeNacbige RES TA 5 Se Mea Oca ege mend st a8 orp ag MPM I San aN BP ae PRONE SAS Hasty nies} Sr eae aga oe nat Sp La gets Geshe aes 1 foetal an rg rte iy Bre bee ee Was Pee tote fim eS ie ii Wares Maa OT oe het Re as NS baa tad ee Gh Ven Rawk oe 
Se Cae eR See eee ioe ag ie SOO TRY Nee teat, Sen rigtee ty. iA KON Day Sor SUR py Sti a so met ch Vege Se 2 eee ae oie ME Lore eN Smear ietes eg owet Ie el tet (ts eee ay ae pe AU ot ea, Pee o.Ciom SM biy tem BG e/a Gree NS, SA ahs PS Vat A Peeing eaen REM EES ccd A ee 
TA aS | a tit! Mie wt Ate SUR e Sep oe ot es be Sas nr te Peg fe Tame tod weet Ty ye anes ae Se ey UN ae poke ee Pe ge. ee ay yk Rae ae ee ae a Oe eee Salad ee 3 RA a Beate © Cae Me BES g hee, Saba LS VE ei Pa AR ae ice’ Sa oae 
Sie Wea ee, ces CE ay A RR ie Se ; ak Ta a ake Pee WA Be om SEE NRG Dahle 2 Sp RY OREN EO an Rh tee) Bag UR Megas ee Nan diners Ae Ob SP aR ' x PLN LON te 7 Re rt ae O59 a bint ar ie pares SB vot Scar aha ee ee aan baer ate as 
: ag tm Sy es ECS ee iogs eta eda Sree ome ede ne eh Lae Beg BST ip MN ah Cit gto SEB SoG oo ib Ae RA ee we ak eee Re Set ge cgi ois ae Bi pein] Se SE PER is Oe in) aes ae Cage ss and ME cg BPR ohne Ue rai ee a 
2 ae ee ae : $ i fs ae ss a ae Ss : eid oo aa ae x. OF ‘ ¥ rss a ? : “ a : ts rs “ ‘ Shoaiandvar poet eee sha deem Stiga ees ve’ pga a se weet ens 
Sit 4nd Pata ‘ : I, % Te : ee Mh \ Al . . ' : . ol a EE la 
a, 6 ; 5 j F 2 f a ‘ ; ns a Aa ls 
5 a ees ’ : ee hs Meee 
ee Se a 
"ee . , “hale area 
ond. 7 Bd 
PO or 4 as 
B pees ty uray 
he Me Ss 
rie ae - 
_ = a 
, i 
; ' 
| We 
’ 
; i a 
4 Hf 
F ‘ 
ee \ aN 
Eis WEB bi : 
jy eae Hl 
a j 
} ! 
- 
: | 
y 
, t 
| j 
SSS SSS SSS 
| 
| “ 
| . 
| be ' 
| AL 
| q 
| 3 
‘ 
: | - 
s 
4 
| \\ 
ein | : a | 
Ge Maes | “ ¢ : 
eo uae 4 ae | 
apees See " 
ed pe ie cae | oa es vi 
ara res | a ae d 
aha Shee a eT H a 
die Te etre tc: 4 4 
ee aa ere in oe 
bes aes | Soe ne : “ 
ge _ © #5 a 
Ee or : 7 
me ae 
eth x oer eres ‘ 
ater ree ae 
page = pa Meg eee 2 
eS ere as e 
ae Aen ees ’ es < 
Ba. iy } psa Pleads e a 
ee pgs ie 7 
Bios 5 | Bee BR Tak ity i * ff * 
. 7 ‘a ar . { 
fet a a ee se 4 , 
ees - | ‘ } 
. ae a | 
Ne ; 
a ae | ae 
LOMO eae | Ata = aE 
aes z | Kila at het a oat 
> eer ae " ea 
eer Bay cat 
: = 2 oe | | aay 
a aera ———— OE ee ens. 
is Be ; 
Pat re * | 3 
tae vee p i mee es 
Meee, earl aie me 
Ba ace | Be omkag tad pea > 
- rare : pe 
: cy : ss 
z Cees 
er 4 mi 
ee Z - F \ Rec Re 
eR: Oke ohh Eten ee 4 penis 
eo | Seok * : as 
i ; jeoee hte , ae 
i; ay i Ae w a 
, Ri | ee ca ee 
Pen eS 4 m= 
eee Sra ; j ates i 4 ei 
ee Kore fo a >» t Gites ak 
rise oe” paca Vee ae ; 2 
Te * fy Vee oe ge 
We ae me oa rae, JP - a 
tetera sey BS = 5 % ] 
eyes En 
ra BAT Oe, SY aes Sg 
esac ‘ "6 “ oe { 5 
vee a y, j 5 9 E 1 . a 
yom ad Pac ia: ee ieee ¢ : sé 
ey ae te ih ae 
ae ee ae ae <n 
2) - ane ee 3, VS a 
igha fu pooh, mas mie 
Sete at eee) : ine 
er ics oe 
aly, eo Sara are Paes: i he 
= as Biss, 1 vi 
<a , act se lik tem 05 
ene re ene 4 my 
may ro ee 7 ! aie’: 
tee Oe ie si s oo 
Pe? oe a 4 ; 
pie 8 Ege a : 
Pos. a; “ar as. ES 7 
- eo: Bn Me 
ee ee > a ray ; “ote 
pe he So fo 
spe ay Boe ol 2, z 
oa : ee 
iG oat er ei €¥ a 
; ‘pgs ily hegteres ) i 
i a — 
ae Be a 
ot . : ay 
eee eee 4 ' ; aoa 
: Peri ter sae Cane ta es oe . Pes a 
i ae : jae ee tere 2 } cm 
ipsa Soe Oke oot 
Pee te | Bir GR ne en 
a: w Se ret ee at oe ae 
eee ly Sed | eae : 
cea te | OE Eee ‘ “ 
we ide So sy. te ; 
We meee | ear on hes és 
Ae Sei ae | Legere fri ea aes 
7 a ae ee . 
ow Sir cies «a eh wer < it 
wee Tice ea —_ 
fae eae | Bee | :. 
oS soa oak ee a j 
Tay Pe eatiee pA RE & | ee 7 oe 
ee oe ae 2 . a 
agian bls Se = aes 
sierra 2m I a ee Z Diver 
ee . eae ; z. 
aes oP oe ; aNe 
eo o . oe ae : hee 
a elias. i " : Sig 
eee ; : ss 
Ee aes ‘ ite 
a eres!” | ; is ee 
Ne: 7 ee ; rie . 
yoann gai ee akae 
Pyacene wae eo ag 
eee Aad oy : i ella es a 
f a SSS eee ae { eg 
she Po Boy ; pen. 
Bic bao See neah a ioe 
ee a za ewe “ : 
en Na aaa +. $ i es 
a a eM Arye ak — 
bane ere pesrende ess a . . 
ee eae halen PR # 
cae hs i! _—oO Oo _ er ce es cers cere cere ce ees ces ce cers eee cee eee cee ces ces meee eee ee se ee es ee es ee ee pt ale hale a 
cL eee eae a aie 
comet atk See al ae 
: oe “hence! 4 cme 
2g, ee a eR : ies 
eae a sti See 7 as 
se ae ois sels yaldeeme 
cape eae Fa begat ; } ten 
ee SRC Sete ce ee me 
es aan ae ee sai yorte- 
rare ee a aa ae 
eee LS a ee Bk 
ce hee ee a ay Sheoacelm al 
re Oh i Rae ee ete am 
Sabre Pe ea Psi 
shri 2 Ae oa Me 
: : aged " Leo 
¢ . sd ae “A 
. ; : Pa 
- r + 
Ra 
xe eS . 
=i a 
; ‘pe 
" ; S 
ee | 
” * 3 ps 
et i ag 
Zeus ' 
Ba 
. a 
Paine “ » : 
ag PP a $ ‘ 
as tt 3 eee = | ante 
ores F See 7 - 
eee oa | Pdi 3 ses 
BAR Tee] | een 5 Big 
pct fo : - 3 
yen , | eee 
i glee 
A, . ‘, t 
ey me e he 
eB oye a 4 ee . J F . ‘ F ; t * : E ; a, ; : 4 F i Be fie < - Cre ee Si (Seta 
ge ee te eee ee = 5 c . ; pg ee Pe: ee 2 “ ‘ = wee, i a : ‘i « ; s F 4 . : : Coe SF 
ea Z 3 , J rhb PACE * : : , ‘ = ¢ 7 f ; 
mn eee fap Gs ae < ares ee £ # 9s 4. ss ay te oe ae Pe: = ae ee % ey * a4 nt, fees ¢ * ee ce ee bul Pa, Goats ’ as m . 2 ‘ bs | . ‘ ; Bs. : - - a os 
ates Se ee te er ae ee ee ie te - ye rf pee Kates z ris aay up ; “ PE ; - we ' - 2% : : : ~ : fe - i . res aka mie ' 
CER Ma TE RS Bee hee op ee oe Be Ae oS eae Oe AEE eat Re ae a Sy GD RAD Fie ee a, ee CAPREE: eeeey eermes reyies sie t ee ee 1c) Roti A se RTO Se scan Rare back by. : i Ale Soom rs Ae 
The pat Y FEELIN Tae RY RN ee A ERS Oe a eT IME her REET SING he SE“ wm “OnramigMyane es cae ene eons cote a os a Oa We Sea a! Ets he alt Ye sO as a ES ERs Dts ba te ye ee pe ee a, et ee ae ee UE ts ee 
oe - c ? ‘ . Re - ee 2 er <an % <a 9 ee se Ns! eee awe | Sati Cues op ae orem =r al cee anaemia atin ceeded neater eens seen cae 2 iim ae ane oe dee 


Advertising Age, November 29, 1954 


3D Manual 
Offers Unusual 
Sales Technique 


New York, Nov. 23—The new 
“Stereo Realist Manual,” recently 
published by Morgan & Lester 
Publishers, offers salesmen a novel 
presentation device. 

(A Stereo Realist camera takes 
two pictures at one time from 
slightly different angles to give a 


three dimensional effect when 
viewed through special lenses.) 

When a salesman’s product is 
too big to transport, too small to 
see clearly with the naked eye or 
too intricate to understand from 
the ordinary picture, the stereo 
picture is an ideal solution. Slides 
made from the two photographs, 
the manual explains, enable the 
salesman to show life-like pictures 
to his customer. 

Marvin L. Rand, author of the 
manual’s chapter, “Stereo in Bus- 


iness, Science and Education,” : 
gives the following example of the! The cost of the Hudson Corp. 
use of Stereo Realist slides in bus-| stereo sales presentation was $35. 
iness: This equipped one salesman with 
The Hudson Pulp and Paper|the Realist viewer, 35 slides and a 
Corp. used the slides to sell its| small leatherette covered case con- 
Multi-Wall shipping sacks. The! taining the entire presentation. 
salesmen showed segments of a| A full explanation of the prin- 
million-acre, company-owned tim-| ciples and uses of stereo photo- 
ber tract and mammoth paper mill| graphy is provided by Willard D. 
operations as well as the filled!) Morgan, Henry M. Lester and 14 
bulky Multi-Wall sacks. The color | other authorities. Hundreds of col- 
was valuable in helping customers|or and b&w stereo pictures illus- 
to visualize the color printing and| trate the book. Special 3D glasses, 
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October 13, 1954 


Mr. Jerry Nowell 
ARCHITECTURAL RECORD 

209 Post Street 

San Francisco, California 


Dear Jerry: 


As you know we have just completed a survey among the architects on the 
mailing list of our client, Timber Structures, Inc. to determine the archi- 


tectural publication which is most useful to then. 


were sent to every other architect on the list. 


Here are the results of the survey: 


Number of cards mailed - -+-------<<« 
Responses received - - ----<--+--+--+-+--«= 


Responses indicating no preferences 
Responses indicating preference — - 


Record of es 


Roughly, questionnaires 


3,000 
yr (23.9%) 
53 


Architectural Architectural Progressive 
——Record._ Forum Architecture 


Number mentions with clear 
preference for one publi- 


cation only 


179 (39%) 


Mentioning two publications, 


with no preference for either 


with no preference indicated 


three publications 


84 (42.6%) 


SECT | BF OO 


138 (30.1%) 142 (30.9%) 


56 (28.4%) 57 (29.0%) 


306 GLE) 


Using the above results as our guide we have again recommended ARCHITECTURAL 
RECORD to carry the Timber Structures message to architects, and have issued 


our space order for @ total of 8 pages for the next 12-month period. 


Yours very truly, 
ARTHUR E. SMITH ADVERTISING 
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developed by Morgan and Lester 
and American Optical Co., New 
York, are furnished with the books. 

“Stereo Realist Manual,” 400 
pages ($6), boxed complete with 
the viewer, may be obtained from 
Morgan & Lester Publishers, 101 
Park Ave., New York. 


CBS Radio Spot Sales 
Seeks Mail Order Advertisers 


CBS Radio Spot Sales, New 
York, will make a special play 
for mail order business on the 14 
stations it represents. A new di- 
vision has been created to attract 
this kind of advertising, with 
Richard G. Cruise, formerly of 
Macfadden Publications, as man- 
ager. 

At the outset, attention will be 
centered on the six network 
owned-and-operated _ stations 
which CBS Spot Sales represents. 
These stations already have some 
mail order business. High product 
acceptance standards are to be 
maintained, according to the rep- 
resentative. 


Some have 
so much more 


R.P 


than others! 


MIDWEST UNIT 
FARM PAPERS 


have 38% more 


* Reader 


Preference 


than all 4 national 
farm magazines 
combined! 


IN A NEW STUDY of the Midwest 
Farm Market, supervised 
by the Minneapolis office of 
Batten, Bar- 
ton, Durstine 
& Osborn 
Inc., farmers 
themselves 
tell you the 
media they 
prefer. Get 
your copy of ‘The Readers’ 
First Choice” to help you sell 
the richest farm market in the 
world—where Midwest Unit 
Farm Papers deliver your mes- 
sage to practically all farm 
famili 


Sales Offices at: 250 Park Ave., 
New York 17...59 E. Madison 
St., Chicago 3... Russ Blidg., 
San Francisco 4... 643 South 
Flower St., Los Angeles 17. 


MIDWEST 
fan fap 
UNIT 


Nebraska Farmer « Wisconsin Agriculturist and 
Farmer « Wallaces’ Farmer and lowa Homestead 
Prairie Farmer « The Farmer 
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ABC, NIAA Men 
Meet in Effort to 
Improve Audits 


NEw York, Nov. 26—Any indus- 
trial advertising man in this area 
would be justified in requesting 


Mayor Wagner to proclaim Mon- 


day, Nov. 29, and the days follow- 
ing as Business Publications Ini- 
tial Week. 

Involved are such alphabetical 
entities as NIAA, ABC, BPA and 
SIC, all of which have their part to 
play in unscrambling the problem 
that consistently faces the buyer of 
business paper advertising space. 

The problem is one of setting up 
standards, the use of which will 
enable a media man to (1) com- 
pare circulation statements of 
competing publications and (2) 
determine what part of each 
book’s. distribution lies within 
specific industries he wants to 
reach. 

Most intensely interested, as 
might be expected, are the media 
men themselves. For this reason, 

> National Industrial Advertisers 
Assn., whose membership consists 
largely of advertising managers 
and agency personnel who buy 
much of the nearly $400,000,000 
worth of space purchased in busi- 
ness papers, has long had its media 
practices committee working on 
the problem. Chairman of this 
group is Harold A. Wilt, director, 
trade and technical media, J. 
Walter Thompson Co. He has made 
concrete proposals to both the 
Audit Bureau of Circulations and 
the Business Publications Audit of 
Circulation. 


® These proposals, which will be 
up for discussion at a meeting 
Monday, involve the fourth set of 
initials—Standard Industrial Clas- 
sification. SIC is a classification 
code system used by the U. S. gov- 
ernment to pinpoint the many 
facets of American industry. The 
NIAA people feel that use of these 
code numbers on audit reports 
would quickly show where a given 
proportion of each magazine’s cir- 
culation is being distributed. 

At Monday’s meeting a three- 
man ABC committee is to tell the 
NIAA group how the audit group 
feels about this idea. 

The current proposal relates 
only to adoption of SIC figures 
within the metalworking industry 
and the papers serving it. Mr. 
Wilt’s committee believes that if 
the idea is workable in this huge 
and diverse sector of industry, and 
with the 35 books circulating 
therein, it can most certainly be 
applied generally throughout the 
industrial field. 


ws The ABC people, representing 
magazines of paid _ circulation, 
have been studying NIAA’s pro- 
posals since September. Iron Age, 
a charter member of ABC, re- 
signed from the Audit Bureau of 
Circulations some months ago 
(AA, July 26) because of the audit 
organization’s failure to take ac- 
tion on the NIAA proposals. 
Meanwhile, the media men have 
drawn up some suggestions for the 
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audit form used by BPA metal- 
working papers, too. During this 
coming week they will be studied 
by Adin L. Davis, newly elected 
president and gencral manager of 
BPA, which audits circulations of 
both controlled dis ribution papers 
and of those whi. 1 combine paid 
and controlled ic make up their 
total distribution. 

Mr. Davis wi! notify NIAA’s 
media practices . mmittee if the 
recommendations or SIC break- 


feasible from an auditing point of 
view. If so, the media men’s com- 
mittee will urge BPA metalwork- 
ing books to use the suggested 
form for their audits. No attempt 
will be made to enforce any man- 
datory use of the new rules. 


Modglin Co. Names Meany 
Modglin Co., Los Angeles manu- 
facturer of plastic household prod- 
ucts, has appointed Philip J. 
Meany Co., Los Angeles, to handle 
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trade media will be used to pro- 
mote Perma-Broom, Dura-Broom, 
Perma-Press mops and _ other 
products. 


Canadian Lamp Co. Plans 
‘Lighter Moments With lIaco’ 
“People remember jokes” is the 
thinking behind a new series of 
ads by Canadian Iaco Lamps, 
Toronto. Play on the word “light” 
touched off a campaign labeled 
“lighter moments with Iaco.” 


and features various Iaco products. 
Magazines, supplements, and dai- 
lies will be used. Spitzer & Mills, 
Toronto, is the agency. 


Leonhard to Hammer Co. 
Gomard Leonhard Jr. has joined 
Hammer Co., Hartford agency, as 
public relations director and an 
account executive. He formerly 
was with the Republican and 
American, Waterbury, Conn., and 
Landers, Frary & Clark, New 
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Dr. Pepper Tests 
Two Can Sizes 
in Dallas, Ft. Worth 


Datias, Nov. 23—Dr. Pepper 
Co., soft drink manufacturer, is 
beginning the second phase of its 
container test here and in Fort 
Worth. Grocery shoppers will vote 
in a marketing poll to determine 
how Americans like to serve the 
soft drinks—in deposit bottles or 
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in flat-top or crown-top cans. The 
test began in St. Louis. 

Two sizes and types of cans are 
being displayed in grocery stores 
here—a 6-ounce can with a regu- 
lar crown top and a 12-ounce can 
with a smooth or flat top. This is 
the first time Dr. Pepper has used 
a 12-ounce can. 

Leonard Green, president of Dr. 
Pepper Co., says that his company 
expects to gain customers with 
the new packages. “Convenience 
of the canned soft drink, eliminat- 


ing deposits and return of bottles, 
should increase over-all soft 
drink consumption,” he added. 


Chock Full O’Nuts to Grey 

Chock Full O’Nuts, New York, 
has appointed Grey Advertising 
Agency, effective Dec. 13, replac- 
ing Donahue & Coe, which took 
over the account a few months 
ago. The company spends about 
$1,000,000 a year to advertise its 
“all-method” coffee in newspapers, 
radio, tv and car cards. 


Carol Daniels Promoted 

Mrs. Carol Bay Daniels has been 
promoted to assistant group super- 
visor of Harshe-Rotman Inc., Chi- 
cago public relations counsel. She 
joined the organization as an ac- 
count executive November, 1952. 


VCA Signs Group Plan 

Vitamin Corp. of America, 
Newark, has signed the John Blair 
stations’ national saturation group 
plan. Batten, Barton, Durstine & 
Osborn is the agency. 
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Editorial excellence . . . quality circulation. 
These are the ‘‘tools” with which Chilton pub- 
Jlications penetrate deep into the fields they 
Iserve to influence those who do the buying. 


Bt How best to serve his readers is the first con- 
fcern of every Chilton editor. 
istandards of editorial conduct, 
lis an important advantage to Chilton adver- 
| tisers—sustained reader interest. And Chilton 
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makes the most of this by selecting readers 
under the most rigid regulations to make cer- 
tain the advertiser’s message reaches those who 
make the buying decisions. 


It’s this combination of editorial excellence and 
quality circulation that makes Chilton publi- 
cations a dynamic power that penetrates deep 
into the fields Chilton serves to move goods 
and sell services. 


Broiler Makers’ 
Struggle Keeping 
Lawyers, Media Busy 


NEw York, Nov. 23—There were 
four fresh developments last week 
in the so-called rotisserie war, in 
which two of the leading manufac- 
turers of broiler-rotisseries, Broil- 
Quik and Roto-Broil, are engaged 
(AA, Nov. 8). 

1. Roto-Broil Corp. allotted $90,- 
000 to a five-week television satu- 
ration campaign in New York, 
Chicago and Los Angeles, which 
calls for station breaks and ten-se- 
cond identifications on all major 
stations in those cities, plus extra 
cooperative newspaper advertising 
with local dealers. Product Ser- 
vices Inc. is handling. 

2. Peerless Electric Inc., manu- 
facturer of Broil-Quik. filed a for- 
mal answer in the suit instituted by 
Jay Broiler Co. (Roto-Broil’s par- 
ent company), charging unfair 
competition and asking for $500,- 
000 damages and an injunction 
(AA, Nov. 1). 

3. Samuel A. Spiegel, attorney 
for Roto-Broil, told AA that his 
client is willing to “sit down before 
any further litigation to see 
whether existing differences with 
Peerless can be settled out of 
court.” Armand E. Lackenbach, at- 
torney for Peerless, denied that 
any arrangements had been made 
for negotiations, or that they are 
likely. 

4. Change of the corporate name 
of Peerless Electric, which has 
been ordered by the state supreme 
court, will probably be made with- 
in the next few weeks, AA was 
told. The word “Peerless” may still 
be used, but not with “Electric.” 
Change of the company’s name 
probably would have been made 
anyway, it was learned, because 
Peerless is planning to manufac- 
ture fractional-horsepower electric 
motors and other electrical pro- 
ducts in addition to rotisseries. 

With Roto-Broil’s allocation for 
tv spots, its 1954 ad budget is ex- 
pected to exceed $1,500,000. Peer- 
less is reported to be investing 
about $2,800,000 in advertising this 
year. Its agency is Hicks & Greist. 


Zuckerman to Cal. Transit 

Alan Zuckerman, formerly with 
National Transitads Inc., New 
York, has joined California Trans- 
it Advertising Inc., Los Angeles, as 
an account executive. 
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} For 120-DAY 


i! PAINTED SHOWINGS 


In the Brightest 
Colors under The 
Sun. The same dy- 
namic impact that 
makes DAY-GLO 
24-sheets turn all 
heads and stop all 
eyes. 


Write for bulletin No. 2117 


SWITZER BROTHERS, inc. 
4732 St. Clair Ave., Cleveland 3, Ohio 
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Advertising Age, November 29, 1954 


William Biracree Named A. M. 

Smith-Corono Inc., Syracuse, N. 
Y., has appointed William B. Bira- 
cree Jr. advertising manager. 
Formerly with Leo Hart Co., Roch- 


ester creative printing company, 
Mr. Biracree succeeds Charles A. 
Lane, who has been named sales 
manager of the company’s office 
typewriter division. 


Along the Media Path 


es The Nov. 11 edition of the) 


EE ey Denver Catholic Register includes 
AW qitt of good tacta! 


a 48-page tabloid supplement 
Well known... 


celebrating the golden jubilee of 
Really appreciated... 


the weekly, the 25th anniversary 
x * * 
HENNESSY 


of the beginning of the Register 
THE WORLD'S PREFERRED 


System of Newspapers and the 
COGNAC BRANDY 


installation of a new $650,000 Goss 
Headliner press. 


e A special 20-page section in 
the Nov. 5 Oklahoma City Ad- 
vertiser hailed the completion of 
KWTV’s 1,572’ tower, “world’s 
tallest man-made structure.” 


e Construction is nearing com- 
pletion on the new modern three- 
story studios for WOOD and 
WOOD-TV, Grand Rapids, Mich. 
84 PROOF * Schieffelin & Co., NewYork | | Statf occupancy is expected some 


Beans Ss 


e Radio Station KSFO, San 


( 


Two 
INDEPENDENTLY PUBLISHED 
VIRGINIA NEWSPAPERS 


Effective 
December 1, 1954 


~The p rogress “J ndex 


a et EAL 


VIR GIN i or 


to provide new, UNMATCHED 
intensively local COVERAGE 


OF 


IRGINIA'’S 


y the big, multiple urban market of 
Petersburg, Hopewell and Colonial Heights 


PETERSBURG (| HOPEWELL 


a COLONIAL 
HEIGHTS — 


IRGINIA’S 


Uake 


IRG! Ss 
NIPS | in Retail FOOD SALES . 
UM veh vitro total of $17,404,000 


©]954 Consumer Markets 


NE LOW COST — 
ts your adin BOTH © 


Progress - Index | 


in City Zone Population 
with an A.B.C. total of 61,793 


NEW MARKET DATA 
READY NOW! 


Get your copy of 
Virginia's Thriving Triangle” 
from us or any office of 

our representatives 
JOHNSON, KENT, 
GAVIN & SINDING, INC. 


NEW YORK ¢ BOSTON ¢ CHICAGO 
LOS ANGELES ¢ SAN FRANCISCC 


GREENSBORO 


Francisco, will move into new 
quarters occupying one floor of 
the California St. wing of the 
Fairmont Hotel in mid-January. 


e To draw attention to its cam- 
paign in Retailing Daily based on 
the theme that a substantial num- 
ber of low-income mass market 
families have risen into the mid- 
dle-income class market, the New 
York Mirror sent out plastic rep- 
licas of top hats. 


e A plastic measuring spoon was 
sent out by WIBW, Topeka, with 
its promotion piece, “To Get Full 
Measure of Kansas Sales.” 


e Stars of the ABC network, the 
Metropolitan Opera and Houston’s 
own 90-piece symphony orchestra, 
put on a show in the Houston 
Music Hall Nov. 20 to launch the 
city’s new video outlet, KTRK- 
TV. 


e The Advertiser, Huntington, 
W.Va., evening paper, has put out 
a promotion of reprints of 22 back 
pages which it has dedicated in 
the past year to 22 Huntington 
industries. Another reprint will 
appear in April, 1955, for another 
22 industries to appear between 
now and then. 


e The Broadcast Advertising Bu- 
reau has released the 13th in its 
series on the net, or unduplicated, 
audiences for different types of 
radio programming and announce- 
ment schedules. The latest, “The 
Cumulative Audience of Dramatic 
Radio Programs,” shows that the 
average general dramatic radio 
show reaches more than 5,000,000 
homes during a four-week period. 


e The Louisville Courier-Journal, 
as a public service, ran the annual 
report of the public school system’s 
superintendent as a rotogravure 
section in its Sunday, Oct. 31, 
edition. It was felt that in this 
way the report would reach non- 
parents whose taxes also contrib- 
ute to maintaining the _ school 
system. 


e Over 100,000 do-it-yourself fans 
overflowed Philadelphia’s huge 
Convention Hall to view the six- 
day Do-It-Yourself Show pre- 
sented Nov. 1-6 by Orkin Exposi- 
tions Management with the Phila- 
delphia Inquirer. The show was 
Philadelphia’s first. 


e To 10,000 advertiser and agency 
executives, 2,000 liquor whole- 
salers, 1,500 travel agents and 600 
automotive dealers, Esquire has 
sent an invitation to enter a spe- 
cial contest. Contest is based on 
W. A. Taylor Co.’s annual Christ- 
mas contest ad. The ad is due to 
run in Esquire, Holiday and The 
New Yorker, and offers such 
prizes as a trip abroad for two and 
a sports car for writing a cartoon 
blurb. 

Esquire’s special contest, which 
has as a prize an assortment of 
fine wines and liquors, involves 
guessing in which order the maga- 
zines will finish (by number of 
contest entries each will produce) 
and the total number of entries 
that all three magazines combined 
will produce. Most accurate guess 
wins. 


e Department of New Laurels: 
Vision, “news magazine for 
Latin American executives,” enters 
its fifth year this month with 50 
advertisers in its current issue 
(Nov. 12). This is the largest is- 
sue to date (76 pages) with the 
greatest volume of advertising. 
With a total of 125 7x10” units 
of advertising being published, 
November is the biggest month in 
Bottling Industry’s history. 


Borden Fact Sheet 
Tells Exciting Tale 


of ‘Orange Blossom’ 


New York, Nov. 23—Borden Co. 
has started distribution in this 
market of a unique citrus product. 

The product is neither concen- 
trated nor frozen. Nothing has 
been added to it, and nothing re- 
moved. It’s called “Orange Blos- 
som,” and it consists of 100% pure 
natural fresh orange juice. 

Borden’s considers the product 
so unusual that it has sent out a 
three-page fact sheet which recites 
among other things: 

1. What it is: ‘The first fresh 
whole Florida orange juice to be 
packaged commercially in the 
North [by Orange Fruits Corp., 
Newark]. This pure natural orange 
juice is available to the consumers 
here just three days after the tree- 
ripened oranges are picked at se- 
lect Florida groves.” 

2. Its food value: ‘“‘When stored 
in its original, unopened container, 
it will still have a delicious fresh 
flavor and about 94% of its or- 
iginal vitamin C at the end of three 
days, according to studies. . .” 


s 3. How it is made: “Select or- 
anges are plucked off the trees 
when they are fully ripened and 
rushed over to a Miami juicing 
plant, where the elixir is extracted 
by specially designed juicing ma- 
chinery. This machinery does not 
break the oil sacks in the rind, for 
this would impart a bitter taste.” 

4. How it is transported: A crack 
fleet of tank trucks speeds the 
chilled juice 1,400 miles to the 
Newark packaging plant. “The 
tankers have a stainless steel in- 
ner shell covered with plastic- 
impregnated balsa wood...the first 
of their kind to be used for orange 
juice transport.” 

5. How it is packaged: As soon 
as the tankers dash into Newark, 
“stainless steel pipes siphon the 
juice directly to automatic pack- 
aging machinery.” High speed tel- 
ephone calls between the Newark 
command post and Borden’s New 
York headquarters, made daily be- 
tween 4 and 5 p.m., establish how 
much is needed. Crack refriger- 
ated trailer-trucks then zoom 
across the border, making deliver- 
ies for metropolitan New York and 
other areas. 


s This miracle of modern ingenu- 
ity was introduced in New York 
Nov. 15. Packaged in paper con- 
tainers similar to milk cartons, 
“Orange Blossom” sells for about 
38¢ a quart, home delivery—slight- 
ly less in stores. Borden’s is also 
distributing the product in the Al- 
bany-Troy market, Stamford- 
Greenwich and northern New 
Jersey. 

Some promotion of “Orange 
Blossom” is contemplated, but no 
plans have been announced. 


Kennedv Named ‘Puck’ V.P.; 
Smith Appointed ‘Weekly’ V.P. 
Edwin C. Kennedy, advertising 
director of The American Weekly, 
New York, has been named a v.p. 
of Puck-The Comic Weekly. Thor 
M. Smith, formerly director of 
publishers’ service, has been 
named v.p. of the Weekly and 
head of the advertising staff. 
H. James Gediman continues as 
exec. v.p. of the Weekly, and 
Robert P. Davidson continues as 
general manager of Puck. 


Carr Liggett Adds Account 


Carr Liggett Advertising, Cleve- 
land, has been appointed to han- 
dle advertising for Cleveland 
Builders Supply Co. and its sub- 
sidiary, Cleveland Gypsum Co., 
manufacturer of brick and con- 
crete block and supplier of fire- 
safe building materials. Radio, 
newspapers and magazines will 
be used. 
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Part of opening day crowd, Sandy Springs (Atlanta), Georgia 


Breaks all attendance records, as 2,000,000 PEOPLE 


in 37 states and Canada visit 92 models of the Home for All America 


presented editorially in the September 1954 issue of Better Homes and Gardens 


HE story of Better Homes and Gardens’ “HOME for ALL AMERICA” 4,000,000 alert, progressive American families. They read it avidly. 
is so vast in scope that even this special 23-page insert can give They trust it implicitly. They buy on its counsel. 


only the highlights. It follows, as night follows day, that this tremendous power which 


BH&G’s 1953 ‘Readers’ Choice Home” promotion shattered all pre- moves millions of people out to see a BH&G-promoted home is also 
vious records, but the 1954 figures leave it far behind on every point a moving force behind the sale of anything you advertise in the way 
by which success can be judged. of consumer goods and services. 


The returns are still coming in as this special insert goes to press. 


Here is your primary advertising medium—as many successful adver- 
but the available statistics are mighty in their import. hr ‘ : 


tisers already know. Dollar for dollar, your 


Total opening day attendance recorded was over the 450,000 mark— advertising works harder and longer in Better 
total recorded attendance to date is 2,000,000—builders and suppliers Homes and Gardens than in any other adver- 
backed the promotion with more than $500,000 of their own money. tising medium of any kind. 


Charities benefited by more than $50,000 as builders turned over to 


nt Whatever you advertise to consumers, your 
them the fees charged for admission on opening days. 


time will be well spent in reading the 22 pages 


ca | 
Here, again, is eloquent testimony to the fact that Better Homes and that follow! 


Gardens editors know what’s in the hearts and heads of the American 


blic—that when BH&G “this i fe ! 
public—that when BH&G says “this is good’’ people act! SERVING OVER 4-MILLION 


It is an exceptionally vivid demonstration of what goes on with every FAMILIES, SCREENED FOR 
issue of BH&G, as it brings inspiring advice and counsel to over THE BUY ON THEIR MINDS! 
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Better Homes ; _ 
| heir A true “Home for All America” 
; all America 


a 


for all climates — serving the family 


through its entire growth cycle 


HE words, “HOME for ALL AMERICA,” are far more almost infinite change—yet built on a single basic floor plan. 

than a mere name for a house. They depict a home to please _—‘It suits the astonishing variety of climate and sites that our 
and serve many people in many parts of the country—as great land has to offer. It can be reversed and turned, and 
flattering to the sense of the beautiful as it is practical—a _ finally become an integral part of the ground on which it 
home in which the family may live in comfort, and grow _ stands. 


with the years. It is a home to lift the hearts of its owners—a dwelling place 


The “HOME for ALL AMERICA,” designed by Robert A. to love and cherish even more as the years go by—the cul- 
Little & Associates, Cleveland, Ohio, is a house subject to _minating point of the dreams in the heart of every American. 


One floor plan is the basis for a 


etsy eee, 


remarkable variety of homes 


Here is the basic 1,400-square-foot floor plan from which all vari- 
eties stem. It provides for three bedrooms, living-dining space 
and semi-open kitchen. It includes a separate activity space, two 
bathrooms, and a generous provision for outdoor living, workshop, 
storage and garage or carport. It is original, but not gadgety— 
economical but not sparse. It is planned to make the best use of 
every square foot of space—with new and better construction, with 
today’s methods, tools and materials. 


This variation features a 
front car-shelter and flat rcof 


This version of the “HOME for ALL AMERICA” features 7-foot-tall 
sliding glass doors at front and back of the activity room, and along 
the entire rear wall of the living area. There are big glass doors opening 
off the dining area directly onto the terrace. There is lots of garden 
and outdoor living area. Only a full color photograph could do justice 
to the contemporary handling of materials: the vertical siding with 
natural stain, the white panels of hardboard or plywood or other com- 
positions, and the colorful stone. 


This version has side attached 
garage and gable roof 


To see the remarkable versatility of the IME for ALL AMERICA,” 


compare this photograph with the one al, Here is a more “closed” ae | | 
and conservative handling. Here we have — - “cold climate” roof and a || | | | | | | 
‘: garage, the familiar white-painted siding. ; brick, and shingled roof. = iil 
oe The attached garage at one side gives a « sed entrance and a short 8 par mune bis 
a hop with groceries from car to kitchen unter. The two outdoor c aside Da - 
activity areas—terrace and play court—. isolated, just as indoor ‘ 
quiet and energetic areas are set apart. 
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Architect: Robert A. Little & Associates of Cleveland, Ohio. Sponsor: The Getman & Judd Company of Stamford, Connecticut. 
Builder: Homecraft Builders, Inc. of Stamford, Connecticut. Decoration and furnishings: Bloomingdale's, New York—Stamford. 
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It’s everything a house should be 


This is the third 


basic scheme — 


The photograph and floor plan of the third basic scheme of the “HOME for 
ALL AMERICA” show that it is truly everything a house should be. We 
suggest that you read the 50 numbered details of the floor plan—and check 
measurements with the black-and-white basic plan on the opposite page. 


See how in this, as in the other versions, the children have a world of their 
own, comprising a third of the house. Their rooms have been kept down in 
size purposely to save maximum space for the adjoining activity room. 


the perfect 


The more you study this floor plan, the more you will see the ingenuity 
and artistry of the design—how all is devised to make the home more liv- 
able and comfortable—where there’s a place for everything, and everything’s 


“in-between” style 


in its place! 


1. Shelter-for two cars 

2. Tool house, fair-weather shop 
3. Stone seat and plant rack 

4. Pocket for bedding plants 

5. Gate to carport 

6. Five-foot-high terrace wall 

7. Covered terrace (plastic roof) 
8. Glass sliding door 

9. Outdoor fireplace 

10. Open terrace area 
11. Gravel strip below eaves 
12. Wall-to-wall ventilating 

casements 

13. Adult desk corner 
14. Books and shallow closet 
15. Fireplace with log rack 
16. Dining-area divider 
17. Below-counter cabinets, drawers 


18. Dishwasher 

19. Refrigerator 

20. Range, upper and lower cabinets 

21. Built-in oven 

22. Milk and package pass-through 

23. Freezer 

24. Washer and dryer 

25. Laundry sink 

26. Ironer 

27. If no basement, the furnace, air 
conditioner, water heater here 

28. Cleaning items, broom closet 

29. Entrance closet, full mirror 

30. Soiled-clothing hamper 

31. Linen and towel storage 

32. Wardrobe, owners’ bedroom 

33. Wall-to-wall ventilating 
casements 


34, Carpet extends to owners’ 
bathroom 

35. Second bathroom for children 

36. Youngsters’ activity area 

37. Sofa converts for sleeping 

38. Counter beneath windows 

39. Closets for large bedroom 

40. Folding room divider 

41. Study desk 

42. Sewing-storage center 

43. Closet for small bedroom 

44. Glass affords view of play area 

45. Scored-concrete surfacing 

46. Wading pool 

47. Beach play area 

48. Planting pocket 

49. Covered route, entrance to car 

50. Slat shelf for plants 
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CITY 
OR TOWN 


BUILT 
BY 


FURNISHED 
BY 


ALABAMA 
Montgomery 


ARIZONA 
Phoenix 
Tucson 


ARKANSAS 
Little Rock 


CALIFORNIA 
Burbank 
La Mesa (San Diego) 
Long Beach 
Riverside 
San Rafael 
Santa Barbara 


COLORADO 
Colorado Springs 
Englewood (Denver) 


CONNECTICUT 
Stamford 


FLORIDA 
Coral Gables 
Jacksonville 
Orlando 
Tallahassee 
Tampa 
GEORGIA 
Columbus 
Sandy Springs (Atlanta) 


IDAHO 
Boise 


ILLINOIS 
Arlington Heights (Chicago) 
Naperville 

INDIANA 
Fort Wayne 


|OWA 
Des Moines 

| Riverdale (Davenport) 

. Sioux City 

KANSAS 
Indian Hills (Kansas City, Mo.) 
Wichita 

LOUISIANA 
Alexandria 


New Orleans 


MARYLAND 
Baltimore 


MASSACHUSETTS 
East Longmeadow (Springfield) 
Framingham (Boston) 
Worcester 


MICHIGAN 
Battle Creek 
Birmingham (Detroit) 


MINNESOTA 
Duluth 
Minneapolis 
St. Paul 


MISSISSIPPI 
Jackson 


MISSOURI 
Olivette (St. Louis) 
Springfield 
NEBRASKA 


Lincoln 
Omaha 


NEW MEXICO 
Albuquerque 


NEW YORK 
Binghamton 
Depew (Buffalo) 
De Witt (Syracuse) 
Glen Cove L. I. 
Rochester 
Schenectady 


NORTH CAROLINA 
Greensboro 


OHIO 
Akron 
Berea (Cleveland) 
Canton 
Columbus 
Dayton 
Middletown 
Portsmouth 
Sharonville (Cincinnati) 
Springfield 
Toledo 
OKLAHOMA 
Tulsa 
OREGON 
Portland 
PENNSYLVANIA 
Lemoyne (Harrisburg) 
Media (Philadelphia) 
Mount Lebanon (Pittsburgh) 
Wyoming (Wilkes-Barre) 
RHODE ISLAND 
Cranston (Providence) 
SOUTH CAROLINA 
Columbia 
Greenville 
James Island (Charleston) 
TENNESSEE 
Knoxville 
TEXAS 
Austin 
Corpus Christi 


San Antonio 
Tyler 


UTAH 
Salt Lake City 


VIRGINIA 
Alexandria (Washington, D.C.) 


WASHINGTON 
Bellingham 
Seattle 
Spokane 
Tacoma 


WISCONSIN 
Milwaukee 


WYOMING 
Cheyenne 


CANADA 
BRITISH COLUMBIA 
Vancouver 


ONTARIO 
Port Credit (Toronto) 


Carr & Rothschild, Inc. & Ballard Realty Co 


Acme Construction Co 
Lusk Homes 


W. S. Daniel Co., Inc. 


Arthur K. Ehrlich & Associates 
Severin Construction Co. 

L. S. Whaley Co. 

Sun Gold, Inc. 

Terra Linda Corporation 

Paul A. Greene 


Sloan Construction Co. 
Hawkins Associates, Inc. 


Homecraft Builders, Inc. 


Porter-Wagor-Russell, Inc 
Joseph 0. Shaffer & Co., Inc. 
Rupert L. Rumof, Jr. 

Bruce Construction Co. 

J. L. MeNorrili 


R. M. Wright 
Spratlin & Harrington Development Co. 


Boise Payette Lumber Co. 


Trude Land Development 
Charles Shiffler & Sons 


John R. Worthman, Inc. 


E. A. Milligan & Son, Inc. 
Harvey Construction Co. 
Dohrmann Construction Co. 


Hoyt Fowler 
Ken Stowell & Co. 


Homewood Development Co 
L. P. Smith Co. 


“Four Winds’’ Corporation 


Gerald E. Spear, Inc. 

Sumner D. Hersey 

M. Carter Construction Co. & 
Irvin J. Coven Realty Co. 


Cobb Brothers, Inc. 
Frankel Brothers 


William C. Rothman, Home Builder 
Otten Construction Co., Inc. 
TilsenBilt Homes, Inc. 


Kimbrough Homes. Inc. 


Pennant Construction Co. 
Glenn L. White Company 


Peterson Construction Co. 
Dillon Realty Co. 


Dale Bellamah Construction Company 


Clifford Booth & Son 

Transit Hill Corporation 
Bellinger Construction Co., Inc. 
Miller Homes 

Fred P. DeBlase 

Wade Lupe 


Superior Construction Co. 


Clint Miller Building & Realty Company 
L. T. Blackman 

E. J. Plott Agency 

Far West Homes, Inc. 

Paul E. Lapp 

Ray McMullan 

William A. Newman Co. 

Malaer & Carabin 

Corbin Realty Co. 

Nopper Construction Co. 


Nuckolls Construction Co. 
Duke Newby 


Stuart M. Heagy 
Arters Brothers, Inc 
Edward M. Ryan, Inc. 
Joseph F. Hovanec 


Regnier-Laurienzo & Company, Inc. 


Boyd Heinitsh Construction Company 
Lineberger & Paul 
Ashley River Construction Company 


Wade E. Keever 


W. L. Mayfield 

Fry & Cochran 

Truett A. Bishop 

Driver Construction Company, Inc 
Bob Jones and Company 

Fred McManis 

L. E. Fite Company 

Harold Lawler Construction Company 


Melvin H. Jensen 
Clarence W. Gosnell, Inc 


Walker & Florence 


Albert Baich, Community Builder 
Seneca Construction Co 
Miller Construction Co 


Nordale Realty Co. 


Simmons Construction Co. 


Gilbert Brecner, Ltd. 


G. S. Shipp & Son, Ltd. 


Bishop-Parker Furniture Co. 


Mehagian's 
House of Enchantment 


Stetnkamp’s Home Furnishers 


Dan Aberle, Sherman Oaks 
Walter Broderick & Associates 
Aaron Schultz Furniture Company 
Westbrook’s 

Frank Newman's, San Francisco 
Henry Levy, Inc. 


Home Furniture Guild Galleries 


Davis & Shaw Furniture Company, Denver 


Bloomingdale's, N. Y. C.-Stamford 


Burdine's, Miami 
Ridgell Furniture Co. 
Home Furniture Co. 
Danley Funiture Co. 
Florida House, Inc. 


Milton Carroll Furniture Co. 
Ray Lang, Inc., Atlanta 


Hendren’s Furniture Co. 


Carson Pirie Scott & Co., Chicago 
Oliver J. Beidelman Furniture Store 


The Jefferson House 


Younkers 
Healey-Eckmann Interiors, Davenport 
T. S. Martin Co. 


Mehornay Furniture Co.. Kansas City, Mo. 


John Coultis, Interior Decorator 


Hemenway-Johnson Furniture Co., Inc., & 


Schwartzberg’s, Inc. 
Maison Blanche 


Stewart and Company 


Furniture Distributors, Inc. 
R. H. White's, Boston 


Miller Furniture Company 


Swank’s Furniture Co. 
The J. L. Hudson Co., Detroit 


Enger & Olson, Inc. 
Dayton’s 
Schuneman's 


R. E. Kennington Co. 


Stix, Baer & Fuller, St. Louis 
Vanguard Contemporary Shop 


Hardy Furniture Co. 
Orchard & Wilhelm 


American Furniture Co. 


McLean's 
J. N. Adam & Company, Buffalo 
Dey Brothers, Syracuse 


McCurdy & Company 
Wallace's 


Morrison Neese Furniture Company 


The M. O'Neil ar og | 

The Higbee Company. Cleveland 
Summers Furniture Shoppe 

The Furniture House 

Town & Country Furniture Shop, Inc. 
Bates Shop, Inc. 

Long & Company 

H. & S. Pogue Co., Cincinnati 
People’s Outfitting Co., Inc.” 

Sam Schwartz, Inc. 


Dickason-Goodman 
Meier & Frank Co., Inc. 


Pomeroy’s, Inc., Harrisburg 
Snowden’s, Inc. 
Charles E. Beck Co., Charter Oaks 


People’s Outfitting Co., Inc., Wilkes-Barre 


Canal Furniture Show Room, Providence 


Devine Street Furniture House 


Henley Furniture Company & Mayfield's, Inc. 


Cowperthwait, Inc., Charleston 


Millers, Inc. 


Shanks-Meyers Furniture Company & Calcasieu's 


Allen Furniture Co., and Lichtenstein’s 
Rick Furniture and Carpet Company 
American Furniture Co. 

The Fair 

Joske's of Houston 

Joske’s of Texas 

Madsen’s Interiors 


South East Furniture Company 
The Hecht Co., Washington, D.C. 


McClelland Interiors, Seattle; 
Ethel Stockton, Bellingham 

Northgate Furniture Co. 

J. Poulin 

Lindstrom’s Home Furnishings 


Mayer-Hughes Co. 


Grier-Morris Furniture Co. 


Woodward Stores, Ltd. 
The T. Eaton Company, Ltd., Toronto 


Better Homes and 


eller llomes 


and Gardens 
Home for 


all America 
Program 


————rwwn 
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Stamford, Conn.— 15,000 people came out the first weekend in Stamford, Conn. 
—paying 50¢ admission fee for benefit of charities. 


with shows originating 
sold {ur hours after ribbon was cut! 
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Sandy Springs, Ga. (Atlanta)—‘‘Results have exceeded our fondest expecta- 
tions,” wires builder Dean Spratlin, of Atlanta, Georgia. ‘4,000 first day, 


15,000 to date. Sales excellent in subdivisions. Would like very much to join 
you in 1955 Promotion.” 


* ee aor pe ite se | 
Albuquerque, New Mexico—In Albuquerque, N, M., a constant line of visitors 
stood outside —_ a heavy downpour of rain, with 5,000 people visiting the 


first day. The builder, Dale J. Bellamah reports, “Largest promotion ever given 
a new home.” : 
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Media, Pa. (Philadelphia) —Builder Wallace Arters of Media, Pa.. went to town ey 
. on his promotion—with newspapers, TV, Bre 
S directly from the house. The House was es 
5 
o : 2 
ST aed rr reteeteeneeeeeneenenennemreneseeeeeeeete EE —_—EEEE———— 
a Ra SM pel ag fa Aunt a At el TE ws RE ey SLORY) tee ey ne oe = A i ee ee 2 i aS Cai Tear ms CEES S Sep, «ie ay Sok Aaa Sa on ede ae Fas aco 
, : ; a 1 Sper ep: Ry Capa Oe es BARE ee tg a ar Re se te Sa ae” Md aya). ig Saag ON ape ik er ee Pe ah tee pas a han 1 GRE SR Ain Se Gk 5 2s Paes Oe ae 


Akron, Ohio—‘‘Finest Home Promotion ever 
builder Clint Miller. The Home was sold the second day—including carpets, 
drapes, and all appliances. 


£ 


Santa Barbara, Calif.— Californians—7,000 the first day, 55,000 in all--came 
from far and near to Santa Barbara to the Home for All America. 


Natick, Mass. (Boston)— Not only was the Home for All America sold in 
the Natick, Mass. Promotion—but builder also sold ten other homes to prospects 
drawn by the Promotion. Visitors donated $3,500 to Kiwanis fund for under- 
privileged children. 
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Burbank, Calif.— “Building a Better Homes and Gardens Model Home is the 
greatest thing that can happen to any local builder,” wires builder Ehrlich, 
Burbank, California. “House sold. Will close total of 12 duplication deals.” 
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‘ zi remiss: ? 
Portiand, Oregon—Duke Newby, of Portland, Oregon, reports a tremendous 


success, with attendance of 38,000. He wires, “12 prospects already for a Home 
for All America.” ; 


De Witt, N. Y. (Syracuse)—“Largest Home Promotion in area,” says builder 
Bellinger, of Syracuse, N. Y. ‘Response tremendous, suppliers overwhelmed— 
production sold out till Spring.” 


Minneapolis, Minn.—“The magnitude of the campaign far exceeded our 
expectations,” wires builder Otten, of Minneapolis, Minn. “We are now 
following up all the leads.” 


Arlington Heights, 11.—The story of Arlington Heights, Ill., is short—and 
mighty powerful. Builder Trude wires that home exceeded all expectations— 
with orders in for nine homes as of October 1st! 


Phoenix, Ariz.— Builder Paul Guerin reports opening day attendance of over 
7,000 in Phoenix, Arizona. Mehagian’s, home furnisher, reports a notable 
increase in store traffic. 


Houston, Texas—The Home for All America was the Prize Home in the Parade 


of Homes in Houston, Texas. Builder McManis reports 12,000 people came out 
on opening day. 
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James E. Nuckolls Fdward M, Ryan L. P. Smith John R. Cutheis 
Tulsa, Oklahoma Mount Lebanon (Pitts.), Penn. New Orleans, Louisiana Fort Wayne, Indiana 


Floyd R. Kimbrough 


Jackson, Mississippi 


"TWO HOUSES SOLD FROM MODEL." 


WILLIAM A. NEWMAN CO., PORTSMOUTH, OHIO. 
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"OPENING AUG. 29. SOLD auG. 30TH." 


TILSENBILT HOMES INC., ST. PAUL. MINN. 


AND MORE PROSPECTS.” 


G 
wpyVE DEALS PENDIN 


N, CORPUS CHRISTI. TEXAS 


UYER. TWO HOUSES 


"SOLD NINE DAYS AFTER 9 


D PROSPECTS." 
FOUR GOOD SOL! 
"QUALITY OF PEOPLE LOOKING ANO INTEREST SHOWN FAR ABOVE ACTUALLY SOLO 


BISHOP, DALLAS. TEXAS. 


OTHER HOME PROMOTIONS IN THIS AREA." TRUETT A. 


WILLIAM C. ROTHMAN, DULUTH, MINN. 


"HOUSE SOLD. 


NEGOTIATING WITH PROSPECTIVE 


° . $. 0 


“HOME FOR ALL AMERICA PROMOTION HAS BEEN OUTSTANDING." BUYERS FOR QUITE 
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Alexandria, Louisiana Rochester, New York inom dl leet Mean E. A. Milligan 
i » Nebraska 


$ Sistnes, Towns 
Homes built, 1954— 10 
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"SOLD HOME WEEK OF OPENING WITH OTHERS IN THE MAK 


FAR WEST HOMES INC., COLUN.BUS, OHIO. 


00. 
EO." ys. avso SOLO 26 HOMES 
JUST WHAT INDUSTRY NEEDED. "SOLD IN FIVE DATS. 


N, PITTSBURGH, PA. 


"AN EXCELLENT PROMOTION , 


BATTLE CREEK, MICH. 


RD M. RYA 
COBB BROTHERS, INC., EDWA 


'.7 
y HELPED OUR COMMUN IT 
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"HOME FOR ALL AMERICA PROMOTION BIGGEST THING EVER SEEN IN 
guFFALO, N-Y- 


CORP.. CHARLESTON, SOUTH CAROLINA. NO IDEA BH&G CARRIED SUCH 
TRANSIT HILL 


WEIGHT." ASHLEY RIVER CONST. CC., CHARLESTON, S.C, 


"HOUSE SOLO FIRST WEEK," 


FREO OEBLASE, ROCHESTER, N.Y... 
Aw | 
Kins *SS0C ATES 


"RECEIVED MANY FAVORABLE COMMENTS. 2500 


INC, “ HIFFLER 
SAW HOME FIRST DAY. etn ) 
ae & SONS, NAPERVILLE, ILLINOI — 
“THE PROMOTION WAS ONE OF THE FINEST WE HAVE HAD IN SIOUX AR MosT POPULAR HOME we | 
List HAVE Ever 
CITY AND HAS STIMULATED A GREAT INTEREST IN HOME BUILDING." OF Five PURCHASERS » . WAITING 


DOHRMANN CONSTRUCTION COMPANY, SIOUX CITY, IOWA. 


Raymond §, Barry 3 Rot ; : 
I vert F. Lusk, Jr. 
Columbus, Ohio ucson, heen 


T. J. Daniel 
Little Rock, Arkansas 


Will Fr , — 
Corpus Christi, Texas Claud Cochran 


Corpus Christi, Texas 
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SALES RESULTS 


"HOME FOR ALL AMERICA EXTREMELY SUCCESSFUL. 


; ter eee rk AND STORE TRAFFIC goon." 
: a Se EP, Sires Stes Be 3 AE wake f: Re SS ‘. wei ER % FRANK co i INC ee 
L TRAFFIC. A 


PORTLAND, OREGON. 


A HUGE SUCCESS CREATING ADDITIONA 


“HOME . - ARE IN PROCESS "ST 
REPRODUCED SEVERAL ROOMS FoR OUR CUSTOMERS ANU A ORE TRAFFIC MANY New 
ER, N.Y. SAT 
DOING ONE COMPLETE Howe.” wCCURDY & CO-. or D dee emnoarions 
OF sss ai my O*N ABERLE, VAN NUYS, CaLig 


po eee, > ina Bae 
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"PROMOTION A SUCCESS BEYOND ALL EXFECTATIONS. DIRECT 
INCREASE IN SALES ON ITEMS FEATURED FLUS OVERALL STEFUF 
IN STORE TRAFFIC. WALLACE'S HOME FLANNING CENTER, 
SCHENECTADY. N.Y. 


“HOUSE WONGERFUL SUCCESS STORE TRAFFIC INCREASED OVER FIFTY 
PERCENT CONSUMER INTEREST VERY HIGH.” 
SAM SCHWARTZ, INC., TOLEDO, OHIO. 


"HOVE FOR ALL AMERICA BY FAR THE MOST SUCCESSFUL MODEL HONE 
PROMOTION WE HAVE EVER PARTICIPATED IN. IMPACT OF HOME tion 
ALL AMEKICA WILL BE FELT FOR SomE TIME TO CONE." 

4 SWANK'S FURNITURE CO., BATTLE CREEK, MICH. 
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S SOLG AFTER VIEWING THE 


HOME 
a £ FOR SEVERAL NEW 
jas GARDENS HOUSE." 


SAMPLES IN THE BETTER HOMES & 
STOCKTON'S, BELLINGHAM, WASH. 


Big stores used their 


windows to capitalize on 
Home for All America 


Here are samples 


"HOME FOR ALL 


AVERICA OPENED 1 P.M. HOVE SOLO 5 p.m. 
FURNITURE SOLD 6 P.M. PROSFECTS UNLIMI 


Teg.° 
BAILEY SNOWDEN'S, INC, , MEDIA, PHILADELFHIA, PA, 


ad 


merica 
Promotion has done a great deal for us.”’ Bloomingdale’s, New York- 


Stamford—Furnishers of Pilot Model Home for All America in 
nearby Stamford, Conn. 


"PROMOTION CREATED CONSIDERABLE STORE TRAFFIC WHICH WE 
COULD TRACE DIRECTLY. SALES HAVE BEEN SATISFACTORY AND 
PROMISES FOR FUTURE PROSPECTS EXCEEDINGLY ENCOURAGING." 
RAY LANG, INC., ATLANTA, GA. 


Pogue’s, Cincinnati—‘Very pleased with Home for All America 
Promotion. Traffic at home and store inquiries were excellent.” 
Pogue’s, Cincinnati, Ohio—Furnishers of Home for All America in 
Cincinnati suburb. 


"FEEL THAT WE HAD WONDERFUL RESPONSE AND FUTURE LEADS 
SEVERAL DECORATORS HAVE FINE JOBS...REPORT NUMEROUS 


INQUIRIES AND CONSIGERABLE MERCHANOISE SOLD FROM HOUSE." 
CARSON PIRIE SCOTT & COMPANY, CHICAGO TLL 


AMERICA SHOWING. * 


Schuneman’s, St. Paul —‘‘Qur immediate and direct results best we 
have ever experienced. The furnishings used in the house were 
selling within 24 hours after grand opening.” Schuneman’s—Furnish- 
ers of Home for All America in St. Paul, Minn. 


J.R, WESTBROOK co. 


é RIVERSIDE, CALIF. 
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They backed their belief in BHaG 


with huge local promotions 


Here are a few examples of local newspaper advertising 
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UMMER'S FURNI 


Proudly presents for your app 


the, interior furnishings and Carf 

in the "Home For All Ame 

en today 1:30 to 9 p Daily 5 i 9 
Saturday 12 noon to 9 am x 


As Seen in Better Homes ond Gardens 
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better llomes herein Corps Crit ot 78 
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all America 
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“HOME for ALL AMERICA’ 


OPEN HOUSE |. 


the “Home F designed by ® 


Hours 1101 VEGA, SKYWAY PARK 
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v ° mes. 
Emergency March of D' Better Homes & Gardens ) 


|“Home for All America” 


Open Today, 9 a.m. to 9 p.m. Now OPEN “wi : 


and daily Moraugh Octaber 10% 
+ am | 
ae | built by PAUL GUERIN 1 
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Builders, Suppliers and Furnishers 
spend record budget of over $500,000 
promoting the Home for All America! 
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Better Homes and Gardens Chooses Getman & Judd 


to bring you the Fabulous 1954 ,, 


‘HOME FOR 


Thie is the dramatic dwelling selected by Better Homes & Gardens as 1954's ontetand- 
ing functional home-—a home unique in the use of attractive, eficient materials, and 
in the selection pye ripment that most contrite ites to better living. Although the 
design is remarkably conmpact far ese Fo 
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Home for All America! 


Boise, Idaho—L. J. Kaschmitter, Boise Payette Lumber Company telegraphs, Birmingham, Michigan (Detroit)—““Model sold, two duplications pending,” 
“Home for All America very successful. Total attendance 15,080. Have sold reports builder Ivan Frankel of Detroit, Michigan. 
6 houses.” 


hoa . 
ae eS ee a ae 


St. Louis, Mo. (Olivette)—Charles W. Anderson, builder, of St. Louis, Mo., 


Colorado Springs, Colorado—lH. M. Sloan say-. ‘Have secured many prospects 
and sold two smaller houses as result of this promotion.” reports an actual attendance of over 50,000. Approximately fifty houses sold 
or planned as direct result of promotion. He 19° visitors termed the house 


“very nice,” “fantastic,” “beautiful,” “nothing like it.” 


This Better Homes and Gardens 
Home for All America” 
has been completely furnished 


\? 
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Milwaukee, Wisconsin— Builder Harris Evans. | ilwaukee, Wisc., says, ‘Home Rochester, New York—Builder Fred P. DeBlase wires, ‘It’s truly a Home for 
well accepted, maximum crowds. Promotion «: anced our prestige. Have sold All America. House sold first week. 20 to 25 others sold as direct result.” 
two houses.” 
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Berea, Ohio (Cleveland)—Builder L. T. Blackman, of Berea, Ohio, says the 
Home for All America had visitors from all parts of the state—12,000 the first 
r three weeks. He sold two other homes as a result of the Promotion. 
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Montgomery, Ala.— The word from Ballard Realty Co., builders of Montgomery, 
aii Alabama, is short and to the point. “Reception excellent—approximately 10,000 
adults—house sold.” 
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aS): Toronto, Canada—Builder Harold Shipp reports attendance of 18,000—and 
Dil that the Home for All America was so liked by his staff that it was bought by 
the General Manager! He says they have several other requests to build from 


BH&G plans. 


vo Ben 
me 


Des Moines, lowa—“Extremely pleased with our participation,” says Dave 
Milligan, builder of Des Moines, lowa. “Feel certain promotion will result in 
large business volume. Total attendance 20,000.” 


Hundreds of new homes 
planned or sold 
as direct result of 
Home for All America = 
entire industry 
profits from program 


With results still coming in, indications are that the impact 
of the Home for All America will be felt for many months 
—yes, even years. Not only did participating builders get im- 
mediate sales results, but they also foresee increasing long- 
range benefits. 


Here are some comments from builders: 


Jacksonville, Florida— Builder Joseph O. Shaffer reports 6 homes sold 
as direct result of promotion. 


Wichita, Kansas—9 homes sold or planned, with 3 additional possibili- 
ties, were reported by Ken Stowell, Wichita builder. 


Springfield, Ohio—Frank S. Corbin, the builder, wrote, ‘‘Largest crowd 
ever at model home showing in Springfield. Home sold 4th day. Two 
additional homes planned.” 


Wyoming, Pennsylvania (Wilkes-Barre) —Joseph F. Hovanec, “3 Homes 
for All America sold.” 


Columbia, South Carolina—‘“‘Terrific promotion. Opening day attend- 
ance 3,500, total 12,000. Home sold,’ Boyd Heinitsh Construction 
Company. 


Knoxville, Tennessee— Builder Wade E. Keever reports, “Home for All 
America promotion huge success. Two homes sold.”’ 


El Paso, Texas — ‘‘House was sold before opening day. General promotion 
results excellent,’ Walter Driver. 


Fort Worth, Texas — ‘Beautiful house and most successful promotion,” 
wrote Bob Jones. “Believe four houses are certain as result of promotion.” 


San Antonio, Texas—Builder G. C. Thorne reports 10 homes sold or 
planned. 


Salt Lake City, Utah— ‘Promotion of the Home for All America voted 
the outstanding campaign in Utah. Your support and cooperation great. 
Home sold—additional 6 excellent prospects,” Melvin H. Jensen. 


Vancouver, B. C., Canada—Gilbert Brander, Ltd., ‘5 homes sold.” 


Riverside, California —‘‘Home for All America Riverside program very 
successful. Model home sold, with 5 other home sales directly traceable 


to this promotion. Many other leads and prospects developed,” R. H. 
Walter. 


Seattle, Washington—Builder Albert Balch reports, “Home for All 
America most successful BH&G model we have had yet. Definitely feel 
large number of homes will be sold as result of promotion.” 


Middletown, Ohio— Ray McMullen, ‘‘2 houses sold!” 


San Rafael, California (San Francisco)—“Promotion very successful 
... approximately 60,000 home-interested families have visited Home 
for All America in our new Terra Linda development, where 4,000 new 
homes will eventually be built. Have orders for homes through next 
Spring—most resulting from this promotion,” R. F. Almquist. 
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Better Hones 


Model Home 
Is Now Open 
F or Inspection 


and Garden 
Home {01 
all Amer: 
Progra 


WE’RE ON T4E AIR!” 


Convenience, 
Keynotes of All- 


Tremendous Publicity 
Newspapers, Radio and TV 


Enjoy able Living 
America Home 


Stations, and Special Booklets Spread 


the News of The Home for All America! 


Never before was a Home Promotion considered such 
a source of legitimate news by newspaper editors, 
feature writers, and managers of TV and radio sta- 
tions. In city after city, the HOME for ALL AMERICA 
was the biggest building attraction of the year. Not 
only did publications devote tens of thousands of lines 
to the Promotion—and builders distribute hundreds 
of thousands of special folders and booklets—but radio 
and television stations scheduled hundreds of hours 


RIGHT ON 
THE PROPERTY! 


View of specially constructed TV tower 
of KCMO.-TV, at HOME for ALL 
AMERICA, Indian Hills (Kansas City), 


Missouri. 


"=. K., M=:N— 


KCMO.TV crew at wor’ at HOME for 
ALL AMERICA, as o> ram goes on 
the air. 1 p.m.. Auge-. 29th. 


of time to the home. Station KCMO-TV of Kansas 
City, Mo., even went to the extent of constructing a 
special telecasting tower right on the property at near- 
by Indian Hills. An hour and 15 minutes were devoted 
to a special telecast directly from the HOME for ALL 
AMERICA. 

The material presented in a “montage” on these two 
pages can give but a limited idea of the vastness of the 
publicity received by the Promotion. 
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Home's Lebor-Saving hha Art Of Lanes America Better Homes & Gardens 
° me ne 
intended T° Give More 100 i (i aK representatives and 
a home lor field editors make 
| me stressed in New er lay Home's Site radio and TV appearances 
ht! ba io Reflects New Trend to help promote 


Home for All America. 


N ti0 Members of BH&G’s editorial staff traveled far and wide, 
Is Part of a ee a from early August to late September, making radio and TV 
For All America appearances on behalf of the HOME for ALL AMERICA. 

\ Is The ‘Home Week They visited 43 cities, from coast to coast, and made 124 
Here Of The different appearances before the camera and microphone. 
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Ribbon fo 


California 


Stamford, Conn. 


Governor's Lady Cuts 7 


HOME for 
ALL AMERICA 


Burbank, Cal. 


TV star headlines 
opening at Burbank, 


r Stamford 


a 
ley w ie 
Re 

'? 


The HOME for ALL AMERICA in Stamford, Conn., was a gala celebration 
—with all admission charges going to charity. From left to right in the photo- 
graph are Don Russell, Master of Ceremonies, Mrs. John Davis Lodge, wife 
of the Governor, Mrs. Prescott Bush, wife of the Conn. Senator and Joseph 
Peltz, President of Getman & Judd Co., who sponsored the home. 


Miss Roberta Lynn, charming TV star, was a leading attraction at Burbank, 
California, where over 9,000 people came to the showing of the HOME for 
ALL AMERICA. At the right is Builder Arthur K. Ehrlich. 


Better llomes 


and Gardens 
llome for 
all \merica 
Program 


Rapid City, South Dakota— George | 
manager of PRIVATE HOMES, INC., lar 
home builder in South Dakota missed 
Original group of builders listed in th: 
issue of Better Homes and Gardens. | 

he has already begun construction of ! 
All America to be opened in the Sp: 


Columbus, Ohio— Builder Raymond ‘ 
“Would like to sign for next year's « 


vuska, CO- 
‘st volume 
»ining the 
eptember 
ertheless, 
Home for 


rry wires, 
y- 


Dallas, Texas 


Imogene Coca, 
famous TV Star, 
does the Honors at 
Dallas, Texas 


Houston, Tex. 


Mrs. America 
attends opening at 
Houston, Texas, 
Prize Home 


Miss Imogene Coca helped welcome 4,000 “paying guests” to the opening 
of the HOME for ALL AMERICA in Dallas, Texas, with admission charges 
going to charity to the extent of over $2,000. From right to left, Miss Coca, 
Mr. Charles Rick, Furnisher, and Truett A. Bishop, Builder. 


It was only natural that “Mrs. America”, Mrs. Wanda Jennings, should at- 
tend the opening of the Prize Home of Houston’s Parade of Homes—the 


HOME for ALL AMERICA, of course! Here she is with Builder Fred McManis. 


Syracuse, New York— ‘Four thousand dollars col- 
lected at our showing of Home for All America 
has been turned over to the Association for the 
Assistance of Retarded Children,’ wires Builder 
Bellinger. 


Cheyenne, Wyoming— Builder John Simmons wires 
“Total attendance 11,000. Showing a definite 
success.” 


Houston, Texas—A young geologist, currently 
living with his in-laws hit Houston's Parade of Homes 
jackpot. Raymond Guillot, 26, a recent graduate of 
the University of Houston, won the prize home, 
patterned after the BH&G Home for All America. 
His card was drawn from among an estimated 
350,000, filled out by Houstonians visiting the 66 
homes on exhibit. 


Jackson, Mississippi— ‘Please put our name on 
your list for the 1955 Better Homes and Gardens 


model home promotion,” Floyd R. Kimbrough. 


LATE NEWS FROM THE 


Alexandria, Virginia—Builder Gosnell reports 
$2,900 collected at the Home for All America, 
turned over to the Kiwanis Crippled Children Fund. 


Des Moines, lowa—Since the September BH&G 
issue went on sale, builders in the following cities 
have indicated an interest in constructing the Home 
for All America: SHELBYVILLE, INDIANA—MOoOR.- 
HEAD, MINNESOTA—1lA SALLE, ILLINOIS—FALL 
RIVER, MASSACHUSETTS—BILLINGS, MONTANA 
— VINCENNES, INDIANA. 


Tucson, Arizona—‘“Hope to have the oppor- 
tunity of working again with you next year,” R. F. 
Lusk, Jr. 


Tuscaloosa, Alabama—Realtor James K. Cole- 
man reports that he is planning to construct the 
Home for All America as a pilot home in a new- 
type residential area in Tuscaloosa. The home will 
be opened before Christmas, and proceeds from 
small admission fee will be donated to a Christmas 
Charity Fund. 
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Media, Pa. 


Miss Pennsylvania, 
1954, “leading lady”’ 
at Media, Pa.! 


Miss Barbara Sue Nager, Miss Pennsylvania, 1954—and a mighty pretty one 
at that—cut the ribbon at Media, Pa., on opening day. Before the day was 
over 10,000 people attended. Standing behind Miss Nager are Edward and 
Wallace Arters, Builders of the HOME for ALL AMERICA. 


Long Beach, Cal. 


Mrs. Home Week 
goes to Long Beach, 
California 


Py 


Mrs. Home Week of 1954, Jean Lewis, was at home in the Long Beach HOME 
for ALL AMERICA, as will be many hundreds of people who will live in 
them, in 37 states and Canada. Builder L. S. Whaley writes, “Home build- 
ing industry owes a deep debt of gratitude to Better Homes & Gardens.” 


Portland, Ore. 


Rose Festival Queen 
adds charm at 
Portland, Oregon 


There’s only one Rose Festival Queen a year in Portland—and of course 
she graced the opening of the HOME for ALL AMERICA. Here she is— 
Miss Jan Markstaller with Builder Duke Newby. 


Times Square 
Billboard, N. Y. 


HOME for ALL 
AMERICA hits The 
Great White Way! 


Sponsor Joseph Peltz, of the Stamford, Conn., HOME for ALL AMERICA, 
brought the news right to the heart of New York, with his billboard in 
Times Square. With this advertising, and other promotional efforts, 15,000 
people visited the home the first weekend! 


Mr. Cavallaro and his family are now comfortably 
settled in their new home. 


Mr. & Mrs. Benedicto’ Cavallaro and daughter in 
their new Home for All America. 


Natick, Massachusetts — Builder Sumner Hersey 
reports that small businessman Benedicto Caval- 
laro and his family bought the Home for All 
America shortly after it was opened, for $24,500 
in cash. Cavallaro, who came to this country 34 
years ago from Sicily, told Builder Hersey: “| saw 
this Home for All America in Better Homes and 
Gardens. America has been awfully good to me 
—if it's a Home for All America, that's for us!" 


Charities from coast to coast 
benefit from HOME for ALL 
AMERICA. With returns incomplete, 
over 30 different charities have 
been helped by admission fees 
charged on opening days of 
HOME for ALL AMERICA. 

It is estimated that fees will 

run well over $50,000. 
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Now- 

ae 
to answer 
your question, 


“What does this mea 


to my business?” 


Better Homes & Gardens advertisers 


are invited guests in more 
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than 4,000,000 ho 


E think you will agree that the “HOME for ALL AMERICA” is 


without parallel as a demonstration of the power of a magazine. 


But, as a businessman and advertiser, you want to know what 
Better Homes and Gardens can do for your goods or services— 
and why. 


That’s a fair question and deserves a fair answer. 


Begin by understanding the basic difference between BH&G and all 
other magazines of over 4,000,000 circulation. 


Only BH&G contains no fiction—no politics—no exposés—no sen- 
sational articles designed to build newsstand circulation. 


So you might conclude that Better Homes and Gardens attracts a 
different kind of audience than other big magazines—or that they 
read it with an entirely different purpose or state of mind. 


You'd be right in both conclusions. 


81% of BH&G’s 4,000,000-plus families own their own homes. 
And they are high above average in education and income. 


They look elsewhere—to other magazines—for mere entertainment. 
They read BH&G to learn what to do—how to do it—and what to 
buy—to lead richer, fuller family lives. 


Every issue of BH&G is adroitly edited to appeal to both the man 
and woman of the family, with articles on building and home repair 
—food and nutrition—child care—gardening and flowers—health 
and medical science—insurance—the family car—vacation and 
travel—home furnishings and management. 


These appeals are more than passing fancies. They call for doing 
and buying in houses on the ground rather than castles in the air. 


The buy-minded carry-over 


The editorially stimulated buying urge carries over to advertising 
pages. Thus, you have a careful reading of these pages rather than 
an idle thumbing-through—as advertising pages are integral parts 
of the over-all BH&G theme, not interruptions of it. 


Thus, as an advertiser, you are a welcome guest of these more than 
4,000,000 families—not a mere passer-by, trying to attract attention. 


And this is so only in Better Homes and Gardens, among America’s 
three largest man-woman magazines. 


It is one of the definite reasons why your advertising works harder 


and longer in BH&G—dollar for dollar—than in any other adver- 
tising medium of any kind. 


You can have your cake and eat it, too! 


Most BH&G advertisers know by experience that this magazine stays 
in the home and keeps on working, long after most other magazines 
have been discarded, and the effects of other media long forgotten. 


But it took a Study—“‘Length of Life, Length of Use” —made early 
in 1954 to show even us how extraordinary the figures are. Here’s 
what readers told us: 


@ 60% of BH&G families have back issues for six months or more. 
@ 50% of them have back issues for a year or more. 


© 87% referred to back issues—from a month ago or less—to up 
to twelve months ago, or more. 


But how about having your cake and eating it, too? How about 


the much-abused term of “pass along’? We learned some startling 
facts about this, too. 


@ 24% of BH&G families say they give or lend almost every issue. 
@ 27% give or lend them quite frequently. 
@ 28% give or lend them once in a while. 


But even more important, of those who give or lend their copies, 


65% USUALLY ASK THAT COPIES BE RETURNED. 
Here is not only high “pass along’’—but also high pass back! 


Here is your primary 
consumer advertising medium 


In Better Homes and Gardens you have one of America’s three 
largest man-woman magazines—and the only one which offers you 
an editorially stimulated buying urge that carries over to adver- 


tising pages. 


Here is a magazine whose cover wears out before its welcome—a 
magazine that keeps on working and selling much longer. 


The more you look into it—the more extensively you test it—the 
more you'll find Better Homes and Gardens your prime mover of 
whatever you advertise to consumers. 


Tell your story to Better Homes and Gardens’ alert, progressive 
4,000,000 families. They read it avidly—they trust it implicitly — 
they buy from its counsel. 


MEREDITH PUBLISHING COMPANY 
Des Moines, lowa 
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Cellox Ltd. Bows in Canada = ge in 
Cellox Corp. Ltd. has been | John Smy, pre 

formed, with headquarters in| SOP) VP» @'" 

Toronto, to manufacture and dis- secretary -tr 


Ne - F ,| Phelan has 
tribute a new type of sanitary ing director. 


Wse Photo-Reports 


resident; Hugh Neil- 
Lloyd Mulligan, 
iver. Paul Taylor 
named advertis- 


How Advertisers Spencer Brow: Joins Cerre 
= 


lIlustrated booklet describes how Cerre Co.. ):‘roit sales premo- 
- Sickles gate pictures ond Tdnen, | tion counst appointed Spen- 
: Send for free copy cer D. Brown «rc ative director and 


: SICKLES an account ex: 
Photo-Reporting Service = ¢,)-mer| y was ! 
38 Park oe etry N. J. ager on the | 


———— 


count for Grar 


Advertising and 


anada. Officers are,also has been a copywriter with | treasurer, 


| Campbell-Ewald Co. 


Advertising Age, November 


| secretary. 


| Printing Craftsmen Elect 


| 
Clifford L. Helbert, Marquette | 
_ University Press, has been elected | 


president of the Milwaukee-Racine | Mass., manufacturer of industrial 
leathers, has appointed Cooney & 


‘club of the Printing House Crafts- | 
men. Other new officers are Ed-| 
ward Bachorz, Western Printing & 
Lithographing Co., Ist v.p.; Ray | 


Coney & Connor Adds One 
Graton & Knight Co., Worcester, 


Connor, Worcester, to handle its 
advertising and that of its sub- 
sidiaries, International Packings 


itive. Mr. Brown Vallier, Western States Envelope |Corp., Bristol, N. H., and Dixie 
cchandising man- Co., 2nd v.p.; Jack Miller, Special- | Leather Corp., Albany. Ga. Wm. 
ge passenger ac-| ty Press, recording secretary; Hen-| 
‘ry Kutsche, E. F. Schmidt Co., 


B. Remington Inc., Springfield, 
Mass., is the previous agency. 


“ “| feel 


just like a 


convict!” 


Even without the stripes, i! hard to escape 
feeling locked in by todays high costs— 
unless yours happen to be pri: ting costs. Then 


you can take the easy 


out by simply 
switching to any Consoli)\'.:! Enamel Paper. 


Consolidated Enamels ha ronderful way of 


making economy look |i! avagance. They 


give catalogs, company zines and other 
printed materials all o! crisp gleaming 


quality you'd expect onl remium prices. 


Yet, thanks to the revolu': ary enamel 
papermaking method solidated 
pioneered, Consolida Enamels 


actually cost 15 to 25% less than old style 


enamel papers of identical quality. 


To make your escape from high 


costs really 


easy, just call your Consolidated paper mer- 


chant. Let him slip you the inside story of why 


Consolidated Enamels are today’s 


best enamel 


paper value, regardless of coating method. Or if 


you prefer, write on your letterhead. We'll 


gladly send a trial supply without obligation. 


- 


enamel 
printing 
papers 


| 
} 
} 
| 
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production gloss e modern gloss e flash gloss e productolith ¢ consolith 
CONSOLIDATED WATER POWER & PAPER CO. 
Sales Offices: 135 S. La Salle St., Chicago 3, Ill. 


and Lavine Jacobson, 
‘Olsen Publishing Co., financial 


29, 1954 


Corporation Has 
Eight ‘Publics’ to 
Please, Booklet Says 


New York, Nov. 23—Despite 
“spectacular budgets for institu- 
tional advertising,’ and “skilled 
publicity,” in the final analysis, 
a company’s reputation is founded 
upon the way it performs its spe- 
cial task and upon the results it 
achieves, according to the Amer- 
ican Institute of Management. 

_ A company has eight publics, 
‘the institute says in a new pub- 
lication just issued, titled “Econ- 
omic Function of the Corporation.” 
| These eight publics are stockhold- 
ers, consumers, competitors, em- 
|ployes, distributors, suppliers, 
‘bankers, and the communities in 
|which the company operates. 

| Discovery of this public opinion, 
‘the institute says, “is even more 
urgent for the management ana- 
lyst than comparison of the com- 
pany’s growth with the whole 
economy in order to measure a 
company’s achievement of _its 
economic function.” 


@ The stockholder’s estimate, it 
says, will reflect whether stabili- 
ty and continuity concern manage- 
ment. From the consumer may 
be learned the company’s reputa- 
tion for product integrity and in- 
ventiveness. The competitor knows 
the kind of competition the man- 
agement stands for, not only if it 
is vigorous, but also if it has 
“sometimes been injurious or un- 
economic, rendering the company 
a liability to the economy rather 
than an asset to the general wel- 
fare.” 

Employes, distributors, sup- 
pliers, bankers, and the communi- 
ties in which the company oper- 
ates are also important informa- 
tional sources for the analyst. 
| “Economic Function” is the first 
|of ten monographs covering the 
|institute’s management audit pro- 
| cedures. Further publications will 
‘be devoted to such managerial 
functions as research and devel- 
opment, health of earnings, sales 
vigor, and production efficiency. 

Each monograph is intended to 
serve as a standard against which 
a business executive may relate 
his knowledge ui his own company 
in each of ten basic functions of 
management. Inquiries should be 
directed to American Institute of 
Management, 125 E. 38th St., New 
York 16, N. Y. 
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The National Institutes of Health, on the door- 
step of the Nation's Capital, make up America's 
great arsenal against pain. There are seven 
Institutes whose sheer magnitude challenges 
the imagination. Each is equipped with the 
finest in scientific talent and laboratory facil- 
ities, each fights on a different front: Heart; 
Cancer; Neurological Diseases and Blindness; 
Microbiological; Arthritis and Metabolic Dis- 
eases; Dental Research; Mental Health. Wash- 
ington, city of monuments, holds a special 
place in its heart for the National Institutes of 
Health. For they are king-size monuments ded- 
icated to the living. 


=EEEEew 


something else BIG of which Washington can be proud: 
the tremendous circulation of The Post and Times Herald 


With the purchase of the Times Herald by The Washington Post 
the Nation’s Capital acquired overnight a newspaper as impressive 
for sheer size as the Post had been for honors and awards. Size in 
number of pages of content, columns of news and features and 
editorial matter. Size in number of sections, particularly on Sunday. 
Size in the notable increase in number of advertisers and volume of 
advertising linage. And, of cpurse, size in circulation. 


Only five cities in America now have newspapers with more city 
circulation than The Washington Post and Times Herald — and in 
none of these five cities can the advertiser get as much actual cover- 
age as The Post and Times Herald gives in Washington. In total 
circulation, The Washington Post and Times Herald ranks 9th among 


all morning newspapers in America, 18th among all dailies, morning 
or evening. 


And in Washington, The Post and Times Herald has far, far more 
readers than any other paper: 130,000 more total daily circulation 
than the second newspaper, with leadership in every category — 
more home delivered, more city, more retail trading zone, more total. 


Big circulation means big response to advertising. That’s why 
advertisers acquiring experience in the use of the new sales oppor- 
tunity offered by The Post and Times Herald are giving it such 
remarkable increases in advertising: October advertising jinage 


showed an increase of 43% while the other seven-day newspaper 
gained only 2%. 


Represented by: Sawyer, Ferguson, Walker Company; The Hal Winter Company, 
Miami Beach; Puck, The Comic Weekly; Joshua Powers Co., Ltd., London. 


Changes in Washington Advertising Linage in October 


NATIONAL 


PAPER B* UP 5% 
pusscnusmanemceees® 


1954 


CLASSIFIED 


R B* UP 2% 
coe ek cauneauanes| 


1953 1954 1953 1954 


Post and Times Herald for September 1954, compared with Post for 
1953 


*Washington's other daily and Sunday newspaper, 
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What makes a newspaper great ? 


IN THE CITY OF NEW YORK 
1 tm May ¢t 
NS TO WHOM THESE PRESEN 
TO ALL PERSO! ee ee 


Richard {Wilson 


HAS BEEN AWARDED 


{SN ACCORDANCE WITH THE PROVISIONS OF THE STA 


UNIVERSITY GOVERNING SUCH AWARD 
IN WITNESS WHEREOF WE Have CALSED reas 

SIGNED BY THE PRESIDENT OF THE UNIVERSITY AND ¢ 

SEAL TO BE HERETO AFFIXED IN THE CITY © 
First payor June 
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f SEY 


, 
OUR LORD ONE THOUSAND NINE HL NDAEL ANE siply 


THE TRUSTEES OF COLUMBIA t NIVERSITY 


OME GREETING 


The PULITZER PRIZE in jonrna lism 
for distinguished reporting om National A wed 


+ oN THE 


Scoops don’t come easy 
paperman. Hollywood leger: 
standing, reporters rare} 
tional disclosures dumped 

More often it’s plain, | 
that produces truly impor: 
such as Richard L. Wils: 
pagers on what the FBI . 
the White House in 194° 
Dexter White and numerow 


cused of Communist affilia: : 


stories in the Minneapolis ° 


F THE 


TO BE 
rORATE 


EAR OF 


‘O° a news- 


notwith- 
dd sensa- 
heir laps. 
rd work 
it stories 
’s front- 
orted to 
n Harry 
thers ac- 
n. These 
oune last 


year revealed that, long be::"e any of 


the subsequent congressio:: 


.. investi- 


gations, the FBI alerted ‘e White 


House on alleged widespread Soviet 
espionage in the federal government. 

Washington was jolted. High-rank- 
ing figures perspired profusely, hurled 
charges and refutations, while Wil- 
son’s story was hailed as a “‘journal- 
istic performance in the highest in- 
terests of American democracy.” First 
official kudos for the tall, talented 
chief of the Minneapolis Star and 
Tribune’s and the Des Moines Regis- 
ter and Tribune’s Washington Bureau 
was a Sigma Delta Chi award for 
distinguished service in the field of 
Washington correspondence — then, 
the Pulitzer Prize. 

Praise for many a memorable news 
beat and excellent reporting job comes 
regularly to the Minneapolis Star and 
Tribune’s Washington Bureau. Dick 
Wilson’s Pulitzer Prize has been en- 
shrined in an already bulging trophy 
case of awards, medals and prizes ac- 
cumulated by the Bureau’s staff. 

Wilson, who started his Washington 
job 22 years ago, first earned capital 
press corps recognition as an agricul- 
tural expert for his succinct reports on 
New Deal developments in the federal 


farm program. Over the years he has 
acquired the presidency of the National 
Press club, an array of first-name 
acquaintances among the leading fig- 
ures of our time and the responsibility 
for heading the five-man news-gather- 
ing team whose knowing coverage of 
the Washington scene keeps Upper 
Midwest readers among the nation’s 
best informed on national and inter- 
national affairs. 

Dick Wilson’s prize-winning report- 
ing, a daily feature in the Minneapolis 
Star and Tribune, is a shining example 
of the high standards of thorough, ac- 
curate news coverage which have won 
for these newspapers the respect, ad- 
mirationand loyalty of the largest audi- 
ence of readers in the Upper Midwest. 


Minneapolis 
Star axzd Tribune 


EVENING MORNING & SUNDAY 


620,000 SUNDAY - 485,000 DAILY 


JOHN COWLES, President 


cn a) 


} a oo & hs. tok oy RS et Rn : sath cemak tS Ete i eae 
i.e x4 Sgn a ed LE Ooi Hes, ead Beran oor Wit age PE ae a Oe Gilae” Bien 2 oye Ao ag vie rr hae bes. 
— ae * 7~ ae Pe i ee ee oie ~ ie ke Sei beer ee eet ee? Mane, § ee aie SV, SS n> Ceres ge RSLS tL Ry eats ‘ ieee ai : Be TUL git ah | Cher aes aa Fr ie ng ts ee AE a Le ee 
. Mi reer a ee s eo egy gs eM a ry eh Be Te EY ones Erde ech tee ee Pe oe. oy PGs Leth bale a a Slog WS ES on SPP EPR MEAD jo gir Hoes BE te Seok > Oe oO ae ame ae bees rT Gi aS Sipe ere 
Reet We is Sp RE a PRG ae oO Se Red Coe BM aan eet OPIS DO LED cid Save ER iy eee eg a each Sharpe, pitas SoS Seer tr Bp eed Re OS Ep PaO Kt Se RGR aN yar ate Pes oe La Re NE. ati Seg aE N Meany Re pac ee ae Ss ae ae sak Cage Sate Tk eeate ae ett By Py 
Sh aria S53 Vee ay EA tags a ace, SS nee dee veer Rett TN cage igi hase RES tee oe Fee cea Spies Se pes cae Pe he Be AS Ligh PIER eles oe. eae Meche pS ee eae Oe Ber pti ce ke Ma Pad ak eg? NE Ce ee aia ese Sin SSS RGF ORS oc Sait 
bowen: Seen meet ae ee os PII ON, AE Te i Sa ne wf Eee Shdors ds BE ne aS haar aeons aE, Ass Te. hee ea Ges AS ee Tete eet Rea at Sr BIT Ga Se Nh DL Ney US 2 tons AE ; & A ieee 
SEERA, oa ie Shut a TES ah lL reais Sipe Saar Wicd wh). Peale =: : ae eae seat “ : as 4 . 3 u se 
Ga oe a agen ee ‘ ‘ ' ee 
eis, abi ed ) te 
Boat. cae dia eT) 
A as aa 
5 a 
ce 
oc pales | 
Bien a 
Pee se 
ina ' . ——— oc eee | 
= : 4s 
> : : | 
=i 5 5 | 
ia es 
a ee | ) 
: ones Bie it 
: Ps : F f{ 
7 1 22 “fe 5 ett | 
7 P . f 
’ ee < j 1 
* a8 p = < weer ME _——— 
: oe home ns ae » oa ie 
<2 et ee ~e un sin joe = 3 f \ 
ry. . = e ° ee a _ ‘ 
. hd 3 = um a3 . " { 
7 apo Be Site, a i. . 
7 F Brae cs a . 
yt Oe 
j , = . oe . . ‘ 
, os ee 
j ° a a ae | 
OO 3 | 
/: ——~i18\, ie an a 
. —— : eS 
ead Ses i. Z 
— eS — og » Be : 
ec ae : aaa | 
ee a a ae ag Ra ie “eee 3 ‘ | 
a a <o¢ igh ; 
2S t a Bere ig <3 aa ' 
. ind rn 
% Ot ee ge oe is % “a s : : : 
aS pro _ aA 
Beek eee ee % Bs: ‘ ee { 
a... aes nn i = oh 
j mere : ree ae eee ae % a i 
~ +a i OO See i pes, 
eaters, at :' See eg ee = ne 
Ce tae A ~ Se ere * Ee oe ae Ra sh arg! —— : ‘ 
Bees ieee e ) ai ce oes pipe. a 
eo eRe od xt ey oo ae a he ie a 
ae ¥ Bee Bice < Sk ee we 4 7 e Ce “ : ; 
peg ee 3 Se . Ry Seek Te > 3 _—— ae 
yr ie a Baa Si aeees . St Se <a Fy wey 4 
re nt a Bo eS ESreaet: 3 Re S . ~@ 
em : — — en £ : Ree =. ee - o ; ft ‘ 
Rg oe eae I ae ee xs oo + > 4 ee re : ‘ : 
See, ere em | cS : og ‘ Ag *e Me 4 Rae i 
Pe au o oon eS & Re oe ae : ae 
Woke S88 j | TT eure al D re Se 8 - ay ee | 
Agee aielee nin ain nN i SS a i 
Mr ae a es CO a a P 
Be AS gee a ta ed se ESS See m BE  teaeie } 
Sn at 5 Aros) cd ean : 3 Oh «2 es ks oh, " ‘ eS 4 
‘Y +> Ts a ne dew tee 4 fe. Sa ei ha eae ; Bi oe ya. 
rae © eee TORS SES See ae a eS Se ¥ aes te 
re: Dd ee le es = yee Re Ea be I ; i 
bs fc 0 eee a ha aa 
' : | ae oS eee es a 
oe ‘ Ct ag st eo — | Ooo : : - 
oe ; P ion a : ie Bat. pi 7 ae eee a .% 3 ee ‘a Bee BR ay & band & ‘ { 
era 4} ' ee eee hcl ‘ é' i 
en i a A oo ey Hey 402g | ou Se i \ 
ciciaees o cs ae eS Sat tees SO a ee t SS : BER ; 
oe asi , rs DS aah pial pee wes i: tee a : oa ‘ ‘ 
ssid Tigre . et ae £3 9 
a nee = 4 b. & 
pb. hag 4 : Sate % a ine ™ pry 
ar hn ? r thicg aes tire is ne ca \ i 
* : NJ — _ i er eee ue a Se as Sa SS Bi i ee : 
ewer wo = ae 4 5 oe, erie SR ac” ee 
i no crete. call cage tren geierh iy Yee Ja car Nae , ¥ re a" alee ee pias: 
- eithg ii eememeeeee al -_ Bathe = Di Arya ae Tete m pote ® 3 Pht . if eee ees Ren Ses ee re 
ete.) peice eee Rigo ¢ 2 tin Jer ema aloes oe an aan ams 2 San j 
bic’ ee es eee ei See ae se ee ee eee ye Tene ae tae ey TS ‘ 'e 
ee eee = a eee ihe air 0. Pag oe eee meee PP gee weee oa Son pe apie i ae Ie , NT iieo le se csayeneer ‘ 
oe plete i} be: ce polos ar, auth aa a eS sD ate a tcl fas ee SU one ‘ 5 
isa eee , Aa ips Sam cia ‘hala ee eal Mea et 3 : 7 eee ages 2 | ee a ee 7 
is ‘ eee peers pa eyo ho re Pas ag eM s ie Nd a - ie Se op Sear: S , & 
ah. SS Kad Ripa RT ae: ee Je oa oe : = ae een 
fer 5 : Bree bo: , SP a oe, I Sil iad ge oe So oc Say 4) 
7 = ae £ P ae oo ick & a ‘ 46 of 4 we om a a vie ¢ = 
: le Es re ates fo ee ae ene Be gt oe ety ic os ee say tet ce : 
Puy ie Bo eveyone: 4. ij Sed FS et A ee Oe bon? ee eo gy 7 eS a Barack me 
areas nis Pee ai cee See ae ae ee me Wes fae bg ae tent Gina a Bee a re pret ik rae j 
Soe te ee ats Hey Sot il a ea Es art a ai ie Sa meer eae Bae © GR Mees bo i 
leauge \ eee erie fe SS ee aCe ieee Pees: ae ee ee eee tess at oe : ee ee) 
Be See rudirtl ac Sve i ae a aly ee ee tf Tele rere ooo Ne Sue RID) SRR aa eae Uhre ORD Naess ch ed Bee a oe ies: : 
se egeclaa Umer a. ! Bese oo ae) Oe ae Oe 0 rea a Fy ee Ray ae rae, OA Y ge Pe arr P =) 
ay Bs ek Pie ee) eh ag OE ee ae ae in, sy Or eee i Seana es he RES 5 Or emma Oks ig So pen Se een ay 
Re en inte, ee i ts ak Wisdy eee andi ee = Sa a emia eines | ov uatt Me 5 ee IS an aes eee es ee ee SEs BLE IN cee ea de Niele 3 , 
rats +a : ely Ooh no: de ate 7 Caer re : Tea owt i eS eee h aR tl igerae “7 pi von os = " ‘ 
. wee, iS nie re a re eet lan ches tee ks. TPE ART ae ess a - Ca ieee 3, ee Rests et E 4 %s 
S ie Ae = Oe Genel sie Cinegieiead | nae. ete ee ee A te be eeeRmereics Se geeueries 
Jo Eee ne ee de a eh ; SORRY Sri Wh tre Peo a oi ny ule bn el ia % 5 i a ee See Seat Noy 2s TRry at age 5 inh 
ee i So : Pe o oe ei oe Ca a. ae Be Gag ia age oP ; ee tie ice ia 
Pyke ; fi ; Be A ae Sr Sih ae ak oe ce? ane : Shea mrs Ns han, Ne ee ita i 
hi, Sere ae — ee i a ait : 3 ee Ubi. RS SOE GT sh el RRR ho cae - ae 
peers i ak ig Seyi “og anne Cherie a eed coer cae Taek: Sey as [ERS ape apRee aeec : Sag ‘ q 
ade te iney . : he os eae Wie re ie age. > gS AG eas ee myer ' u 
ie Rds oe la csc mt Saye eakath ies BEBE a ct ee BB ajaet ree" seats 3 atk iy Pi 
. Same of Te ge et ee ee OR NC ie Shaet ie he 3 Caen) Ceo ag aes Re Sip Do ll ER ae HV ‘ 
fe lh eS cnlgeeto'g Eo eee afro - ae Mae ae Ese Be ere i eee pe See gr 
gee aay = fey a oda ee ee hc ae Cy Gees aye = Per TL. Re i ea, ay et ae N 7 She igre I 
Pee te Pre eel shane marae Go re a Be sa ae ee oe Be a ho ae ee ae ak oat Stee © : 2d 
8 ope beans * Dea St aight SRM ve ale oh. pg URINE Nee i 6 > WE ale ance. ee Bre iG" > 8 ho ae Tease ie, > cae 2 ely : anal 
set es laa ON oS I es Sing 9 9 a i ee Bahai ee Re yee" iat eer i eee yee eM Sy a ae ee ee ‘ c 
Peat Pi. ie ee ae Te ANE eee Ee ee ree Wee Te ee ‘i a 
eee. ee ernie enh chk s A eae ame Ae gh ike Be ee = rete acters ewes © : on) 3S Sa Re PR RES 5 ieee ‘ a 
2s anor ™ ek | ison. vie ee ee Fae sa Pas Sy. a Peg! eee Fs a fn a Re oy ne Sie eee en ai Nac ae ae i 
J ye ee ie Ot ee ne ee hi " Nae f beers Me é are PR eee ¢ kt Nima ees eee a Se rely 7s : V3 
| — eS ae ane ve ee aS ee ee : 
: Ree ea a Se a had Pe a a ! 111 ARN leh ere er i he, MeL at fe °c i ms 
eee ee ee ae. ee ee | ee ta 
face Baie ioeh iets Nie 3 eae vie 2 oe Bh eae = ea RON een. pe ete ca aia 
oe ¢ z res Peres ue ee ree Pears . tty i Se 2 ? = nay arth Faye 
"I 7 = 4 r 
NET aired es 
= : . Ee 
a oe ~ “hale 
"ee ee 
Re is bas 
‘ Oeeey Satie, i = 
yee es Se ms 
Cem Soler ie 
aera -_ 
Wee, - 
Bore ae Bi. 
hee oe rr. Be 
ees pay ees 
eee _ 
ra a ' ee 
: tae Bisicy 
ni oy 
Ne Cas —_— 
is ee Vane 
Sh ‘ aaa 
by a : 
Se te 4 ie 
Fh, are a i —— a 
VAS Ca ae 
fr Dee oF F : " 
i ' : 
en Cea. ee 
a \ aaa BE ar 
hore S 
sat t ae 
elie i 
Sense bi ! ie 
ee ’ pp 
aT ae ah ee 
i : ay 
eae 2 i 
ead i a i 
ee ks 9 to 
oo oe i ag 
ar ma _ 
area mo 
cogielie fi on aa 
ae oe ae) 
a ee — 
SO oe i Py 
ale — 
‘ J on 
Peel ab noe 
: -— 
} : 
ee i | : 
4 Bee 
Ry SRE Bead 
ee QQ, oe aoaoEEEEeEeEeEeEeEeEeE————EE = 
e es 
- : a ii er 
7 oF. . =e f a bs Pius oul “et “gee ee 
as ace . : ior 2s . Y ow aa) te rue >’: Fed ee sa Wa Ue eae te oh 3 gee ee eee’, 
:* é f ‘ Pea. : ik eae. : Sa. eae aes a Mint Jt ac ; ae Pan az i rp Se a ; we : a 
8 * 1a u 7 = no aaa: a bpe he ; 4 . a . * : : ¥ . Fc ep = be ¥ by 
: ch ; i % : . ; 2 rs : : f . mie | y ey ae . “ : 3 ‘ ‘ ¢ 
eae ae oie Pad Vea : 4 Ae ee bee é “4 ; 4n4 Met gat oa ats ; me Me ae : a Mig. oe Sa ht ST yt oe > ies Pak get Eine sd eh eM # fe Sy ee 
oS. ag fsa 3 - is Ya g ; Jar re “se * a : ’ - x» U 4 re i ce yy 7 ae a Ae ta " Pa, AR a be, i ia ee he eee Teas 
ia a as : . ee eee i joer 8 as pF Cte Ss cea oy pe “Theale. dae Bae SF se Ran Sg er asians © : tie ree Peewee ee ml Pac To PE Tae FOR RE tila Die ee VP! ON GER Sk Res: 
aT gee ad 3 : e sth je Bae Ree ate nm OP et eal ee ee Fiveke CED OPENS Cree ee Bie. GbE Mee th lag ys EE ania ese meammercrme ce cissees 75 eee vemertapr iE, men With Goce nacetae cou eS Sean RON eA a ee 
et ee a rane Peceeuarn et ne tt rent rer ee De a or Gorineroetion ape Yee ~ => = 4. eae? oe ’ : - J . : 


ao Ea edt ine 


~~rsy 


7 ie 


Dae Ao Ad los olde 


Feature Section 


dvertising Age 


THE NATIONAL NEWSPAPER OF MARKETING 


F Eye and Ear Man on Research 


Safeway: Coupons and Deals 


Woolf Reports a Copy Conference 


Rules for the Communicator 


Safeway Chain Lays It on the Line with Regard 
to Coupons, Deals and Manufacturers‘ Promotions 


Safeway seeks no preferential treat- 
ment, and it believes none should be ac- 
corded to anyone. 

Safeway is a firm believer in media ad- 
vertising. It is fully cognizant of the con- 
tributions such advertising has made to 
the increased consumption of goods and 
services. Safeway objects to the use of ad- 
vertising, or activities in the name of ad- 
vertising, and/or promotion, that force 
impositions on the retailer. 

Safeway is a devout believer in free 
competition. It believes that any form of 
discrimination, resulting from sales terms 
or policies, damages free competition. 

Safeway believes in providing the most 
efficient and lowest cost system of food 
distribution possible. It objects to sales 
policies and terms that fail to permit ac- 
complishment of that objective. 


® Specifically, Safeway objects to the fol- 
lowing types of suppliers’ activities, 
which, in its opinion, contravene its above 
convictions. Safeway’s attitude is not of 
recent origin. It has been expressed in 
various ways for many years. 

The illustrations below are by no means 
a complete listing of deals and activities 
which we regard as objectionable. There 
are many varieties under each of the fol- 
lowing classifications. Safeway must cope 
with as many as 30 to 40 of them simulta- 
neously. 

It will be apparent that most of Safe- 
way’s objections arise from activities con- 
cerned with highly promoted brands of 


products. It encounters little difficulty in 


its procurement of unpromoted or un- 
branded commodities. 


e 1. Advertising Allowances 
Illustration: Brand Promoter “A” offers 
an allowance of 10¢ per case on a partic- 
ular brand if a specified amount of space 
is devoted at specified intervals to adver- 
tising the brand. 
Objections: 
a. This is a device which penalizes a 
retailer if he chooses not to feature the 
brand when, and as often, as he chooses. 
b. It forces the retailer to feature the 
brand at a special price. 
c. It conflicts with the retailer’s sales 
promotional and advertising plans. 


e 2. Display Allowances 

Illustration: Brand Promoter “B” offers 
15¢ per case if a special 10-case display is 
made, either in addition to the regular 
space used, or without this stipulation, 
provided the display is allowed to stand 
for a stated period of time. 

Objections: 

a. Safeway has planned its retail stores 

so that all merchandise stocked is ac- 

cessible to its customers. 

b. Its stocking plans are based on ex- 

pected movement of all items. To pro- 

vide extra space for one, must be at the 

expense of another. 

ec. Quantities required for the special 

displays often result in overstocks. 


Safeway Stores, one of the nation’s largest food chains, has never been bash- 
ful about telling suppliers what it liked or did not like. Its latest formal docu- 
ment on this subject, headed “Safeway’s Attitude Toward Certain Activities 
of Suppliers,” was released in mid-November, and is reproduced here in full. 
While most manufacturers quite obviously will not agree with the reasoning, 
the document should be studied by everyone interested in selling to food 


chains. 


d. Retail stores vary in size and volume, 
and such allowances cannot help but be 
more burdensome to some than others. 
e. Today’s labor costs for making and 
dismantling special displays may ex- 
_ ceed the allowances. 

f. The same objections as those listed 
for advertising allowances apply. 


e 3. Direct Deliveries 
Illustration: Brand Promoter “C” deter- 
mines that his sales terms shall be based 
only on the delivery of his brands direct 
to the retail store. 
Objections: 
a. Safeway has effected a system of 
warehouses and transportation that pro- 
vides the simplest and most economical 
means of stocking its stores with what 
it believes to be the right quantities of 
the products that it handles. Any de- 
parture from the use of its system adds 
to the cost of distribution. 
b. Direct deliveries require valuable 
time of store employes. 
c. They provide temptation to the brand 
‘promoters’ representatives to take un- 
assigned positions for their brands, to 
stock unjustified quantities, and to in- 
stall unwanted point of sale advertis- 


ing. 


e 4. Discrimination in Pricing and Service 
Illustrations: Brand Promoter “D” of- 
fers drop shipments of small quantities of 
a brand ata price that does not cover his 
cost of the service. Brand Promoter “E” 
provides a consolidating warehouse in 
which customers may mix carloads at a 
price which does not cover the cost of the 
service performed. Brand Promoter “F” 
sets a price, or discount schedule, that 
does not provide him with a uniform plat- 
form yield from sales to all purchasers. 
Objections: 
a. Safeway believes that the brand pro- 
moter’s lowest price should be based on 
full transportation units (carloads or 
truckloads) from one point of origin, to 
one customer, at one destination. Any 
services or costs performed or incurred 
by the seller in selling any different 
unit should be reflected in his price. 
Unless it is, economic discrimination 
against the full transportation unit buy- 
er exists. Other buyers are, in turn, sub- 
sidized to the extent of the brand 
promoter’s absorption of costs. 


e 5. Coupons 
Illustration: A brand promoter mails, 
includes in advertising, incorporates on 


packages, inserts inside packages, or 
otherwise distributes, a coupon worth 10¢ 
on the purchase of a repeat order of the 
same product, another product of the same 
manufacturer, or a product of a different 
manufacturer. The coupon is redeemable 
only at a retail food store. The manufac- 
turer allows a handling fee, in addition to 
the redemption price, varying in amounts, 
but usually 2¢ per coupon. 
Objections: 
a. A 2¢ fee does not cover our costs for 
handling coupons, with the result that 
we bear a part of the brand promotion 
cost. 
b. No remuneration over and above our 
cost is paid us for the services we per- 
form. We believe we are entitled to it, 
just as any medium is entitled to a 
profit for its use in brand promotion. 
c. Handling of coupons slows up service 
to customers at our checkstands. 
d. The use of coupons compels us, at 
times, to stock merchandise which we 
otherwise would not handle. 
e. The quantity now being used by 
brand promoters is inordinate. A recerit 
check revealed 147 different coupons at 
one store at one time. 


e 6. Loss-in-Profit Deals 

Illustration; Brand Promoter “G” 
banded two packages together. He tempo- 
rarily lowered the fair-trade price for this 
special package to 89¢. The fair-trade 
price for one individual package was then 
59¢. The promotion was advertised as a 
“One-Half Price Sale.” Our cost of the 
special deal per package amounted to 
22%2¢. Our regular cost per package was 
30¢. Our gross profit per package at the 
regular price was 29¢. Our gross profit per 
package on the deal was 22¢. There are 
many variations of the above type of 
deal—all with the same net effect: a low- 
ering of our normal profit margins. 

Objections: 

a. We are forced to handle a larger ton- 

nage of the brand for less dollars gross 

profit. 

b. Sales of other brands on which we 

had normal margins are lost to the deal 

brands. 

c. Regular stocks of the deal brand are 

made immobile as long as the deal mer- 

chandise is in stock. 

d. These deals do not increase consump- 

tion, nor widen the market. They mere- 

ly shift consumption from one brand to 

another at a cost to the retailers. 

e. The addition of the deal packages re- 


quires extra space and expense in list- 
ing, stocking, and notifying our loca- 
tions, and, on expiration of the deal, the 
reverse process; i.e., delisting, etc. 


e 7. Loading Deals 

Illustration: In August, Brand Promoter 
“H” offered a “one-spot” deal wherein the 
retailer was allowed 35¢ per case on one 
purchase made between Aug. 30 and Sept. 
11. One-half of the total shipment had to 
be for immediate delivery, and one-half 
for shipment not later than Oct. 11. 

Objections: 

a. In order to have competitive costs, 

we are forced to buy larger quantities 

than normal movement justifies. 

b. Such extra quantities tie up working 

capital. 

c. They require extra storage space in 

warehouses and/or stores. 

d. They have the effect of forcing ad- 

vertising, special prices, and features at 

a time when all may conflict with our 

previously planned programs. 

A horrible example was a display-al- 
lowance loading deal, which, in order to 
obtain lowest first costs, required us to 
purchase a six-months supply of a brand. 


e 8. Special Pack Deals 
Illustration: In June, Brand Promoter 
“I” offered a six-roll unit of bathroom 
tissue packed in a plastic bag, and to be 
sold on the basis of the regular fair-traded 
price of six unbagged units. 
Objections: 
a. Our stock of the regular item be- 
comes dead. Duplicate stocks, therefore, 
must be carried. 
b. We are required to go to the expense 
of adding space in warehouses and 
stores and stocking another package of 
the same item. 
c. Extra expense is incurred for setting 
up the information and the mechanics 
necessary to acquaint our people with 
the deal and ordering it, and in trans- 
porting it to our stores. 
d. On expiration of the deal, we incur 
the expense of delisting the item from 
our order forms and stocking lists, and 
again rearranging ou stock space. 


e 9. Deals Intended to Establish a Retail 
Price (No Fair Trade Involved) 

Illustration: In August, Brand Promoter 
“J” offered two packages of a brand of 
baking mix overwrapped in multi-colored 
cellophane. A special wrap was applied, 
which read: “Twin-Pack Special—Two 
for 49¢—Save Money While Supply 
Lasts.” In this case, the brand promoter 
substituted at least some shipments of this 
pack for orders of regular pack merchan- 
dise. 

Objections: 

a. All of the objections to special packs 

apply. 

b. The retailer should set his own retail 

price based on his business judgment. 

c. Many of the deals are so packaged 
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step out more than others... 


While some people are natural-born spectators — i.e., 
excellent kibitzers, knitters, sitters, whittlers, viewers 
— there are others who are given to action. 


They’re the kind of people who like to whisk from 
home to holiday home, to play games, to entertain, to 
unbend and enjoy the many fine recreations of today. 


Momentum just naturally carries these people to 
Holiday. Nonsense? Not at all. Surveys of Holiday 
readers disclose that they’re the kind of people who 
step out a great deal more than average, and who have 
the possessions to help them do so in style (one out of 
every three Holiday families owns two or more cars). 


Holiday excites these zestful people, millions of them, 
because it’s the one magazine completely dedicated to 
the whole wonderful whirl of pleasure. It transports 
them from sunny beaches to Alpine slopes, from the lure 
of sports to the sport of eating and good living. Hence it 
intensifies its readers’ natural bent to live it up a bit. 


Yes, and (here comes the commercial) it stimulates 
them to buy the products that make leisure more of a 
pleasure. Holiday does this so remarkably well, in fact, 
that advertisers have helped make it the most success- 
ful new magazine of our time. 


Isn’t it time you go after this well-heeled market? 


HOLIDAY 


A CURTIS MAGAZINE 


... its readers are the leaders of 
the big change to “everyday holiday living!” 
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that the dealer cannot destroy the 
printed price without defacing or 
damaging the package. He is, in effect, 
forced to accept the brand promoter’s 
price as his maximum retail price. 

d. If the brand promoter’s retail price 
can be removed, the dealer is forced to 
make extra effort to accomplish it. 


e 10. Retailer Prize Deals 

Illustration: A brand promoter offers a 
retailer $1,000, a Cadillac, a trip to Hawaii 
for two, etc., if the winning contestant in 
a contest names that retailer’s store as the 
source of the purchase. 

Objections: We will not allow our em- 
ployes to accept, nor will the company ac- 
cept, such awards. Manufacturers, ob- 
viously, make these awards to encourage 
retail employes to take a disproportionate 
interest in the particular promoted brand. 
Safeway believes its employes should be 
completely objective in their attitude to- 
wards all outside brands. 


e 11. Free Goods Forcing Deals 
Illustration: Brand Promoter “K” of- 
fered three cases of toilet tissue free if the 
retailer would buy fifty cases of towels. 
The toilet tissue was stocked in many of 
our locations, but none stocked the towels. 
jections: 
a. This type of deal is intended to force 
the stocking of an item, which, in our 
judgment, did not justify shelf space. 
b. Unless we took the deal, we ran the 
risk of competitors’ owning their stock 
at a lower cost. 
c. All of the reasons pertaining to clut- 
tering our shelves with slow movers 
and dead stock apply. 


e 12. Cross Couponing Intended to Force 
Stocking of Items 

Illustration: In August, Brand Pro- 
moter “L” offered special packages of 
mixes which contained coupons worth 10¢ 
on the purchase of a product not man- 
ufactured by Brand Promoter “L”, and 
not stocked generally in our stores. 

Objections: The same objections apply 
as in No. 11 (except “b”). 


e 13. Distribution of Stickers, Coupons, 
or Forms of Allowances at Retail Stores 
by Representatives of Brand Promoters 

Illustration: In September, Brand Pro- 
moter “M” supplied their salesmen with 
“8¢-Off” stickers. The salesmen were to 
obtain permission from the retailer to af- 
fix the stickers to store stocks of cake 
mixes. The retailer would be paid in 
cash—8¢ for each sticker so used. 

Objections: We believe that such meth- 
ods of distribution of allowances could 
not help but be discriminatory in that all 
retailers could not receive proportionate- 
ly equal treatment. To check this belief, 
we sent our men into competing stores to 
check the quantities of stickers applied as 
against the number offered to us on a 
per-store basis. The discrimination was 
obvious. We did not allow the use of the 
stickers on our retail stocks. 


e 14. Deals Which Require the Retailer 
to Distribute Premiums 

Illustration: Brand Promoter “N” at- 
tached a cake pan with three packages of 
his mixes. The pan was circular in shape, 
and obviously took up additional space in 
the stores, warehouses, and on trucks. 

Objections: 

a. It forces the retailer to incur the dis- 

tribution cost of premiums for the man- 

ufacturer. 

b. More than regular shelf space is re- 

quired for the item. 

c. Additional expense is necessary in 

handling and shipping. 

d. Duplicate stocks must be maintained. 

e. Sales of regular stock are stopped. 


e 15. Deals Intended to Force the Re- 
tailer to Use Suppliers’ Point of Sale 
Material 

IUustration: Currently, Brand Promoter 
“QO” is promoting a consumer contest 
through the use of media. Their copy di- 
rects comsumers to any food store to 
secure entry blanks. 


Objections: 

a. Such activities force the retailer to 
assume a portion of the promotion cost 
of the contest; that is, the retailer is 
forced to distribute the contest entry 
blanks. 

b. Toe use of space in our stores for 
brand advertising is limited and its use 
is planned well in advance. 


e 16. !eals Too Absurd to Classify 

Illus:ration: In October, Brand Pro- 
moter ‘P” offered the retailer the oppor- 
tunity ‘o buy a gross of gold fish bowls 
and fish to go in them with the purchase 
of 20 cases of cereals. When the fish ar- 
rived, the retailer was asked to limit the 
sale of the bowls and the fish to one with 
the purchase of two packages of Brand 
“A” cereal. 

Objections: The deal was refused. Our 
only point in including it is the absurdity 
of expecting a _ self-service, cash-and- 
carry retail food store, operating through 
warehouses, to buy, distribute, and han- 
die such items, and, in addition, limit 
their sales to only those who purchase 
one brand of merchandise. 


Illustration: Brand Promoter “Q” asked 
us to reduce the price of a brand of facial 
tissue and advertise that, for each pack- 
age sold, we would donate 5¢ or 6¢ to the 
March of Dimes. 

For obvious reasons, we refused. Our 
charitable donations are not based on the 
sales of anyone’s brand or product. Nor 
do we deem it advisable to try to capital- 
ize on a charitable drive by using it to in- 
crease the sales of any brand, nor the 
total sales of our stores. 


e 17. Selling Tactics Intended to Obtain 
Low Retail Prices 

Illustration: Retailers have been en- 
couraged, and/or induced, to feature a 
brand at little or no profit, or below cost. 
The sales arguments used are that while 
profit is narrow or absent, sales of related 
items at normal margins will more than 
make it up. The low price will bring 


added traffic to the store, etc. The retail- . 


er’s price reduction automatically causes 
all competitors to meet it or beat it. 


Objections: These tactics have made 
the handling of some classifications of 
brands unprofitable. Margins have been 
reduced to a point where the regular 
prices are lower than the costs of doing 
business. 

We believe that most brand promoters 
now realize that their customers should 
make a satisfactory margin. The absence 
of such margins fosters retailer antago- 
nism to the brand. Even though some, but 
not all, offenders have been converted, 
the damage to the retailer is irreparable. 

* + + 


Safeway has no objection to consumer 
promotional deals that are carried on di- 
ectly between brand promoters and the 
consumers, and which require no direct 
participation or action by the retailer. 

Safeway does not have the option of 
refusing to accept or participate in many 
of the activities to which it objects. Bus- 
iness compulsion forces acquiescence. 
Because of the competitive nature of the 
retail ‘vod industry, Safeway, in order to 
protec its competitive position, is com- 
pelled .o accept activities and deals, even 
thoug! it believes that acceptance is 
harmfv! to it. 

Safi vay has no objection to requests 
for so-called “dealer support” for brands. 
Safew.y features and promotes suppliers’ 
branc. in its own interest. It reserves the 
right ‘o time such activities to suit its 
rposes, and to withhold them. 

Safeway believes that the continued use 
of many of the above types of activities 
contribute little or nothing to the building 
of brand loyalty. They do not convince the 


( } W n } 


consuy er of the merits of a product, 
which conviction is a fundamental essen- 
tial to brand loyalty. In essence, they 


serve tae purpose of borrowing business 
either from the future or from a com- 
peting brand. 


Advertising Age, November 29, 1954 


The Creative Man's Corner... 


Only °87 sx- 


and you can fly around 


© Simply go to a Pan Amencan office or Travel Agent. 
Sign your name. Pay $87 down. Get your ticket. and go! 
You pay the balance in 12 monthly installments of 572" 

Use the Pan Am “Pay-later” Pian to fly via the Pan 
American System “gateway” cities of New York, Miami, 
New Orleans, Houston or Los Angeles. 

Tourist service ‘round South America by pressurised 
DC-48's. “Super-6" Clippers® of Pan American's Rainbow 
service fly from New York to Buenos Aires. £ Pocifien 
DC-6B's fly from “B.A.“ to Panama via Panagra’s West 
Coast route--continue to Miami over PAA’s route. 

Detuse service on The President and El Inter Americame 
is also covered by the Pan Am “Pay-later™ Plan 


Call your Travel Agent or STillwell 6-0600 


Fly PANAGRA 


PAN AMERICAN-GRACE AIRWAYS 


ond PAN AMERICAN 


PAN AMERICAN WORLD AIRWAYS 


Tell the Story—Big 


We have long secretly admired Pan-Am’s travel advertising and ieli it was 
about the best being published. When the company showed the foresight— 


and confidence in the American 
people—to sell world air travel on 
the instalment plan we cheered so 
loudly we shattered three martini 
glasses in our cellarette. 


This is so revolutionary an idea 
we wonder why Pan-Am resorts to 
a practice generally associated with 
side-street merchants in advertising 
it. We mean saying in large type, 
“Only $87 and you can fly around 
the whole continent of South Amer- 
ica’’-—and then in small type, “down 
payment—from N.Y.” 


The copywriter may defend this 
on the basis that it’s done to arouse 
curiosity. Or because, until you make 
your second payment on your return, 
you actually have flown around 
South America for only $87. 


In our opinion, however, an ad 
does its best selling job by first 
attracting those people most likely 
to be interested in the proposition 
it has to offer—and this means stating 
the proposition in clear and un- 
mistakable terms. Actually, this ad 
is not going to convince anybody 
financially able to buy a ticket out- 
right that he ought to purchase one 
on the instalment plan. Neither is 
it going to sell anyone who cannot 
afford the additional monthly instal- 
ments (of which there are twelve) 
of $72.80. It will do its best job on 
people who can be interested in 
flying now and paying later. 


We are not climbing into our pulpit 
and saying we think this headline 
is intended to deceive. We don’t 
think so. What we do think is that 
it doesn’t have the selling power it 
might have. 


Looking at Radio and Television... 


Too Much Researching—Too Little Sell 


By The Eye and Ear Man 

With the increasing awareness of the 
millions of dollars being spent in televi- 
sion and with the failure of a hot selling 
medium to produce spectacular results in 
sales, most advertisers and their agencies 
are hungrily searching for a magic re- 
search formula to guarantee success. Well, 
they ain’t gonna get it. 

In the beginning, the brands using tele- 
vision could trace phenomenal success in 
sales. This was due to novelty, a domi- 
nance in the use of television over com- 
petitors, and good commercials. Now al- 
most all major brands are slugging it out 
with almost equal frequency and circula- 
tion. The great number of advertisers 
using television also lends a confusion 
factor when a single home is barraged by 
multiple selling messages—each serving 
as an antidote for the prior one. How, 
then, does a brand emerge from the mob? 


s Since nobody knows the answer to that 
question, the increasingly scientific 
minded advertisers have taken the easy 
way out and gone to the research groups 
that have helped them in print. The Gal- 


lup-Robinsons, the Starch, the Schwerin 
Audience groups and others have at- 
tempted to find the intent to buy on the 
part of the viewer of the commercials. 
Since everyone agrees that science is 
beautiful, why don’t these attempts work? 

In the first place, when a research man 
finds a viewer who, with a little prodding, 
has admitted that she has seen a commer- 
cial (and by this time the sample is re- 
duced to a ridiculously low, unbalanced 
figure), the man becomes an amateur 
psychiatrist and tries to get the poor old 
girl to give him a motivation response. It 
just won’t work. These simple souls, with- 
out any monetary incentive, won’t bother 
to do anything but get rid of the inter- 
viewer and get back to ner story. 


ws In the second place, the researcher tries 
to get sales points remembered. On cer- 
tain brands this is played back easily, but 
whether the respondent believes them or 
not is her own secret. In other cases she 
remembers nothing—she says—but she 
sure is impressed when she gets to the 
point of sale. 

Another research favorite concerns the 
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preference of one tv salesman over anoth- 
er and suddenly the housefrau becomes a 
great drama critic. Then she is asked 
what she has in the kitchen or what she 
bought last and she is a witness for the 
DA in a murder trial. 

Since most commercials are too complex 
to be pre-tested, all of this comes after 
the fact. Few clients will junk an expen- 
sive commercial because of this skimpy 
research, so we are faced with the prob- 
lem of perpetually finding where we are 
wrong—if we are—after it’s too late to do 
anything about it. The next time up we 
start from scratch once again. 


s Well, can this research point out simple 
rules that any writer can follow? Sure, 
and the rules are so simple an idiot child 
must have thought about them before 
writing his first composition: 

1. Place the product in an environment 
familiar to your customer. 

2. Tell your story dramatically to cap- 
ture the viewer’s attention. 

3. Repeat your sales points orally and 
visually. 

4. Don’t cram too much into their sim- 
ple noggins. 

§. se natural, convincing, familiar 
sega ete, etc, etc., wow! 

n this corner, as has been clearly dem- 
onstrated, there sits a leading proponent 
of research. But, with a great sadness, the 
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ob cctive analyst has got to say it can’t be 
done until you can fit invisible electric 
caps on the heads of a balanced sample of 
viewer!—probably the Nielsen national 
sample group—that measures the reac- 
tions o. the synapses. Even then it will be 
after the fact. 

There is no substitute for creative sell- 
ing judgment in this field. It is time con- 
suming to wait for results of research 
when c eative writers can spend that time 
with tc laboratory and sales departments 
working out new hot copy. 


# Perhaps the best copy rules come out 
of the successes of the past: 

1. Keep looking till you get a guy like 
Godfrey. 

2. Pound away at them until there isn’t 
a child in America who isn’t aware of 
your product, as in the old Lucky Strike 
days. 

3. Get a product advantage that is ex- 
clusive, new or better than anybody 
else’s, and pound away on that single 
theme. 

4. Do something bizarre and daring that 
will get you talked about. 

Couple any one of these approaches 
with a scientific use of any medium to 
reach the most homes and the right homes 
with the most frequency at the lowest 
cost per thousand, and you have the magic 
formula for sales. 


Good Copy Ideas Are Not Hatched 
in Smoke-filled Hotel Rooms 


By James D. Woolf 


(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


Not long ago, it fell upon me in the line 
of duty to take part in the deliberations 
of the advertising committee of a certain 
national association. This committee con- 
sisted of a group of 12 executives, several 
of them heads of busi- 
nesses, two or three 
others sales managers, 
one a production man- 
ager, one a sales bro- 
ker, and one the head 
of a firm of manufac- 
turers’ agents. All of 
them were competent 
men but none of them, 
I learned, had any di- 
rect and intimate ex- 
perience with advertising. 

The committee of 12 jurors was assem- 
bled for the purpose of sitting in judgment 
on a proposed campaign of national ad- 
vertising. The association’s advertising 
agency was represented by an able adver- 
tising man of some 30 years of top expe- 
rience. He had with him several compre- 
hensive layouts together with typewritten 
copy, and this material he exhibited 
clearly and forcefully to the committee. 
He then asked each man for his com- 
ments. 


James D. Woolf 


s The chairman of the committee led off, 
politely but firmly, with the assertion that 
the copy was far too long because “in my 
opinion nobody reads advertising.” He 
then proposed that the copy be boiled 
down to “two or three pungent sentences.”’ 

The sales broker shook his head in dis- 
sent. “I don’t think,” he said, “that the 
length of the copy is the basic considera- 
tion. The important question, in my 
opinion, concerns cleverness. Most adver- 
tising is so dull that I pay no attention to 
it. But when I see an ad with a clever 
twist, I’ll read it.” He chuckled. “Remem- 


ber that Ford poster about the two dogs 
and the V-8? Believe me—” 

He was interruped by the manufactur- 
ers’ agent. “I don’t agree with you, Bill,” 
he said. “I don’t like funny stuff in ad- 
vertising. What I miss in the campaign 
we have here is a slogan. I don’t object 
so much to long copy if the ad signs off 
with a catchy slogan. People remember 
slogans. I vote that the agency be in- 
structed to come up with a snappy slo- 
gan.” 


s “What I question,” said the sales broker 
to the agency man, “is what you call the 
dominant theme in this copy. It features 
economy as the important benefit to the 
consumer. I have talked with my wife 
about this and it’s her opinion that pride 
of ownership is the big thing.” 

After about two hours of this, the 
chairman of the committee took over. 
“Fellows,” he said, “there seem to be as 
many opinions as there are men in the 
room. | guess advertising is one of those 
things that everybody has opinions about. 
Perhaps we ought to put this thing to a 
vote. But first I think the agency man is 
entitled to a further opportunity to defend 
his ideas. Speaking as your chairman, I 
want t. ask him this: How do you know 
your recommendation is best for us? Can 
you ol'or some sort of proof, for instance, 
that your copy theme is better than the 
severa: ideas that have been suggested by 
the meinbers of this committee?” 


= “! } «ve no proof whatever,” replied 
the ar: acy man patiently. “What I have 
recom..ended today represents the think- 
ing of creative group of four men whose 
total »-ars of experience add up to ap- 
proxir: .tely 135 years. Despite this depth 


of experience, however, what we recom- 
mend ‘. you today is, frankly, an opinion. 
The mn nerous ideas you fellows suggest 
are alo opinions, pure and simple. I 
sincere'y hope that nobody here will be 
offenc«d if I say that my agency’s opinion 
on copy is more to be trusted than the 
opinions of this committee. 


“You gentlemen are professional busi- 
ness men, and each of you is a success in 
his specialty, but you are not professional 
advertising men. When you selected us as 
your advertising agency you must have 
been convinced that we know our busi- 
ness. I feel deeply that we do know our 
business and I ask you now to approve 
our recommendation.” 

I am happy to report that the agency’s 
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copy theme was approved with no changes 
of consequence. 

More than once in this column I have 
advanced the opinion that association ad- 
vertising committees should consist of no 
more than three individuals. I can think 
of no greater folly than inviting a roomful 
of men to vote yes or no on copy strategy. 
Good advertising ideas are not hatched in 
smoke-filled hotel rooms. 


Some Cracks in the Crystai Ball 
of Our Economists 


By E. B. Weiss 
Merchandising Consultant 

In recent months, our economists have 
had a marvelous field day predicting what 
business will be like in 1965 or 1975 and 
even in the year 2000. It’s a pleasant sport, 
without any hazards. 

But lest anyone conclude that econo- 
mists play it safe by confining their pre- 
dictions to a distant future, just keep a 
check of the predictions that economists 
will soon be making (some have already 
started) with respect to the new year— 
the year 1955. 

Every year, just about this time, our 
modern oracle, the economist, looks into 
his crystal ball and cheerfully predicts 
what to expect for the coming year. De- 
spite the fact that, starting with their 
predictions of what things would be like 
when World War II ended (13,000,000 un- 
employed, etc., etc.), economists have 
been wrong so often that they would have 
done better if they had dropped their 
statistics and simply guessed, and de- 
pended on the law of probability. But 
they continue to issue their year-end 
soothsayings. The flood is about to begin; 
indeed, the first tricklings are already ap- 
parent. 


2 But, really, that crystal ball they use is 
not merely foggy; it’s terribly cracked. 
And as proof, I offer the following tid- 
bits that I picked up in my continuing 
study of the modern prophet—our econo- 
mists—and the statistical mumbo-jumbo 
that is the basis of their annual predic- 
tions of the nation’s economy: 

1. National City Bank (New York): “At 
current rates, the number of homes 
started this year may equal or exceed the 
1.1 million started in 1953, whereas at the 
turn of the year even the optimistic fore- 
casts indicated a decline of about 10%.” 

2. Wall Street Journal: “In contemplat- 
ing such statistics (total sales, invento- 
ries, personal income) it is well to re- 
member, of course, that they are only 
estimates, or even guesses, based on 
pretty small samplings.” 

3. New York Times: “The economists 
were fairly unanimous in agreeing last 
December that we couldn’t look for much 
help in the months ahead through capital 
formation. Yet the series of new records 
that have been set by the construction in- 
dustry probably constitute the most 
bullish element in the economic picture.” 

4. Business Week: “Government statis- 
tics have vastly improved over the years, 
but they are still not good enough...In 
some areas, such as construction and un- 
employment, many of the figures are none 
too accurate.” 


a 5. It should not be too difficult to esti- 
mate railroad carloadings. Yet the esti- 
mates of the Shippers’ Advisory Boards 
have frequently been wide of the mark. 
For example, for the second quarter of 
this year, the estimate was for a decline 
in carloadings of 7.6%; the actual figure 
turned out to be a decline of 15.1%! 

6. Mortgage Bankers Assn.: An econo- 
mist, speaking at a meeting of this group, 


said: “Housing is puissant. It can power- 
fully affect the general course of events. 
Eventually, we have to answer the ques- 
tion of whether it leads, retards, or mere- 
ly paces the movements of the economy.” 
(Apparently, the economist doesn’t know 
the impact of housing on the trend of the 
economy; rather interesting, don’t you 
think? ) 

7. Dr. Arthur F. Burns, chairman of the 
President’s Council of Economic Advisers: 
“There are numerous weaknesses in the 
government’s statistical program that can 
and should be remedied. Many news sur- 
veys are needed to fill in gaps in existing 
information; other statistics should be im- 
proved; survey methods should be im- 
proved.” And now a few quotes from a 
recently published book by Dr. Burns: 

A: “Largely as a result of the lull in 
consumer buying, the past year was char- 
acterized by a degree of over-all stability 
that few economists had anticipated.” 
(The year referred to was 1951.) 

B: Speaking in May, 1952, he said: “But 

there are as yet no clear indications 
whether consumers will extend their new 
taste for frugality into the months ahead, 
or go on another spending spree. [That 
lack of knowledge didn’t deter economists 
from making forecasts!] The consumer 
has emerged as a complex economic per- 
sonality; to be sure, not quite so gifted 
with temperament as the investor or the 
entrepreneur, but perhaps not much less 
capable than these gentry of stirring up 
economic uncertainty.” 
a C: “Few, if any, economists are any 
longer disposed to question the capacity of 
consumers to change their rates of spend- 
ing and saving without prior notice.” (But 
they continue disposed to make predic- 
tions, nonetheless. ) 

D: Referring to statistics on consumer 
income and spending, Dr. Burns said: 
“...uncomfortable margins of error may 
attend projections based upon the present 
samples.” 

E: “The gift of prophecy has never 
loomed large in the endowment of eco- 
nomists, whether lay or professional.” 
(That is, of course, my favorite quote— 
thank you, Dr. Burns!) 

F: “Practically every forecasting device 
ever suggested has occasionally proved 
successful. But it does not appear that 
any method has as yet yielded, for any 
long period, consistently good predictions 
of changes in business activity.” (I love 
that one, too.) 

G: “...Our power of forecasting is lim- 
ited.” 


s H: “Subtle understanding of the eco- 
nomic change comes from a knowledge of 
history and large affairs, not from statis- 
tics or their processing alone—to which 
our disturbed age has turned so eagerly 
in its quest for certainty.” 

8. Federal Reserve Board: The FRB is 
loaded with economists. Yet the Wall 
Street Journal, in commenting on some 
bad guesses of the board, said “Tn short, 
the Federal Reserve Board has to feel its 
way down the road of the future just as 
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blindly as everyone else.” 

9: Our own U. S. Bureau of the Census, 
in 1946, predicted that this nation’s popu- 
lation would hit 164,500,000—by 1990! 
We’re there right now. 

K: A Sears, Roebuck economist: “The 
reporting of sales by type of retail estab- 
lishment is only a crude attempt to report 
sales data for a much more meaningful 
classification—by type of merchandise. It 
is very difficult to trace the fluctuations 
in consumer demand, and in retail stocks 
of the various broad categories of goods, 
from the data now made available.” 

10. National City Bank (New York): 
Talking about predictions of international 
payments, etc., the bank said: “In short, 
seldom have predictions of calamity gone 
more haywire. The question is: why have 
the prophets turned out to be so wrong? 
First—expectations of the impact of a 
business decline on American imports 
were probably exaggerated.” 

11. Wall Street Journal: ‘From all of 
the foregoing, we can make this observa- 
tion on Federal Reserve Board policy:... 
the officials who make it are, like the rest 
of us, human beings with no knowledge of 
the future.” 


s 12. Burton Crane—New York Times: 
“Forecasting the economic future must 
be one of the more frustrating forms of 
human endeavor.” 

13. Three-man study committee: Ap- 
pointed by the Census Bureau, this com- 
mittee reported: “The Government’s 
methods of measuring the nation’s labor 
force are not good enough...Neither the 
old nor the new sample is of adequate size 


Tips for the Production Man... 


to assure measures of unemployment and 
other characteristics as may be needed for 
many public purposes.” 

14. Neil H. Jacoby, member of the 
Council of Economic Advisers: “the pub- 
lic must have a clear appreciation of the 
margins of error in economic statistics. 
Moreover, it must have a recognition of 
the imperfections of economic science and 
the fallibility of economic forecasts.” Said 
a Washington commentator: “Dr. Jacoby 
is one of the few men in government who 
has admitted that economic statistics are 
not as accurate as they might be.” 


a 15. Scientific American: An article in 
the October, 1954, issue of Scientific 
American is captioned, “Economic Psy- 
chology,” and is sub-captioned: “Recent 
investigations of the htiiman element in 
economic man may help to explain why 
the behavior of business men and con- 
sumers departs so often and so radically 
from the textbook predictions.” 


16. Joseph S. Davis—economist: “In - 


economics ...really scientific predictions 
are usually impossible... .Such predictions 
have their place, but they are too easily 
confused with outright prophecies... 
There is need for warning that certain 
forecasts cannot be made within a margin 
of error small enough to warrant serious 
reliance upon them.” 

And now, in closing, permit me to quote 
from Sir Winston Churchill, who said: 
“Economics, like beauty, exist largely in 
the eye of the beholder. One economist’s 
chart is another economist’s poison.” 

For the time being, I think I rather 
prefer flying by the seat of the pants! 


How Corny Can You Get? 


By Kenneth B. Butler 


(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler 
& Associates, Mendota, III.) 


Well, apparently you can’t be too corny 
at all when you make a try for a provoca- 
tive and attention-arresting approach 
through the use of old-fashioned type 
faces. 

Interesting examples of way-back typo- 
graphy continue to come in. One of the 
most interesting, both in typography and 
in copy treatment, is the air travel folder 
recently put out by Pan American World 
Airways. 

The format is long and narrow, in itself 
a hark-back to the days of the Town Hall 
bulletin board. This one throws the book 
at you and of course if you’re a purist in 
type selections, just don’t look at this ex- 
ample. It’s done by offset with an over-all 
chartreuse color tint block. It’s complete 
with old-fashioned wood cut illustration, 
ornamental borders, pointing hands—the 
works! 


= Even the postage paid reply card car- 
ries out the theme. It’s probably too early 
to measure the effectiveness, but it’s a 
safe guess that it paid off. 

The copy features: (1) the charm of 
faraway countries and getting away from 
it all, and (2) the pay later budget pay- 
ment plan. The whole thing is a tongue- 
in-cheek take-off on early medical ads. 
Some copy slants: 

“Take a restorative PAA travel powder, 
containing amazing P.L.P., the new won- 
der additive that can transform a little trip 
to the mountains or seashore into a mar- 
velous, never-to-be-forgotten vacation in 
picturesque Europe the enigmatic 
East ... glamorous South America.” 

The reverse side of the mailing piece 
depicts in rare old woodcuts such “alarm- 
ing symptoms” as Chronic Gripe, Jaun- 
diced Eye, Memo-Cholia, and Inflamma- 
tion of the Budget. 


Production Men, arise! Don’t let the 
copy men have all the fun or cop all the 
awards. 


ACT y 


Co rewire your flagging spirits 
++. T@Stsre the bloom of south ts 
your complexion ... mais the 
mext GISSStr taste better. 
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restorative PAA travel 


POWDER 


containing amazing 


Ss 2 
Or< new wonder additive that can transform a little trip to 
the mountains or seashore into a marvelous, never-to-be-for 
gotten vacation in picturesque HUROPE the enigmatic 
EAST glamorous SOUTH AMERICA where you will! 
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You don't need a mountain of money... fast bring an honest 

face to your Pan Ameri World Airwrars office. or 

any authorized Pan Am travel agency. 
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Looking at the Retail Ads 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 


training.) 


Colby’s takes pride in introducing 
‘the Continental Group’ 
by Baker 


Employe Communications... 


The salesman adjusted his _ spats, 
twisted his eye-patch, belched loudly, and 
then, flinging his arm in a wide gesture 
toward the furniture display, said to the 
awed penguins before him: “I take pride 
in introducing to you the Continental 
Group—not to be confused with Conti- 
nental Distilleries or Continental Baking 
or the Lincoln forthcoming (1956) Con- 
tinental.” 


He drew himself up, clicked his heels, 
saluted—then cocked his head while his 
borborygmus preluded his next sonorous 
pronouncement, accompanied by a flurry 
of trumpets offstage: 


This, madame, and sir, is a new easy 
elegance of classified concept of mod- 
ern design for “those who appreciate 
the finest.” 


Wiping his nose on his sleeve with one 
graceful gesture, with another he rubbed 
the medal on his lapel which testified to 
his inclusion in the Order of Ineptitude 
and Who Gives a Damn? 


Upon which, an egg rolled across the 
floor. The male penguin looked accusingly 
at the salesman. The salesman looked ac- 
cusingly at the female penguin. When the 
looks had been worn out, they shook 
hands all ‘round and descended to the 
Blackhawk for catnip. 


Ground Rules for the Communicator 


By Robert Newcomb and Marg Sammons 


(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 


Merrick Jackson is a vice-president of 
Hill & Knowlton, public relations coun- 
selor with headquarters in New York 
City. For some years Jackson has been 
almost exclusively attentive to the needs 
of the steel industry, 
but some months ago 
his superiors lifted 
him from his assign- 
ment and sent him 
deep into Asia, to 
check the weather 
there for public rela- 
tions. 

Jackson has _re- 
turned, having done a 
favor both for his or- 
ganization and for the whole craft of 
public relations. Highlights of his find- 
ings appear in a recent issue of Public 
Relations Journal, but what he found out 
is no more important than the methods 
he used to find it. The lesson he leaves 
with all who care to pull up a chair and 
listen is that, before you start a program 
of public relations or employe communi- 
cations—or almost anything else, you'd 
better get the feel of the audience. 


Merrick Jackson 


« The unskilled publicist probably 
would have stepped into his Asiatic com- 
munity and uncorked a typical American 
publicity barrage, on the basis that po- 
tato chips and human emotions can be 
weighed on the same scales. Jackson, 
however, has a long experience back of 
him as a communicator with employes 
(for several years he directed employe 
papers for Western Electric Co.), so be- 
fore he determined what could be done, 
he determined what to avoid. This is 


good schooling for anyone in building a 
communications program. Here are a 
few samples of the hazards, as given by 
Jackson: 

“Industrial films which play up the 
prosperous life in the U. S. or elsewhere 
could well incite Indian audiences to 
anger. They want no comparison of have 
and have-nots...Company communica- 
tions mailed into the homes to reach the 
wives would flop, even if published in 
the native language. Wives east of Suez 
are not granted participation in their 
husbands’ business affairs... Institu- 
tional advertisements, even if accepted 
by the newspaper publishers, would 
hardly influence opinion in Indonesia. 
Few can read, and strong public support 
cannot be mobilized...A sudden bar- 
rage of public relations activity in al- 
most any Asiatic country would raise 
eyebrows and arouse suspicion. To the 
sensitive nostrils of the national, it might 
smell of reviving colonialism ...In some 
countries radio would be of no public re- 
lations value. Radio is frequently govern- 
ment-controlled. This, coupled with lit- 
tle pocket money to buy sets and unpre- 
dictable electric current to run them, has 
reduced both importance and coverage 
of the medium.” 

Through these rocky waters, Jackson 
has steered a safe and careful course. He 
emerges with some specifics for public 
relations in distant lands. But the recur- 
ring point is: How careful are Jackson’s 
brethren in communication here to learn 
the temperature before they venture 
forth into the weather? Are communica- 
tors in too many cases writing for the 
boss—or for themselves? One outspoken 
critic recently declared that at least 50% 
of the material aimed at industrial em- 
ployes goes over their heads. The Jack- 
son formula would put a lot of it on the 
target. 
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MeCalls 


names 


a new 
social 


vee Togetherness” 


If you have anything to J with advertising, you have heard na- stockings, how to avoid dishpan hands, how to arrange for a more 

tional magazines conve: 'y catalogued as the “shelter” group, efficient kitchen, and so on. They covered, in short, the rules of the 

“management” or “exe! e” publications, news weeklies, gen- journey in a woman’s world. By doing this, the four magazines 

eral monthlies, the won service books, etc. attained a monthly circulation of some 17 million copies. 

By the women’s servic« | ; was meant, chiefly, four magazines— However, over a year ago, McCall’s — one of the more venerable of 

Ladies’ Home Journa!. u's, Woman’s Home Companion and the group — gradually started breaking away from the traditional 

Good Housekeeping. ‘| have also been called the “recipe” pattern that had actually changed little since the days of Godey’s P 

books—because they tol) oman how to cook, what to look for in Ladies’ Book. Then, suddenly, McCall’s made the announcement [ 
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a few months ago that it was broadening its editorial appeal — not 
to include men, or teen-agers, or children, but to encompass an 
American trend to family interests. McCall’s named this social 
phenomenon “togetherness”. 


For all its schmalz and sentimentality, McCall’s “togetherness” 
does epitomize a sweeping social change that most marketing men 
see in their own family, and among the families of their friends 
and neighbors, but do not yet comprehend as taking place on a 
national scale. This change is a ten- 
dency among family members to do 
things together, to share interests, to 
participate in the activities of others 


An Intellectual Concept? 


editor and McCall's advertising director made a personal tour, 
calling on advertisers and advertising agencies throughout the 
country to explain what they meant by “togetherness”. 


Like so many people in the vanguard of social change, McCall’s 
found itself almost talking a new language. Some particularly 
sensitive marketing men grasped the meaning of these new and 
strange terms. Others, frankly were confused. But even though 
McCall’s had a tiger by the tail, it knew it had a real, genuine tiger 
and courageously refused to let go. 
Meanwhile, families with higher in- 
comes and more time for social, in- 
tellectual and philosophical pursuits 


in the group. 


Significantly, at McCall’s the change 
was reflected first on the editorial 
side. It became evident that the stories 
and articles drawing the heaviest 
response no longer were those with 
purely feminine appeal — but those 
with a family interest. McCall's edi- 
tors wasted little time in getting 
around to publishing more and more 
stories and articles in which the whole 
family could find identity. 


The advertising and publishing fields 
are particularly sensitive to innova- 
tion and talk soon spread about a 
change taking place at McCall's. 
Rumors ranged all the way from the 
report that McCall’s was becoming a 
“man’s” magazine to the report it 


would carry special sections for every member of the family. 


In the Saturday Review for August 21, McCall’s edi- 
torial staff found staunch support for its “together- 
ness” concept in critic Malcolm Cowley’s article, 
“Invitation to Innovators.” In his article, Cowley un- 
dertook to “investigate the natures and conditions of 
young America, in order to prophesy the type of seri- 
ous writing the new generation will produce.” As if 
listening in on editorial conferences at McCall’s, 
Cowley wrote in part, “Since the beginning of this 
century, and increasingly since World War II, Amer- 
ican life has been changing in more fashions than 
many of us realize... Among the qualitative changes, 
perhaps the most important . . . are those in the inti- 
mate lives of American families. Today most families 
are spending more time together . . . With the dis- 
appearance of servants from middle-class households. 
the family itself has become a closer group, with more 
shared tasks.” These were words McCall’s promotion 
department itself might have used to explain to ad- 
vertisers the change not only in McCall’s but in 
American family life. 


were growing closer than ever before. 
Woman was becoming less of a mys- 
tery—not only to her husband but to 
her teen-age sons. The Clarence Day 
type of father was a completely de- 
funct institution — what had emerged 
was the Bing Crosby type of father. 
Members of families were even dress- 
ing alike—chiefly in dungarees. They 
were building together, playing to- 
gether, growing together. And what 
they decided to buy, they decided to 
buy together. 
CHO 

This was the essence of the story 
McCall’s sales staff was trying to 
make clear to advertisers. It was not 
an easy story to tell. But those who 
understood it realized they were in 
the vanguard of a vast social change. 


Nothing could have been farther from the truth — and nothing 
could have been more difficult for the sales staff of McCall’s to ex- 


plain to curious and frankly bewildered advertisers. So McCall’s ° 


Who had caused it, what had caused it, was not important—Freud, 
the depression, the Second World War, Roosevelt, the rising 
national income. It didn’t matter. It was here. And, if you were 
in the business of selling, you could not overlook it. 


McCall calls it the DO-IT-TOGETHER movement 


Nothing could better illustrate what McCall’s means 
by “togetherness” than its January issue, now in 
preparation. In it, McCall’s brings a new twist to 
what has become popularly known as “the do-it- 
yourself movement.” The twist is the use of transfer 
patterns—which McCall’s has been selling to women 
over the years by the millions. But these new trans- 
fer patterns are not for needlework but for home 
workshop use — and while they can be bought by 
women, they will be bought by them primarily for 
their husbands to use. Undoubtedly Mother will 
.ransfer the pattern. wi'' > hot iron. to the plywood 


while Father waits impatiently with his power saw. 


McCall's with no little insight, insists that the “do- 
it-yourself movement” is actually a misnomer — it 
should be called the “do-it-together movement.” 
For few are the homes in which a workshop project 
doesn’t enlist all members of the family. 


In turning its transfer patterns — once printed ex- 
clusively for needlework — to shopwork, McCall’s 
reflects the change in American family life as well 
as its own evolution from a strictly woman’s maga- 
zine to a magazine edited for family interest. 
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Advertisers, Agency Mes: Deplore 
Lack of Canadian ry Data 


Assert Medium Gets Most 
Billings but Provides the 
Fewest Facts on Markets 


(Picture on Page 90) 


voiced ne y of former days 
shouting Be io 

He re} sharply increased 
classified 2adership when the 
Gazette buric. the answers to quiz 
show questi in its classified col- 
umns. This ‘Ss so effective that 


MontTREAL, Nov. 24—Agency 
representatives, advertising mana- 
gers, and retailers all praised 
newspapers as their best and fa-| 
vored advertising medium at Na-| 
tional Newspaper Promotion, 
Assn.’s eastern regional yet. all| 
in Montreal, last week. Yet all | 
asserted that newspapers are doing | 
the poorest self-promotion job of 
any medium. 

The value of radio as a promo- 
tion voice for newspapers was em- 
phasized by one speaker, who lik- 
ened it to the old-time newsboy 
shouting “Extra.” 

R. S. Clewes, media director of 
McKim Advertising, Montreal, said 
that although his agency put 65% 
of its 1953 billing into newspaper 
advertising, it received less mar- 
ket information from newspapers 

4n from any other medium. Ca- 
nadian Daily Newspaper Publish- 
ers Assn. bulletins help meet the 
need, but don’t replace work that 
should be done by _ individual 
newspapers, he said. 


s He urged the promotion men to 
supply agencies with the results of 
retail and distribution checks, re- 
minding them that competition for 
national advertising is getting 
tougher. An agency, he _ pointed 
out, wishes to know more about 
the markets served by newspapers 
and would welcome a monthly 
bulletin on local retail trends. 
Smaller dailies, he suggested, 
should investigate the possibility 
of making their communities test 
towns for marketing surveys. Dai- 
lies offering split-run facilities 
might find agencies making use of 
the service. He also inquired 
whether the increasing ad-edito- 
rial ratio is affecting readership. 
Radio has been used as a promo- 
tional aid for two years by the 
Montreal Gazette, reported its di- 
rector of promotion, R. W. White. 
He viewed radio as the “next best 
medium” to newspaper ads. 


s “By advertising in its own pages, 
a newspaper can do little more 
than reduce the mortality of its 
existing readership,” Mr. White 
said. “It cannot attract new read- 
ers. And as competing newspapers | 
do not ordinarily accept another’s 
ads, the Gazette uses radio. It is 
the nearest thing to the loud- 


SPARK EVERY PROMOTION 
with Genuine 


GLOSSY PHOTOS 


duit ae ot prrtgicnnst: 
Sharp, clear, crisp prints in quan- 


tities of 5 to 50,000, ie bee 


The PHOTOMATIC Co. 


53-59 E. Illinois St. * Chicago 11, Ill. 
Phone WHitehall 4-2930 


Advertising Age, November 29, 1954 


after about six weeks of having least where New Brunswick, N. J., 
“quizzed listeners rattle off the cor-| is concerned. The Cunningham & 


/rect answers, the radio station and | 
;newspaper discontinued the idea 
‘by mutual consent, he said. 


es With tv a comparatively new) 
medium in Canada, the conference 
pricked up its ears when John 
Eggers, sales manager of O’Mara 
& Ormsbee, New York, said that 
video is now hurting newspapers 
in the U. S. 

Gerald W. Tasker disagreed, at 


Walsh v.p. and research director 
told of C&W’s survey of video in 
| that one-newspaper community 
| which receives both New York and 
Philadelphia tv. 

Magazine purchases there fell 
off as residents bought tv sets, but 
newspaper circulation rose, he em- 
phasized. 

Today, New Brunswick newspa- 
per circulation is about at the level | 
of 1953, and has risen 12%, he’ 


said. Magazine purchases are ris- 
ing and so is radio listening which 
earlier had declined sharply, he 
added. 


® The value of classifieds as mon- 
ey makers was stressed by J. H. 
Hopkins, manager, classified ad- 
vertising department of the Phil- 


|adelphia Inquirer. He said that by 


the time his paper deducted com- 


‘missions to agency and represent- 


atives from its national advertising 
revenue, the net revenue of class- 


ALREADY SPENT FOR “THE STAR AND THE STORY’’ 


2k PROGRAM ONLY — DOES NOT INCLUDE TIME 


DAVID NIVFN 


EDMOND O'BRIEN 


In 120 days, astute local 
and regional advertisers 
have snapped up this opportunity 
of a TV-lifetime. 
There's still time for YOU! 


ANGELA LANSBURY 


JAN STERLING 


EDMUND GWENN 


THOMAS MITCHELL 


TERESA WRIGHT 


JUDITH ANDERSON 
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Advertising Age, November 29, 1954 


ified advertisements was higher. |paper space, Harry Suffrin, re- know all the facts about the age, with the traffic and parking prob- 
C. H. Fenn, London Free Press search director of Steinberg’s,; income, and buying preferences of lems besetting retailers. 


advertising manager, said that Montreal, told the conference. Al-| its customers, he said, adding that When an editor sits on the fence, 
he is pleased to see more Canadian though 90% of the big food stores|he envies the kind of market in-|his newspaper ceases to influence 
Ss newspapers joining the Bureau of spent more in newspapers than in| formation supplied to advertisers|its readers and consequently its 
Advertising because of the bu- other media, there was no news-|by the Cleveland Plain Dealer. advertisers, the conference was 
reau’s promotion activity. The bu~ paper presentation at the recent told by Abe Usher, advertising 
reau’s booklet, “Let’s Talk Prof- ‘Supermarket Institute convention,| # To learn more about Steinberg’s | manager of Canadian RCA Victor. 
its,” he noted, has added pages on he said. marketing areas, his firm will con-| Speaking on the use of direct 


Canada. He then took a swing at, Steinberg’s is a heavy purchaser sider sharing survey costs with} mail promotion for national adver- 

some Canadian editors, accusing of space in dailies but for its mar-| newspapers, he said. Mr. Suffrin, tising, Mr. Usher said that al- 
them of economic crepe-hanging. keting reports it has to depend on/too, cast an eye at editorial pol-|though RCA regards newspapers 

North American supermarkets Starch surveys, Mr. Suffrin said. icy, saying that newspapers should as its primary advertising medium, 

spent $35,000,000 in 1953 on news- The food chain doesn’t actually! concern themselves more actively it fails to find them selling them- 


BY SI TV-WISE, BLUE CHIP SPONSORS 


LOS ANGELES — In this tough 7 station market THE STAR AND THE STORY is TOPS attracting many more 
viewers than the closest competition — big budget, network, Saturday Night Revue. 


SAN FRANCISCO — THE STAR AND THE STORY is FIRST with a whopping 23.9 (59% share of audience.) 


(fia Stor and the Story 


39 FIRST RUN '/2 HOUR FILMS FOR TV 


Each story, selected and introduced by its own star (39 top names), Gen W. Chane, Guseuive Sveduess 
Warren Lewis, Producer 


| FIRST AVAILABLE ARB RATINGS 


from the works of celetrated writers (including 13 by Somerset 
Ma:gham), is sculptured into magnificent entertainment by the 
producers of 4 STAR PLAYHOUSE. 


BRIAN AHERNE ALEXIS SMITH PETER LORRE JOANNE DRU 


FRANK LOVEJOY 


For full details on the prestige, profit show of the year, WRITE, WIRE, CALL 


OFFICIAL FILMS. inc. 


25 WEST 45th ST., NEW YORK 36, N.Y. « PL 7-0100 
Atlanta + Baltimore * Beverly Hills * Boston * Chicago + Dallas * Detroit * St. Lovis 


AMERICA’S LEADING DISTRIBUTOR OF QUALITY TV FILMS 
COLONEL MARCH OF SCOTLAND YARD + MY HERO + TERRY AND THE PIRATES 
_TOWN AND COUNTRY TIME + SECRET FILE U.S.A. + © TUNE-O . 


» 
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selves. He attributed the paucity 
_of direct mail he receives from Ca- 
nadian newspapers to their appar- 
ent concentration on agencies. 
The advertising manager, he re- 
minded his audience, still has the 
final word on where ads are 
placed. 


# In direct mail promotion. news- 
papers should remember that the 
day of the one big boss is over, as- 
serted H. E. Smith, v.p. of Steven- 
son & Scott. Promotion managers 
should, accordingly, seek to inform 
)all departments of their services 
‘when sending direct mail promo- 
tional material to advertisers, the 
agency executive said. 

Displaying a variety of direct 
/mail advertising he had received 
‘in the previous six weeks, Mr. 
| Smith commended the initiative of 
;most of the persons who prepared 
|it. But, he added, it contained lit- 
tle or nothing from newspapers. 

Nor is the promotion material 
sent out by syndicates adequate, 
asserted R. W. Southam, Ottawa 
Citizen publisher. He scolded syn- 
| dicates for too often limiting pro- 
'motion to one big, initial bundle, 
and after that, nothing. There 
should be grgater continuity in 
feature promotion, he suggested. 


a Mr. Southam also called for 
syndicates to use more imagina- 
tion in promotion by allowing for 
differences in circulation and of 
size of promotion departments 
among their newspaper patrons. 

Supplements drew the least fire 
at the conferences. There was no 
dissent from the floor when L. A. 
Louthood, promotion manager of 
Weekend Magazine, Montreal, de- 
clared that the material supplied 
by supplements for editorial pro- 
motion is generally up-to-date. In 
fact, the conference agreed that 
supplements generally are doing a 
better promotional job than syn- 
dicates are. 


‘Boating Industry’ Appoints 
Boating Industry, St. Joseph, 
Mich., has appointed Roy Sper, 
formerly with Boat & Equipment 
News, its eastern representative, 
with headquarters in New York, 
and Spencer W. Castle, previously 
a feature writer with several New 
York dailies, to the editorial staff. 
Charles A. Jones, formerly manag- 
ing editor, has been named to the 
new post of business manager. G. 
Virgil Lewis, a member of the staff 
since 1944, will continue as pro- 
duction manager and art director. 


NATION'S LARGEST TRADE TERRITORY 


A Good Buy 
NOW BETTER 


El Paso's Two Great Newspopers 
Reach an all time high in 


CIRCULATION 
87,978* 


*Publishers’ statement, six months 
ending September 30, 1954 


The Z1 Paso Times 
An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
30¢ Line BUYS BOTH! | 
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- vet Allocation, 1949-1953 


$19 


fg MacazINes m 


MEDIA BREAKDOWN—The above chart shows how the 
Lever Bros. Co., seventh largest advertiser in the 
U. S. in 1953, divided the money it spent on maga- 


1949 
FARM 


zine, farm magazine, newspaper 


supplement and network radio and tv advertising 
e year since 1949. Nearly one-half of Lever’s 
an dollar was spent on newspaper and sup- 
plement advertising. Radio claimed the second 
largest portion of its total expenditures until about 


MAGAZINES 


= 8 SECTIONS 


and newspaper 


lishers Assn. 


1951, when television overtook its cousin. Lever 
ad expenditures are shown at the bottom of each 
column for each year (with 000,000 omitted). This 
chart covers Lever’s expenditures only in listed 
media, and does not include outdoor advertising, 
spot radio and tv, etc. Figures are based on data 
compiled by Publishers Information Bureau and the 
Bureau of Advertising, American Newspaper Pub- 


Central Registry Plan to Control Magazine 
Selling Door-to-Door Is Reviewed by NBBB 


New York, Nov. 23—Ninety-one | 
better business bureaus and 610. 


chambers of commerce are now 
participating in the Central Regis- 
try Plan to control door-to-door 
selling of subscriptions to maga- 
zines, the current news bulletin of 
the National Better Business Bu- 
reau says. 

“With 56 leading magazine pub- 
lishers and 37 magazine subscrip- 
tion agencies also participating,” 
the bureau says, “the CR plan en- 
tered its seventh year on Oct. 1, an 
outstanding example of the ability 
of business to protect the public 
interest through a national, indus- 


try-wide program. 

“During the six years that the 
program has been in operation, 
more than 35,000 groups of maga- 
zine solicitors have registered with 
the bureaus and chambers at the 
outset of each visit to a participa- 
ting city. At the end of their stay 
a report on each crew is sent to 
NBBB with a duplicate to the 
Magazine Publishers Assn. in New 
York. 


= “Over 94% of these reports have 
shown no complaints against such 
crews or agents, an indication that 
each solicitor in the crew has ad- 


October Sales 
1954 1953 

Food Chains 
Colonial Stores .$ 19,265,461 $ 18,634,334 
“Grand Union 16,972,356 15,666,911 
Kroner Co. ia 85,009,837 82,304,927 
*National Tea .. 42,106,547 37,252,097 
>Safeway ...... 127,774,604 118,937,299 

Group Total ..$ 291,118,805 $ 272,795,568 
Mail Order 
‘Sears, Roebuck . 282,199,364 277,146,783 
errr 12,111,132 12,352,805 
1Montgomery Ward 88,434,634 99,934,205 

Group Total ..$ 382,745,130 $ 389,433,793 
Drug Chains 
ee 4,670,163 4,626,157 
Walgreen ...... 15,495,534 15,110,047 

Group Total ..$ 20,165,697 $ 19,736,204 
Variety and Miscellaneous 
‘American Stores 46,576,454 44,479,969 
Bond Stores ... 9,387,196 9,315,173 
Butler Bros. 10,725,508 11,349,430 
*Diana Stores 

rae 2,650,222 2,840,618 
Edison Bros. 7,187,579 7,305,559 
Fishman, M. H. 1,179,494 1,187,739 
Gamble-Skogmo . 11,524,679 12,965,211 
Grant, W. T. ... 28,702,445 28,031,937 
Grayson- Robinson 

a Fee 7,797,879 8,352,767 
‘Green, H. L. .. 8,881,600 9,302,126 
‘Interstate Dept. 

n. s¢s.086 5,545,004 5,716,267 
Kresge, S. S 28,343,827 28,658,901 
Kress, S. H 13,568,350 14,316,370 
0 ee 12,382,651 12,280,503 
McCrory ...... 8,120,510 8,134,085 
‘McLellan Stores 5,084,222 5,070,343 
Melville Shoe 7,492,890 7,056,816 
1Mercantile Stores 

i bsecenas 11,287,000 11,485,000 
SMiller-Wohl Co. 3,056,159 3,187,450 
Murphy, G. C 15,615,989 15,703,674 
National Shirt 

0 Te 1,458,164 1,436,470 
Neisner Bros. 5,512,642 5,678,802 
Newberry, J. J 14,732,210 14,269,804 
Penney, J. C. .. 104,000,134 103,617,292 
Rose’s Stores 2,129,903 2,140,381 
Shoe Corp. of 

America ..... 5,979,806 5,480,104 
*Sterchi Bros. 

EE acwecce 1,533,377 1,362,342 
Western Auto .. 13,862,000 15,215,000 
Woolworth, F. W. 60,257,434 61,976,847 

Group Total .$ 454,575,328 $ 457,916,980 


Combined Total $1,148,604,960 $1,139,882,545 
Four weeks and 35 weeks. Four weeks and 44 
*Three month period. ‘Eight month period. 


of Chain Stores 


% Gain 
or Loss 


Ten Months 
1954 1953 


+ 3.4 $ 194,242,657 $ 190,144,828 + 2.2 
+ 83 145,760,895 134,376,396 + 8.5 
+ 3.0 916,110,090 889,039,300 + 3.0 
+13.0 434,662,104 389,402,588 +11.6 
+ 7.4 1,382,977,332 1,312,600,143 + 5.4 
+ 6.7 $3,073,753,078 $ 2,915,563,255 + 5.4 
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Advertising Age, November 29, 1954 


Current Deals and Offers 


Listed below are a variety of offers made by advertisers in ads in 
the Thursday, Nov. 4, issues of newspapers in ten cities. The ten are 


| widely scattered geographically and are used often by advertisers as 
test markets. For that reason, 


ADVERTISING AGE feels that the offers 


listed here give a fairly representative sample of deals that are being 


offered by advertisers. 


The newspapers used here dre the Boston Traveler, Detroit News, 
Houston Chronicle, Louisville Times, Charlotte News, Syracuse Her- 
ald-Journal, Sacramento Bee, Washington Evening Star, Kansas City 
Star and Chicago Daily News. Since many of these offers are national 
and tend to appear in many of these newspapers on the same day, 
where an offer is listed for the first time all the other cities in which 
it appears are given. These offers are not listed again for the news- 


papers in those cities. 


Product or Store Ad Size 


Offer 


Chicago Daily News 


Silver Skillet egg noodles 2x70 
and beef 

Lakeside canned corn on cob 2x150 
Pard dog food 3x262 
Domino sugar 3x100 
Bab-O cleanser 5x200 
Fels-Naptha bar soap 5x200 
Rockwood chocolate bits 5x200 
Allsweet margarine 4x150 
Maxwell House coffee 5x100 


Free can. Full refund with label. 


Free recipe folder with coupon. 

Half-price sale. 6 cans for price of 3. 

Free reducing booklet. 

3¢ off on giant economy size. 

Buy 4 bars, get fifth for l¢. 

Get $3 copper skillet for $1 with package 
front. Also, coupon worth 10¢ on purchase of 
package. Offered in Detroit, Sacramento, Kan- 
sas too. 

Coupon worth 10¢ on pound package. Also 
in Syracuse, Sacramento, Boston, Houston, 
Charlotte, Kansas. 

5¢ off on pound can. Also in Sacramento. 


-hered to the strict principles of | 


good selling formulated by the in- 
‘dustry itself,” the bureau says. 


—36)merly assistant 
— 9.7 comptroller, to treasurer and comp- 
— 01 troller, and Roy Elmhirst, for- 


+ 18 2,205,336,.028  2,293,115,934 — 3.8 
an 26 95,290,486 101,403,141 — 6.0 
—11.5 681,510,603 788,196,469 —13.5 
— 1.7 $2,982,137,117 $ 3,182,715,544 — 6.3 
+ 1.0 44,205,156 44,088,874 + 0.3 
+ 2.6 150,059,484 146,519,715 + 2.4 
+ 2.2 $ 194,264,640 $ 190,608,589 + 1.9 
+ 4.7 349,160,264 327,667,594 + 6.5 
+ 0.8 61,289,650 65,458,944 — 6.4 
—14.8 94,486,283 96,342,727 — 4.6 
— 6.7 ?. 157,380 7,689,044 — 6.9 
— 16 64.009,904 66,518,617 — 3.8 
«== 0.7 15 10,024,521 — 3.2 
11,1 104.574 107,556,862 — 8.0 
+ 2.4 17) 596 217,776,213 + 3.5 
— 66 55 21,043,240 + 1. 
— 45 42 74,225,168 — 0. 
— 3.0 58 44,927,949 — 3. 
/i1i 2 79 248,165,120 — 1. 
—52 1 60 127,583,858 — 3. 
+08 1] 83 104,194,080 — 1. 
— 0.2 59 77,418,865 — 1. 
+ 0.3 98 41,472,581 — 1. 
+ 6.2 45 79,186,565 — 0. 
= .7 00 88,810,000 — 2.1 
= 41 74 8,416,243 + 0.6) 
— 05 97 139,827,653 — 4.3 
+ 15 60 14,373,448 —10.0 
— 29 29 49,657,414 — 43 
4 3.2 70 127,784,733 + 3.6 
+ 0.4 92 833,408,390 — 18 
— 04 18 16,756,495 — 0.3 
+ 91 24 48,456,884 + 46 
+12.5 13 10,260,203 

—89 jj 90 148,767,000 

—27 | 34 532,111,541 

— 1.0 $3 76 $ 3,735,881,952 -— 

+ 1.0 $9 11 $10,024,769,340 

weeks, 'N aeriod. *Seven month 


period, Sistant secretary, 


“Unfavorable reports about soli- 
citors, when verified,” the article 
continues, “call for disciplinary ac- 


tion by the subscription agency. In | 
addition, all such reports are re-| 


viewed by the secretary of the 
Central Registry of Magazine Sub- 
scription Solicitors, an organiza- 
tion sponsored by the Magazine 
Publishers Assn. When he believes 
the circumstances warrant it, fur- 
ther review is given the report by 
the Central Registry board. 


a “This is composed of five pub- 
lishers’ 
heads of five magazine subscrip- 
tion agencies. Its chairman is 
Lowell Shumway, v.p. of McCall 
Corp. and secretary of NBBB’s 
board of directors. 
“The board may assess liqui-. 
dated damages against any agen- 
cies involved in an adverse report. | 
A total of $36,770 has actually been | 
assessed during the first six years. 
of the plan.” | 
Noting that benefits from the. 
program are numerous, NBBB says | 
that “it enables the magazine in-| 
dustry to do an effective job of | 
self-regulation and consequent 
public protection; provides for a 
constant flow to Central Registry 
and NBBB of much needed infor- 
mation about magazine solicita- 
tion; provides local bureaus and 
chambers with up-to-date infor- 
mation for use in answering public 
inquiries; and provides a simple 
method of securing adjustments of 
complaints involving delay in de- 
livery of magazines ordered. 


‘Toronto Telegram’ Names 
Perigoe Managing Director 
The Toronto Telegram has an- 
nounced five promotions. They are 
D. S. Perigoe, formerly secre- 
tary-treasurer, to 
v.p. and manag- 
ing director; J. D. 
MacFarlane, for- 
merly managing 
editor, to v.p. and 
executive editor; 
E. R. McCall, 
previously assist- 
ant managing 
editor, to manag- 
ing editor. 
Also, G. V. 
Ashworth, for- 
treasurer and 


D. S. Perigoe 


merly executive assistant and as- 


representatives and the 


Gateway supermarkets Page 
Nescafe instant coffee 4x150 
Durkee’s margarine 7x140 
4 meee, Roebuck & Co. Page 
Shackleton’s 4x100 
Silverman’s department store 4x300 
Leonhardt Appliances 2x300 
Vanetti Appliance Co. 3x125 
Mrs. Filbert’s margarine 4x160 
Sun appliance store 2x240 
| Scotty's food markets 3x235 
| Reddi-wip 3x115 
Churngold margarine 3x110 
| Crisco shortening 5x195 
Studebaker dealers 3x125 


Louisville Times 


Awards for registering at market; 3 1955 Pon- 
tiacs, a Necchi sewing machine. 

25¢ off on 6-oz. jar. 

Four knives, $1.25 value, for 60¢. Details on 
pound package. 

Free year’s supply Tide with purchase Ken- 
more washer, free $11.40 suds maker kit with 
purchase Kenmore vacuum cleaner. 

Register for $50 worth of Victor records in 
drawing. 

Register to win child's electric driven car, 
man’s suit, lady’s coat, walking doll. 

Free 15-lb. turkey with purchase of Caloric 
gas range. 

Free 15-lb. turkey with purchase of GE Space- 
maker electric range. 

Free premiums with coupon in package, certi- 
ficate with ad worth 20 coupons. Also in Wash- 
ington, Boston. 

Register to win 19" color tv set, other prizes. 
Register to win expense free vacation to San 
Juan, Puerto Rico. 

Send in label from any can of pumpkin, price 
refunded. Also in Houston, Detroit, Syracuse. 
5¢ off regular price. 

Save 10¢ on 3-lb. can with coupon. Also in 
Houston, Detroit, Boston, Syracuse, Kansas. 
Register to win free Studebaker. 


Houston Chronicle 


|Lou White Stores 2x140 
Western Auto Stores Spread 
Austex chili 4x145 


Register to win $100 cash, with other prizes. 
Free turkey with purchase of a Wizard gas 
range. Also in Detroit, Charlotte, Washington, 
Syracuse, Kansas 

Buy can, if you don’t like, send in label, get 
card worth two cans of any other brand of 
chili. 


Detroit News 


Shedd’s salad dressing 3x110 
Glim liquid detergent 4x 150 
Sitrue tissues 2x95 
Kroger 8x195 
Thom McAn Shoe Stores 5x205 
Breeze detergent 


3x195 


Coupon worth 10¢ on jar. 

5¢ off on economy size. In Washington, free 
dishcloth. 

$1 plus perforated top worth 5 pieces of sil- 
verware. 


Free Americana doll with boxtops from Fab 
detergent. 
Try McAn shoes for a week, return if not 


satisfied. Also in Boston. 
Cannon dish towel inside each box. 


Chase & Sanborn instant 4x100 
coffee 
Friskies dog food 3x210 


Syracuse Herald-Journal 


15¢ off regular price. Also in Washington. 


Buy third can for 2¢. 


W. T. Grant Co. stores Page 


Charlotte News 


Buy Westinghouse range, get free turkey. 


Lawrence Mayflower Furniture 


Warehouse 6x110 
Sunnybank margarine 4x140 
Glove Stores 4x205 
Snowdrift shortening 4x145 
Schilling coffee 3x135 
Farmers Market stores 6x250 
Swift's Jewel shortening 6x200 
and oil 
Sanka instant coffee 5x200 
Nu fabric finisher Page 


Sacramento Bee 


Buy room group, get free 15-lb. turkey. 


Coupon worth 10¢ on pound. 

Free turkey with purchase of RCA Estate 
Space King gas range. 

7¢ off regular price on 3-lb. can. 

Free measuring spoon with can. 

Free Swift's frozen premium fryers with $15 
purchase, 

Coupons worth 10¢ and 15¢ on packages. 


15¢ off on regular price. Also in Boston. 
Send to Monsanto for free sample. 


Gravy Quik 5x195 
Food Fair supermarkets Page 
Duke’s mayonnaise 6x240 


Dottie’s ready-to-bake cookies 4x200 
Sears, Roebuck & Co. 14x245 


Washington Evening Star 


Coupon good for free package. 

Gifts up to $15 for $195 in register receipts. 
Mail in jar top for full refund. 

Send in boxtop, get full refund. 

Food certificates worth up to $50 with pur- 
chase of Kenmore or Coldspot appliances. 


Stop & Shop supermarkets Page 


Boston Traveler 


Register for drawing on 1955 Ford Anglia. 
Stainless steel poultry lacer with purchase of 
turkey. 


to executive 


assistant and secretary. | 


Kansas City Stor 


All deals and offers in this paper are listed 
above. 
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NOW...all the loose ends tied-up in a single 
TIME AND PROGRAM PACKAGE 


NATIONAL SPOT 
TY COVERAGE... 


TEN HOURS PER WEEK OF FILM PROGRAMMING America’s 


leading stations 
are VITAPIX stations 


PRODUCED EXPRESSLY FOR NATIONAL SPOT SPONSORSHIP: 


GUILD’s 1955 schedule — five hours of prime night-time 
ayer coo 9 made up of ten all-star half hour shows... and five 

ours of lively day-tim o,f gent made u + of twenty quarter- 
hour segments, designed for across-the-board showing. Here are 
some of the program titles... Many available immediately...and 


others to be announced soon. Amarillo 


Atlanta 


= @ Paul Coates’ CONFIDENTIAL FILE lisse F Baltimo 

Liberace @ THE GOLDBERGS, starring Gertrude Berg Gertrude Berg re 
— @ THE NEW LIBERACE SHOW — Birmingham 

@ THE FRANKIE LAINE REVUE 

@ A DATE WITH FLORIAN ZABACH 

@ LIFE WITH ELIZABETH, starring Betty White 

@ BRIDE AND GROOM 

@ ITS FUN TO REDUCE Gobuadies 

@ DR. NORMAN VINCENT PEALE piecapened 

@ CONNIE HAINES SINGS Dayton 


Betty White Frankie Laine Denver 
3 . a Detroit 
Greenville 


Boston 
Buffalo 
Charlotte 


Houston 

Kalamazoo 
Kansas City 
Los Angeles 


Florian ZaBach Connie Haines Dr. Peale Margaret Firth Paul Coates 
Minneapolis 


New Orleans 
Oklahoma City 


what you get: 


. Desirable time periods in all markets selected. 
. Programs of proved viewer impact. 

. Stations with proved audience leadership. 

. Single billing...single proof of performance. 

. Complete program and time research facilities. 


—— promotion and publicity services on 
national and local level. 


7. Integrated commercials by Guild stars, speciall 
keyed to best suit the advertiser's —< j 


sroees9 


This new coordinated plan saves you time, saves 
— client money...and provides greater flexibil- 

than ever before offered. You save time because 
GUILD and VITAPIX handle station clearance 
for you, providing single billing and single liaison. 
Your client saves money because there are no 
hidden “extras”... you select only the markets you 
require. 


To see how this combination of VITAPIX and GUILD coordi- 
nated services can serve you...contact GUILD FILMS today. 


Swit @ 


ritLm © 


420 MADISON AVE.NEW YORK 17,N.Y. MURRAY HILL 88-5365 


NEW YORK* CHICAGO* CLEVELAND*® DETROIT*® KANSAS CITY 


DALLAS*HOLLYWOOD?*PORTLAND, ORE. 


Omaha 
Phoenix 
Philadelphia 
Portland, Me. 
Portland, Ore. 
Providence 
Rochester 
Rock Island 
Salt Lake City 
San Antonio 
San Francisco 
Seattle 
Syracuse 
Wichita Falls 


.. plus other coverage 


throughout the country 


stations 
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New Edition of U.S. 
Abstract Available 


WASHINGTON, Nov. 23—The 75th 


|anniversary edition of “Statis- costs $3.75 a copy and can be 


tical Abstract of the U. S.,” the 
single most important statistical 
reference work published by the 
government, went on sale last 
week. 

The 1,056-page book covering a 


/multitude of social, poliiical, in-! 


|dustrial and economic subjects 
|contains an estimated 500,000 sta- 
| tistics carrying every major statis- 
tical series from the present back 
‘to the early days of the country. 

New tables this year include 
projections of tne population to 
1975 (a possible 220,000,000); 
women in manufacturing indus- 
‘tries; social welfare expenditures 
| (they totaled $24,950,000,000 in 


(1952); characteristics of the aged t 
|Building Journal and Savings & 


| (9,685,000 over 65 had incomes in 


and motor vehicle travel mileage 
and speed (total mileage in 1952 


was 521,741,000,000 miles and av- 


erage speed was 51.1 mph in 1953). 
The 1954 statistical abstract 


obtained from the Superintendent 
of Documents, Government Print- 
ing Office, Washington 25, D.C. 


| Modern Homes in Trade Drive 


Modern Homes Corp., Dearborn, 
Mich., and Port Jarvis, N. Y., man- 


‘ufacturer of prefabricated homes, 


this month launched the most in- 
tensive trade campaign in its his- 
tory. Media schedule _ includes 
spreads in the November Amer- 
ican Builder, House & Home, PF - 
The Magazine of Prefabrication, 
Practical Builder and NAHB Cor- 


relator. Page ads will run in 
November issues of Mortgage 
Banker, National Real Estate & 


1953, with median income $874); Loan News. A consumer campaign 
| Community Chest campaigns; post-| will be launched in January. The 
lal revenues by type of mail; auto-| Detroit office of Ross Roy Inc. is 


mobile ownership and financing 


'handling. 
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New 1955 President V8 New 1955 Commander V8 
New 1955 Champion 


Tremendous new power! 
Distinctive new smartness! 


Outstanding new values! 
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Who are the people around the world 


. .. who are your best prospects? 

. who have money to spend? 

. who buy for their families, their companies, 
their governments? 


Who are these people? 


They are the over half a million subscribers and 
newsstand buyers of LIFE INTERNATIONAL and 
LIFE EN ESPANOL. 9 out of 10 are in business, 
government and the professions —the majority in 
positions of influence. And almost all pass along 
their copies to families, friends and associates. 


Every fortnight these two magazines—one in 
English, one in Spanish—speak a language all 
these people understand: the universal language 
of pictures. They speak from pages that stand out 
in quality of printing and color reproduction—pages 
: larger than any other international magazine’s. 
ae As a result, LIFE INTERNATIONAL around 

Ha the world and LIFE EN ESPANOL throughout 


$ 


7 « “~ 


iW ne a2 a 4 
El Nuevo President V-8 
El Nuevo Champion 


t CVryry 
} be ( 
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iFuerza asombrosa! 
iElegancia cautivadora! 
iSensacional valor intrinseco! 


be 


FPresentacion 


El] Nuevo Commander V-8 


BOTH SPEAK TO 
THE RIGHT PEOPLE! 


Latin America have the same kind of impact on 
readers as LIFE has in North America. 


Knowing this, Studebaker (see above) and 19 
other leading automotive advertisers have invested 
more dollars-for-selling-abroad in these two maga- 
zines than in comparable overseas editions. 


If you’d like to learn more about speaking to the 
right people, write for your free copy of More 
Facts about LIFE International Editions. 


LIFE 


INTERNATIONAL EDITIONS 


in Spantsh for Latin Amertca 
in English around the world 


See ed Bis. 


Time-Life Building, 9 Rockefeller Plaza, N. Y. 20, N. Y. 


Advertising Age, November 29, 1954 


‘Graphis Annual’ 
Is Exciting Array 
of Advertising Art 


Cuicaco, Nov. 23—The third 
volume, 1954-55, of the “Graphis 
Annual,” edited by Walter Herdeg 
and Charles Rosner and published 
by Graphis Press, Zurich, is an 
exciting tour through the adver- 
tising art of 19 countries. 

As beautiful a collection of com- 
mercial illustrations as any avail- 
able anywhere, the annual con- 
tains 710 plates, 66 in color. The 
editorial comment is printed in 
six languages. 

In his introduction to the book, 
Mr. Rosner describes three major 
cycles of advertising art. “In the 
first two anda half decades of this 
century, art in advertising ap- 
pealed mainly to the eye; in the 
second two and a half decades it 
tried to appeal to the mind. Today, 
in our decade, advertising art has 
to appeal equally to the eye, the 
mind and susceptibility. 

“A careful comparison of the 
first, second and this, the third, 
volume of ‘Graphis Annual,’ will 
reveal,” he says, “the major trend 
of a gradual turning away from 
the functional, the abstract and 
the constructed to the more pic- 
torial, graphic and decorative—a 
trend which is apparent in almost 
all countries, irrespective of the 
advertising medium.” 

This trend to the decorative and 
pictorial is apparent in the an- 
nual’s pages. The plates indicate 
a predominance of bright, effusive 
color. Whimsical line drawings add 
interest to many of the French and 
British illustrations. The Italian 
ads run to heavy block figures. 
with primary colors dominating. 

A representative collection of 


American illustrations is included. 


The Woman’s Day “She’s got to 
go out...’”’ ads and the New York 
Times staff portrait series are in- 
cluded. One of the most notable 
American contributions is Marce 
Mayhew’s “American Names” ad 
for Rand McNally. 

The “Graphis Annual’ ($12.50) 
may be obtained from Hastings 
House, 41 E. 50th St., New York. 


1,000,000th Album 
of ‘Mood Music’ Is 
Sold by RCA Victor 


| New York, Nov. 23—RCA Vic- 


tor’s 1,000,000th ‘‘mood music” al- 
bum rolled off the press at the 
company’s plant here last week. 

These albums, in which each 
selection has-been specially chosen 
to provide appropriate music for a 
specific activity, have grown 
steadily in popularity since first 
introduced two years ago. 

The millionth pressing was a 
copy of Hugo Winterhalter’s “Mu- 
sic for Romance,” the earliest al- 
bum of the 15-album series, which 
was launched in September, 1952. 

Since 1952, total retail sales in 
“mood music” have reached $3,- 
700,000, according to Lawrence W. 
Kanaga, general sales and mer- 
chandise manager for Victor rec- 
ords. These sales have been 
divided equally between long play- 
ing and extended play 45-rpm 
discs. 


Knill to Robertson & Ruth 

Robertson & Ruth, Elmhurst, 
Ill., merchandise distributor, has 
appointed Robert T. Knill general 
sales manager in charge of adver- 
tising 2nd sales promotion. Mr. 
Knill formerly was advertising 
manager of Newark Electric Co., 
Chicago. 


West-Holliday Adds One 

The Observer, La Grande, Ore., 
has appointed West-Holliday Co. 
‘as its ational representative, ef- 
| fective Jan. 1. 
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Advertising Age, November 29, 1954 


Advertising Pages and Linage in National Magazines 


Official Figures for October and Year-to-Date as Compiled by Publishers Information Bureau 


Publications with an * report directly to ADVERTISING AGE 


Pages ——_—__—- Lines———_—_—_—____.. 
Oct. Oct. Jan.-Oct. Jan.-Oct. Oct. Oct. Jan.-Oct. Jan.-Oct. 
1954 1953 1954 1953 1954 1953 1954 1953 

Weeklies, Bi-Weeklies, Semi-Monthlies 
t*Capper’'s Weekly ......... 19.8 7.7 170.5 71.5 19,785 17,342 170,329 160,254 
t*Christian Advocate ...... 24.7 28.4 191.5 198.8 10,206 11,767 79,281 82,255 
ae eee 146.7 146.7 870.9 1,030.4 99,756 99,720 592,212 700,512 
ST Pr Ter 91.1 93.1 715.6 768.5 39,082 39,883 306,992 329,509 
SRP rer reer 23.8 20.0 210.5 181.8 23,800 20,031 210,500 181,777 
Bic 5.6 5 ohaabh a wadean ks 409.0 463.5 3,389.8 3,484.8 278,120 315,014 2,305,064 2,368,514 
EES a Perrier re 144.5 153.6 1,119.8 1,151.5 98,260 104,448 761,464 782,835 
ey ) 25 cN'ne b0s0abae 530.1 491.9 3,150.9 3,016.0 227,413 210,711 1,351,736 1,292,254 
Pe OPeee er Te 260.9 275.5 2,298.0 2,456.7 109,578 115,559 965,160 1,030,578 
*Presbyterian Life ........ 26.5 31.6 152.9 191.1 11,132 13,285 64,218 80,276 
Saturday Evening Post ...... 438.1 539.8 3,161.4 3,624.0 297,908 366,933 2,149,752 2,463,452 
*Saturday Review ........... 107.3 116.3 655.2 690.0 45,066 48,846 275,184 289,800 
| a 21.0 21.8 295.6 295.0 22,758 23,658 320,726 320,111 
Wel axucs Shank 0406304 293.6 332.3 2,697.5 2,939.6 123,312 139,415 1,132,950 1,232,781 
U.S. News & World Report .. 298.2 275.6 2,270.1 2,142.5 125,244 115,697 953,442 899,262 
See 2,059.3 2,997.8 21,350.2 22,242.2 1,531,420 1,642.309 11,639,010 12,214,179 


tChanued from 2,240-line page to 1,000-line page in January, 1954. §Five 
{Four issues in October, 1954; five issues in October, 1953. 


Women’s 
SE, Mt wean a vcanes 39.9 54.7 367.4 391.1 
§Bride’s Magazine ......... 110.0 119.2 537.0 507.5 
Po | 56.0 72.2 415.4 466.3 
Se ere 88.8 91.1 685.6 682.5 
Good Housekeeping ......... 157.4 181.1 1,144.7 1,262.4 
Ladies’ Home Journal ....... 128.9 113.5 860.9 924.5 
McCall's Magazine ......... 87.9 92.0 653.3 678.4 
Parents’ Magazine .......... 81.0 81.5 615.0 651.5 
PORT rr ree 91.4 88.2 1,056.0 1,084.2 
t*Western Family: 

Southwest Edition ....... 41.1 44.3 293.0 340.0 
#Mountain Edition ...... 38.4 41.1 271.0 301.8 
Z##No. Calif. Edition ...... 41.7 44.2 293.3 326.5 
#Northwest Edition ..... 41.5 44.1 293.8 325.4 
SUE, Gn chseccsceee 77.9 88.7 602.8 660.4 
Woman's Home Companion ... 59.9 78.1 519.5 621.6 
The Workbasket ........... 37.1 40.7 283.4 310.4 
\ errr i a,uyvs/.5 1,145.3 8,034.2 8,580.8 


§Published quarterly. {See note at end of linage tabulation. ¢+For all four 


October, 1953. 


issues in October, 1954 


559,660 


23,468 
75,334 
30,961 
39,060 
77,539 
77,199 
62,542 
34,926 
59,952 


599,036 


; four issues in Oct. 1953. 


157,615 167,742 
339,384 320,740 
178,207 200,011 
294,122 292,732 
491,076 540,349 
585,412 628,511 
444,244 461,212 
263,835 279,010 
718,080 737,080 
125,697 145,875 
116,259 129,534 
125,826 140,037 
126,040 139,577 
258,601 283,014 
353,260 422,639 
55,546 60,857 
4,265,144 4,539,772 


editions: one issue in October, 1954; two issues in 


General - 
SAmerican Artist .......... 27.7 33.5 241.0 258.9 11,640 14,086 101,220 108,738 
*American Forests ......... 14.6 15.5 160.1 154.2 6,132 6,510 67,242 64,736 
American Legion ........... 24.6 22.7 198.8 203.1 10,332 9,561 83,496 85,442 
American Magazine ......... 22.2 23.6 232.4 241.9 9,324 9,908 97,608 101,677 
RE. awe cweueteae sedovs 23.2 33.0 199.7 222.7 9,953 14,154 85,671 95,568 
SE awhakeéus 1i% 4044 28.4 36.7 244.2 256.4 11,928 15,392 102,564 107,591 
rere 48.7 40.9 336.3 369.1 20,892 17,562 144,273 158,344 
. .  iiaorate ey 9.8 9.8 47.2 59.5 6,635 6,662 32,096 40,445 
SSS eres 28.0 26.0 235.0 257.0 5,096 4,732 42,770 46,774 
a Er reer 22.7 17.9 229.8 288.0 9,738 7,709 98,584 123,479 
*Eagle Magazine .......... 9.1 8.3 56.7 61.6 3,825 3,502 23,770 25,022 
ere Terre 64.1 72.7 537.1 569.4 43,588 49,453 365,228 387,207 
Elks Magazine ............ 18.0 17.8 120.2 114.1 7,722 7,629 51,566 49,016 
iS ner eee Cerri 80.4 80.7 501.5 546.7 54,672 54,929 341,020 371,882 
. «a rrr ere ee 13.4 14.4 110.6 135.3 8,432 9,104 68,130 85,004 
RIO, -Saeday «edaeewas 23.0 22.7 191.5 189.3 15,817 15,611 131,752 130,214 
OT PCr errr rer er ere 39.0 32.6 215.1 221.8 16,731 13,931 92,278 94,967 
*Grade Teacher ........... 39.0 52.5 264.7 299.0 17,196 23,173 116,733 131,859 
Harper's Magazine .......... 25.4 24.4 212.2 189.9 10,668 10,225 89,124 79,537 
eS eer eee 58.2 79.1 647.1 640.6 39,576 53,754 440,028 435,382 
*Improvement Era .......... 31.8 33.4 294.0 324.6 13,365 14,037 123,480 136,339 
I oct ie gk didlv is 08% 31.8 46.1 251.3 269.1 21,726 31,561 171,889 184,095 
Lifetime Living .......... 19.0 19.5 178.5 109.0 8,151 8,365 76,576 46,761 
*Motor Boating ............ 84.8 76.5 1,055.5 923.1 49,870 45,007 620,634 542,738 
National Geographic ........ 47.0 38.6 364.6 416.0 11,186 9,163 86,775 98,911 
. 2. Serre ere 22.8 30.8 243.4 273.7 15,479 20,976 165,512 186,175 
eer 31.2 29.0 192.9 187.7 13,368 12,441 82,754 74,507 
del OS rere 12.3 9.2 87.6 63.3 5,257 3,939 37,580 27,156 
Redbook Magazine ......... 21.7 17.4 199.7 187.0 9,309 7,486 85,671 80,209 
PL, veadan.dueeensaee 9.3 10.3 72.3 98.8 3,893 4,328 30,366 41,486 
MED ic wke ide 6s oe ves ces 9.8 11.2 54.9 63.9 6,573 7,507 36,893 42,946 
tTown & Country .......... 76.7 129.0 618.5 701.8 51,542 86,647 415,632 471,184 
a a 46.7 46.9 387.9 389.9 19,614 19,721 162,918 163,751 
MO aides cs cere die aeons 32.7 45.5 290.1 342.1 14,028 19,523 124,453 146,883 
CUE. os Sate ntccsavxes 80.1 79.3 937.8 936.4 47,099 46,628 551,426 550,601 
| i SPeererrrc re 1,167.4 1,276.3 10,107.7 10,448.4 603,784 677,409 5,310,819 5,473,674 


+Changed from 672-line page to 632-line page in July, 1954. tChanged from 420-line 
#Not included in totals. §September-October issues combined. 


Home 
Amerienn Wome 22... .cc000. 89.0 84.7 670.1 643.1 56.248 
Better Homes & Gardens 156.6 201.3 1,266.9 1,541.5 98,971 
*Flower Grower ............ 41.5 40.0 589.5 569.1 17,440 
House Beautiful ........... 196.1 206.4 1,136.5 1,150.2 123,935 
House & Garden ........... 135.6 150.4 767.1 884.6 85,699 
EE ackgeds 602 60006 < 52.3 49.7 438.2 414.0 22,437 
GE Cee Pesveveeceoweees 137.9 117.1 661.4 648.6 87,153 
Sunset Magazine ........... 152.4 160.0 1,343.3 1,206.4 64,008 
Me EE Seva eetesuws 961.4 1,009.6 6,873.1 7,057.5 555,891 
Fashion 
BE,  Mivch66s ined ene ee as 80.1 94.9 848.5 899.6 34,363 
0 Ee ee Pree 94.7 91.4 926.0 956.0 40,626 
Gees OWN 2c ssccdass. 134.3 150.0 966.5 1,020.7 84,878 
eer eee 83.4 87.0 964.2 986.6 35,779 
GE | a dada ie naee eve 8s 5% 181.8 176.9 1,409.7 1,439.3 114,898 
Te SD ines cewssives 574.3 600.2 5,114.9 5,302.2 310.544 
Movie-Romance-Radio 
Dell Modern Group: 
Modern Romances ........ 30.0 38.1 290.4 330.6 12,870 
Modern Screen ......... 36.2 37.2 288.0 337.3 15,530 
ge rere 28.8 29.7 242.1 275.1 12,355 
Fawcett Women’s Group: 
Motion Picture & TV Magazine 19.2 28.7 186.4 258.9 8,237 
True Confessions ......... 24.8 35.2 228.2 315.6 10,639 
Hillman Women’s Group 17.2 14.0 139.2 108.6 7,378 
Hillman Romance Group 2.2 5.4 31.4 57.1 944 
Ideal Women’s Group: 
Intimate Romances ...... 19.1 17.7 160.7 179.6 8,194 
_ | Beery 22.9 17.1 197.1 183.6 9,824 
Movie Stars Parade ....... 22.9 17.1 197.3 183.8 9,824 
Personal Romances ....... 18.0 18.9 160.3 175.3 7,722 
+TV Star Parade ........ 16.9 11.5 140.2 25.0 7,250 
t*Quality Romance Group ... 6.0 6.0 60.0 42.0 2.268 


page to 429-line page in Nov., 1953. 


53,481 
127,209 
16,800 
130,385 
94,994 
21,321 
73,946 
67,184 


585,320 


40,734 
39,187 
94,775 
37,340 
111,761 


323,797 


16,324 
15,954 
12,722 


12,345 
15,095 


423,503 406,080 
800,680 973,804 
247,590 239,246 
718,268 726,338 
484,807 558,484 
187,988 177,606 
418,005 409,740 
564,186 506,693 
3,845,101 3,998,295 
364,006 385,871 
397,254 410,085 
610,828 645,004 
413,642 423,314 
890,930 909,504 
2,646,683 2,773,778 
124,582 141,711 
123,552 144,721 
103,861 118,023 | 
79,966 111,174 
97,898 135,354 
59,717 46,745 | 
13,471 24,495 
68,940 77,189 
84,556 78,916 
84,556 79,014 
68,769 75,331 
60,146 10,725 
22,680 15,876 


rayeto— ™ | rr ~ 
Oct. Oct. Jan.-Oct. Jan.-Oct. Oct. Oct. dan.-Oct.  Jan.-Oct. 
1954 1953 1954 1953 1954 1953 1954 1953 
*Secrets Romance Group: 
Revealing Romances ....... 18.8 21.4 158.0 169.0 8,072 9,186 67,782 72,517 
SUG: sKicdacceceteven 18.7 24.3 178.4 205.4 8,017 10,418 76,534 88,126 
True Story Women’s Group: 
I rece eer 51.4 47.0 384.0 369.0 22,051 20,176 164,736 158,258 
Radio-TV Mirror ........ 31.5 33.0 239.7 235.0 13,513 14,166 102,831 100,732 
True Experience ........ 33.2 35.4 257.2 257.1 14,243 15,188 110,339 110,290 
True Love Stories ........ 33.7 34.3 253.7 250.0 14,457 14,709 108,837 107,194 
True Romance .......... 33.7 34.1 253.8 250.1 14,457 14,624 108,802 107,299 
errr 65.7 63.4 456.0 485.2 28,185 27,178 195,624 207,990 
\ rr ae 550.9 569.5 4,501.9 4,693.3 236,030 244,071 1,928,357 2,011,680 


tStarted publication in September, 1953; no advertising carried separately until October, 1953. {Twelve issues in 1954; ten 


‘ssues in 1953. NOTE: Figures for each publication in the Dell, Fawcett, Ideal and True Story groups include 


tising carried by the group as a whole PLUS additional advertising carried by each individual publication. 


Magazine Linage Trend 


Figures in Thousands 


all adver- 


WEEKLIES 
1954 


OcT.| 1,531 


sept.| 1,203 


GENERAL 


BUSINESS 


Business 
DURE: THR 66 kdciccecdics 590.7 626.2 4,648.3 4,822.8 248,094 262,796 1,952,286 2,024,061 
tDun’s Review & Modern Industry 78.7 176.4 853.3 978.0 33,054 108,589 358,386 501,635 
*Financial World ......... 81.5 73.6 435.9 414.9 34,232 30,932 183,078 174,237 
uli’ Sse Sade aR Oe es 43.7 40.3 432.5 382.0 18,354 16,933 181,650 160,232 
a Pe ETer CTT 168.0 209.0 1,364.0 1,448.5 106,176 132,088 862,048 915,452 
Nation’s Business .......... 41.4 47.1 402.2 382.4 17,761 20,167 172,544 163,753 
eS ee rer 1,004.0 1,172.6 “8,136.3 8428.4 ~ 457.671 571,505 3,710,036 3,883,054 
tDun’s Review & Modern Industry combined effective August, 1953. Figures for Jan.-July, 1953 cover Dun's Review only. 
Youth 
en Me séasasencese 30.9 22.7 250.3 230.9 13,256 9,739 107,379 99,102 
ME. as baw ke sane 6d 23.7 25.3 229.0 219.6 16,116 17,246 155,720 149,471 
... See erry 3.4 2.2 21.4 17.2 1,459 926 9,256 7,379 
Scholastic Magazines ....... 32.9 31.5 274.2 247.7 13,818 13,226 115,164 103,929 
*?Gcholnstic Rete .......... 5.5 3.6 30.3 19.5 4,772 3,206 27,131 17,532 
a rr 96.4 85.3 805.2 734.9 49,421 44,343 414,650 377,413 
t@hanged from 900-line page to 875-line page in October, 1953. 
Outdoor & Sports 
*American Rifleman ....... 72.4 69.1 588.9 559.8 31,050 29,659 252,638 240,101 
i Le 76.7 73.6 656.8 631.5 32,904 31,559 281,767 270,893 
ee 20.7 25.2 203.5 206.9 8,884 10,788 87,301 88,809 
Se BE i i scnsecies 75.9 77.2 663.7 631.7 32,561 33,146 284,727 270,938 
SM x55.655.0:8 8004s 57.7 53.8 555.0 538.7 24,753 23,113 238,095 231,026 
 & aren 303.4 298.9 2,667.9 2,568.6 130,152 128,265 1,144,528 1,101,767 
Mechanics & Science 
Mechanix Illustrated ....... 74.5 $8.5 649.2 759.6 16,688 19,829 145,421 170,160 
Popular Mechanics ......... 191.4 187.8 1,431.1 1,556.1 42,874 42,070 320,566 348,557 
Popular Seremee 2... cence 134.1 156.3 1,260.8 1,290.9 30,038 35,002 282,419 289,150 
Science & Mechanics ....... 91.9 118.2 457.3 547.4 20,586 26,477 102,435 122,618 
eee 491.9 550.8 3,798.4 4,154.0 110,186 123,378 850,841 930,485 
Detective & Fiction 
Ce TO GED® fk dient ccaes 16.7 17.6 130.9 157.4 7,164 7,574 56,156 67,749 
*Macfadden Men’s Group .... 57.1 61.8 451.8 553.6 24,475 26,510 193,822 237,509 
*Thrilling Fiction Group ..... 9.8 9.7 83.3 96.5 2,200 2,173 18,659 21,614 
err $3.6 89.1 666.0 807.5 33,839 36,257 268,637 326,872 
Farm 
Capper’s Farmer .......... 52.4 67.1 539.0 592.3 22,480 28,779 231,231 262,875 
Country Gentieman ........ 82.3 100.3 781.5 911.2 35,307 43,011 335,263 403,447 
Ge Ms "Weve dose ces 100.0 122.6 905.1 938.2 42,900 52,573 388,288 402,655 
tFarm & Ranch—Southern 
rs 40.1 46.0 386.4 429.4 17,203 19,722 165,766 184,201 
tProgressive Farmer ....... 102.5 113.4 924.1 979.0 69,700 77,063 628,388 665,784 
Successful Farming ........ 82.0 108.4 844.4 $95.5 36,900 48,747 379,980 402,856 
WE mci chc cesses 459.3 557.8 4,380.5 4,745.6 224,490 ~ 269,895 2,128,916 2,321,818 
tSee note at end of linage tabulation. 
Newspaper Sections (I) 
(Nationally distributed with Sunday newspapers) 
American Weekly .......... 70. 456.2 502.9 60,010 48,623 387,770 427,267 
PEE sxaeheneew utes teas 715 59.6 516.1 484.2 60,775 50,612 438,685 411,310 
This Week Magazine ........ 83.8 85.3 702.2 712.5 71,230 72,456 596,870 605,264 
WE GH oc ncessccsces 225.9 202.1 1,674.5 1,699. 192,015 ~171,691 ~ 1,423,325 "1,443,841 
Newspaper Sections (II) 
| (All other newspaper sections and comics) 
First 3 Markets Group ..... 48.5 49.7 367.6 392.8 41,225 42,199 312,460 333,864 
New York Mirror Magazine .. 49.0 49.7 374.3 410.2 48,020 48,716 366,814 401,990 
New York Times Magazine ... 247.0 202.2 1,937.3 1,805.4 209,950 171,806 1,646,705 1,534,523 
Puck—The Comic Weekly .... 8.4 13.1 82.8 115.3 15,994 24,973 157,651 220,217 
Total Group ............ 352.9 314.7 2,762.0 2,723.7 ~ 315,189 ~ 287,694 ~ 2,483,630 2,490,592 
All figures in the following groups were compiled by Advertising Age 
| Comics Magazines 
t#American Comics Group ... 8.0 4.0 33.5 21.5 3,024 1,508 12,663 8,123 
t#Archie Comic Group ...... 5.8 6.0 32.9 27.0 2,192 2,268 12,436 10,206 
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Advertising 


Payes——___——__ Lines: | ——— Pages — - Lines 
Oct. Oct. Jan.-Oct. Jan.-Oct. Oct. Oct. Jan.-Oct. Jan, -Oct. Oct. Oct. dan.-Oct. Jan.-Oct. Oct. Oct. Jan.-Oct. Jan.-Oct. 
1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 

#Harvey Comics Group ..... 9.6 9.0 42.9 41.5 3,623 3,402 16,223 15,687 | Newsweek-Pacitic: 

Wetionat Comics Pron Manila Edition .......... 643 44.0 522.2 3723 27,020 18,480 219,338 156,380 
(Total 2 Units) ......... 9.0 12.0 99.2 110.2 3,402 4,536 37,424 41,643 Tokyo Edition .......... 708 755 705.0 6546 29,750 31,710 296,114 274,890 
#Red Unit ............. 3.5 6.0 48.3 57.2 1,323 2,268 18,257 21,487 | Popular Mechanics: 

#Blue Unit ............ 5.5 6.0 50.9 53.7 2,079 2,268 19,240 20,165 Mecanica Popular (Spanish) 23.7 26.7 230.8 250.4 5,264 5,936 51,625 56,086 
Quality Comic Group ....... 6.0 6.0 60.0 a) 2,268 2,268 22,680 22,680 Mecanique Populaire (French) 27.8 248 248.3 232.7 6,216 5,544 55,580 52,092 
t#Standard Comics Group 4.0 6.5 29.5 27.3 1,512 2,457 11,151 10,319 Reader's Digest: 

Total Group ............ 150 ~ 180 ~ 1592 ~ 172 5,670 ~ 6,804 60,104 64,323 — tet eeeeeeeeeees oy a. pee ae BR - oa pops a oe 
Se See eae See me. i peanaiabsusabataen 50.0 420 297.0 2580 9.100 7.644 63.14 46.956 

™ EE hac aaci dss cun as 114.0 785 747. 573.3 21,204 «14,601 «= 139,875 = «106,629 

Canadian National Weekend Newspapers (' otogravure Linage) ae cdnadsaens 74.0 87.0 707.0 707.5 13,468 15,834 128,674 128,765 

ere 856 713 67012 S759 85,599 71,292 670,147 575,080 SE CONIIRSR SY 47.0 485 3340 367.0 7,990 8,245 56,780 62,390 

| TR 85.1 777 46189 5392 85,077 77,703 618,791 538,901 ED dkkssanssocssees: 21.0 140 100.0 96.0 3,906 2,604 18,600 17,856 

2 RS 136.3 988 8932 7728 129,441 93,870 858,061 733,887 French (Belgium) ....... 50.0 53.0 416.0 449.0 8,750 9,275 72,800 78,575 

tWeekend Magazine ........ 133.6 107.3 898.6 750.7 130,290 104,622 878,813 732,044 French (Paris) .......... 108.0 100.0 745.0 670.0 18,900 17,500 130,375 117,250 
ag Bag PORN os ~ 3551 “F088 —26377 —AB0AOT 34747 “30DSeI2 Zsvesiz | fremy (orommiad ---- WhO Eo iszd BLO ©4200 «8 550 SL.ESO. L675 

by poe in —. 1954; four issues in October, 1953. iChanoed from Weekend Picture Magazine to Weekend Maga- ——- Ga ...... 84.0 70.0 681.0 520.0 15'288 12.740 123.942 94.640 

7% ; German (Swiss) ......... 25.0 245 1740 170.0 4,550 4,459 31,668 30,940 
eG cee een kee 27.0 235 2685 2175 4,914 4,277 48,867 39,585 

Canadian P BE, $US dohensseckés 37.0 — 238.0 pane 6,734 <i 42,770 — 

Canadian Home Journal 46.9 48.4 405.3 397.2 31,919 32,939 275,597 270,102 Italiano... eee nese ee eee: 87.0 0 . 557.5 14,964 12,212 109,392 95,890 

Canadian Homes & Gardens .. 46.6 60.3 473.0 49% .2 31,681 41,004 321,166 337,343 Japanese 4... -- 0 ee eee 32.5 345 re 288.5 5,460 5,796 57,204 48,468 

Chatelaine ........ sage 56.4 60.7 422.7 439.1 38,379 41,294 287,525 298,578 Japanese Troop .........- 46.0 29.0 313.5 248.5 8,372 5,278 50,778 45,227 

dnt ss sci e these 36.2 35.9 269.0 2970 15,528 15,413 115,336 127,405 Latin American (Enylish) 5.5 6.0 40.5 62.0 676 738 4,982 7,626 

NT a ee 49.1 43.2 4010 4758 33,378 29,554 272,701 323,501 Mexican ......-..ee eee 52.0 71.0 580.0 632.0 9,464 12,922 105,560 115,024 

Reader's Digest: New Zealand ............ 19.0 268 er 236.0 3.458 425 36,582 42,952 
English Edition ......... 92.5 1040 798.7 755.0 16,835 18,928 145,363 137,410 Norwegian ....--.--++++- , , . ° ’ 440 53,635 35,275 
French Edition .......... 103.5 110.0 8278 792.0 18,837 20,020 150,650 144,144 Portuguese =... ... 0.05: 95.5 91.5 8005 775.4 16,712 16,012 140,086 135,700 

Revue Moderne ............. 328 32.2 243.4 2637 22,277 21,900 165,438 179,295 | South African .......... 75.0 66.0 625.0 617.6 13,425 11,814 111,875 110,548 

Revue Populaire ............ 35.4 36.5 253.7 278.3 24,774 25,577 177,565 194,773 Southern Hemisphere ...... 44.0 51.0 424.0 425.0 8,008 9,282 77,168 77,350 

i a ee or 48.1 54.0 358.2 346.7 33,645 37.834 250,711 242,788 Swedish... . +. esse eres 65.5 55.0 407.5 370.1 12,183 10,230 75,795 68,847 

eae 94.2 98.3 678.6 730.6 39,566 66,878 348,088 496,769 Time-Atlantic speeeereeeees 90.7 72.5 779.5 722.9 38,080 30,450 318,650 303,555 

Time-Canadian ............. 228.8 231.8 1,762.7 1,741.8 96,075 97.370 740,320 731,500 | Time-Latin American ....... = = on a 
Feat 0 inn $559 T0503 77336 TH9S WEBI ~S26699 “SRL “SOAS | Vinay er..ccscccc RS6S ATS M062 © SRLND 23730791580 170390 

ee ee ene ARE a ee eee We Sieg, SEN8. MN eachtiisskicass se = 56.0 «59.5 = 41.0» -473.0 © 23,520 24.990 +—«-'172,480 —«-198, 680 

reian Total Group ......cce08- 2,160.8 1,984.2 17,2154 161426 598,858 ~ 541,236 4,825,474 4,508,686 
_Fp g #Not included in totals. ¢tStarted publication in January, 1954. 

US Snneent: NOTE: All sectional advertising of Everywoman's, Family Circle, Woman's Day, Farm & Ranch—Southern Apriculturist 
English Edition ......... 62.8 57.9 494.9 518.9 42,670 39,355 336,515 352,750 | and Progressive Farmer is reduced by application of a ratio figure to each advertisement; this ratio is the circulation of the 
Spanish Edition ......... 75.4 60.3 497.4 490.2 51,255 40,970 389,340 333,200 | particular edition carrying the advertisement to the total circulation of the magazine. For example, if a page advertisement 

Newsweek-European ........ 40.3 38.9 344.7 316.4 16,905 16,345 144,753 132,930 | appears in an edition representing 25% of the total circulation of the magazine, it is counted in the totals as .25 pages. 
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in Drive on Slums 


WASHINGTON, Nov. 23—With a 
personal endorsement from Presi- 
dent Eisenhower, the American 
Council to Improve Our Neighbor- 
hoods (ACTION) has launched a 
drive to stimulate local interest 
in measures to clear existing 
slums, and prevent the develop- 
ment of new ones. 

The Advertising Council has 
adopted the proposal as one of its 
public service campaigns and will 
support it via newspapers, maga- 
zines, radio and tv in spring. Si- 
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adopted upon the urging of the 
U. S. Department of Health, Edu- 
cation and Welfare. 

With a board of directors which 
includes men and women active 
in civic, business, labor, banking, 
religious and building organiza- 
tions involving about 100,000,000 
people, ACTION hopes to focus 
attention on the economic and 
social importance of protecting the 
nation’s $220 billion “housing in- 
ventory.” 

While ACTION will sponsor ex- 
tensive research in the housing 
field, and will work with commun- 
ities faced with slum clearance 
problems, speakers at a meeting 
here last week said public coop- 
eration with the program will be 
stimulated “by an umbrella of 
publicity.” Backers of the organi- 
zation expressed hope that the Ad 
Council will join in the effort. 


@ Stressing the fact that the pro- 
gram to eliminate slums, and pre- 
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ACTION estimated that as mugh 
as $16 billion might be added 
to annual expenditures for con- 
struction and construction materi- 
als if the project meets the ex- 
pectations of the planners. 

As outlined here, ACTION, 
through publicity materials and 
public service advertising, hopes 
to stimulate more home mainten- 
ance by owners. In addition, it ex- 
pects to dramatize the need for 
local action to deal with slum 
properties. Its staff will include 
experts who will inform interested 
communities of the slum clearance 
projects worked out in other cities. 

At the kick-off luncheon here 
last week, President Eisenhower 
said he is particularly sympathetic 
with the idea that individual citi- 
zens and local governments must 
do their full part toward stopping 
the “erosion” of housing and 
neighborhoods. He expressed 
warm confidence in Maj. Gen. 
Frederick A. Irving, former com- 
mandant of West Point, who has 
been named president of ACTION. 


Market Research Groups 
Form Trade Association 


Several market research compa- 
nies and market research depart- 
ments of manufacturing companies 
and advertising agencies in New 
York have formed the Marketing 
Research Trade Assn., with head- 
quarters at 246 E. 46th St. The new 
organization will consider common 
problems in administrative, per- 
sonnel training, and research. 

The group’s constitution was 
ratified at a recent meeting. Offi- 
cers will be elected at a meeting 
in Hotel Roosevelt, New York, 
Dec. 1. Lee Andrews, Andrews 
Surveys, is temporary chairman, 
and Judith Rowe, Bennett-Chai- 
ken, is temporary secretary. 


Rosen to Leave Peerless 
Sidney W. Rosen, advertising 
and sales promotion manager of 
Peerless Camera Stores, New 
York, has resigned, effective ap- 
proximately Jan. 1. He will an- 
nounce his plans shortly. Peerless 
has not named his successor yet. 


Laurence Smith to ‘Sunset’ 
Laurence C. Smith has joined 
the Seattle office of Sunset Maga- 
zine as a member of its advertising 
sales staff. He formerly was an 
advertising salesman with the 


Seattle Post-Intelligencer. 


Squelching Program 


New York, Nov. 23—Facts For- 
um, the Texas corporation which 
finances the production of several 
radio and tv shows along with 
other “public education” projects, 
has asked the American Civil Lib- 
erties Union to investigate “an 
incredible campaign” against it. 

The request was made by Hardy 
Burt, who produces two discussion 
programs for Facts Forum. He 
charged that there is an organized 
drive aimed at destroying Facts 
Forum. 

Mr. Burt said that one of his 
programs, “Answers for Amer- 
icans,”’ was canceled by a major 
network official, who, Mr. Burt 
said, was later quoted as explain- 
ing that he was spending too much 
time replying to complaints. 


s “Answers for Americans” was 
carried over ABC-TV until last 
June 27. John Daly, v.p. in charge 
of news and special events for the 
American Broadcasting Co., said 
that “Answers for Americans” 
was discontinued at the start of 
the summer season—along with a 
Columbia University program, 
“At Issue,” with Martin Agronsky, 
and the ailing Elmer Davis’ re- 
placement—when the network de- 
cided to drop out of Sunday after- 
noon programming. ABC discon- 
tinued the Sunday afternoon 
schedule because of the high cable 
cost on a single use basis and the 
sparsity of stations carrying the 
shows. 

Mr. Daly said the parting with 


pretty good show, presenting both 
sides of issues honestly.” 

Patrick Murphy Malin, execu- 
tive director of ACLU, said Mr. 
Burt’s request—as any other— 
“will be carefully considered.” 


FCC Proposes to Award 
Peoria Channel to WIRL 


Federal Communications Com- 
mission Examiner Elizabeth Smith 
has issued an initial decision pro- 
posing to award Channel 8 in Pe- 
oria to WIRL Television Co., Pe- 
oria. The loser was WMBD Inc., 
Peoria. The ruling is subject to re- 
view by the commission. 

WIRL was picked because it 
would mean more diversified con- 
trol over the media of communica- 
tions in the community. The opin- 
ion pointed out that Charles Caley 
and John Fetzer, who own WMBD, 
collectively have interests in five 
am, two fm and two tv stations in 
Illinois, Michigan and Nebraska. 


Ferguson Names Frost A. E. 
Robert N. Frost has been ap- 
pointed an account executive with 
Courtland D. Ferguson Inc., Wash- 
ington. He formerly was promotion 
manager and publicity director of 
Glen Echo Amusement Park. 
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This is just off the top 
of my head, you understand, NOVEMBER DELL 
but I'd give magazines 


wmimana : MODERN GROUP 


the most 


“CIRCULATION HIGHEST 
IN POST-WAR HISTORY! 


Madison Avenue was riddled, a few years back, with gloomy predictions of death. 


Death to the printed word. Death to magazines. Death to newsdealers. 


TV would be happy to provide the pallbearers. 


But there hasn’t been any funeral. Magazines have not only held 


their own, they've increased circulation. This Fall, a very prosperous season for 


magazines in general, is certainly good for Dell: 


Dell Modern Group November circulation estimated at 2,820,000... 


highest since 1945 — second highest in history. 


Third quarter average was well over its guarantee. September was a boom month. October — and 


November — were second highest in history. All this has happened because of the constancy 


of the reading public — and the editorial excellence of the magazines themselves. Millions of 


people watch television. Millions also go to the newsstands to buy their favorite magazines. 


(In Dell’s case, 77% of total circulation is newsstand.) So everybody’s happy! 


Screen stories 
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DELL MODERN GROUP 


DELL PUBLISHING COMPANY, INC.. 261 STH AVE... NEW YORK 16. N. Y. 
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Cleveland Club Honors | Agencies, 
Advertisers for Ad Performance 


CLEVELAND, Nov. 23—Advertis- 
ing must work harder to inform 
Mr. and Mrs. America of their 
stake in the nation’s business sys- 
tem, William A. Roberts, president 
of Allis-Chalmers, declared last 
week. 

Speaking at the Cleveland Ad- 
vertising Club’s sixth annual per- 
formance awards luncheon, Mr. 
Roberts said: 

“The story of the spreading 
ownership of business and indus- 
trial firms should be told vividly 
and told again and again through 
institutional advertising.” 

The challenge was tossed out as 
13 firms were honored for sponsor- 
ing the Cleveland-prepared adver- 
tising that got the best results last 
year. Mr. Roberts, formerly 
sponsible for the Milwaukee 
manufacturing firm’s advertising, 
made these assignments: 

“Advertising must measure up 
to its responsibilities and oppor- 
tunities to promote the country’s 

ae welfare. 

“It must help make available 
a better living to more people at 
lower cost. 

“On top of it all, advertising 
must present the advantages of 
our competitive system,” Mr. 
Roberts said. 


# As to a major advantage—the 
people’s growing stake in business 
ownership—Mr. Roberts cited his 
own firm. He said Allis-Chalmers 
has more stockholders than em- 
ployes—40,000 owners as com- 
pared with 35,000 workers. 

Allis-Chalmers’ advertising bud- 
get of over $6,000,000 and the 
largest in its history will not be 
cut in 1955, Mr. Roberts said. 

The agencies are Bert S. Gittins 
Advertising, Milwaukee, and 
Compton Co., New York. 

“We won’t do as much business 
in 1955 as in 1953 but we won’t cut 
advertising,’ Mr. Roberts said. 
“Two budgets get top priority with 
us—advertising and research and 
development. They are the last to 
be cut.” 


s Saluted along with the “top per- 
formance” advertising sponsors 
and their agencies were 75 men 
and women from the advertising 
field and allied crafts who helped 


re- 


produce the ‘work horse” cam- 
paigns. They »eceived plaques and 
scrolls from —arl F. Toll, national 
advertising manager of Sherwin- 
Williams Co. and club president. 

Judges for the contest were 
Reginald Cicugh, publisher of 
Tide; W. C. Sproull, advertising 
director, Burroughs Adding Ma- 
chine Co., Detroit; Chess Lagomar- 


sino, publicity director, J. L. Hud- 
son Co., Detroit; Gene Wedereit, 
advertising director, Tube Turns 
‘Inc., and Alex Miller, manager of 
‘the Canadian Assn. of Advertising 
Agencies. 

|'@ Winners and their agencies and 
highlights of their campaigns were 
/}announced as follows: 

| B. F. Goodrich Co., tire and 
lequipment division, advertising 
‘tire and wheel analysis. Griswold- 
Eshleman Co., agency. 

Objectives: To gain new pros- 
pects for industrial tires—a minor 
Goodrich line—by offering an all- 
inclusive technical service; by pro- 
moting the fact that only Goodrich 
makes a complete line of indus- 
trial tires. 

Program: A_ year-long effort 
that used 12 pages in Flow and 
Modern Materials Handling, eight 
pages in Factory Management & 
Maintenance, four each in Flow 
Quarterly and Purchasing, plus 
space in Industrial Equipment 
News, New Equipment Digest and 
Buyers Purchasing Digest, totaling 
$33,000. 

Performance: Wanting “as 
many worth while inquiries as 
possible” in 1953, the firm received 
|522, a 21% increase over 1952, 
with a “high percentage of sales” 
resulting from follow-ups. 

Basch’s, ‘“Cleveland’s Leading 
Jewelers.” Gerst, Sylvester & 
Walsh, agency. 

Objectives: Advertising national 
| brands to overcome a steadily stif- 
ifening consumer market, to com- 
‘bat growing competition of dis- 
‘count houses. 

Program: Media included news- 
papers, radio, television, direct 
mail, magazines and trade papers. 
| Performance: Basch’s enjoyed 
“the finest year” in its 36-year 


history, was the only jeweler in 
the nation honored by Brand 
Names Foundation as “Brand 


Combined \ 


WAbash 2-6800 


SERVICE 


typographic lence eee 

at the lowest 

final cost to 

Agency Ad ©.» ,0sition 

POOLE BR© .INC- Chicago 


dollar volume went up over 25% 
as compared with a 7% to 15%. 
decline nationwide in jewelry 
sales. 

Cleveland Electric Mluminating 
Co., a utility, helping dealers in- 
crease the sales of electric clothes 
dryers. D’Arcy Advertising Co., 
agency. 

Objective: To make the north- 
eastern Ohio market first in the 
nation in electric dryer sales. 

Program: Included 27 insertions 
in Cleveland’s three daily newspa- 
pers; 28 insertions in 14 newspa- 
pers in three nearby counties; 192 
insertions in community and for- 
eign-language newspapers; three 
local magazine pages; 291 radio 
commercials, 87 on tv; transpor- 
tation advertising, displays and di- 
rect mail, January through April, 
September through December. 

Performance: In a comparison 
of 31 utility company markets 
with 250,000 or more household 
customers, Cleveland Electric Il- 
luminating’s area rated first in 
sales percentages. The sales—31 
per 1,000 residential customers— 
went up 9% over 1952. 

Elyria Telephone Co., Elyria, O., 
institutional advertising. A. F. 
Hardman & Associates, agency. 

Objective: To win understand- 
ing and cooperation on the part of 
the public, to reduce complaints 
to the Ohio Public Utilities Com- 
mission and to public officials and 
newspapers regarding poor tele- 
phone service by explaining the 
reasons (the community’s rapid 
growth, the unprecedented in- 
crease in demand for services). 

Program: Weekly advertising in 
the Elyria Chronicle Telegram, 
scheduled through next year; two 
spots daily on WEOL, Elyria sta- 
tion. 

Performance: With the campaign 
well under way, “complaints 
started to fall off as much as 
75%”; customers, in contacts with 
the company, showed an under- 
standing of the problems and ac- 
cepted the delays and inconven- 
veniences. 

Laurel Products Inc., promoting 
Nu-Soft, an all-fabric household 
rinse. McCann-Erickson, agency. 

Objectives: To get greatest pos- 
sible distribution in a short time; 
to introduce a new type of prod- 
uct to Columbus housewives. 

Program: Four 1,000-line news- 
paper ads; 200 radio and 72 tv 
spots; advertising presentation 
book, product folder and dealer 
materials, including an advertising 
easel. 

Performance: Pre-selling the 
advertising program to buying ex- 
ecutives of chain and major in- 
dependent supermarket resulted in 
an initial distribution of 15% 
among Class A and B stores. Dur- 
ing the campaign, distribution 
jumped within 30 days to 80%, 
‘then to “virtually 100%” in these 
‘categories within 60 days. The suc- 
cess in Columbus made it easier to 
open additional Ohio markets— 
including Cleveland, Cincinnati 
and Dayton. 

Libbey-Owens-Ford Glass Co., 
promoting E-Z-Eye safety plate 
glass. Fuller & Smith & Ross, agen- 
icy. 
| Objectives: To increase public 
desire for the optional glass in 
General Motors cars; to encourage 
auto dealers to order a larger share 
of their cars with E-Z-Eye glass. 

Program: Nine two-color ad- 
vertisements in the New Yorker, 
The Saturday Evening Post and 
Time, six in Collier’s. 

Performance: Since the cam- 
_paign, 2,500,000 car buyers have 
‘paid extra to have the glass. In- 
creasing the number of cars 
shipped with E-Z-Eye were Buick, 
which went from 68% in 1952 to 
(72% equipped with the glass in 
1953; Cadillac, 64% to 83%; Chev- 
rolet, 11% to 23%; Oldsmobile, 


39%. 
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Name Retailer of 1953.” The firm’s | promoting custom-made aluminum 


permanent mold and aluminum- 
and-zine die castings. Lang, Fish- 
er & Stashower, agency. 
Objectives: To get more visitors 
who would be potential buyers in- 
to the plant (because prospects 
who see frequently buy) and then 
onto its books. To increase the 
variety of industries which the 
firm can serve. 
Program: Ten direct mailings, 
at close intervals, from March 
until mid-June, 1953, were sent to 
533 top purchasing executives. 
Performance: Twenty-seven re- 
quests for quotations involving 
$875,000 worth of business were 
received. Twenty-seven prospects 
paid their first visit to the plant. 
More than 50 requests for litera- 
ture resulted in 15 requests for 
quotations. All were from com- 
panies never before served by 
Monarch Aluminum. 
Ohio Crankshaft Co., promoting 
Tocco induction heating equip- 
ment for metal-working industries. 
Carr Liggett Advertising Co., 


agency. 
Objectives: To present case 
studies to acquaint executives 


with the cost-saving features of 
Tocco equipment for hardening, 
brazing and forging. 

Program: Full-page color ads 
were used in Business Week and 
10 metal-working trade publica- 
tions, appearing either six or 12 
times in the various magazines 


last year. 
Performance: Two thousand in- 
quiries were traced (through 


keyed ads) to the campaign. The 
firm’s $3,000,000 sales quota was 
surpassed—the results more than 
trebled the goal. 

Society for Savings, promoting 
the opening of its first neighbor- 
hood branch. Griswold-Eshleman 
Co., agency. 

Objectives: The firm, exclusive- 
ly a “downtown” bank for 100 
years, was determined to estab- 
lish the identity of its new and 
first outlying unit; to retain the 
customers of the former savings 
and loan company which it took 
over to make the branch; to attract 
new customers and to represent 
itself as a “good neighbor” in the 
community. 

Program: Weekly  advertise- 
ments in two neighborhood news- 
papers for eight months; an- 
nouncement ads in Cleveland’s 
three major daily papers, two 
neighborhood and seven foreign- 
language papers; two car cards ap- 
pearing in a _ six-week period; 
weekly radio and tv commercials 
for seven months; 82 spot an- 
nouncements on the station closest 
to the new branch bank, plus di- 
rect mail, souvenir give-aways and 
news publicity. 

Performance: More than 13,000 
persons appeared at the bank 
opening. The “vast majority” of 
the former savings and loan cus- 
tomers were retained. Deposits in- 
creased “substantially” during the 
institution’s first year under new 
ownership. 

Standard Oil Co. (Ohio), pro- 
moting Sohio-guaranteed auto ra- 
diator winter protection service. 
McCann-Erickson, agency. 

Objective: To increase the re- 
tail sales of Atlas Perma-Guard 
antifreeze. (Another objective, 
that of advancing the antifreeze 
buying peak from November to 
October, thus relieving dealers of 
last-minute pressure, was accom- 
plished the year before.) 

Program: Three newspaper ads, 
radio and tv commercials, 24-sheet 
posters, a direct-mail piece and 
point of purchase materials, were 
used statewide from Sept. 15 to 
Nov. 15. 

Performance: Atlas Perma- 
Guard sales for the 1953-4 season 
surged 21% higher than the pre- 
vious season. Number of “guaran- 
teed radiators” went up 41%, de- 
spite both winters being mild. 

Tinnerman Products Inc., adver- 


30% to 51%, and Pontiac, 30% to 


Monarch Aluminum Mfg. Co 


tising Speed Nut fasteners for in- 


dustrial production. Meldrum & 
Fewsmith, agency. 

Objective: To build sales vol- 
ume by promoting sale of the 
product to new customers in di- 
versified industries. 

Program: 13 pages in a man- 
agement publication every month; 
133 pages in 22 business maga- 
zines, running either monthly or 
bi-monthly; seven pages in seven 
business directories and buyers’ 
guides, 10 mailings to prospects. 

Performance: Total sales vol- 
ume increased 25%; 1,003 new 
customers were added; over 85% 
of the new customers were in di- 
versified industries, and 4,000 in- 
quiries about the product were re- 
ceived. 

Westinghouse’ Electric Corp., 
advertising its power drives for 
steel mills. F&S&R, agency. 


Objectives: To create prefer- 
ence for and increase sales of 
Westinghouse drives, informing 
customers of “special” products 


like Magamp and Rototrol. 

Program: Four spreads and a 
single-page ad in Iron Age, Iron 
& Steel Daily News, Iron & Steel 
Engineer; five booklets, two tech- 
nical releases, and internal news- 
letter and six customer presenta- 
tions. 

Performance: In 1953, Westing- 
house got 25% of the steel mill 
drive market on orders totaling 
$1,800,900. 

Westinghouse’ Electric Corp., 
promoting Handy-Craft fractional 
horsepower electric motors. F&S& 
R, agency. 

Objectives: To obtain mass dis- 
tribution outlets for the product; 
to educate the buying public on 
the benefits of using small motors 
in the home and on the farm. 

Program: Six-month campaign 
in trade and consumer magazines, 
television commercials, tie-in pro- 
motions with retailers, plus direct 
announcements to 90,000 hardware 
and electrical appliance merchants 
and wholesalers. 

Performance: Six leading chain 
store organizations were signed to 
handle the product; completed 
$1,000,000 negotiation with a large 
volume distributor; sold _ initial 
order of 15,000 motors to one lead- 
ing power tool manufacturer; 
helped one wholesaler obtain 10,- 
000 orders from retailers, and re- 
ceived 11,000 inquiries prompted 
through tv and consumer maga- 
zine advertising. 


| For Basic Date 
on the 


63 IMPORTANT 
INDUSTRIAL AND 
TRADE MARKETS 


Refer. First to the 


1955 MARKET DATA & 
DIRECTORY NUMBER 
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Year-End Gains May 
Offset 3.4% Dipin 


Liquor Sales: ‘True’ 


New York, Nov. 23—Total lig- 
uor sales in 1954 should approxi- 
mate 190,000,000 gallons, a de- 
cline of 2.4% from 1953, True, a 
Fawcett publication, predicts in 
its latest beverage industry trends 
report released yesterday. 

The report, prepared by Ben- 
jamin W. Corrado, research con- 
sultant, points out that business 
was running 3.4% below 1953 
levels through the first eight 
months of ’54, but that prospects 
for the last four months of the 
year should reduce the decline. 

Noting a change in seasonal ad- 
vertising patterns for liquor, the 
report notes that distillers in- 
creased their summer magazine 
expenditures on behalf of domes- 
tic whisky in July and August, 
spending 9.2% of their eight- 
month outlay in August, 1954, as 
compared with 5.5% in August. 
1953. 

The increased summer expendi- 
tures in magazines were appar- 
ently made at the expense of 
newspaper advertising, judging 
from Media Records figures. These 
show that distillers cut their July, 
1954, outiay for newspapers by 
23%. Figures for total liquor 
advertising in newspapers, how- 
ever, show that distillers’ ex- 
penditures for the first eight 
months of 1954 were about the 
same as for the comparable period 
of °53 ($15,337,538 for ’54 and 
$15,341,869 for ’53). 


es Magazine advertising by dis- 
tillers in the first eight months of 
‘54 is reported as $7,395,455, a 
4.4% gain over the outlay for the 
comparable period of 53 ($76,080,- 
857). 

Domestic whisky bottling totals 
for the first eight months of ’54, 
True reports, show that blends 
dipped 12.4% below the compar- 
able period of °53, straights in- 
creased 5.8% and bonds went 
down 7.0%. Gin showed an in- 
crease of 0.8%, and bottling of 
vodka jumped 20.4%. 

Wine consumption, the report 
says, was ahead 2.5% in the first 
eight months of '54, and fourth 
quarter shipments should bring 
total business up to °53’s record 
total. 

Beer sales were hurt by the 
cool summer weather this year, 
the report says. Beer shipments 
dropped 4% in July and 9% in 
August, bringing the total for 
the first eight months of ’54 to 
57,098,073 barrels, a 2.4% drop 
from the 58,526,539 barrels with- 
drawn during the similar period 
of °53. 


Terra-Lite Plans 
‘Oxygen’ Drive 


Cuicaco, Nov. 23—‘More oxy- 
gen for garden soil” is the theme 
of the 1955 spring advertising 
program of the Terra-Lite division 
of Zonolite Co. (Terra-Lite is the 
brand name of horticultural ver- 
miculite, a mica-like mineral 
which aerates and conditions soil.) 

The program, which the ccom- 
pany says is 20% larger than its 
1954 campaign, will cover a three- 
month period beginning in March. 
B&w ads will appear in American 
Home, Better Homes & Gardens, 
Flower Grower, House & Garden, 
House Beautiful, Living for Young 
Homemakers, and Popular Gar- 
dening. Ads will range from pages 
to one-eighth pages. 

The 12-minute sound-slide train- 
ing film in color will trace the 
evolution of vermiculite as a gar- 
dening aid, and show dealers the 
mineral’s sales appeal. Point of 
sale material will also be used. 


Ruthrauff & Ryan, Chicago, is! 
the agency. | 
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McFadden Shepard Morrison Keys Dallman 


PROMOTION CONFAB—In attendance at the third annual NBC Spot 4 F the LARGEST CIRCULATION 

Sales promotion, merchandising and publicity clinic in New York - : 

recently were: Thomas B. McFadden and H. W. Shepard, director . "/ of any daily newspaper — 

and new business and promotion manager, respectively, of NBC a * a ~ ; wee 

Spot Sales; Jane Morrison, publicity manager of KNBC, San Fran- ; in Canada ! “i 

cisco; John Keys, promotion manager of WMAQ-WNBQ, Chicago, . 

and Bill Dallman, merchandising manager of ,WTAM-WNBK, 
. Cleveland. 


Tae Dattas Times HERALD 


Dominates the Southwest’s 


WHERE THE AVERAGE FAMILY HAS... 


$222 More Per Month to Spend 


THAN THE AVERAGE FAMILY IN THE REMAINDER 
OF THE DALLAS ABC RETAIL TRADING ZONE.... 


Dallas County has a $6,470 annual per-family 


income, the highest of any major metropolitan 
area in the Southwest. And...in this county, 
D 0) I [ A R S your Times Herald advertising reaches... 


wauracice my MOD More 


DISCRETIONARY : 
SPENDING MAKE 
DALLAS COUNTY 
YOUR... 


Bonus than in the 2nd Dallas Newspaper! 


TOTAL TIMES HERALD NET PAID CIRCULATION: 

Market 163,299 DAILY - 166,279 SUNDAY 
Circulations as of March 21 and 23, 1954 from ABC 
Audit dated March 31, 1954. 


dominated by.... THE DALLAS TIMES HERALD 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 
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PHOTOGRAPHIC J 
REVIEW OF § 
THE WEEK 


SIGN HERE—Thomas D’Arcy Brophy, chairman of the board, Kenyon 
& Eckhardt, puts pen to paper on an application for membership in 
the Advertising Men’s Post 209 of the American Legion. Looking on 


is Post Commander Cy Ellison. 


Wiet Eager Bach 


CANADIAN CONFAB—American newspaper promotion 
and circulation men—both Canadian and U. S.—are 
shown as they compare notes at the National News- 
paper Promotion Assn. eastern conference in Mon- 
treal. Promotion managers are George ‘Viet 
Washington Post & Times-Herald; William Eager, 
Montreal Star, and Leonard Bach, Philadelphia In- 


’ 


Detjen Staats Geo. Walsh 


Laux Walker Sperzel 


Wilson Collyer 


ADVERTISING COUNCIL DAY—An all-day session of 
the Advertising Council in New York, Nov. 17, was 
climaxed by a dinner honoring Charles E. Wilson, 
chairman, executive committee, W. R. Grace & Co., 
and presentation to him of the council’s first public 


Weaver Van Volkenburg Kintner Sullivan 


RADIO-TV BRASS—Among those on hand for the annual 
awards dinner of the advertising and allied fields 
in New York recently were Sylvester L. Weaver 
Jr., NBC president; Jack L. Van Volkenburg, CBS- 
TV president; Robert E. Kintner, ABC president; 
Ed Sullivan, m.c.; William B. Lewis, president of 


Repplier Hammarskjold 


service award (AA, Nov. 22). Shown are Mr. Wil- 
son and John L. Collyer, chairman and chief execu- 
tive officer, B. F. Goodrich Co.; and Theodore S. 
Repplier, president of the council, and Dag Ham- 
marskjold, secretary-general of the United Nations. 


Lewis Taylor Murphy Bergmann 


Kenyon & Eckhardt, chairman of the affair; J. Glen 
Taylor, assistant to the president of Mutual; Adrian 
Murphy, CBS Radio president, and Ted Bergmann, 
head of DuMont. The party, a tribute to the heads 
of the networks, was staged by the Joint Defense 
Appeal of the American Jewish Committee. 


Mayberry Benson 

HOT AIR FORCE—That’s the name of an exclusive new club (entrance requirements: job 
in advertising; previous condition of servitude—military pilot) formed in New York. 
Charter members are Dave Laux cf Studio Films; Bob Walker, American Home Prod- 
ucts; Jack Sperzel, Erwin, Wasey; Russ Mayberry, Leo Burnett Co.; and Arnold Ben- 
son, Esquire: Harry Detjen, Family Weekly; Bob Staats, N. Y. News; George Walsh, 


Tehrinlock Garceau Heinrich 


quirer. Circulation managers pictured at a com- 
bined session of the Canadian Circulation Managers 
Assn. meeting and NNPA’s conference are J. E. 
Tehrinlock, Kitchener-Waterloo Record; Gerald 
Garceau, Le Nouvelliste, Three Rivers, Quebec, and 
Frank Heinrich, Free Press, Burlington, Vt. (Story 
on Page 80.) 


Engelman Doyle Greene 


Mathesius Jackson Standard 


Gunn-Mears Advertising; Bill Engelman, Haire Publications; Frank Doyle, Ameri- 
can Can. Also, Bill Mathesius of Paris & Peart; Mike Jackson, Good Housekeeping; 
Chuck Standard, N.B.C.; Harry Walsh of Kastor, Farrell, Chesley & Clifford; Bob 
McLoughlin of BBDO; Philip Greene, Time Inc.; Emil Tacovsky, Compton Advertising; 
Norm McGee, BBDO; Brad Greene, National Distillers, and Dick Lavery, Yale & Towne. 


MAN ON HIS METTLE—When David F. Beard, general director of ad- 

vertising, Reynolds Metals Co., observed his 10th year with the 

company, fellow workers presented him with this plaque for the 

Order of the Aluminum Ulcer. His secretary, Mrs. Evelyn Bonds, 
admires it with him. 


Tacovsky McGee Greene Lavery 
Harry Walsh McLoughlin 
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THE CLIENT 
~~" CAPTAINS 
THE TEAM... 


Eleanor Le Maire made her first mark in the field 
of interior design in 1929—the $5 million Bullocks- 
Wilshire store project in Los Angeles. Miss Le Maire 


“The first thing I learned in this business was 
that buildings, to be successful, must be designed 
around the client’s needs. By that I mean every 
job I design not only reflects the personality and 
aims of my client and his organization, but also— 
and most particularly—the true functional pur- 
pose of his building. The better I understand my 
clients’ problems, the easier it is to register the 
correct design. And this ranges all the way from 
the first big concept, to the last small door handle. 


“This is not exclusive experience. The same prin- 
ciple applies to the architect, the engineer and 
the builder. And because of this, because all our 
problems are mutual, we all must work together — 
with the client—as a team. When the client is a 
man of creativeness who participates in the con- 
stant give-and-take sessions between architect, 
designer, engineer and contractor, the success of 
his building is assured. Only then, when our indi- 
vidual contributions are blended together, does a 
successful job result. 


“Because I believe so in this team concept, I can- 
not help but believe that the building industry 
benefits greatly from the wonderful job Forum is 
doing. Forum analyzes the best of today’s build- 
ings from everybody’s viewpoint —the architect’s, 
the engineer’s, the contractor’s, the designer’s and 
the client’s. Nothing makes me happier than 
when a client uses a copy of Fonum—and it hap- 
pens frequently—to show me some feature he 
admires. Forum gives him a valid opportunity 
for self-expression.” 


Eleanor Le Maire, Designer 


architectural 


FORUM 


the magazine of building 


heads a staff of fifty, including architects, designers, (i 
lighting and color experts. Among her better known 
design jobs are the new Manufacturers Trust Company 
interiors in New York, the Neiman-Marcus stores 
in Dallas and Preston Center, Burdine’s in Miami ae vee wa, 
and Fort Lauderdale, and the Hotel New Yorker. Fr oe eee 
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Win a mass product, you buy mass 
markets. Mid-America is one —- a mass 
market, dominated by farmers. You can’t 
sell Mid-America without farm families, nor 


the magazine that concentrates on them 
alone! 


Leeway,’ Lachner 


‘Give Us Salesmen 


Asks Controllers 


New York, Nov. 23—Marshall 
S. Lachner, v.p. in charge of soap 
sales, Colgate-Palmolive Co., last 
week appealed to financial ex- 
ecutives “trained in the cold facts 
of figures’ to give salesmen lee- 
way in developing new ideas. 
Speaking to the New York chap- 
ter of the Controllers Institute of 
America, Mr. Lachner declared: 
“Enthusiasm is the lifeblood of 
the salesman and the sales man- 
ager. When the controller asks, 
‘How will this affect your profits?,’ 
the enthusiasm runs out on the 
carpet in a lifeless pool. Estimates 
are pared, promotional budgets are 
cut, and the momentum deceler- 
ates from that point on.” 


e Mr. Lachner said he could “re- 
port case after case of apparently 
wild ideas that ended in resound- 
ing success.” He told the control- 
lers: “Back us up with confidence 
and dollars. 

“Help us to continually seek the 
new idea, the new package, the 
new label, the new promotion. And 
let us continually seek new mar- 
kets for our present products.” 

James C. Olson, partner in the 
management consulting firm of 
Booz, Allen & Hamilton, told the 
meeting that “you can’t do prac- 
tical budgeting until you get a 
sales forecast.” 

Even then the job is difficult, 
Mr. Olson said, because “cost con- 
trol in selling is tougher to attain 
than cost control in manufactur- 
ing.” He explained that in selling, 
costs “will vary with product lines, 
with customer groups and with 
distribution channels.” 

Mr. Olson said the sales man- 
ager deals—‘“of necessity”—in ap- 
proximates, and too often the end 
result has “little relation to effort.” 


Stetson Plans BAW 
Hat Ads in Spring 
‘Color’ Campaign 


PHILADELPHIA, Nov. 23—Stark 
b&w photography to show the 
product in a modern living per- 
spective will be used by John B. 
Stetson Co. to promote its spring 
line of men’s hats in 1955. 

The campaign will continue a 
new approach adopted by Stetson 
for its current fall line. 

By using black and white, the 
world’s largest maker of men’s 
hats is departing from the tradi- 
tional industry use of full color 
in the spring. In its place, Stetson 
is using a natural-setting pres- 
entation, ranging from _ fashion 
copy to close-up b&w camera 
studies. 

Copy also will get away from 
the traditional heavy-handed des- 
cription of men’s hats by using 
words to help present the fall 
fashion theme and to supplement 
the effective “sell’’ of the photo 
and layout. Irwin B. Jordan Jr., 
v.p. in charge of advertising, 
pointed out that his company is 
trying to stress a high fashion 
approach to hat advertising that 
reflects the consumer’s good taste 
and his desire for the “dressed 
up look.” 

Stetson’s reason for breaking 
away from color for its spring 
line, he added, is partly due to 
the emphasis on dark tones, such 
as charcoal, in men’s suitings as 
well as men’s hats. 

The spring campaign begins 
Feb. 21 with page insertions in 
| The Saturday Evening Post, Sports 
Illustrated and Time, using the 
theme, “The Stetson is Part of 
the Man.” Mr. Jordan told AA 
that the shift from color to b&w 
will permit a greatly increased 
number of insertions compared 
with last spring. 


Kenyon & Eckhardt, New York, 
is the agency. 


Advertising Age, November 29, 1954 


Wen your product costs important money, 
you want people who have money. Farm fam- 
ilies rate high. And tops among them are the 
readers of Capper’s Farmer. They are the most 
prosperous farm families in Mid-America, 
itself the richest farm market on earth! 
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Advertising Age, November 29, 1954 


Sales and PR Notions 


e Thousands of hunters making 
their annual trek to Michigan’s 
upper peninsula for the opening 
of deer hunting Nov. 15 were pre- 
sented with a copy of “Nash 
Sportsmen’s News,” a timely pro- 
motion produced by Nash Motors 
division of American Motors Corp. 
Nash estimates that some 25,000 
booklets were distributed from 
Nov. 11 through 15 by seniors 
from Mackinaw City High School 
to hunters as they lined the high- 
way to cross the Straits of 
Mackinac. 

The eight-page illustrated book- 
let features articles reprinted 
from Sports Afield, including tips 
on deer hunting and first aid 
hints. And, of course, Nash takes 
some space to explain “why Nash 
is the sportsman’s buy.” 


e To help clear out 1954 appli- 
ances in preparation for the arrival 
of the 1955 lines, Hotpoint Co., 
Chicago appliance manufacturer, 
has prepared six merchandising 


First 


a 
. cook 


Jan Yel, Ute a 


KIDDIES’ COOK BOOK—Hotpoint Co. 

has made arrangements with the 

publisher for exclusive use of this 

children’s cookbook and is offering 

the booklet to its dealers as a good 
will item. 


“door openers” for its dealers. 
Number one item is a children’s 
cookbook written by Dr. Henrietta 
Fleck, chairman of New York 
University’s home economics de- 
partment. The illustrated 24-page 
booklet, “A First Cook Book,” 
contains 17 simple recipes, a list 
of cooking terms, safety hints and 
table-setting tips. 

Other “kiddie” 
to Hotpoint dealers are a pic-Nic 
knife set and a 100-year calendar 
which tells the day and date. 
“Grown-up” premium items in- 
clude a hang-up set of kitchen 
tools and a six-piece knife set, 
both offered to dealers at near 
manufacturer’s cost. 

As a special merchandising aid 
for its home laundry twins, fea- 
tured Nov. 13 in a Saturday Even- 


Merchandising Ideas 


items available | 


ing Post cover ad, Hotpoint sent 
its 11,000 dealers a postcard-radio 
and tv-window display—mat and 
ad kit. Among the sales aids is a 


window demonstration, using eight], 


line dried towels folded beside 
eight Hotpoint dryer dried towels. 
Hotpoint says the dryer dried 
towels measure at least 5” higher 
than the line dried stack. 


e New York agencies and adver- 
tisers have been getting mysteri- 
ous-looking envelopes with a 
postage meter legend that says: 
“Mailed in the Pentagon.” An en- 
closed note, stamped with the 
words, “Top Secret,” reads: 

“Don’t Say a Word...G.F.P. 
will soon have all Washington 
buzzing. We're letting you in on 
it first. It’s too hot to send through 
the mail so dial PL 1-1446.... 
DON’T SAY A WORD. Just listen 
90 seconds, then hang up. Shhhh.” 

Interested New Yorkers found it 
to be a pitch by WMAL, Washing- 
ton, which seeks additional food 
and cooking advertisers. Phone 
listeners were invited to get in 
touch with Katz Agency, the radio 
station’s rep. 


e Connecticut Bank & Trust Co., 
Hartford, comes up with a novel 
twist—airline schedules. The bank 
is passing out to its customers 
wallet size, plastic-coated cards 


which give schedules of four ma- 
jor airlines to and from Hartford 
and 11 metropolitan cities. 


~ | junket. On the agenda were the 


}|& Drug Administration; a meeting | 


4 


| 
: | 


NOT A SUPER OUTBOARD—But an 80-) 
lb. plastic reproduction for exteri-| 
or display by dealers of Johnson | 
Motors division of Outboard, Ma-| 
rine & Mfg. Co. Toting the giant 
are two water-skiing college girls 
who model for the Waukegan, IIL., 


outboard manufacturer. 


| 
| 
} 


spotlight such Cory items as the 
Crown Jewel percolator, automat- 
ic and glass brewers and knife 
sharpeners, the full-color self- 
mailer reproduces some of the 
color pages scheduled in Esquire, 
Holiday, House Beautiful, House 
& Garden, Modern Bride, News- 
week, The New Yorker, Sunset 
Magazine and Time. Cory’s agen- 
cy is Dancer-Fitzgerald-Sample. 


Bcc RUS Se pe Pa et * Fe ea eee 


e Lederle Laboratories division of 
American Cyanamid Co. recently 
brought health ministers and lead- 
ing medical men from 35 coun- 
tries to the U. S. for a medical 


Second Annual Symposium on | 
Antibiotics, held in Washington | 
under the sponsorship of the Food | 


% 


| 
ON THE HOUR—During football sea- 


son, American Airlines in cooper- 
ation with WTOP, Washington, is 
giving hourly reports of scores to 
passengers on all Saturday after- 
noon flights leaving Washington. | 
The scores come direct from the, 
station’s newsroom and then are| 
copied on prepared sheets and dis- | 
tributed by stewardesses. 


® Cory Corp., Chicago appliance) 9 
merchandising | 7 
its fall ad campaign with a satura-| © 
tion mailing to more than 100,000) © 
of its key retailers, distributors | 


manufacturer, is 


and dealers, plus corporate execu- | 
tives and business men. | 

Aimed to alert retailers and dis-| 
tributors to cash in on the in- 
creased demand expected from the 
gift promotion and designed to 


looking for. 


% 


Got Enough Troubles 4 , 


— For TWO? 


Then you’re probably looking for a 
partner. Well, the place to look first 
is in the Advertising Market Place, 
Advertising Age’s weekly classified 
section. With over 29,000 subscrib- 
ers to choose from, your “Partner 
Wanted” ad is almost sure to find 
the kind of business helpmeet you’re 


Send in your copy today. Address: Classified Department, Advertis- 
ing Age, 200 E. IIlinois $t., Chicago 11, I!l.—er call DElaware 7-1336. 


'on “wonder drugs” in New York, | 
|and last, but not least, a tour of| 
‘the Pearl River Lederle plant, | 
| where the guests were shown the) 
‘research laboratories and were} 


told of the growing use of “newer | meee hs Pio N E E R LI * E gine | 
broad-spectrum antibiotics” pro-| ie Ji a 
KING & HAMILTON CO., Otta 


| 
AA oe : Bi 


duced by Lederle. | 


e In a pitch to obtain a share of 
the Christmas gift market, Speed 
Products Co., Long Island City, | 
featured a special Christmas pro-| 
motion for its Swingline staplers 


OPENED BEFORE CHRISTMAS—Station- 
ers received this colorful thermos 
bag and carry-all as a pre-Christ- 
mas gift from Speed Products Co., 
which is promoting its Swingline 
office specialties as Christmas gift 


items. W,; 
ith a product for farmers, you want on- 
and office specialties at the| the-farm circulation. Not would-be farmers, 
recent National Stationers Con-| or half-acre farmers, but those with fields 
vention. 


to work... stock to raise... buildings to 
maintain. Capper’s Farmer circulates 90% 
right on the farm! 


Stationers received invitations | 
to visit the Swingline booth in the | 
form of a Christmas stocking that | 
announced Swingline would “play 
Santa Claus.” Enclosed was a 
gift certificate for a thermos bag| 
and carry-all, redeemable at the | 
convention booth or by mail. 
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Advertising Age, November 29, 1954 


Advertising Pages and Linage in Farm Publications 


Official Figures for October and Year-to-Date as Compiled by Farm Publication Reports Inc. 


Publications with an * report directly to ADVERTISING AGE 


Commercial Dis- Commercial Dis- 
play Excluding play Excluding 
Poultry. Classified | Poultry, Classified 
ond Livestock, = Total Advertising, in Pages—— Total Advertising, in L - ery 
and ; Total Advertising, in Line in Lines —To vertising, in Pag ——Total Advertising, in Lines——— in Lines 
eS eo a” Ee a a Oct. Oct. Jan.-Oct. Jan.-Oct. Oct. Oct. Jan.-Oct. —Jan.-Oct. Oct. —Ort.. 
1954 1953 1954. 19531954 1953 1954 1953 1954 1953 1954. 1953 1954 1953 1954 1953 1954 1953 1954 1953 
Idaho Farmer ........ 43.6 49.1 427.8 496.1 32,990 37,124 323,402 375,020 31,605 35,782 
Farm Magazines ; *Indiana Farmer's Guide 24.2 30.4 276.3 289.4 18,970 23,833 216,648 226,733 12,136 16,085 
tCapper's Farmer 62.3 67.1 5386 592.1 22440 28,779 231,046 262,991 21,662 27,944 | Kansas Farmer ....... 51.5 55.0 480.4 479.3 39,145 41,794 365,069 364,353 31,451 34,316 - 
tCountry Gentleman ... 82.2 100.3 781.3 910.7 35275 43,014 335,191 403,441 34,517 41,674 | wichigan Farmer ..... 59.6 59.9 606.0 555.7 45,797 45,974 465,436 426,771 40,270 40,593 
{Farm Journal: Missouri Ruralist ..... 52.4 50.1 487.9 501.5 39,834 38,046 370,795 381,075 33,673 31,000 
#National Less West- : Montana Farmer- 
ern Edition ........ 99.8 122.9 904.8 939.1 42813 52,742 388,143 402,897 41,897 51,866 | 76.1 73.4 663.8 671.2 57,554 55,461 501,841 507,395 38,087 36,820 
#Western Edition .. 101.5 122.3 904.8 935.2 43,528 52,456 388,143 401,171 42,612 51,580 | Nebraska Farmer ..... 104.7 89.0 865.4 803.9 79,183 67,286 654,229 607,758 62,520 53,237 
ne 2 Editions . 200.7 1226 9048 937.1 43,170 52,599 388,343 402,029 42,254 51,723 | New England Homestead 26.4 39.0 380.0 404.6 18,466 27,319 266,018 283,313 12,841 20,328 
arm & Ranch—Southern Agriculturist: Ohio Farmer ......... 64.5 60.0 660.2 650.6 49,561 46,066 507,018 499,635 41,669 40,085 
#Upper South Edition 37.5 43.3 353.7 387.0 16,063 18,569 151,744 166,013 14,786 17,350 | Qregon Farmer ....... 43.2 50.9 432.2 469.2 32,668 38,467 326,715 354,813 31,143 37,090 
#Lower South Edition 38.6 44.2 364.7 409.0 16,552 18,973 156,466 175,475 15,194 17,672 | pennsylvania Farmer .. 45.2 42.7 507.6 497.6 34,731 32,805 389,837 382,209 30,480 29,041 
#Southwest Edition . 44.8 51.1 450.2 502.5 19,203 21,941 193,130 215,592 17,553 20,403 | prairie Farmer: 
uae 3 Editions .. 40.3 46.2 389.5 432.9 17,274 19,828 167,113 185,694 15,844 18,475 #Illinois Edition ... 89.0 82.4 911.9 815.2 64,794 59,994 663,847 594,043 55,246 51,594 
ogressive Farmer: #Indiana_ Edition 84.4 81.2 884.2 817.4 61,426 59,084 643,681 595,633 52,424 50,684 
#Carolina-Va. Edition 102.6 115.2 927.7 985.3 69,781 78,320 630,805 669,989 67,961 76,421 Average 2 Editions . 86.7 81.8 898.0 816.4 63,110 59,539 653,764 594,838 53,835 51,139 
oa-ie-Fe. ~)ree 106.0 116.2 953.5 1,011.5 72,055 78,993 648,362 687,797 69,248 76,558 | Rural New-Yorker .... 25.0 34.4 329.6 339.0 19,612 26,995 258,381 265,756 16,530 23,710 
#Ky.-Tenn.-W. Va. Utah Farmer ......... 45.3 46.4 441.7 508.1 34,261 35,111 333,926 384,107 30,216 33,217 
— pisasassess 101.1 107.3 901.8 946.4 68,754 72,984 613,257 643,539 66,962 71,288 | Wajtaces’ Farmer ..... 109.6 106.1 1,014.1 927.5 85,937 83,186 795,045 727,163 69,824 68,345 
#Miss.-La.-Ark. Washington Farmer ... 43.4 52.8 439.8 472.1 32,834 39,886 332,509 356,957 31,393 37,959 
OO eee 100.1 108.9 907.6 947.0 68,045 74,073 617,138 643,963 66,311 72,260 Western Farm Life .... 24.3 34.7 303.8 349.0 19,051 27,203 238,198 273,609 17,027 24,949 
#Texas Edition .... 102.7 119.0 926.4 1,017.9 69,860 80,947 629,961 692,211 66,958 78,531 §Herdsmen Edition .. 25.8 35.8 222.8 313.0 20,229 28,066 174,686 245,409 6,678 6,759 
Average 5 Editions . 102.5 113.3 923.4 981.6 69,699 77,063 627,905 667,499 67,488 75.012 | Wisconsin Agriculturist 
cessful Farming ... 82.0 108.3 844.3 895.2 36,895 48,747 379,913 402,856 36,229 48,042 & Farmer ........ 70.1 746 718.7 684.2 55,002 58,468 563,446 536,425 52,599 56,168 
Total Group ....... 460.0 557.8 4,381.9 4,749.6 224,753 270,030 2,129,311 2,324,510 217,994 262,870 Total Group ...... 1,314.4 1,384.5 12,937.9 12,984.3 1,008,690 1,061,646 9,900,214 9,941,163 845,959 904,034 
+Changed from 680-line page to 429-line page in February, 1953. {National Less Western and Western editions were not #Not included in totals. §This edition also carries all linage appearing in Western Farm Life. 
listed separately prior to September, 1953. #Not included in totals. 
s 
Monthlies Farm Linage Trend Figures in Thousands 
i*Agricultural Leaders’ 
OE ne csinsaevads 19.6 230 1431 177.3 8429 4,508 61,414 34813 8,429 4,508 
American Fruit Grower 11.9 125 270.2 299.6 5,127 5,405 116,705 129,455 4,917 5,261 MAGAZINES MONTHLIES 
American Poultry Journal: 
#Eastern Edition ... 35.2 40.6 341.8 353.3 15,117 17,406 146,614 151,539 12,157 25.196 1954 1954 
#Central Edition ... 30.5 35.1 291.8 291.9 13,096 15,063 125,188 125,212 10,910 13,751 OCT oct 
#Western Edition .. 32.6 328 2729 269.5 13,439 14,060 117,055 115,627 10,611 12,370 | | | 225 - [465 | 
£#Southern Edition . 29.0 —— 2811 —— 12,422 120,584 9,765 : 
Average 4 Editions . 33.0 36.2 2969 304.9 13518 15510 127360 130,793 10861 13,772 | SEPT.| 222 } Sept.| 375 } 
Arkansas Farmer ..... 17.3 176 1741 1941 13,095 13,306 131,609 146,749 12,366 12,414 1953 1953 
Better Farming Methods 26.8 28.2 306.4 335.0 11491 12,094 131,431 143,704 11,062 12,094 
Breeder's Gazette ..... 16.8 169 1781 190.0 7,577 7,606 80,140 85,526 6,207 6081 | OCT. Sage OCT. 
*Broiler Growing ..... 42.7 45.9 3812 399.4 18,305 19,699 163,531 171,332 14,755 14,041 | | 
*California Citrograph . 26.6 22.4 233.0 228.1 17,906 15,036 156,548 153,230 17,754 14,840 
*California Farm Bureau 
Monthly .......... 15.9 12.0 1338 119.9 12,026 9,051 101,150 90,641 11,354 8,449 SEMI-MONTHLIES BI-WEEKLIES CANADIAN 
*Carolina Co-operator . 9.0 9.0 90.7 87.2 3,780 3,780 38,080 36,568 2,840 3,139 1954 1954 1954 
*Cattleman, The ..... 115.5 120.0 1,057.3 1,185.5 48,513 50,410 444,065 497,897 16649 17,360 | & 
*Cooperative Digest... 6.7 82 667 83.0 2800 3,444 28,003 34854 2535 3377| OCF.11,009 | 
*County Agent & Vo-Ag - 
DE aici scseee 19.8 17.3 247.2 1916 8151 7,436 106,067 82,194 8151 7,436 “SEPT. | 1,054 } 
#*€Electricity on 
the Farm ........ 145 15.1 945 108.2 5,178 5,385 33,772 38,625 5,178 5,385 
**Farm Management ... 11.9 10.9 156.4 147.3 5,120 4,688 67,099 66,048 5,120 4,688 
Farmer-Stockman ..... 49.5 53.0 485.2 481.6 21,234 22,754 208,152 206,657. 17,910 20,180 
*Florida Cattleman 61.2 72.6 6468 714.2 25,710 30,479 271,639 299,911 14,392 15,687 
*Florida Grower & 
Rancher .......... 25.0 27.3 227.55 2104 17,214 18,850 154,694 143,051 17,037 18,556 Bi-Weekli 
Kentucky Farmer ..... 24.0 25.2 244.4 2565 18,824 19,731 191,609 201,041 17,302 18,047 1-wWeesles 
*Michigan Farm News . 1.5 2.2 22.7 26.2 3,630 5,054 52,848 60,819 3,570 4,914 | Arizona Farmer ..... 72.6 73.6 760.0 801.9 54,861 55,633 574,593 606,218 52,985 53,855 
*Mississippi Farmer ... 7.2 11.1 107.3 105.9 5,417 8,427 81,101 80,087 5,277 7,671 | California Farmer: 
*Missouri Farmer ..... 12.8 99 1168 93.4 8,828 6,835 80,345 64,265 7,950 6,107 #Northern Edition 55.4 73.1 520.6 593.6 41,894 55,273 393,605 448,155 38,921 49,840 
National Live Stock #Southern Edition 58.3 72.0 516.6 582.1 44,044 54,428 390,558 439,603 40,889 49,163 
Producer .......... 116 © 6412.9 122.5 111.4 8,419 9,398 89,178 81,147 7,941 9,015 Average 2 Editions . 56.9 72.6 518.6 588.0 42,969 54,851 392,081 443,879 39,905 49,502 
*Nation’s Agriculture 5.5 7.0 75.9 83.8 2,513 3,144 34,157 37,719 2,513 3,144 | *Dairymen’s League News 32.1 25.7 137.7 143.1 23,366 18,704 100,274 104,154 22,766 17,705 
§*New Jersey Farm & ' Total Group ....... 161.6 171.9 1,416.3 1,533.0 121,196 129,188 1,066,948 1,154,251 115,656 121,062 
PT . saaeeseeess 43.5 44.4 — — 19,566 19,999 15,215 15,980 | #Not included in totals. 
*Ohio Farm Bureau News 10.3 10.7 1049 104.3 4,634 4837 47,192 47,053 4,334 4,677 
Poultry Tribune: Weeklies 
Sentral Edition 1, S84 403 3998 3354 10332 17907 Lastney  Lanicoy 22.792 17.209 | Weebly Star Farmer: 
entra ition ... \s 5 . \ . , 5,767 143,901 12,165 15,777 itt 
Gus ame .. MS 5A sms MAS 6st: Maem Mee iis inate ett | Gen ogee. ae se? tk oe Dots buen eee Man? Gee 
t#Pacific Edition ... 41.6 41.9 418.7 358.7 17,851 17,972 179,626 153,894 13,093 14,053 | gtia.-Ark. Edition .. 291 30.9 207.2 2133 71,763 76,106 510,544 525,606 69,354 66,612 
Average 4 Editions . 38.4 41.0 380.4 341.3 16,451 17,583 163,183 146,299 13,170 15,250 pee oo ; ? . , , , ’ , ’ 
*Southern Farm & Home 7.4 13.1 67.3 94.7 7,445 13,055 67,346 94599 5,795 11,539 Daili 
Southern Planter ..... 27.4 309 3048 321.8 19,164 21,622 213,355 225.266 18,402 20,829 pr eong l iia 
urkey World ....... 61. 6 457.1 455.0 26,443 25,124 196,095 195,233 12,669 12,202 
*Western Dairy Journal 26.4 47.8 326.0 377.6 11,343 20,490 139,843 159,004 8,568 13,475 Journal ..+..+.+++- 45.1 49.1 378.2 374.6 95,923 104,535 804,730 797,252 39,456 47,736 
4*Western Livestock Kansas City Daily Drovers 
asee. sss. 106.6 118.7 941.1 1,098.4 45,766 50,928 403,750 462,437 15,988 15,452 | _ Telegram .......... 59.1 361.0 414.2 103,287 125,706 768,329 881,093 55,973 55,644 
*Wyoming Stockman- Omaha Daily Journal ‘ 
Farmer ........... 32 MS 2) 2 Mit 2 ee ee ee eee) ee, NEE ae 
Sit. “SEK COTE =—=- = . Louis Daily Live 
py Peg og ng Ry Ay de M1 219 196 2799 _SLa0s 58.365 _SHLOTE _s85562 25008 _ 22:0 
ary, 1954. *Changed from 450-line page to 429-line page in August, 1953. “Changed from 420-line page to 429-line page Total Group ....... 4/U.7 181.9 1,396.1 1,485.1 363,398 387,053 ,970,804 3,160,08. 176,633 77,080 
in August, 1953. §Cumulative figures not available due to lack of September figures. {Formerly Pacific Poultryman; changed 
to Pacific Edition in July 1953. Canadian 
Le Bulletin des 
Newspaper Monthly Farm Sections Agricalteurs ....... 58.1 56.5 517.7 521.6 40,688 39,539 362,369 365,135 40,512 39,450 
*lowa Farm & Home . 34% 26.7 266.9 227.0 35,848 27,511 274,923 238,093 34,507 25,040 | Country Guide ....... 444 45.5 443.0 443.8 31,982 32,761 318,926 319,626 31,982 32,761 
*Rural Gravure ....... 70 86 824 761 £7,029 8578 82,398 76,121 7,029 8,578 | +Family Herald & Weekly Star: 
*Texas Ranch & Farm. 17.6 15.2 165.5 171.9 18,508 15,988 173,754 180,530 15,764 13,734 #Eastern Edition ... 101.2 111.4 873.3 962.2 101,177 111,390 873,310 901,874 72,311 79,790 
Total Group ...... “$9.4 ~ 50.5 ~ 5148 475.0 ~ 61,38 ; ' #Western Edition .. 86.6 95.7 7398 785.2 86,556 95,697 739,762 785,046 65,543 73,063 
a EE LTR GUT “WS “THE | Rhee 2 Gillies. 959 WONG BOGS Gene Sades losses sosess easacl B52? 76427 
Semi-Monthlies Farmer's Advocate & Cane. 6 ile 
American Agriculturist . 38.1 44.2 310.6 329.2 27,729 32,166 226,144 239,642 , dian Countryman ... 54. 8 508.0 524.0 38,445 39,079 355,574 366,736 27,067 28,686 
*California Grange News 16.3 20.0 116.2 136.1 18,770 23,700 126,048 148,035 ae abe Farmer's Magazine .... 37.9 33.8 314.0 323.9 15,890 14,483 134,716 138,973 15,749 14,410 
Colorado Rancher & Free Press Prairie 
RE cdavesases. 35.5 40.6 340.1 387.0 26,872 30,727 257,127 292,584 24,373 26,254 | Farmer ........... 120.5 101.6 986.7 1,053.6 117,153 109,773 1,110,091 1,138,017 84,632 76,789 
Dakota Farmer ....... 68.5 75.4 687.8 672.0 53,736 59,133 539,224 526,876 52,186 57,958 | tWestern Producer 42.6 57.55 505.5 546.1 45,603 61,560 540,886 584,365 30,676 39,271 
Farmer, The ......... 86.6 82.9 867.9 788.6 67,869 65,019 680,424 618,203 60,891 59,140 Total Group ....... 441.4 “454.3 4,081.4 “4,268.8 “383,627 400,739 3,629,100 3,756,313 299,545 307,794 
Hoard’s Dairyman . 47.8 55.3 459.2 443.0 34,779 40,272 334,284 322,479 27,608 33,030 | +Four issues in October, 1954; five issues in October, 1953. #Not included in totals. 


NLRB Tells Broadcaster 
to Bargain with AFTRA 

C. W. Whittemore, National 
Labor Relations Board trial ex-. 
aminer, has recommended that 
Elm City Broadcasting Co., New 
Haven, Conn., bargain collectively 
with the American Federation of 
Television & Radio Artists (AFL) 
and “cease and desist” from re- 
fusing to do so. Mr. Whittemore’s 


recommendation follows a public. 
hearing in New Haven on the|H. Ray Film Industries, St. Paul, | 


/union’s charg.s that the company,|has been 
operator of \VNHC (am and fm) ‘executive. Karl A. Plain, formerly 


and WNHC-'TV, refused to bar- 
gain with it. 


KSTP Names Rosene S. M. 
KSTP Inc. has appointed Mar- 
vin L. Rosene, formerly regional 
sales manager of KSTP, general 
sales manager of KSTP and KSTP- 
TV, Minneapolis-St. Paul. Lloyd 
Sherman II, previously with Reid 


named a radio account 


national sales manager, has been 
appointed sales development man- 
ager for KSTP. 


Ad League Names Anchin 
Howard Anchin, partner in An- 
chin, Block & Anchin, certified 
public accountant, has been ap- 
pointed fiscal advisor to the 
League of Advertising Agencies, 
New York. A specialist in servic- 


ing advertising agencies, 
Anchin will be available for ad- 
vice and consultation to League 
members for all accounting prob- 
lems. 


Sales & Magnante Bows 

Peter L. Sales and Bob Mag- 
nante have formed an art studio, 
Sales & Magnante Studio, with 
offices at 1029 S. La Brea Ave., 
Los Angeles. Mr. Sales has oper- 
ated his own Los Angeles studio 


Mr.|for the past five years, and Mr. 


Magnante formerly was associated 
with several Los Angeles agencies 
as an art director. 


Phillips-Ramsey to Move 

Phillips-Ramsey Co., San Diego 
agency, will move to its own build- 
ing at 304 Ivy St. late in December. 
The building is the first in San 
Diego to be specifically designed 
to meet requirements of an agency, 
according to Phillips-Ramsey. 
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Advertising Age, November 29, 1954 


MYRON GLASER has been appointed 
manager of the general advertising 
department of the Washington 
News, succeeding George Graff Jr., 
who resigned to become retail ad- 
vertising manager of the Observ- 
er, Charlotte, N.C. Mr. Glaser 
joined the News in April as man- 
ager of the resort and travel de- 
partment after many years in a 
similar capacity on the Washing- 
ton Times-Herald. 


Keane Outlines 10 
Pointers for Color 


TV Commercials 


CHICAGO, Nov. 23—The smart ad- 
vertiser will get into color televi- 
sion now, instead of waiting for 
others to iron out the kinks, ac- 
cording to M. Peter Keane, techni- 
cal director of Screen Gems, tv 
film subsidiary of Columbia Pic- 
tures. He says that the know-how 
that is acquired will count later 
on. 
Mr. Keane makes his point in 
the December issue of Advertising 
Requirements, where his list of 10 
do’s and don’ts for advertisers en- 
tering the color tv maze is cited. 
They are: 

1. Plan to spend more for color 
commercials than for b&w. The 
cost will run 10% more for anima- 
tion up to 100% more for some in- 
door scenes, because of additional 
lighting. 

2. Keep commercials simple. 
Overlays, dissolves, wipes, etc., so 
easy in b&w, are a great deal more 
complex—and money and time 
consuming—in color. 

3. Stick to basic color combina- 
tions if possible. 

4. Avoid using two shades of the 
same color. 


= 5. For program titles, spot in- 
troductions, etc., the best color 
choice is white letters on a medi- 
um dark colored background. 

6. If there is a choice between 
elaborate indoor and outdoor 
scenes, outdoor shooting may save 
money. More light and technicians 
operating them are needed for in- 
door shooting. 

7. Make a test film of product to 
see how it comes out in color. Some 
of the colors may have to be doc- 
tored to make them look true-to- 
life on television film. Busy, very 
fancy packages will not show up 
as well as streamlined ones with 
bold color contrasts. 

8. Allow more time for the de- 
livery of color commereials. The 
actual shooting doesn’t take long- 
er, but the job of editing, cutting 
and finishing must be more pains- 
takingly done if the results are 
to be satisfactory. At least four 
to six weeks extra will be needed. 

9. If possible, take your work 
to a producer with some experi- 
ence in color film. 

10. Forget about film and use a 
live commercial if you don’t have 


at least $3,000 to spend on the an-| # 


nouncement. 


Renner Opens New Agency 
Richard L. Renner, a partner in 

Renner Advertisers, Philadelphia 

agency, has opened a new Phila- 


,delphia agency, Renner Corp., at 
1518 Waverly St. He will continue 
as partner with his brother, Otto 


© |W. Renner Jr., in Renner Adver- 


tisers. The new agency, which will 
not affect the parent company, will 
primarily handle internal adver- 


4 tising programs for its clients. Ed- 


ward Behm has been named art 


4 director, John Pierce will direct 


accounts and Mildred Griffiths is 
director of production and media. 


Donut Co. to Baker, Johnson 

Chicago Frozen Donut Co., Wau- 
kegan, Ill., producer and distrib- 
utor of Minit-Fresh frozen do- 
nuts under exclusive franchise 
with Minit-Fresh Foods Inc. in 
the midwestern states, has ap- 
pointed Baker, Johnson & Dickin- 
son, Milwaukee, to handle adver- 
tising for the new product. A 
newspaper and tv campaign began 
this month. 


Tae alan bkttse The FARM MAGAZINE for 


y TRACTORES 


@ THE FARM TRADE 


IMPLEMENT & TRACTOR INTERNATIONAL CORP. 
OFFICES: NEW YORK * CHICAGO * CLEVELAND + KANSAS CITY * LOS ANGELES 


LATIN AMERICA! 
© COVERS LARGE ACREAGE RANCHERS, 
PLANTERS, COMMERCIAL FARMERS 
© GOVERNMENT AGRICULTURAL OFFICIALS 
© OVER 20,000 AUDITED COVERAGE 


Write for Market & Media File 
GRAPHIC ARTS BLDG. 
KANSAS CITY 5, MO. 
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than Toronto— 


METROPOLITAN TORONTO IS 
CANADA’S RICHEST MARKET 


Only 6 cities in the U.S.A. 
a greater retail sales volume 


$1,430,603,000.00 t 
t Sales Management (May) 1954 


have 


JOHN A. WEIR, 
1106 Dominion Sq. Building, 
Montreal, Que. 


Albany, N.Y. 


7 IN TORONTO 


THE TELEGRAM LEADS 


IN DEPARTMENT STORE LINAGE 
WITH A TOTAL OF 2,582,541 LINES 


Media Records 6 mos. ending June 30/54 


OVER 600,000 ADULT BUYERS READ THE TELEGRAM DAILY 


In Toronto and Retail Trading Zone 
286,000* people read The Telegram 
as their only daily newspaper 


... an exclusive market larger than the tofal population 
of Des Moines, lowa, Tulsa, Okla., Mobile, Ala. or 


seta al 


THE TELEGRAM 


Daily plus Weekend, Toronto 1, Canada 


O'MARA & ORMSBEE, INC., 

420 Lexington Ave., New York, N. Y. 

640 New Centre Bidg., Detroit, Michigan. 
*Gruneau Research Ltd. (representing Daniel Starch and Staff) 


Wacker Building, 221 North LaSalle Street, Chicago, Il. 
612 South Flower Street, Los Angeles, California. 

Russ Building, 235 Montgomery Street, San Francisco, Calif. 
3458 B 


™ 


Pre ade 5 PES teh? he a 
ay Ms oe ae ed “Sa shaky Se “ yh ey Ss ic OMe bat che oe r 9 ® 7 oe — 
pit ies. TR Site te a “hae ai , ke a hie ees sm Se ae. Se x Tt" we AS, © Cee. 
optahas st 5 gh a ate aT REN RRS ay wees iytltine ane sates ant euite eae Y Ae ye Be pea Pa Hy : Me Pes yt aay aes gst ayers he facia ot re ome et aa hes he. | vw 3 _ — = 
is We eae Rely NS Ce onde ee Susie ta ae Os Vs San earns ARE Min oe Tae Pate gaa PR ce tie 2 Set aaa tah at SRG + Ce BE MR Soe “ESE EASE Ce RN a TS eT EE a ME, 5 Ae fe pay pas era Te Pe rl ae vey apes 
: ot he F Res) eae eves - wie OEE ol ty an, Sen a tat Se gar ae Oy pe A 2 ES KO Marae, Sate ay & ed tn : : Pr eee a EA cca Ney RES ANS 5 ees renal sna A) Cee ont dee et harlot ra aes Ase Te ee Cra eMirtS Rie Tree ke ey Me Tees Wee Sy SOA SRAM ta Slt gS el le ee at ee eee 
yet ee hae se aa wl Fe ieee Seen! Lt alas Matt A eg FERS WiSteinipe nee puse tia e I eee 22 ag Alte 2 Repair ge och. = cen aey ane aN ec We ee ore sah ee A Sota 9 eS) ete 2 et eye ee Sie a GV ehcneds Migu eeae ah are Se Ae aig MPS a eM PN ere, ST doe 
i ei ee: + PU RR Fi Rs aaa Hao a Pee PM tS eee Tet 6, Se eis bh amen, ane 8 ath RS On ae peer ins One y baat pega De ieee Oy RENN iy 9? estaba ime EFS ae ee uate et “Als 
see. es, dara : Ree ale ae Mid gee eg a > apeeci oy ty ues cee Rasa FeSNED onde oO Se Sekt conse aad ee ona RS cael oa ach! 2h ee ery a ms Paaaptt Panic fe ee ee any POL Rpm Seat ee sya ee Tae Bek 
4 a en ee, eran) aes es ie aggte a eee Be rae a Pe Ue a et eo Bs bs wae Pe per pi 5a ea: ei Bat ie Be ee < ty aaa a odie cei 7 G a os - soe re fe Fae 
peters cate ere S 2 OE eee SSR ay the hele Cee See ree 5 AARP Sy tenes sigh she MeN ae hk ce SU Ramm 2102 Bam Sh Me i eT set a Sarah cs Sel eee : ere as poe MAS = ihe 5, Shae 
She Sie a mada Nee tars Me eee AIS” Sameer" ; DS p50 ere or Maimes Sag aur ies oak ape one eG Se ts ee ON Sire ai pie eral (Spas, Sy Sls Sak aris aR ria est os ees woah Feats ee 
oh mile eal eae sent ie cotta!» toate Paige. Oo CIR ST aa a”. Tem Me a ee ge eee, et fr Seer n arin ipo! Mae Re eee Sg Ses 
aS yg eae ; ie 2 eet a: : s : . 4 i Teg oe ee Pi ear rie em hohe 29° OS ili eo Sy aes lag al nares 
= : . 4 ah - ‘ . Red ote ae ae Rak 
Wee Saeee i as See 
aerate steak 
ane weirs peut. 
@ me 
one. 
a ot 
! aoe 
: Sa 3 _ to 5a 7 » - 4 
ea ‘eS ‘ ro - 
7 By . fe os s ~ Ye i et - 7 a 7 
a cae Re 4 a2 eed 
4 fee ‘a s ae 
Bi * am a 2 == 
ee a Pt, a ee ; | a4 
ee i a" 
i i le ‘ | “nea 
tga ee “=e is } 
ee fe : imeege | 
4 ge | 
ee ee 
bs ge eae = } ; 
8 . is hc ose me . og 
is Bi Ne ee Ss => 4s - Liga 
i ‘ j ss q be a fae” 9 t | ae ; 
ange 4 Me) 3 , beat 
Pee 4 eo 4 4 a - 
Bs % 3 ee eed a ae 
i Salinas : — ge Be ac: 
J tee 5 cl ie as Da 
See ee " 
ee — ; —, X 
= ca Ss . ~ s : 
a Sates ii ee e é ~ 4 
3 § gees Se se n N * 
: Se te) : : _ 5 SS 
z a j ae ¢ Re , Pt - : , 
Rs Aton Ee ee ed 4 “ha : on E YY 
Perit Ed i = + ls Sas 3 ae # tis , CG oil as a oa 
one fia oe . a % aoe | na a ‘ x een 
pe og ti rand “ é os - — OS age ar all : — nt 
er i the > wt Pre Ree Re a pa Neal , P § 7 
co Waaba ee cic a LER ny wy ~ eae” : ae 4 , ve ia e 
a oe ee en tga a ee Se ‘ ° , ? Le 
eg cic we ee oe ae eee cater aay © 4 ne 
eR an ,) , ot a: <a annette acoee oc ee sat le J ’ oat 
ent ota wee. ' ~ st * MM? LCL 
Nereemna ery, A re ‘ - a oo SS kD a ates BS 3 Pome. uae. P ver ie 
so seein e a f ee ite eee dames ” . sesh dill y 
Be ; ) rs at amet esl a ad “ii _ il oe 
ee. ie ’ . oe, 4 M — ee ” ; feat ae ” cont eure 
eal ia = j ope ; _ guste we cima ae e — : oe a 
ae inet — a - ; 
P i} en iio _ im 4 
. a aa , " —— : — _ - ies 
‘ie » * “ eS ri ‘Sins 
a | — eer r ei f 
ay ; “ . sateen mo ~ en _ ee aa 
BS } e ‘ i ’ . ¥ eA ; - 
ee e - a < 
eg by - wae : > . al — Pon 
t a a ‘ _ «set -_ res 
} ee : .. “ a ; Pl or . —— pi 
rT ates ) a a « ~® i - «1 
i = ie o ———— er } 
oe aie is ‘ a aad ee to nn a 
Te ¢ at « : . ; — “ 96 
A hay ; aon 
‘a —— oe" , 
Rr Or ane 
oe oe] 
pe aa a 
Sree ye gee enter io - 
ees ey Pind : ~~ 3 
Re ee ~ ; 
Yeas } . 
ps; ot eee ~~ roe 
Pi phen, Dalits Pa S ieee 
Wier al v Mee 
ee a“ * eae 
Fae ' -* ay 
ate apes 4 Pg ch 
ao < val | 
ace \ itn tm Ciena = 7 
; be att } a | J 
te ate | o catnerewe «00 nag ae 
Sala i : RD 
yes et ae a " si i 
Pn ee tek A {! ew 
e > te ? 7 s ete 
i ; j ‘ foe 
t ; { | ~ e 
te bite Md NI 
ae | 
Se ite ce ‘, ke, 
peenree 
eee i ee 
heeem ts } pa 
SRT ee 12 + -- 
Me et sie ize ae 
Mberte te Pe 
ee i nee 
ae it on 
* ae Sy, ' 
amet oe i | 
+ ae } i Sk, 
hice eT hen tbe i ' ; aan 
eee Ce fi ; sas 
eens, ww \ errs 
oy nes » 
bes ' ie 
- ia ie * 
a 
i ee 
xe om a ie E 
me Pe Aber: ’ 
‘a TD eae 
5 2 eae ead OT 2 
ec oss. : eis 
Ree Wig 
ae , ee, i ‘ 5 
Ny € ee a 
Meerny ais ‘eae 
Ec ae Lats 1 ae ce 
fetta eS : Sah 
Pees at en ‘ ae | nae 
eR Gees Lena: rey mecemeneeee Seppe } { ie 
pte Re ; <a e . } me 
me ) ~S8 
oF aa , 
a. . 44 ’ > 
aa 1a ~ , 
ages men i a ; Pe “SS . , 
eet | 4% H E = z ig 
ey tae : “2 “Ss y * i 
: iq » ; ee: - ee 
+e @ i a yp Bee Pie = 
eet H gi 
“ide : ; ; 
oF ; = 
us RES, OO eames 
ah ae — Sees oa ——e 
ae |- —— ne ; 
ie eee ae ease 
eae - oe fd 
a Le y ee 
” Bs ae | eat Ba 
Seay vie eee oe a 
bey ta ee iy ices ree 
PR ir : | : ae & 
Sp et i , ; , 
Ct s/o MORE THAN 600.000 ADULT BUYERS IN CANADA’S RICHEST M (ET T : 
J) ¢ ARKET READ THE TELEGRA | 
2 oe } ; 
if é - La 2S ey p: ; 7 “fs 
ae ¢ re = ‘ . yaar ae ‘ ’ Bie ee Ets Bs ‘ae i ee ee, | eee te iis Sei, is , : . : : JE rer aes na ‘ 
: ‘ " ‘ Palio fee nt z ~ Soa - ’ * rere z 
met ts 6x5 a te f. Ag Db poe r. 4 i $ : 5 ee, a ’ ‘ 5 x 2. < : : * fat Sy, Re 2 
: B ea exthe t is ‘cr ) = %. ns 3 2 j - Pi ¥ 3 ~. : x y f 
Es a A a pag age tS ee Ave ieay LE er heery t S ne A ie ic PR a HRD, aah ee ce eae OF ye Ht We Es: eee Mee Se ete oF ie ee a Sg op ht caches 
q s x 4 : cre PA . > a gearsre® Wine rom RTA Re BG Sees Oh Re aol a Bg ee Poy k = ai ae Bat eh ne oC ai ES, ‘ A . ne ee ae YS ig eee ee nd 


Coming 
Conventions 


pring meeting, The Home- 
Springs, Va. 

1955. Point-of-Purchase Ad- 
nstitute, annual convention, 
Ime use, Chicago. 

AL 1955. Brand Names Day din- 

Names Foundation, Waldorf- 
w York. 


21, 1955. National Business 


*Indicates first listing in this column. 
Management 


Assn., first southeastern meeting, Atlanta 


*Dec. 9-10. American 


Biltmore Hotel, Atlanta. 


Jan. 20-22, 1955. Assn. of Railroad Ad- 
vertising Managers, annual meeting, Sher- 


aton Hotel, Chicago. 


*Jan. 29-30, 1955. Advertising Assn. of 
the West annual midwinter conference, 
Hollywood Roosevelt Hotel, Hollywood, | Public 


Pub! , spring meeting, Boca Ra- 
ton, 
May 


vertise 


1955. National Industrial Ad- 
.ssn., annual convention Sher- 
aton P Hotel, Washington, mm ©. 

May 22 4, 1955. Magazine Publishers 
Assn., annual meeting, The Green- 
brier, e Sulphur Springs, W. Va. 

May 8, 1955. Associated Business 
. annual spring conference, 


vv 


Cal The H stead, Hot Springs, Va. 

°Feb. 11-12, 1985. Northwest Daily| June 1955. Advertising Federation 
Press Assn., 36th annual meeting, Radis- of Armcr<  SIst apnual convention, Pal- 
son Hotel, Minneapolis. mer : 

Feb. 16, 1955. densaieien Business Pub-| June , 1955. National Sales — 
lications, midwest conference, Palmer) tives. ©" ention a — — pme 
wen. 10-19, 190 tae ye oe BB, 1985. Advertising Agsn. of 

- *June 26 4 q " 

Feb. 18-19, 1955. Interstate Advertising the West, 52nd annual convention, Mult- 


Managers Assn.—Pennsylvania Newspaper 
Publishers Assn., advertising conference, 


Penn Harris Hotel, Harrisburg. 


March 2, 1955. Associated Business Pub- 
Roosevelt 


lications, 
Hotel, 


eastern conference, 
New York. 


March 16-18, 1955. Assn. of National Ad- 


nomah Hotel, Portland, Ore. 


‘Sportsman's News’ Names 


Hunter-Tewksbury Co. 
Midwest Sportsman’s News, Chi- 


Sa ae 
GULF ADV. SERVICE 


QUALITY « OUTDOOR 
_2.0.B0X 10189 


TAMPA, FLA. 


cago, has named Hunter-Tewks- 
bury Co. Los Angeles and San 
Francisco, as its Pacific Coast rep- 
resentative. 

The publication also has ap- 
pointed Charles J. Sheppard, De- 
troit, eastern Michigan  repre- 
sentative. 


PLASTIC 
PLATES 


| for a Full Measure 
of Quality Reproduction 
in Magazines 


Trade Papers - Newspapers 


THE RAPID ELECTROTYPE COMPANY 


NEW YORK CINCINNATI DETROIT 
Atlantic Electro. & Stereo. Co. Rapid Electrotype Co. Northern Electrotype Co. 
VAnderbilt 6-0900 PARkway 3577 TRinity 5-6780 
PHILADELPHIA SAN FRANCISCO 
Rapid Electrotype Co. Rapid Electrotype Co. 

Rittenhouse 6-5902 DOuglas 2-8427 
CHICAGO: Sales Office HARTFORD: New England Sales Office 
DEarborn 2-2016 ADams 3-3409 


ROANOKE, VA.: Sales Office —Tel. 4-3950 


AD-ELECTROS 
MATS 


Advertising Age, November 29, 1954 


Van Beuren 


Lindsay 
ONE FOR THE ROAD—To help reduce traffic accident tolls during com- 
ing holiday season, Pan American Coffee Bureau will use 4,000 24- 
sheet posters during December urging people to make the “one for 
the road” coffee. The national campaign marks the bureau’s first 
use of the outdoor medium. In addition, the campaign will be sup- 
ported by newspapers, magazines, radio and tv. Shown examining 


model are Vincent V. Van Beuren, 


G. Lindsay, 


Greene Russell 


Outdoor Advertising Inc.; Charles 


manager, Pan American Coffee Bureau; William 


Greene, chairman, National Conference of State Safety Coordina- 
tors; and Richard Russell, v.p., Robert W. Orr & Associates, the bu- 
reau’s agency. 


New Postal Manual 
to Include Changes 
Proposed by Users 


WASHINGTON, Nov. 27—Many 
ideas for further simplification of 
postal procedures are incorporated 
in the revised postal manual which 
was sent to the government print- 
ing office by postal officials last 
week. 

The ideas came in after an ini- 
tial printed draft of the manual 
was distributed to thousands of 
mail users during October, to- 
gether with an invitation by Post- 
master General Arthur Summer- 
field for the public to submit 
suggestions. 

Officials said a large number of 
letters were received. While many 
simply commended Mr. Summer- 
field for issuing the first compre- 
hensive revision of postal rules in 
the history of the department, the 
incoming mail also included a 
number of specific comments on 
technical sections of the manual. 


s Among the new changes are 
these: 

Some of the sections outlining 
“eligibility” for second class per- 
mits have been completely re- 
drafted. Under third class, in re- 
sponse to a suggestion from a 
mailer, the department has com- 
pletely eliminated all specifica- 
tions on the location of “windows” 


window envelopes. 

“The restrictions on the location 
|of windows were originally in- 
'serted in the rule book so that the 
‘window would not interfere with 
the cancelling machine,” an of- 
ficial explained. 

“After the manual appeared, a 
mail user said there appeared to 
be no reason for this restriction 
where permit imprints were 
printed on the envelope, since 
these envelopes do not go through 
the cancelling machine. 


jin 
| 


a “When we discussed this com- 
ment we decided to drop the 
restriction altogether. If some man- 
ufacturer insists on putting win- 
dows in places where they get 
caught in the cancelling machines, 
the customers will soon find out, 
and I suspect the manufacturer 
will mend his ways—or lose busi- 
ness.” 

The revised—and final—edition 
of the postal manual is supposed 
to be ready Dec. 1, when the sim- 
plified rules and procedures are 
officially effective. It will be 
available from the Superintendent 
of Documents, Government Print- 
ing Office, Washington 25, D.C., 
for 65¢. 


CBS Radio Names Callow 

John Callow, formerly of Hen- 
ry I. Christal Co., has joined the 
network sales department of CBS 
Radio, New York. 


‘World Broadcasting 
Puts 111 Spots in 
12-Hour Package 


New York, Nov. 23—World 
Broadcasting System is ready to 
go with seven new musical shows 
totaling 12 hours of programming 
per week. 

The new package will be made 
available to World’s 1,000-odd 
“affiliates” on Jan. 1, 1955. Three 
half-hour and four quarter-hour, 
five-a-week, programs are in- 
cluded. 

Pierre Weis, general manager of 
World, figures this series offers 
the stations an opportunity to sell 
a total of 111 one-minute spot 
announcements per week, plus 
sponsor identifications at the be- 
ginning and end of each show. 

With the transcriptions the sta- 
tions get sales presentations de- 
signed to help attract advertisers. 

Wrapped up in this musical 
package are: “Music Coast to 
Coast,” featuring David Rose, Ray 
Bloch, etc.; “Passport to Day- 
dreams,” with the Day Dreamers 
Trio and the World Concert Or- 
chestra; “Guess Who? Guess 
What?” a musical game; ‘West- 
ward to Music,” “The Song and 
the Story,” the “Three Suns” and 
a quarter hour of gospel singing 
with the Blackwood Brothers 
quartet. 


New Campaign by 
Florists Seeks to 
Cover 80% of U.S. 


New York, Nov. 23—The Flo- 
rists’ Telegraph Delivery Assn. has 
announced a November, 1954- 
June, 1955, advertising campaign 
that includes 45 insertions in eight 
consumer magazines, and news- 
papers in 239 cities. 

The group will also use 12 in- 
sertions in five hospital and nurse 
publications and 25 Canadian 
newspapers. 

Magazines scheduled are Amer- 
ican Home, Collier’s, Coronet, La- 
dies’ Home Journal, Look, The 
Saturday Evening Post, Time and 
Weekend, a Canadian publication. 
Business publications on the list 
are American Journal of Nursing, 
Hospitals, Hospital Management, 
Modern Hospital and R. N. 


® Harold R. Hewey, director of 
sales and advertising, estimated 
that slightly over 80% of all U. S. 
families will be covered by the 
campaign. In Canada, he added, 
the drive will reach just under 
80% of all newspaper families. 

Use of counter cards keyed to 
certain ads is also planned. 

Grant Advertising is the agency. 
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30,958 home building permits were issued in 
Detroit the first 9 months of this year—an in- 
crease of 17% over the same period of 1953. 
What a ready market this provides sellers of all 
types of products! 


New homes mean new needs . . . new furni- 
ture, appliances, rugs, lawn mowers and the dozens 
of other things it takes to make a house a home. 


To reach Detroit’s home-owners, use Detroit’s 
HOME newspaper, THE DETROIT NEWS. In 
the Detroit trading area, where these new homes 
were built and the money to furnish them is being 
spent, THE NEWS has the largest circulation .. . 
and the greatest ABC-recognized HOME 
DELIVERED circulation of any newspaper in 
the nation. Because it produces results so directly 


and so economically, THE NEWS carries more 
advertising linage than both other Detroit 
newspapers! 


The Detroit News 


THE HOME NEWSPAPER 


Weekday Circulation 451,237—Sunday Circulation 561,830 ABC 3/31/54 


Eastern Office: 110 E. 42nd St., New York 17. © Miami Beach, Florida: The Leonard Co., 311 Lincoln Road 
Chicago Office: 435 N. Michigan Ave., Tribune Tower, Chicago, Ill. © Pacific Coast: 785 Market Street, San Francisco, Cal. 
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Sweet Heads Adclub Council = Hart! Advertising Club. The 

G. Frank Sweet, president of G. counc: ‘ been formed as an ad- 
F. Sweet & Co., Hartford agency, visory { consulting service to 
has been named chairman of the loca! il, civic and religious 
new advertising council of the group 


re 


+ *.., 
ce quill y o de mieux © ejor en anuncios y 
ay point de vue vente en ex! siciones que muestran 


enseignes et réciames. el p nto-de-venta, 


in any language... 


*the very best in point-of-sale 
signs and displayers! 
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OHIO ADVERTISING 
DISPLAY COMPANY 
CINCINNATI 2, OHIO 


Snob Appeal Not Dead... 


Advertising Age, November 29, 1954 


Lebow Advises Admen to Appeal to 


‘Social Aspiration’ 


WELLESLEY HI ts, MAss., Nov. 23 
—Victor Lebow, New York mar- 
keting consultant, predicted today 
that competition will sharpen in 
1955 and said the way to get the 
consumer’s loyalty is to speak to 
him in terms of his social aspira- 
tions. 

In an address prepared for de- 
livery here before the Babson In- 
stitute of Business Administration, 
Mr. Lebow said television has 
made it necessary for “every bus- 
iness to inspect and re-evaluate 


‘every weapon and technique it us- 
es in its efforts to compete.” 


= He added that “the limited 
number of sponsors and the high 


cost of television combine to pro- 
‘duce a growing threat to the 25,- 


in Tight Market 


000 or so nationally advertised 
brands and the 200,000 or more 
private brands, store brands and 
regional brands which cannot or 
do not aspire to tv.” 

At the same time, Mr. Lebow 
said these very trends in televi- 
sion may redound to the benefit 
of advertisers—big or small—who 
strike the right chord in consumer 
attitudes. 

Mr. Lebow, who has appeared 
before the Babson Institute for the 
past three Novembers, reiterated 
his belief that much of modern ad- 
vertising has a “quality of same- 
ness.” He said “the enormous tor- 
rent of advertising behind certain 
brands and their closest competi- 
tors tends to equate them in the 
minds of the consumers, to make 


In three years, 
1953-52-51, 

electric utilities 

were bought by the 
following percentages 
of Successrut Farmne 


“it 


subscriber families i 


new wiring . . . 14% 
7 
water heater . « wen 
new washer . 30% 
new ironer % 
clothes dryer . % 
new refrigerator 24% 
home freezer . 24% 
new range 14% 
exhaust fan 2% 
sewing machine 18% 
vacuum cleaner 27% 


electric blanket 
heatingpad . . . 10% 
electric clock . , 


Do you know any better 


9 

» “1 
radioset 2... 36% customers ¢ ee ethan the 1,300,000 families served 
television set . 30% ; 953 
ee ae by SUCCESSFUL FARMING? .. Their earnings are high, 195. 
steam iron lo average cash farm income was almost $10,000. These families 
mixer 50" i sail 
automatic toaster =. 27%; are larger, live more at home, eat more at home, need an 
toaster, non-automatic = 3°, ; . aes 

Se ties re use more equipment ...In the past three years, 827% have 
toaster and grill . . 35” remodeled or repaired their homes, and 4% have built new 


coffee maker 
roaster ene oe  ) 


houses... They are in the market for every kind of work 


portable fan 8! savers, comforts, conveniences, new furniture and furnishings. 
Hignt Extaves ie SUCCESSFUL FARMING alone represents a consumer 
fluorescents 10! 

floor lamps Vi market equivalent to another national suburbia . . . And no 
tablelamps . . . 2!' ; *s hest f 
otherlamps . 2...) 7 other medium reaches so much of the countrys best farm 


buying power, has more respect and influence in its market 


..- Ask any SF office to tell you more. 


MEREDITH PUBLISHING CoMPANY, Des Moines... 
offices in New York, Chicago, Detroit, Philadelphia, 


Cleveland, Atlanta, San Francisco and Los Angeles. 


one an acceptable substitute for 
the other.” 


= Mr. Lebow asserted television 
accentuates this feeling and is 
therefore only selling “the gener- 
alized idea of consumption.” He 
said the viewing audience “is 
faced at best with the necessity of 
rejecting all but one of the auto- 
mobiles which come into its liv- 
ing room, all but one or two of the 
breakfast cereals, all but one of the 
coffees, the wristwatches, the cig- 
arets.” 

He declared that the important 
points for advertisers to recognize 
are that “we make consumption 
our way of life” and “the very 
meaning and significance of our 
lives is today expressed in con- 
sumption terms.” In other words, 
the consumer’s basic loyalty is 
not so much to particular items as 
to his standard of living, his as- 
pirations, he said. His goals, Mr. 
Lebow pointed out, are “to look 
better, live better, dress better, 
travel better.” 


@ This explains for Mr. Lebow 
“the low level of loyalty to specif- 
ic brands” and it also explains for 
him the success of Monsanto’s de- 
tergent, All. 

Mr. Lebow said “the use of new 
symbols will be particularly im- 
portant” in 1955. For example, he 


| will continue with 


predicts a great expansion in fran- 


_chise merchandising, pointing out 
that “it is already an enormous 
factor in merchandising, when you 
consider the host of Walt Disney 
| products, 


the cowboy character 
merchandise, the variety of Dun- 


can Hines food products, the se- 
lected assortment of fashion items 
_bearing the Arthur Murray name, 
the French couturiers whose label 
| goes on so many American-made 


products, and a host of other appli- 
cations.” 


Mr. Lebow also thinks “the snob 


appeal is far from being worked 
_out.” He explained: 


“The drive to emulate the upper 


social strata still plays an import- 


ant role in providing goals for the 


/consumer’s living standards. Look 


at how David Ogilvy has harnessed 
it in the Hathaway man-of-prince- 
ly-blood with the eye patch—sug- 
gesting a duel, perhaps, or a big 
game hunter, and again he has 
done it with the beard and the 
very British accent of Commander 
Whitehead of Schweppes. 


# “I suspect that part of the ap- 
peal of the rotisserie broilers is 
the fact that toasting on the spit 
had been associated with the 
wealthy upper social groups, and 
with expensive restaurants,” he 
said. 

Mr. Lebow said the devices to 
use today in marketing are those 
which “add significance and im- 
portance to a _ product,’ those 
which relate the product to “the 
higher loyalty of the American 
family toward its standard of liv- 
ing.” 

He said 1955 will see a sharpen- 
ing of competition for a number of 
reasons. He pointed out the rate 
of replacement of plant and equip- 
ment has been maintained at a 
high rate in 1954 and next vear 
the productive plant will be capa- 
ble of “producing more goods 
and services than ever in our his- 


. tory.” 


Mr. Lebow pointed to the size of 
the business population as another 
factor. 

“There are well over 4,000,000 
business enterprises in operation 
in the U. S. today, the highest 
number in our history,” he said. 
“Of these, there are today well 
above 2,750,000 wholesale, retail 
and service establishments cater- 
ing to the American family. In it- 
self, this is a pretty sound guaran- 
tee that 1n 1955 the squeeze on dis- 
tributors’ mark-ups which they 
have been experiencing this year 
some extra 
| twists of the screw.” 
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That Great Day is Coming... 


THE PLACE « GRAN 


Twelve hundred people are going to have a 

terrific time at this year’s Christmas Party. 
In his column, November [5th, Irv Kupcinet, 
our peerless M.C., promises. “... Every top star 
will participate in the Chicago Federated Adver- 
tising Club's annual Christmas Party December 
9 at the Conrad Hilton. All proceeds go to 
the Off-the-Street Club.” 


vifts—valuable gifts —TV sets — Radios — Bonds 


There'll be scores of 


— Gift Certificates. 
There'll be delicious food. expertly served. 
There'll be fifteen hundred youngsters out at the 


OFF-THE-STREET CLUB—happier and healthier 


If you haven't 
made your reservation 
send the cou pon right now 


a 


AVTAWATATAWAWAW AT AIA ATA i 


THIS SPACE SPONSORED BY COLLINS, MILLER & HUTCHINGS, INC. 


CFAC’s Annual 
“Off-the-Street Club” 


Christmas Party 


THE TIME « NOON THURSDAY, DECEMBER 9 


D BALLROOM, CONRAD HILTON 


throughout next year because you and you and you 
are coming to the Christmas Party! There'll be 
more and better club facilities — more food and 
clothing where they're really needed — more of the 
things that build clean, honest, alert citizens for 
the years ahead! 

Twelve hundred people are going to have a 
terrific ime at this vear’s Christmas Party. And 
they're going to have a priceless. warm feeling 
in their hearts as they leave. knowing they have 
raised another barrier against juvenile delinquency. 

Could there be a better, more satisfying way 


to start the holiday season ? 


. 
e 
. CHICAGO FEDERATED ADVERTISING CLUB 

; 139 North Clark Street, Chicago 2, Illinois 

* 

. Enclosed is my check for $ Please send me tickets 
for the party at $12.50 each. (10 seats per table.) 


NAME 


COMPANY 
e 
* 
° ADDRESS 
e 
> 
. 
. city ZONE STATE 
e 
e 
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Ch the Names 
at the Sop of Your Lit 


Seagram's VO 


IN THE“GOLDEN’ SERVER 


7. could be more appropriate for your very 
special clients, customers and friends than the most 
beautiful gift of the year! World-renowned Seagram’s 
\. OQ. in the rich and elegant “Gol:!en” Server — a gift 
package of rare and lustrous beaut», at moderate extra 
cost. The supply is limited — so plece your order now. 


The additional cost for Seagram’s V.O. in the 
“Golden” Server is far lower than you would 


expect to pay for a package of such golden 
distinction. 


Seagram's V.O. is available, as usual, 
in the standard bottle at regular price. 


A DISTINGUISHED PRODUCT FROM THE HOUSE OF SEAGRAM 


SEAGRAM DISTILLERS COMPANY, NEW YORK CITY. 86.8 PROOF. CANADIAN WHISKY 
—A BLEND . . . OF RARE SELECTED WHISKIES ¢ SIX YEARS OLD 


_Business Paper Success Story... 


Analysis of Inquiry-Producing Ads 
Solves Small Plant Sales Problem 


Los ANGELES, Nov. 24—A West 
/Coast manufacturer has found 
business paper advertising plus 
close supervision of sales repre- 
' sentatives to be an excellent solu- 
tion to distribution problems. 

Barksdale Valves, sales arm of 

three manufacturing firms in 
which it has financial holdings, 
had learned that its greatest com- 
petition came not from manufac- 
turers of products similar to the 
Barksdale line, but from non- 
competitive products carried by 
its own sales representatives. 

Barksdale and its associates— 


| Barksdale Mfg. Co., Crescent Mfg. 


Co. and Meletron Corp.—produce 


and sell manual and remote con- 
_ trol valves and pressure switches. 


Sales potential is too small to 


_warrant opening sales offices, but 


| Barksdale does operate manufac- 


turer representative firms. These, 
however, like outside sepresent- 
atives selling Barksdale products, 
handle other lines of industrial 
equipment. 


s Faced with a problem of estab- 
lishing procedure to insure that 
Barksdale gets a fair share of its 
representatives’ time, the company 
started from these basic conclu- 
sions, as outlined to AA by M. C. 
Nelson, v.p. of the company: 

1. Salesmen of manufacturer 
representative firms sell what is 
easiest to sell, most profitable, best 
promoted and products they know 
most about. 

2. Barksdale is sure its salesmen 
will make calls only when it fur- 
nishes qualified leads. 


# Keeping within its $60,000 ad- 
vertising and promotion budget— 
considered average for a company 
its size—Barksdale set up a de- 
tailed program to obtain leads for 
the sales force. Business papers 
carry the load, but are supported 
by detailed sales literature and an 
elaborate checking system to make 
sure that each ad pulls its share. 

Barksdale products are designed 
for applications in most industries, 
so a big media list is required. 
At one time or another, the com- 
pany, via Herman Schacht Adver- 
tising Agency, Redondo Beach, 
Cal., uses 35 business papers. The 
current schedule includes Applied 
Hydraulics, Automation, Chemical 
Processing, Design News, Instru- 
ment & Apparatus News, Instru- 
ments, Machine Design, Mechani- 
cal Engineering, New Equipment 
Digest, Product Design & Develop- 
ment News and Product Engi- 
neering. 

The list varies with which new 
products are developed and what 
products offer new models. Ads 
are pre-tested, in a sense, through 
publicity. Most ads are preceded 
by new product or new Catalog 
releases Exact records are kept 
of resulting inquiries, and it is 
possible to predict quite closely 
what the corresponding ad will 
do in a specific publication, Mr. 
Nelson said. The same type of rec- 
ord is kept on ads. 


# Ad schedules are based on what 
these records show to be the 
probable response to a particular 
| product in a specific publication. 
| The records have also developed 
other valuable information: 

| Ads following publicity will out- 
'draw them in inquiries. Re-runs 
of insertions in publications which 
|drew good inquiry totals will do 
better than the first ad. A three 
or four line notice on new product 
or catalog literature will outdraw 
larger notices, up to a half-page, 
apparently because the reader 
‘feels he knows all about the big- 


space product and doesn’t need to 
ask for information. 

An inquiry allows Barksdale to 
tell the whole story about a prod- 
uct, and even inelude information 
about other products, so, of course, 
smaller notices are preferred. The 
records also show that when a 
publication has a reader service 
department, direct inquiries are 
few, but the use of a coupon in- 
creases the total of inquiries. Mr. 
Nelson says the only way he can 
explain this is through the conclu- 
sion that with all reader service 
ads being numbered and offering 
literature, readers accept the ads 
as routine. But when an ad bears 
a coupon in addition to the reader 
service number, readers appar- 
ently regard the ad with special 
interest. 


= Because great importance is 
placed upon inquiries, the com- 
pany pays the salary of a girl who 
works in the office of its agency 
and maintains the records. Sales 
literature is sent within 24 hours 
of receipt of each inquiry, and the 
appropriate representative office 
notified of it. A follow-up card 
is then made and sent to the 
Barksdale sales department. 

The company has advertised 
since it was formed in 1949, but 
its current approach was not 
started until last year. At that 
time, ad themes were half prod- 
uct and half institutional, with the 


object of selling the whole line. | 
The offer of literature was not 
specific and was buried in copy. 
An average of 214 inquiries per 
month was received during 1953. 

Without overlooking or mini- 
mizing other values of advertising, | 
Barksdale decided to push for) 
inquiries because they could be | 
translated into known sales calls. 


@ Checking ads of other manu- 
facturers in the publications it 
used disclosed that most featured | 
“success story” themes built | 
around successful installations. 
Accepting this as an _ effective 
technique, the question was “how 
to be different?” Cartoon art was 
selected to set ads apart. In place 
of non-specific copy, each ad fo- 
cused on one feature of a single 
product. 

Analysis showed that in verti- 
cal publications, inquiries from a 
half-page ad were equal to those 
received from a full page ad. 
However, in horizontal publica- 
tions pages are needed to compete 
with other ads and_ editorial 
matter, Mr. Nelson said. 

As a result of the changes made 
in the ads, inquiries have increased 
steadily each month and reached 
700 in mid-summer without an 
increase of budget. 

Mr. Nelson says the company 
expects to raise the total substan- 
tially and plans to do it by using 
facts determined by inquiry sta- 
tistics. 

The company is certain that 
salesmen are making calls be- 
cause it requires them to file re- 
ports on a specially prepared form. 
A follow-up system watches 
laggards. 

Over a period of time the re- 
ports reveal whether or not the 
salesman is using the inquiries to 
do a selling job. When analyzed, 
definite patterns are usually ob- 
servable. Repeated evidence of 
slackness may be the basis for 
replacing a man. 


® Discussing his method of get- 
ting salesmen to make reports, Mr. 
Nelson observes that’s the way 
Barksdale does business, the sales- 


men knows it from the start and 


BARKSDALE Wairnswane 
57 VALVES “SS VALVES 


WHICH PULLED?—Although it thinks 

the ad at left is corny, Barksdale 

Valves found that its “save mon- 

ey” copy pulled more inquiries 

than the obvious-answer head at 
the right. 


failure to make them is grounds 
for separation. 

He also makes sure salesmen 
know how to sell and what the 
company is doing. Copies of all 
news releases are sent to the sales 
force when publications receive 
them. This saves a salesman from 
being embarrassed by not knowing 
about something a prospect has 
seen in print. 

To emphasize the importance 
placed upon inquiries, salesmen 
are told that the average cost of 
leads is $20 each. Similarly, copies 
of all ads and schedules are sent to 
representatives before publication. 

The records kept of inquiry re- 
sponse are also used to instruct 
salesmen on the effectiveness of 
various sales approaches. After 


| inquiry results are traced to vari- 


ous ads, two ads for the same 
product, but using different ap- 
proaches, are reproduced side by 
side under the heading “Which Ad 


Brought In The Most Inquiries? 


See next page for answer.” 


= This mailing piece to salesmen 
comments on reasons for the dif- 
ference in response. In a typical 
case, after telling the relative ef- 
fectiveness of two ads, and asking 
“why,” this observation is ad- 
vanced: 

“Whether it is a piece of indus- 
trial equipment or a consumer 
item, and whether the buyer is a 
housewife or a chief engineer, 
people are always more interested 
in saving money or making money, 
than they are in a design princi- 
ple or a single feature of a prod- 
uct. 

“Some of our men have not 
been pointing out to customers in 
so many words that our products 
will save them money because 
they felt this was too trite and 
obvious a sales pitch. Apparently 
our customers don’t feel that way, 
and we have revised our thinking 
because we grow based on what 
our customers are interested in—- 
not what we think is effective.” 


ABC Adds 14 Members 

Audit Bureau of Circulations, 
Chicago, has added 14 new mem- 
bers. Workman Service Inc., 
Chicago, is elected as a data peri- 
odical publisher member. Other 
new members include a Canadian 
family magazine, one weekly and 
two evening newspapers, eight re- 
ligious publications, and a reli- 
gious weekly newspaper. 


Morgan Drops TV Post 

James C. Morgan, v.p. in charge 
of television of Raymond R. Mor- 
gan Co., Hollywood, has dropped 
the post of producer for the agen- 
cy’s package, “Queen For a Day,” 
aired on Mutual-Don Lee Broad- 
casting System and KHJ-TV, Los 
Angeles. He will concentrate on 
developing new television projeets 
for the agency. 
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with a 


Specialized 


...and “jack up” your sales curve by 
concentrating on advertising management! 


Advertising managers (or those performing the advertising 
management functions, whatever their titles) are the key 
factors in the purchase of all of the materials, equipment, sup- 
plies and services used in the planning and execution of adver- 
tising programs. They are the men on the “ground floor’ 
where you have to get in to makes sales! 


Therefore, if you sell materials, equipment, supplies and/ or 
services relating to any or all of the following 13 major func- 
tions of advertising management, the first target for your sales 
and promotional efforts must be company advertising man- 
agers—the big buyers in a three-billion-dollar market. 


Signs & identification materials Premiums, prizes & specialities 


Radio & TV production Printing & binding 

Art & photography Shows & exhibits 
Photoengraving & platemaking Window & store displays 
Labeling & packaging Layout & typography 


Audio & visual aids Paper Direct advertising 


And Advertising Requirements, the result-proven publica- 
tion that specializes in service and selling to advertising man- 


Advertising Requirements 


200 EAST ILLINOIS STREET 


Se el oe 


O het ie 


agement, reaches far more advertising management executives 
than any other publication. AR reaches, for example, more 
advertising managers than are reached by all five leading 
general advertising publications—over 13,000 in all! 


Start today to put your promotion into the hands of these 
13,000 key buyers of your products or services . . . and into 
the hands of 8,000 agency art and production directors, media 
promotion men and other advertising ‘‘doers” as well. Sell 
through the journal that talks the language of advertising 
management to the greatest group of advertising managers 
available—Advertising Requirements. 


Published by the 
publishers of: 

Advertising Age 
Industrial Marketing 
Advertising Requirements 


DE laware 7-1336 


CHICAGO 11, ILLINOIS 
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Coast Agencies Salute KFWB 
for Stand on House Agency 

To the Editor: I have been an 
avid reader of AA for many years. 
I have always considered your pa- 
per as being “The voice of the 
advertising profession.” Now, I 
wonder. 

I was actually shocked when I 
read your interesting report on 
the Polk Bros. story in the Nov. 1 
issue. It hardly seemed possible 
that you could print (Quote) Nor 
is Polk troubled by the traditional 
15% agency commission: He main- 
tains a house agency—Incentive 


Planners—all members of which. 


are on the Polk payroll... 
quote). 
To state these facts as “report- 


(Un- 


a 
+ 
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é How to Sellthe 
: Fishing Tackle and 
Outdoor Sports Market, 


25,000,000 Americans enjoy fishing and 
other outdoor sports. Write for new bro- 
chure giving complete information on this 
fabulous market. 


TRADE NEWS 


Wilmette, Illinois 


The Voic: 


This department 


ing” | 
mak y comment on the unethi- 
cal aspects of such hardly seems in 


keepin: with a publication sup- 
posed! o>rinted for the advertising 
and keting profession. WHY 
be si amned unconcerned and. 
apath¢ about it? Isn’t it your) 
respon: ility to the subscribers 
who suvgort you to at least point 
out t! it is an unsavory and 
nasty -\'uation? Couldn’t you have 
upbraidcd the local publications 
and radio and tv _ stations who 
knowingly accept orders from an 


openly known house agency? 

We all know that such house 
agencies exist. We know that they 
are the “death knell” of a lot of 
advertising men and agencies who 
find it hard enough as it is to sur- 
vive on 15%. To completely ignore 


‘the situation—and calmly accept 


it without making any comment 
whatsoever—can only encourage 
other retailers and manufacturers 
to contemplate setting up more 
house agencies! 

You—(or we) cannot control 
such setups, but exposing and 
condemning them as being dirty 
pool tactics can at least discourage 
them. If the feeling can get strong 
enough, maybe we can keep these 
hungry little publications and ra- 
dio and tv stations in line. Station 
WBKB should be ashamed to look 
a legitimate adman 


AMERICAN 
WEEKLY 


eid 


PARADE 
Ta ka, 


LOUISVILLE 
BELONGS ON 


ANY 


SUPPLEMENT 
SCHEDULE 


DID YOU KNOW? 


In 1952, more than 100 This Week advertisers placed a total 
of 286,419 lines in the Louisville Courier-Journal Sunday 
Magazine. In the ten-year period from 1942 to 1952, the 
Louisville Courier-Journal Sunday Magazine grew in adver- 
tising lineage from 350,000 lines annually to 1,500,000. 


Send for your free copy of a new factual study of newspaper 


supplements. 
Journal, Louisville 2, Kentucky. 


Write to: Promotion Department, 


The Courier- 


THE LOUISVILLE 


‘Conrier-Zonrnal 


SUNDAY MAGAZINE 


Sunday Courier-Journal Circulation 303,238 « Member of The Locally Edited Group 
Represented Nationally by The Branham Company 


in the face 
| 


of the Advertiser 


reader’s forum. Letters are welcome. 
\l well and good. To NOT | 


Salute to KFWB 


By Los Angeles Advertising Agencies 


os 


after this deal! I am enclosing two 
reprints saluting our own local 
station KFWB, Los Angeles, which 
this last week turned down $25,- 
000 worth of business on the same 
kind of operation! 

Let’s see if we can’t make this 
a standard practice rather than a 
big exception! Here is a subject 
well worth a few pages of edi- 
torial in your paper. What about 
it? 

DALE JONES, 

Dale Jones & Associates, Bev- 

erly Hills, Cal. 


Auto Selling, Cont'd 
To the Editor: I’d like to second | 


the motion of Frank Church in 


his 


feature headed 


| Salesman—’54 Model” (AA, Nov. 


1). In describing the problems of 
buying a new car “in spite of and 
not because of a ‘salesman’, Mr. 
Church wrote almost the same 
story I never got around to writing 
six months ago. And if ever a per- 
son needed a new set of wheels at 
that point, I did! 

Big difference was that I tried 
to prod the salesman a bit further 
than Mr. Church did. After scout- 
ing the field (‘I wandered lonely 
as a cloud’’—even as Mr. Words- 
worth and Mr. Church), I asked 
the salesman of the make I'd 
pretty well decided on for a test- 
drive. He thought he might have 


a reasonably similar model avail- | 


able for demonstration in a day or 
so. This shouldn’t have been too 
tough, considering the sales floor 
and storage area were bumper-to- 
bumper and hip-to-hip. We final- 
ly arranged a date for 3:30 the 
following Sunday. 

Come Sunday, I got so bogged 
down in a “do-it-yourself” proj- 
ect that I realized, at 3, I’d never 
make our rendezvous. I took a long 
shot, and called my man to ask if 
he could pick me up at my house 
at 4 p.m.—some ten blocks away. 
Sorry, he said, he went off duty 
at 5 and had to meet a dinner date 
soon after he knocked off. Couldn’t 
fit it in, he figured. Okay, I said, 
maybe I'll try you again. Okay, 
he said, period. 


that’s just starting to rumble over 


I suspect Mr. Church joins me 
and millions of others in a tre- 
mendous interest in the much- 
publicized “Battle of Detroit” 


‘the land. What a story in it! And 
how I bleed for those sales-think- 
ing, design-making, public- -entic- 
ing guys in Detroit and lots of 
other places, when I consider what 
| goes on at the retail level. 

Mr. Church is right about the 
need for something as impressive 
|as “sales universities” to give the 
|guy on the floor some small con- 
cept of the times around him. 
There’s a big job to be done in 
1955 and in my opinion, the 
toughest one all manufacturers 
who ultimately sell at the retail 
level face. The guys who find the 


Advertising Age, 


| best ways to inspire the much-dis- 
_cussed and long-despaired “weak- 
est link” in the most palatable 
form stand to do pretty well in 
this, or any, sales battle. 

Incidentally, Mr. Church, I said 
that I’d prodded my man more 
than you did. But you, sir, were 
more persistent. Could be because 
I didn’t pursue my quarry far 
enough and ended up buying a 
good used car—from an old per- 
sonal friend. 

MAXFIELD S. GIBBONS, 
Account Executive, Ketchum, 
MacLeod & Grove, Pittsburgh. 

* = 2 

Decodes a Message 
To the Editor: Your item, 
“Communication Step-up Seen in 
Message ‘Coding’,” (AA, Nov. 8) 
setting forth the idea of P. F. 
(Wires Crossed) Ordung of Yale 
concerning redundancy in the let- 
ters of words, made me wonder 
why it wouldn’t be an interesting 
device for application to verse. The 
enclosed (with decoding) gives 
some idea of what could result... 


Come on you admen, let’s all get aboard 
Let’s cut the redundancy—letter an 


word 

Keep the pitch simple, brief—make in 
violat 

Every idea and fact you daily commu 
nicate 

Refine every adjective, adverb, anc 
reference— 

Stick to the POINT, but please! with : 
difference 


Eschew all that baloney about sub 
conscious linkage- 

Our goal, now remember, is contractio: 

and shrinkag: 

Becomes: 

Cm on yu admn, It’s all gt a brd; 

Lt’s ct th rdndncy—ltr & wrd; 

Kp th pch smpl, brf—mak inviolat 

Evry idea & fct yu dly cmunicat; 

Refn evry ajctv, advrb, & rfrnc— 

Stk to th PINT, bt pls!... with a dfnc: 


“The Auto| 


Eshw all that blny abt sbense Inkg— 
Our gol, nw rembr, ’s cntretn & shrnkg! 


WELLES IRWIN PRICE, 
Genoa, Ill. 
e ° 
Clarifies Agency Lineup 
of Porter Divisions 

To the Editor: May I call your 
attention to an error in your issue 
of Nov. 8 in connection with an 
announcement concerning a switch 
in agencies for one of our divi- 
sions. You state “St. Georges & 
Keyes handles the institutional ad- 
vertising of the parent company 
whose product advertising is han- 
dled by Albert P. Hill Co., Pitts- 
burgh.” 

Albert P. Hill Co. no longer has 
any connection with the advertis- 
ing of the parent company or any 
of its divisions, since our public 


November 29, 1954 


relations and advertising offices 
were moved to New York last 
March. I know our advertising pic- 
ture is probably confusing, so here 
is a summary of our agency setup 
as of the moment—with no 
changes contemplated in the near 
future, excepting for new acquisi- 
tions. 

St. Georges & Keyes, New York: 
H. K. Porter Co., Pittsburgh and 
New York, the Watson-Stillman 
Co., Roselle, N. J. 

W. L. Towne Advertising, New 
York: Alloy Metal Wire, Prospect 
Park, Pa., Watson-Stillman Fit- 
tings, Roselle, N. J. 

Arthur R. MacDonald Inc., Chi- 
cago: Leschen Wire Rope, St. 
Louis, Delta-Star Electric, Chicago, 
The Laclede-Christy Co., St. 
Louis, The McLain Fire Brick Co., 
Pittsburgh. 

Fox & Mackenzie, Philadelphia: 
Quaker Rubber Corp., Philadel- 
phia, Quaker Pioneer Rubber 
Mills, San Francisco. 

Robert Luckie & Co., Birming- 
ham: Connors Steel, Birmingham. 

Incidentally, it always is easy to 
dictate a letter of complaint; let- 
ters of praise never seem to get 
to the typewriter. However, it 
probably is obvious to everyone in 
advertising that one of the essen- 
tial tools is to read your publica- 
tion weekly. 

PuILie C. WALLACH, 

Public Relations and Adver- 

tising Director, H. K. Porter 

Co., New York. 

we e * 


Ten to One 

To the Editor: Has the intransi- 
tive verb “to lie’ in the sense of 
“to rest” finally been laid, in its 
turn, to rest? It would seem so, 
judging by the Newark News ad, 
Page 68, AA, Nov. 8, where re- 
incarnate Richard Plantagenet, 
“Coeur de Lion” yearns for an- 
other Crusade, not to wrest the 
Holy Land from the Infidel, but 
to garner golden treasure in Es- 
sex County, N. J., with its “two 
billion ready-to-take dollars lay- 
ing there.” 

I’ll lay the Newark News ten to 
one that royal Richard encoun- 
tered no such confusion with 12th 
Century layings and lyings, for 
his Norman French, like its Par- 
isian collateral descendant, must 
have been more precise than pres- 
ent-day Newark News advertising 
dialect. 

EpWARD C. DOOLEy, 
Fairborn, O. 
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now to insure 
yourself of a 


Happy Christmas 


Nothing’s easier to do. Nor, in these days of long-range planning, is it a moment too 


soon. You can insure yourself of a Happy Christmas next year, or any year, by insuring 


your magazine advertising schedules of the one factor that spells success—sales. 


And you do that most handily by including The New York Times Magazine on your 

schedules. That’s the magazine, you know, that is delivered every week exclusively with 

The New York Times, America’s Biggest Sunday Advertising Medium, into more than 

1,200,000 homes, stores and offices all over the country. The New York Times Magazine 

concentrates where buyers concentrate—in New York and other metropolitan 

centers of highest sales potential. It sells both sides of the counter. It pulls consumers into = 
stores. It pushes merchandise out of stores. And it sells anything and everything — ‘ eee 
cheese and chairs, furs and furniture, diapers and dresses. 


Of course, we hope you have a Happy Christmas this year, too, as happy as those advertisers 
already using our Magazine are having, which is real happy. But if you’re looking ahead 

to next year’s sales, and next year’s Christmas bonus — we'd like to look ahead with you and 
be just as helpful as we can. Call us. In New York, we're at LAckawanna 4-1000; 

in Chicago at RAndolph 6-3300. 


Che New York Cimes Magazine 


Exclusively every week with The New York Times, America’s Biggest Sunday Advertising Medium 


Advertising offices also in Boston, Detroit, Miami, Los Angeles, San Francisco 
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Take a leaf from one of the most exciting circulation 
stories in business publishing history. If you want 
to reach the dynamic supermarket industry, 


put your advertising message in SUPERMARKET NEWS. 


a 


Supermarket News ¢ A Fairchild Publication 


7 East 12th Street, New York 3, N. Y. 


Selling supermarkets is a weekly business 
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Advertising Age, November 29, 1954 


Sponsors Sign 
Briskly as 1955 
Dates Approach 


NEw YorK Nov. 24—Business 
was lively this week at the televi- 
sion networks. 

NBC signed two more Saturday 
morning advertisers. Kraft Foods 
(J. Walter Thompson Co.) bought 
“Space Cadet” starting Jan. 1, and 
another Thompson client, Swift & 
Co. is negotiating to sponsor the 
new Happy Felton show. 

Geritol (Edward Klettner Asso- 
ciates) will air “Juvenile Jury” 
over the same network beginning 
in January. 


Procter & Gamble dropped 
“Three Steps to Heaven,” a day- 
time soaper, but stepped into the 
breach to fill five available half 
hours on “Caesar Hour” next year. 
Agency and products will be an- 
nounced later. 

At CBS, sports and_ reruns 
proved to be good sponsor bait. 
Amana (Maury, Lee & Marshall) 
and Maytag (McCann-Erickson) 
contracted to present a 13-week 
series of Big Ten college basket- 
ball games. There is room for 
another advertiser in this series, 
which starts Dec. 11. 

Lehn & Fink (Lennen & Newell) 
is considering airing reruns of “I 
Love Lucy” Sunday afternoons; 
CBS is asking almost as much for 
the seconds on this popular situa- 
tion comedy as Philip Morris pays 
for the first runs—about $40,000 a 
week. 


= ABC signed Ciba Pharmaceuti- 
cal Products (Kiesewetter, Baker, 
Hagedorn & Smith) for a 15-min- 
ute live drama on medicine, tele- 
vised Sundays, starting Dec. 12. 
This period was vacated by Pack- 
ard Motors, which canceled the 
Martha Wright show. 

No new alternate sponsor has 
turned up yet for Walter Win- 
chell’s simulcast. Gruen Watch Co. 
(Grey Advertising) is dropping 
out after the first of the year, to 
concentrate on print advertising. 
American Safety Razor Co. con- 
tinues as every-other-week spon- 
sor. 


# In the radio department, ABC 
added two names to the “Break- 
fast Club” advertiser list. Rock- 
wood & Co. (Paris & Peart) will 
carry two 15-minute segments 
weekly, beginning Jan. 12. Olson 
Rug Co. (Presba, Fellers & Presba) 
bought one 15-minute segment 
weekly. 

American Chicle Co. (Dancer- 
Fitzgerald-Sample) signed to 
sponsor one-third of the Sugar 
Bowl football game on ABC radio 
and video. 


"New York Journal’ 
Will Offer R.O.P. 
Color on Mondays 


New York, Nov. 24—The New 
York Journal will begin running 
r.o.p. color ads Monday, Nov. 29. 
The New York Post and the 
Brooklyn Eagle are the only other 
papers in the city which have been 
offering this service. 

The Journal, whose color ads 
will run only on Mondays, will ask 
its regular general rate of $1.80 a 
line plus a 25% surcharge. Only 
page units will be offered, at a 
total cost of something more than 
$6,000. 

Only four black-and-one-color 
pages will run Mondays, with the 
first advertiser to sign for a given 
date determining the color to be 
used on all four pages. The Jour- 
nal will allow but one liquor ad- 
vertisement each Monday. 


NBC Will Stay 
in Network Radio, 
Sarnoff Declares 


NEw York, Nov. 24—We are so 
going to stay in network radio. 

This is a brief paraphrase of 
David Sarnoff’s answer to Ben 
Gross’ suggestion that NBC might 
be the first to abandon network 
radio. The chairman of NBC and 


columnist in a letter. 

Gen. Sarnoff said, “NBC has 
been leading the way in develop- 
ing the patterns of audience and 
advertiser service which may build 
a new base for a successful and 
continuing network radio opera- 
tion.” 

The NBC chairman explained 
that his remarks in Chicago last 
August calling attention to the 
“downward economic trend in 
network radio” were in a realistic, 
not a defeatist, vein. 


s “Apparently such a ventilation 
of the facts of life regarding net- 
work radio was disturbing to 
those who prefer to face a prob- 
lem by pretending it does not ex- 
ist,” he said. 

“The facts have not changed 
since my Chicago remarks and, if 
anything, they are clearer now 
than they were at that time... Our 
adjustment to the changing cir- 
cumstances of network radio is 
well on the way and as a result 
of systematic considered action, 
NBC is now again leading in 
nighttime radio and is actively 
seeking to bring about similar im- 
provement in its position in day- 
time radio. 

“Only last week we met with a 
special committee of our affiliated 
radio stations and outlined NBC’s 
intentions to proceed with prac- 
tical evolutionary adaptations to 
meet radio’s new requirements 
within the framework of the radio 
network business,”’ Mr. Sarnoff as- 
serted. 


‘Better Homes’ Sets 
Record with House 


Promotion and Ad 


Des Mornes, Nov. 23—Having 
broken all records with its “Home 
for All America” program, in 
which 2,000,000 people in 37 states 
and Canada visited 92 model 
homes, Better Homes & Gardens is 
breaking another record this week 
with a 23-page advertisement in 
ADVERTISING AGE, giving highlights 
of the 1954 promotion. 

Last year Better Homes & Gar- 
dens used 19 pages to tell the story 
of its 1953 promotion, and reported 
then that this was believed to be 
the largest ad ever run by a single 
magazine in an advertising trade 
publication. This year’s 23-page 
insertion in AA topples that re- 
cord. (Largest ad ever to be run 
by any medium probably was the 
64-page Wall Street Journal ad in 
AA several years ago.) 

The BH&G “Home for all Amer- 
ica” was presented editorially in 
the magazine’s September issue 
and opened to the public by the 92 
cooperating builders in 37 states 
shortly thereafter. Opening day at- 
tendance was over 450,000, with 
total attendance hitting the 2,000,- 
000 mark. The builders, who in- 
vested $500,000 in cooperating with 
the program, sold more than $11,- 
000,000 in new homes as a result, 
|and furniture, department and 
|other stores which tied in ben- 
efited substantially from sales of 
appliances, furniture and furnish- 
| ings. 


Carr Joins Long-Haymes 

| Austin H. Carr, formerly with 
the sales department of Mengel 
Co., Winston-Salem, N. C., has 
joined the staff of Long-Haymes 
Advertising Agency, Winston- 
Salem. 


RCA replied to the Daily News 


Steele 


Erickson 


Admen’‘s U 


(Continued from Page 1) 
standards of the Four A’s. 


e4. The founding of a college of 
advertising and marketing to pro- 
vide “a reservoir of trained man- 
power of the kind that the great 
engineering firms draw from at 
M.I.T. and Lehigh.” 

Asserting that “almost everyone 
who works in an advertising agen- 
cy lives in mortal dread of losing 
his job,’”’ Mr. Ogilvy said the an- 
swer is for employes to exercise 
much greater care in taking a job, 
and to learn that “there is nothing 
shameful about spending your en- 
tire career in one agency.” 


ws Agency managements, he said, 
live in the same daily terror of los- 
ing their accounts, and this can 
be reduced only by improving the 
process by which clients select 
agencies. “The vicious system of 
speculative presentations is almost 
dead,” he said, “but now we have 
a new system involving the use 
of questionnaires. 

“Childish nonsense! Could any 
questionnaire reveal the subtle but 
profound differences which exist 
between our three biggest agen- 
‘cies today? 

“Could any questionnaire detect 
‘the difference between a _ vital, 
hard-working agency in its dyna- 
mite period and an agency which 
is demoralized with politics and 
| fatigue?” 


= These “sophomoric and insult- 
ing” questionnaires should be 
abandoned in favor of the more 
‘penetrating procedure outlined by 
Clarence Eldridge [then with Gen- 
eral Foods and now marketing v.p. 
of Campbell Soup Co.] before the 
|Four A’s in 1952, Mr. Ogilvy said. 
‘Such a procedure is more work, 
‘but it leads to more permanent 
client-agency relations. 

“It is,” he said, “‘the lack of per- 
manence in agency-client relation- 
ships which more than anything 
else bedevils our business and 
makes us afraid. A fear which is 
fanned by the diabolical rumor- 
mongers who haunt our reception 
rooms and make mischief... Nine- 
ty percent of these rumors are 
malicious fabrications, but they 
succeed in spreading fear. Let us 
never encourage these jackals.” 


s Asserting that, financially, “it’s 
getting easier to start a new eve- 
ning paper than to start a new 
agency in New York,” Mr. Ogilvy 
proposed that media get together 
and organize a revolving fund to 
help finance new agencies. 

“After all,” he declared, “the 
prosperity of the media depends 
upon the vitality of the agencies, 
and that vitality requires the con- 
tinuous refreshment of new blood. 
It wouldn’t take much. A revolv- 


CONFEREES—Gathered at the eastern conference of 
the American Assn. of Advertising Agencies last 
week were Rod Erickson, v.p. of Young & Rubicam, 
and L. T. Steele, v.p. of Benton & Bowles, who were 
panelists; Frederic R. Gamble, president of the Four 
A’s, talking to Donald K. Clifford, president, Do- 


Agency ‘Starter Fund,’ 


Gamble Clifford 


Erickson. 


Proposed 


ing fund of $2,000,000 could bring 
into existence at least six new 
agencies every year—agencies 
which otherwise will not see the 
light of day.” 

Mr. Ogilvy suggested that exist- 
ing agencies might wish to con- 
tribute to that fund. 


s Leading up to his proposal for 
a national college of advertising, 
Mr. Ogilvy declared that “thought- 
ful” admen are becoming restive 
about “violent tv programs,” “the 
things we do to stimulate the psy- 
chological insecurities of our fel- 
low men,” “the cynical weasels we 
still foist upon our neighbors,” and 
“the jungle warfare waged by 
some of our more acquisitive kill- 
ers in pursuit of new business.” 

He voiced the hope that before 
too long “we are going to see one 
of our more notorious and unre- 
pentant malefactors thrown out of 
the Four A’s. (Pour encourager 
les autres.) 


“The day that happens will open 
a new chapter in the history of! 
advertising,’ he said. He added, | 
however, that he had no particular | 
agency in mind. 


a Mr. Ogilvy proposed—‘“and I 
was never more in earnest in my 
life’—that “the Four A’s and the 
Assn. of National Advertisers take 
the initiative in bringing about the 
foundation of a national college 
of advertising and marketing.” 

He said the first head of such 
a college should be “a man of such 
distinction and capacity that he 
can attract to the faculty all the 
best brains of our profession. A 
man of the caliber of Raymond 
Rubicam or Neil McElroy.” 

The money to finance this insti- 
tution, he suggested, constitutes a 
problem that might be studied by 
a joint committee of the Four A’s 
and the ANA. Meanwhile Mr. 
Ogilvy offered a contribution of 
$12,000—$1,000 for each $1,000,000 
of his agency’s billing—‘“to a fund 
for organizing a study of ways and 
means.” 


= The college, he said, “would 
teach its students by exposing 
them to actual problems. How? By 
handling accounts. What accounts? 
The non-commercial accounts that 
are now handled by agencies for 
free—all the Advertising Council 
projects, and the Brand Names 
Foundation, and the hundred and 
one other public service accounts. 

“In addition to teaching, the col- 
lege would become the chief center 


of advertising research. Perhaps 


the Advertising Research Founda- | tanooga 
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Bridges McKelvey Drayne Lane 


herty, Clifford, Steers & Shenfield, and head of the 
eastern conference, and Ken Bridges and R. T. 
McKelvey, Y&R, 
Grove. In the background is Tom Lane, McCann- 
along with Vincent Drayne, Ketchum, MacLeod & 


listening to the marketing session 


cal men work in teaching hospi- 
tals, he said. 

Just “another advertising course 
at one of our ordinary universi- 
ties” won’t fill the bill, Mr. Ogilvy 
said. He wants something “first 
class, on a par with Harvard Law 
School or M.I.T.’’ Admission would 
be by examination, and a degree 
would require three years for un- 
dergraduates, with intensive post- 
graduate courses for those already 
in the business. 

“This college,” he said, “would 
send out into the world an elite 
corps of practitioners to staff not 
only our agencies, but also the 
advertising and marketing depart- 
ments of our great manufacturing 
firms. These men would share a 
common background which would 
make it easier for them to under- 
stand and respect each other’s 
judgments in the day-to-day trans- 
action of business. And what a 
blessing that would be.” 


= While Mr. Ogilvy was urging 
the rise of rebels and a cult of re- 
form, William R. Baker Jr., board 
chairman of Benton & Bowles, ex- 
pressed impatience with advertis- 
ing’s role of “perpetual whipping 
boy.” 

Mr. Baker said he wasn’t com- 
placent about advertising’s “ex- 


|cesses,” but “I just can’t get too 


concerned about our _ business 
alone being such an evil social in- 
fluence.” He pointed to educating 
the public taste in music, reading 
matter, decoration, nutrition, 
sports. 

“The good,” he said, “so far out- 
weighs the bad that until there is 
far more proof that advertising 
alone is leading the public down- 
ward...I’m going to sleep nights.” 


Five Monthlies Join NBP 

Two monthly publications au- 
dited by Audit Bureau of Circu- 
lations and three audited by Busi- 
ness Publications Audit of Circu- 
lation have joined National Busi- 
ness Publications, Washington. 
The ABC-audited books are Tex- 
tile Bulletin, Charlotte, N. C., and 
Grain & Feed Review, Minneap- 
olis; the BPA-audited magazines 
are Western Feed & Seed, San 
Francisco, Dental Survey and 
Dental Laboratory Review, both 
Minneapolis. 


Grafax Bows in S.F. 

Grafax, developer of graphic 
presentations, has opened offices 
at 260 Kearny St., San Francisco. 
The organization is affiliated with 
Graphics Institute, New York. 
Don G. Hopper, formerly with the 
statistical investment department 
of E. F. Hutton Co., Los Angeles, 
directs the operation. 


Hosiery Maker to Von Zehle 
Beautiful Bryans Inc., Chat- 
hosiery manufacturer, 


tion could serve as the nucleus for has appointed William Von Zehle 
the college’s research activities...”|& Co., New York, to handle its 


And much of the faculty, in all advertising. National campaigns, 


branches, could consist of active | 
advertising men who donate their 
time in the same way that medi-| 


publicity and sales promotion will 
be used. Abbott Kimball Co. is the 
previous agency. 
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Frigidaire Boosts Two 
Frigidaire division of General 
Motors Corp. has promoted W. H. 
Anderson, Los Angeles. branch 
manager, to division assistant gen- 
eral sales manager, and W. F. 
Switzer, commercial and air-con- 
ditioning sales manager, to the 
new position of merchandising 
manager of appliance sales. 


‘Post’ Names Jesse Ballew 
Jesse L. Ballew has been named 
retail merchandising manager ot 
The Saturday Evening Post, Phila- 
delphia. He was formerly assistant 
to the president, advertising man- 
ager, factory liaison and merchan- 


Pile 


ALBERT BEHRENS, formerly adver- 
tising (rector of Coty Inc., has 
joined Dancer-Fitzgerald-Sample, 
Chicau as an account executive 
for Lad Esther. He also has been 
‘advertising director of Elizabeth ' 


Arden and Lentheric. 


dising assistant of Richard Bennett 
Inc., men’s clothing chain. 


%.. 


“fal Thats what you think!” 


"Modern equipment makes good photo-engrav- 


ing practically automatic'’—as you've probably 


heard. It’s good, but not that good! 
ad men will tell you, "when you want brilliant 

reproduction— detail for detail with colors match- | 
ing shade for shade, tone for tone, tie up with a 
source where you'll pro: from the skill of the | 
master craftsmen. Theirs ‘3 the touch that pays | 
dividends when your ac vertisement steps out | 


into today’s competition —reason, no doubt, | 


for the growing nu 


Plenty of 


mber of well-known adver- 


tisers on ROGERS’ books 
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Waster C rafismen of Photo-€ngraving 


Member of 


CHICAGO PHOTO-ENGRAVERS ASSOCIATION 


2001 CALUMET AVENUE * CA 


lumet 5-4137 * CHICAGO 16 
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Postal Increase Is Still Questioned 


By Stanley E. Cohen 
Washington Editor 
WASHINGTON, Nov. 24—Com- 
merce Department has begun 
studying the pros and cons of the 
debate over higher postal rates, 
and there is a possibility that Post- 


master General Arthur Summer- | 
‘field may find his rate increase 


program questioned from within 
the government. 

In the past, Commerce Secre- 
tary Sinclair Weeks backed up his 
friend in the Post Office Depart- 
ment and argued that business 
men should help trim the govern- 
ment’s budget deficit by going 
along willingly on the postal rate 
increase program. 

But the Commerce Department’s 
business and defense services ad- 
ministration, which considers it- 
self the business man’s friend in 
government, feels the Secretary 
ought to have more information 


_about the possible impact of rate 
| increases 


on publishing, direct 
mail advertising,and the economy 
as a whole. There is no assurance 
that the Secretary will be asked to 
shift his position, or that he will 


agree to such a shift. However, Jo-| 


el Ware, deputy chief of the bus- 
iness and defense services admin- 
istration’s publishing division, is 
busily assembling all the data he 
can find. 

“It’s our job to look out for bus- 
iness,”’ he says. “At the same time, 
of course, we have to be fair to the 


| government.” 


oe e J 
Conflict ahead?: Commerce De- 


‘partment isn’t the only govern-| 


ment agency gathering data on the 
economic implications of rate in- 
creases. For the first time in its 
history, the Post Office Depart- 


| ment is making a serious effort to 


learn something about its custom- 


,ers. Its newly established rate di- 
| vision, under Dr. Irving Raines, 


has been hard at work trying to 
determine the validity of the ar- 
gument that many firms will be 
forced out of business if postal 
costs increase sharply. 

It will be interesting to see 
whether two independent groups 
of government experts will come 
up with similar results. 

* * ~ 

How much immunity? Can bus- 
iness men safely sit down with 
their competitors to help the 
Federal Trade Commission draft 


advertising standards for their in-| 


dustry? 


E. A. Darr, president of R. J. 
Reynolds Tobacco Co., thinks it is 
dangerous to meet his competitors 
behind closed doors. He’d be more 
/receptive to a public session, with 


'a stenographer present to take) 


down a transcript. 
He feels no security in an invi- 


prehensive contract setting forth 
full terms of the arrangements 


which Lufkin has with KPRC-TV. 


‘tation merely because it is on the) 


| FTC letterhead. “‘Years ago,” he 
'recalls, “‘“Herbert Hoover invited us 
‘to a meeting to discuss higher 
/prices for tobacco growers. Later, 
|/when Mr: Hoover was no longer 
| President, this was used in an an- 
\ti-trust trial.” 

| FTC experts, who want these 
meetings to be on a give-and-take 
| basis, think Mr. Darr is needlessly 
iconcerned. They say anti-trust 
_ danger arises when competitors 
;agree privately on a common 
' course of action. ‘These people are 
invited to advise the commission 
on the kind of advertising stand- 
ards which will meet the needs 
of their industry. When _ the 
standards are drawn up they will 
be promulgated as an FTC docu- 
ment, not as a private agreement 
;among competitors.” 


} a + e 


Sloppy FCC: Commissioner 
|\Frieda Hennock isn’t alone in 
‘blasting FCC’s action last week, 
authorizing a v.h.f. tv satellite for 
Lufkin, Tex. Some of the commis- 
sion’s best legal minds feel far 
reaching policy chanyes are in- 
volved that should never have 
been made by a 3-1 vote. (FCC has 
seven members.) 

Aside from technical questions, 
|dissenters feel the satellite sys- 
|tem raises economic issues which 
ought to be discussed in public 
hearing. (The Lufkin satellite will 
‘carry programs of KPRC-TV. 
|Houston, to a concentrated audi- 
,ence 124 miles away.) Without 
/rules to limit the use of satellites, 
they feel there is nothing to pre- 
vent key stations from blanketing 
wide territories through clusters 


of independently owned satellites. vertising 


The result would be “super v’s”, 


| 


* ry 7 

Filibuster? Our old friend Jess 
Ritchie is back in the headlines, 
complaining that the Federal 
Trade Commission is dragging out 
its hearings on the truthfulness of 
his claim that battery additive 
AD-X2 prolongs the life of auto- 
mobile storage bateries. 

He’s the Oakland business man 
who stormed into town last year 
and temporarily talked Commerce 
Secretary Sinclair Weeks into fir- 
ing the chief of the National Bu- 
reau of Standards, and the Post 
Office Department into lifting a 
fraud order which had been is- 
sued against his firm. 

His latest outburst came after 
FTC resumed hearings which or- 
iginally started last summer. These 
hearings had been suspended so 
Mr. Ritchie could return to Oak- 
land this fall to make his unsuc- 
cessful effort to capture the con- 
gressional seat occupied by Rep. 
George Miller (D., Cal.). 

© ’ > 

Tax fight: Tv manufacturers, 
still smarting over last spring’s 
perplexing congressional action 
imposing a 10% federal tax on tv 
sets (but only 5% on household 
appliances), have served notice 
that they will go all-out for tax 
revision when tne new Congress 
meets. 

They want the tax on b&w re- 
ceivers trimmed to 5%, and they 
would like color sets to be entirely 
tax-free. With color receivers sell- 
ing at nearly $1,000, they figure 
the elimination of the tax would 
be a good first step toward getting 
the price down to a more sensible 
level. 


Brazzil Joins WJIM-TV 

William R. Brazzil, formerly 
Minnesota sales manager for 
KSTP-TV, Minneapolis-St. Paul, 
has been appointed general sales 
manager of WJIM-TV, Lansing, 
Mich. 


‘House & Home’ Boosts Wolfe 
Eugene E. Wolfe, formerly ad- 

services manager, has 

been named sales promotion man- 


with tremendous advantages over ager of House & Home, New York. 


other stations in the competition 
for network affiliation and adver- 
' tising. 

Some say FCC’s broadcast bu- 
reau failed to warn the commis- 
sion of the full implication of the 
Lufkin development. To point up 
sloppy wurk in this case, Commis- 
sioner Hennock noted that FCC 
acted without even seeing a com- 


We're on a pedestal 


... Cause we're the only medium that completely 
covers the “hottest” market in the U. S.* .. . 


BELLINGHAM, WASHINGTON! 


Bellingham’s business increase for the Ist six months of 1954 was 
20.9% *, highest percentage increase in the entire nation. Get the 
complete story on this fabulous market from your nearest West- 


Holliday man. 


*Source .. . R. E. Snyder's NM Analyst 


THE BELLINGHAM HERALD 


Bellingham, Washington 


Member Perkins Press 


Represented nationally by the West-Holliday Co., Inc. 
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Washington stores 
ere packed and 
jammed on 


‘Thursday, Nov. 11th 


Armistice Day has long been one of the great sale days of the year in Washington, D. C. It 
is nO exaggeration to say that this year’s business on November 11th was sensational. Adver- 
tising was very heavy, too, and we'd like to show you how it was distributed among Wash- 


° ’ 
ington’s three newspapers. 


The Washington Star carried 237,399 lines or 49.8% 
of Armistice Day advertising on Wednesday evening. 


The Daily News carried 98,929 lines or 20.7% of Armis- 
tice Day advertising on Wednesday evening. 


e The Post-Times Herald carried 140,788 lines or 29.5% 
of Armistice Day advertising on Thursday morning. 


Alone, mind you, The Washington Star carried 49.8% of the total. When you add the 20.7% 
carried by the Daily News vou come face to face with the inescapable fact that 70.5°% of all 


Armistice Dav advertising in Washington was placed in the two evening newspapers. 
e é Q oS 


As we've been telling vou right along, it is a family habit in Washington to look in an evening 
newspaper to see what the stores are advertising. Not morning, but evening. That’s why The 
Washington Star is 4th in the nation in retail advertising and 5th in the nation in total adver- 


tising for the first nine months of 1954. The Star pays off in customers. 


‘Lhe Washington Star 


EVENING AND SUNDAY WASHINGTON, D.C 


Represented nationally by: O'Mara and Ormsbee, Inc., 420 Lexington Ave., NYC 17; Chicago — Detroit — Los Angeles — San Francisco 


Special Florida representative: The Leonard Co., 311 Lincoln Road, Miami Beach, Florido 
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Abe, 


sna He 7 GM's Salute 
ZANDING\ tp  ,000,000th 


5 TRIP C: “Just Growed’ 


as seen by mtinued from Page 1) 
JOHN BURGOYNE and vertising salutations in spe- 


hri | cial wspaper sections originated 
The sole of our foot to Mr. Chris- ;,, nind of Mike Gorman, edi- 


tian Dior, who says the ladies are to | +.) 4d publisher of the Flint 
be flatter than the cardboard clown Jo,» \.. (Appropriately, the Jour- 
after the circus road-roller passed | nu! »ecial section was the big- 
over him. We are satisfied with|ge:! .' the 127—a whacking 208 
things as they are, Dior, and you can P®s: ‘ : 

put away that deflationary hatpin if, »'\ “s ideas will, this one grew, 
you know when you're well off. and |. the time the sections ap- 


peared yesterday, 117 standard 

~r* size and 10 tabloid papers had car- 

ried sections, with ads for GM di- 

While the Apothecary’s shop now | visions, well-wishing fellow cor- 
more often resembles a general store,| porations, and, in one paper or 
there are some items best left to|/another, all of the motor compa- 


distribution in other time-tried chan-|ny’s 12,000 suppliers. The total 
nels. The maker of a handy item | Space devoted to the special salu- 
pry by hardware and department tation sections is estimated by a 
stores, thought of invading the super- 


market racks. A canny and careful | P*®°* 
lad, he authorized a Burgoyne study! The whole promotion grew 
_n Canton, Dayton, Columbus and| fom a _ local cy 


Omaha. He found, at small cost, that | scheme cooked up in Flint by Mr. 
the super-mart was not for him. Gorman some six months ago. He 
had got wind of the imminence of 
xk an important GM statistic. He fig- 

THESE FIFTEEN THRIVING CITIES ARE THE 


ured that it would be of added im- 
WORK-TABLES OF THE BURGOYNE INDEX. | portance in a GM town like Flint, 
and began to lay plans for a special 
section for the home folks. He 
thought it might run to 276 pages, 
bigger even than its eventual large 
size. 
But Mr. Gorman found General 


Motors p.r. men unmoved when he 


a age | broached the project to them, so 
= 4;\he went ahead on his own. And a 
Pi. aes few months later the grapevine 


brought word of the Flint Jour- 
nal’s promotion to Detroit, then to 
New York. 

“When planning your expendi- 
| tures for the promotion, don’t for- 
get us” (or words to that effect), 


"7" d York dail it 
’ 'pleeded a New York daily in writ- 
The women, bless ‘em (WHO threw ing to GM suppliers. Startled, the 


that!) have capricious preference for | suppliers queried GM. Startled, 
cosmetic packages, as well they are GM decided—six weeks before Mr. 
entitled. A Burgoyne client who Gorman’s celebration was to take 
wanted to introduce a new dusting place—that it had better get busy. 
powder knew full well that the right | 

name plus the right package will| = Kudner Agency, New York, 
really move goods. So, setting up a | which handles advertising in nine 
comfortable budget for experimenta- brackets for the company, was as- 
tion, he tried out three different Signed the job of coordinating 
names and packages in Burgoyne SPace allocations. GM_ divisions 
test-cities Roanoke, Rockford and pitched in eagerly, although there 
South Bend. He found a prize-win- - d yor mp sere oe rg a Ay 
ner, at a decimal of the cost and risk a — 


A CROSS-SECTION OF MODERATE-SIZED 
METROPOLITAN AMERICA—THESE TEST- 
CITIES HAVE BEEN HAND-PICKED FOR 
ACCURATE, SPEEDY PANEL-STUDIES. 


, pO drawn from_ regular’ budgets. 
of national distribution. Chevrolet, whose car was chosen 
+e & as No. 50,000,000—and appropri- 


ately gold-plated—spent the most. 
The marketing and distribution | (Campbell-Ewald Co., Detroit, 
problems you are worrying about | Which handles the biggest single 
right now may have a very a = the GM billing, = 
solution. Write to Mr. B—ask how | other advertiser, using four pages 
a iadine te ote, mix Gila of | 2 New York papers and three in 
pl 7 = ‘Detroit. MacManus, John & Ad- 
Burgoyne test-cities can ease your ams, another GM agency, also 
pain. If you need to know what gro- | bought space.) GM’s p.r. offices 
cery or crug merchandise will sell were strained getting out the re- 
best out of several potential candi- | quired mountains of editorial re- 
dates; how it should be priced, how lease material. 
packaged, the Burgoyne Index will| Despite its spontaneous, almost 
find the answers for you at small half-baked quality, the promotion 
cost of time and money. Then when Was a lively advance kicker for 
you're ready to go national you can = Bre yes ae pe ea 
, r “i 
ne save ef your ground. ket than the 52.23% it held in the 
xkkr third quarter of 1954. 
Yesterday, as the promotion 
We have a very few copies of a reached its climax, Harlow H. 


super-market shopper survey we've Curtice, GM’s president, spoke ov- 
just completed in Cincinnati, Dayton, er the biggest closed circuit tele- 
Columbus and Toledo. If you'll drop vision network in history. From 
us a line today we'll try to get one the IMA Auditorium in Flint, he 
to you. 


,addressed luncheons in 51 GM 
|“plant cities.” Some 18,000 per- 
|sons were said to have attended 
these luncheons as well as 14 oth- 
|er civic luncheons which received 
m@\the program over a special tele- 
| Phone hookup. 


® This aim was stated by GM 
President Harlow H. Curtice at a 


FIRST WATIONAL BANK BLOG., CINCINNATI 2, ONIO 


General Motors man as about 750) 


, press conference on the eve of the, 
company’s No. 50,000,000 celebra- | 
ion. 


| 


ti 


'GM was considering easing its 
sales program to remain under 
'50% of the auto sales. 

| “No, sir,” he replied. “Our aim 
will be to sell aggressively; to 
build the right product, priced 
right; and advertise and sell it 
aggressively.” 

He predicted that demand by 
consumers, with more confidence 
and more money to spend than 
‘they have had this year, will spur 
a rise in the domestic automotive 
market. 

Asked why he expected a bigger 
‘market in 1955, the GM chief re- 
plied: 


| “Because I think the people who 
| were trying to talk us into a de- 
\pression may not have the same 
reasons for trying in 1955 as they 
did in 1954.” 

He reasoned that the absence 
of depression talk will strengthen 
consumer confidence. Combined 
with this confidence, he added, 
will be “more real dollars” in the 
hands of consumers as a result of 
tax relief. 


# In other highlights of the news 
conference in the Detroit Athletic 
Club, Mr. Curtice: 

1. Predicted General Motors’ 
next 50 million cars will come as 
quickly as did the last 25 million 
(since 1940). 

2. Said he expected GM business 
to remain good although its de- 
fense business “will decline im- 
portantly” in 1955 because the 
company has completed or is near 
completion of projects assigned to 
it by the government in 1951 and 
1952. Nationally, however, he ex- 
pected defense contract expendi- 
tures to “carry on at about the 
present level.” 

3. Said he expects Chevrolet to 
“maintain its traditional leader- 
ship in the low-price field” in 
1955. 

4. Said GM “probably will hold” 
for the rest of 1954 the 52.23% 
of the market it held in the third 
quarter of the year and will try 
again for “a fair share” in 1955. 

5. Predicted that ‘on the basis 
of demand for our products,” we 
will have as good a record in 1955 
as we had in 1954 of continuous 
employment at high levels. 

6. Confirmed reports that new 
car bootlegging is continuing but 
that GM’s “hands are pretty well 
tied,” as far as efforts to end it 
are concerned, by refusal of the 
Justice Department to approve a 
GM-proposed clause in dealer con- 
tracts to penalize bootlegging. He 
said he favors legislation to end 
bootlegging, “if that is the only 
way to get it done.” 


_ Mr. Curtice was asked whether | 


Advertising Age, November 29, 1954 


M. M. SCHNECKENBURGER has been 
appointed a v.p. of Joseph E. Sea- 
gram & Sons Ltd., Waterloo, Ont. 
He directs advertising and public 
relations in Canada and all world 
markets, with the exception of the 
U. S., for Distillers-Corp.—Sea- 
grams Ltd., Montreal. 


Gladys Racks Up a 


Two-to-One Victory 


CuHIcaco, Nov. 24—With 531 bal- 
lots received as of today, Gladys 
the Beautiful Receptionist emerges 
the victor by about a two to one 
margin in the great debate: Shall 
ADVERTISING AGE keep the “Gladys” 
cartoon on the editorial page 


(Page 12) or should it be tossed 


out? 
The vote as of today: Keep her 
in, 373; toss her out, 158. 
ADVERTISING AGE printed three 
Gladys cartoons in its Nov. 15 is- 
sue, with a ballot inviting readers 


to decide whether to “throw the’ 


Gladys cartoon out” or to “keep 
the Gladys cartoon in.” 
The voting was spirited, mirror- 


ing near-violent reactions on both 
sides. Many who wanted Gladys 
kept suggested changes or varia- 


tions. 


(Editor’s Note: After we’ve en-. 


joyed our Thanksgiving stuffing, 
we'll give panting readers a run- 
down on some of the comments— 
and if we can make up our mind, 
we might even tell you what we 
plan to do as a result of this in- 
teresting outpouring of public 
opinion.) 


‘(Revlon Products 
Adds Third Agency: 
C. J. LaRoche & Co. 


NEw YorK, Nov. 24—Revlon 
Products Corp., whose entire ad- 
vertising account was handled by 
William H. Weintraub & Co. until 
last August, now has three agen- 
cies. 

Newest is C. J. LaRoche & Co., 
| which was appointed this week to 
| service the Aquamarine lotion and 
|deodorants and Revlon beauty 
products (cleansing cream, night 
cream, etc.). This appointment is 
effective Jan. 1. 

Revlon spends an_e estimated 
| $500,000 a year to advertise these 
products. The Aquamarine brands 
use r.o.p. and co-op newspapers; 
the Revlon creams appear princi- 
pally in magazines. 


s A few months ago Sullivan, 
Stauffer, Colwell & Bayles was 
named to handle Revlon’s Love- 
Pat cake makeups, Aquamarine 
shampoo and_ “Silken-Net hair 
spray. 

However, Weintraub still places 
the major part of the advertising 
of this company, which makes 
about 34 products. Weintraub 
/handles the most heavily adver- 
'tised products such as the lip- 
stick, nail polish, etc. 

Revlon starts a new _ quiz, 
“What’s Going On,” next week 
(Nov. 28) on ABC-TV. Featured 
products on this 30-minute week- 
ly telecast will be Silken-Net 
and Revlon “lanolite” lipstick. 


| Thinking of a 
Gift for Christmas? 


? 


CSTABUSHED 88 
PRESS CLIPPING BUREAU 


BArclay 7-537! 
165 Church Street New York 7, N.Y. 


Has an ideal Loose-Leaf Scrap Book 
with Gold Imprinting. Two Sizes — 
12x 15“—$8.90 or 18’x24’—$20.00 


MAKE YOUR CLIENTS BUDGET HAPPY with {7 


ANIMATED 
TV SLIDES ON FILM 


by 


Why use STILL SLIDES when you can get action — zooms, 


flashes, wipes, etc., at this low price 


10 SECONDS $10 FIL 


PLUS SMALL COST 
OF REPRODUCING YOUR ART 


1323 Se. Wabash, Chicago, Ill. 


Send For A 
Sample Reel Today 


Now! 


NEW YORK °* 


ST 


DETROIT « 


PHILADELPHIA ° 


IN CORPORATE 
AREA POPULATION 


WHEELING (West Virginia) 
INTELLIGENCER a.m. NEWS-REGISTER p.m. 


| Serving and Selling 117,815 People u.s. Govt. CENsuUS 
in Their Corporate Area — First Among West Virginia Newspapers 


Nationally Represented by GEO. A. MC DEVITT CO., INC. 
CHICAGO ° 


PITTSBURGH 
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Seu NnATION tor werren BEADING see es ae eet Bom 


FASTER READING—This ad in the 
Chicago Tribune Thanksgiving Day 
launched the Foundation for Bet- 
ter Reading’s new drive, in which 
a “rapid reading kit” will be of- 
fered the general public for $9.95. 
The foundation has confined its 
services to large corporations and 
management groups until now. 
Richard I. Hirsch & Co., Chicago. 
is the agency. 


Paul Montgomery 
To Be Exec. V. P. 


at McGraw-Hill 


NEw York, Nov. 25—Paul Mont- 
gomery, now exec. v.p., publica- 
tions division McGraw-Hill Pub- 
lishing Co., will succeed Col. Wil- 
lard Chevalier as exec. v.p. of the 
company April 1. Nelson Bond, 
now v.p. and director of advertis- 
ing, will succeed Mr. Montgomery. 
Joseph H. Allen, manager, South- 
ern Pacific division of the com- 
pany, will take over Mr. Bond’s 
job as director of advertising. 

On Dec. 1, Col. Chevalier will 
become vice-chairman of the fi- 
nance committee of tke McGraw- 
Hill board, taking over the opera- 
ting responsibilities of Henry G. 
Lord. In addition, Col. Chevalier 
will function as exec. assistant to 
Donald C. McGraw, company pres- 
ident. He will give up his present 
duties as company exec. v.p. April 
1, but will continue as chief ex- 
ecutive officer of the company in 
the absence of the president. 

Mr. Lord, who has been with the 
company 28 years, was founder of 
Textile World, now a McGraw- 
Hill paper, in 1888. He will con- 
tinue as chairman of the finance 
committee and as a director of both 
the publishing company and Mc- 
Graw-Hill Book Co. 


‘Musician's Guide’ Out 

The first annual edition of “The 
Musician’s Guide,” a new standard 
reference compiled under the di- 
rection of Stephen F. Keegan, has 
been published by Music Informa- 
tion Service Inc., New York. The 
285-page book contains more than 
15,000 listings from “accessory 
manufacturers” to “vocal coaches,” 
covering both popular and classi- 
cal music. Greenberg Publishers 
are national sales agents. Copies 
are available at $2.50 from book 
dealers. 


Kaufman Has Peoples 
A recent item reporting a special | 


Last Minute News Flashes 


‘Reader's Digest’ Lists Criteria for Space Sales 


ve | New York, Nov. 26—The Reader’s Digest, now advising agencies on 


| space allotments given to advertisers, said it was allocating Digest 
space on (1) the amount requested by an advertiser and on his sea- 
sonal requirements, (2) the volume of advertising carried in each clas- 
sification by other magazines according to PIB, (3) the past record of 
an advertiser’s consistency in magazine advertising, (4) the interests 
of readers in the products and services to be advertised, as determined 
by the editors and (5) advertising consistency in Reader’s Digest’s 
international editions. 


Kneeland Shifts from C&P to Anderson & Cairns 


NEw York, Nov. 26—Harvey L. Kneeland, v. p. of Cecil & Presbrey 


.|for the last 14 years, will join Anderson & Cairns as a v.p. and ac- 


count executive Jan. 1. Before joining C&P, Mr. Kneeland was a 
partner in Husband & Thomas, and before that he was on the adver- 
tising sales staff of Conde Nast. 


| eeosnags Ponders Tie with Vitapix: Net Unaffected 


DuMont TV Network.” If it is made, the move will give DuMont 
TV Network, has issued an announcement to this effect: “We are 
considering joining our three stations in membership in the Vitapix 
Corp. This in no way affects the continuation and perpetuation of the 

NEw York, Nov. 26—Ted Bergmann, managing director of DuMont 
freer access to tv motion pictures, it is understood. 


I. C.’s Crowson Heads P. R. Society: Other Late News 


e George M. Crowson, assistant to the president, Illinois Central 
Railroad, has been elected president of the Public Relations Society 
of America. Other officers elected at a board of directors meeting prior 
‘o the start of the annual PRSA conference on Monday were W. How- 
ard Chase, partner in Selvage, Lee & Chase, New York, v.p.; William 
A. Durbin, director of public relations, Burroughs Corp., Detroit, sec- 
-etary, and Ward B. Stevenson, director of public relations, Pillsbury 
Mills, Minneapolis, treasurer. 


e The educational division of Field Enterprises Inc., Chicago publisher 
of ‘‘World Book Encyclopedia” and “Childcraft,” has named Russel M. 
Seeds Co., Chicago, to handle its advertising. 


e Columbia Broadcasting System has signed up Ed Sullivan and 
“Toast of the Town” till 1975. Name of the program will be changed 
to “The Ed Sullivan Show” next fall. 


e Sylvester Cleary, formerly with Bourjois Inc., has joined Sullivan, 
Stauffer, Colwell & Bayles, New York, as account executive. 


e Harry V. Croswell, formerly with Ruthrauff & Ryan, and Samuel 
J. Nield, formerly with Meredith Publishing, have joined the sales 
staff of Ladies’ Home Journal. Mr. Croswell will be in Chicago, Mr. 
Nield in New York. 


e Ben S. Laitin, formerly a v.p. at Cecil & Presbrey, has been named 
an account executive with Grey Advertising, New York. He will work 
in the drug division. 


e Tasty Baking Co., Philadelphia, will sponsor a special Christmas 
show featuring Eugene Ormandy and the Philadelphia Symphony Or- 
chestra Dec. 16 from 8 to 9 p.m., EST. The program will originate at 
WFIL-TV, Philadelphia and will be seen over WATV, Newark; 
WAAM, Baltimore; WILK-TV, Wilkes-Barre, and WGAL-TV, Lan- 
caster, Pa. Time was bought through N. W. Ayer & Son. 


e Alexander Dempster, formerly with the Detroit Times, has joined 
he Detroit sales office of This Week Magazine. 


Endicott Runs Ads in N. Y. Papers Revealing 
He’s Been Fired as Editor of ‘Family Circle’ 


New York, Nov. 24—Robert R. azines.”’ He pointed out that his 
Endicott bought space in the New ad says, “We shall show a loss of 
York Times and the Herald Trib- only three pages for the whole 
une this week to announce he has year (830 in 1954 against 833 in 


Circle, a job he’s held for 18 years. 

His ad (“So..is anyone inter- 
ested?”) says that the current 
average sale of the magazine is 


its 1954 advertising revenue will 
be a record-breaking $12,000,000. 
“Editors,” he said in a letter to 
AA, “usually get fired because 
their magazine is slipping in either 
circulation or advertising, or in 
both. So you may cecnsider it of 
some news interest when an editor 
who has been as closely identified 
with a magazine’s success over as 
long a period as I have been with 
Family Circle is dismissed.” 


a Mr. Endicott blamed his dis- 
missal on “differences in point of 
view about editorial content, both 
in kind and in quantity, between 
the publisher (P. K. Leberman) 
and myself.” He said he had a 5%- 
year employment contract, “which 
had a year still to run after Nov. 


been “fired” as editor of Family | 


newspaper campaign for Peoples|30.” He added that the company 
Drug Stores, Washington drug|“is buying up the balance of my 
chain, handled by N. W. Ayer & | contract according to terms stated 
Son, may have implied that Ayer in it.” 

has the entire Peoples account, ac-| He added that Family Circle has 
cording to Henry J. Kaufman & enjoyed a good year ad-wise, 
Associates, Washington, 


points out that it continues to han-| happening to advertising in the 
dle major prescription advertising other supermarket magazines and 
for Peoples. 


‘in the subscription women’s mag- 


1953).” 

According to Mr. Endicott, Fam- 
ily Circle has “steadily increased 
the types of advertising we have 


_been able to get and have become 
about 4,433,000 a month, and that) 


less and less dependent upon 
grocery-products advertising for 
our revenue.” 

A spokesman for the magazine 
told AA that the reason for Mr. 
Endicott’s dismissal was that he 
and Mr. Leberman “didn’t see eye- 
to-eye.” He said that Harold O. 
Warren Jr., present managing edi- 
tor, would be acting editor until a 
replacement was named for Mr. 
Endicott. 


Ridgway Adds 1; Names Stokes 

Durlacque Mfg. Co., St. Louis, 
has appointed Ridgway Advertis- 
ing Co., St. Louis, to handle its 
advertising. The company, recent- 
ly reorganized, manufactures Dur- 
lacque, a household cleanser. C. E. 
Stokes has joined Ridgway as a 
copy specialist and consultant. He 
formerly was with Gardner Ad- 
vertising Co., St. Louis. 


Named by Howell-Rogin 
Hubert Wilke, formeriy a radio- 


tv director at Roy S. Durstine Inc., 
which: “compared with what has been) 


has been appointed a v.p. of How- 
ell-Rogin Studios, New York tv 
production and sales presentation 
company. 


Storer Broadcasting Atiains FCC Maximum 
with WFTL-TV Purchase; Opens S. F. Office 


WASHINGTON, Nov. 24—A com-! 
plicated, three-way transaction to 
put Storer Broadcasting Co. into 
the high-band business in Miami 
was presented to the Federal 
Communications Commission to- 
day. The plan would bring Storer 
to the FCC-imposed limit of five 
v.h.f. stations and two u.h.f. out- 
lets. 

Storer seeks approval of its pur-| 
chase of WFTL-TV, Ft. Lauder- | 
dale Channel 23 outlet, for $300,- 
000 and of its acquisition of the | 
construction permit of WMIE-TV, 
Miami, Channel 27 station, for | 
$35,410. 

Storer proposes to scrap WMIE- 
TV’s bogged-down plan to get on 
the air (the station, for technical 
reasons, cannot’ broadcast on 
Channel 27 from the Miami “an- 
tenna farm’) and _ substitute a 
1,000,000-watt operation over 
Channel 23. Storer would substi- 
tute Channel 39 for the Fort Lau- 
derdale station. 


as WFTL-TV, an NBC outlet, war 
sold to Storer by Gore Publishing 
Co. E. D. Rivers, former governor 
of Georgia and president of 
WMIE-TV Inc., said the company 
is releasing its construction per- 
mit to Storer to make possible a 
“super power television station” 
in the area. 

Storer plans to increase the 
power of WFTL-TV from 20,000 
watts to 276,000 watts before 
Christmas and will begin con- 
structing a tower and antenna 
with 1,000,000 watt power as soon 
as FCC approval is secured. 

Following FCC approval of the 
purchase of Empire Coil Co. and 
WXEL, Cleveland, and KPTV 
Portland, Ore., (AA, Nov. 1) 
Storer has opened a West Coast 
office in San Francisco. 

Gayle V. Grubb, Storer v.p. and 
formerly managing director of 
WJBK and WJBK-TV, Detroit. 
will organize the West Coast or- 
ganization and direct the San 
Francisco office. 


# Asa result of these recent deals, 
Storer now operates v.h.f. out- 
lets in Atlanta (WAGA-TV), To- 
ledo (WSPD-TV), Birmingham 
(WBRC-TV), Detroit (WJBK- 
TV) and Cleveland (WXEL) and 
u.h.f. outlets in Portland (KPTV) 
and Ft. Lauderdale (WFTL-TV). 
the latter pending FCC approval. 

With the acquisition of WJW 
(am and fm), Cleveland (AA, Oct. 
11), Storer brought its radio op- 
erations up to the approved FCC 
limit of seven am stations. 

At the time of the Empire Coil 
purchase, Storer’s San Antonio 
stations were sold for $3,500,000 to 
the San Antonio Express, which in 
turn sold KTSA (am and fm) to 
O. R. Mitchell, local automobile 
dealer, for $175,000. 

Express Publishing Co. has 
changed the call letters of KGBS 
and KGBS-TV to KENS and 
KENS-TV to associate them with 
its two newspapers. The “ENS” 
stands for “Express-News sta- 
tions.” 


s With Mr. Grubb’s departure, the 
Detroit stations will follow the 
Storer pattern of separate opera- 
tion under individual managers, as 
originally set up in Birmingham 
(WBRC, WBRC-TV). 

Appointed general manager of 
WJBK is Harry Lipson, currently 
assistant managing director and 
sales manager of both properties. 
Bill Michaels has been named gen- 
eral manager of WJBK-TV. Mr. 
Michaels has been serving as man- 
aging director of KGBS and 
KGBS-TV, San Antonio, the sta- 
tions Storer sold to Express Pub- 
lishing Co. in order to acquire 
WXEL. 


STORER SELLS—Frank Huntress Jr. 
(right), president of Express Pub- 


lishing Co., San Antonio, and 
George B. Storer Jr., v.p. of Stor- 
er Broadcasting Co., look over fi- 
nal papers making legal the sale 
of KGBS and KGBS-TV by Stor- 
er to Express Publishing Co. 


eral manager of WXEL, a position 
he has held since the station went 
on the air in 1949. Russell K. Ol- 
sen, general manager of KPTV 
since 1953, will continue to man- 
age the Portland station, which 
was included in the Empire Coil 
purchase. 


44's, NARTB Review 
TV Films Shown in 
Senate Investigation 


WASHINGTON, Nov. 26—Repre- 
sentatives of the Four A’s have 
been invited to join the code re- 
view board of the National Assn. 
of Radio & Television Broadcasters 
at a luncheon here next Thursday. 

The luncheon will take place on 
the second day of the two-day 
quarterly meeting of the code 
board. During the meeting the 
board will review film which was 
presented at recent hearings of the 
Senate subcommittee’s study on 
tv’s influence on juvenile delin- 
quency. 


# Four A’s representatives who 
will attend the Thursday luncheon 
include Ken Dyke, v.p. of Young 
& Rubicam, chairman of the Four 
A’s improvement of advertising 
content committee and director-at- 
large of the association; Harold I. 
McClinton, member of the adver- 
tising content committee and pres- 
ident of Calkins & Holden, and 
August Nelson, Four A’s senior 
staff executive. 


‘Booklist’ Names Govan 


Marion Luce Govan, Evanston, 
Ill., advertising and public rela- 
tions consultant, has been named 
advertising representative of the 
Booklist, published by the Ameri- 
can Library Assn., Chicago. The 
publication began accepting ads 
on its review pages for the first 
time in September. 


Curtice Names Vincent 

Robert E. Vincent, formerly v.p. 
in charge of marketing of the 
Snow-Crop division of Clinton 
Foods Inc., New York, has been 
named marketing manager of 
Curtis Bros. Co., Rochester. How- 
ard T. Cummings is president of 
the company. 


Harry Frier Joins Grant 

In a picture caption Nov. 22 
announcing the appointment of 
Harry W. Frier as a v.p. and ac- 
count executive of Grant Adver- 


Franklin Snyder will continue 
as v.p. of Empire Coil Co. and gen- 


tising, AA inadvertently referred 
to Mr. Frier as Henry Frier. 
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Rates: $1.25 per line, minimum charge 


lines (maximum—two) 30 letters and sp. 
per line. Add two lines for box number. 
preceding publication date. Display class 
column inch. Regular card discounts, siz° 


HELP WANTED 


ART DIRECTOR, is offered opportunity 
in Texas with 25 year established, grow- 
ing agency. He will be a key man on a 
creative team that carries prestige and 
he must be able to work closely with ac- 
count executives at all stages of creative 
planning. This is both an interesting and 
an important job, and the man chosen 
must design with flair ads with ‘‘sell” 
for outdoor, print, mail and display me- 
dia, both consumer and industrial. He 
will not be expected to do finish work. 
Our man will be chosen carefully and he 
must check out only as a top visualizer 
but also as a first class citizen with a 
good employment and personal history. 
Strict confidence, send full resume and 
state salary expected but no samples un- 
til requested. Our staff knows of this ad. 
Box 7197, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 
Established photographic studio needs 
salesman with connections selling fashion 
and illustrative photography. Drawing ac- 
count to established party. NYC. 
MU 2-6360. 
BARNARD’S ALERT EMP. SYSTEM 
NATIONWIDE 
BE SURE AT BARNARD 

Adv. Art Publ’g Research 
Wa 2-2306 202 S. State Chicago 


THE ADVERTISING @ 


RKET PLACE 


$5 sh with order. Figure all cap 
line; upper & lower case 40 
ne Wednesday noon 5 days 
kes card rate of $14.50 per 
frequency, apply on display. 
Seah Nat SEEMS NNER RN TRE 


HELP WANTED 
COPYWRITER 
If ve e under 35, 
If y ve had 2-5 years copywriting ex- 
peri ad agency or magazine promo- 


If \ e to and do write sparkling, not 

pale words, 

If yuld be interested in a position 

as ( ‘iter in the sales promotion de- 

' of a major national magazine, 

Send etter and resume to: 

f 7196, ADVERTISING AGE 
gton Ave. New York 17, N. Y 


LOVERTISING PLACEMENTS 
BOB CRAIG 
EMPLOYERS SERVICE BUREAU 
6 N. Michigan Chicago, Il. FI 6-1155 
‘ ADVERTISING 
ASSISTANT 
« good job with a substantial fu- 


450 | 


Here's 


ture for a young (mid-20’s) copywriter 
with a flair for direct mail and collateral 
material—-folders, broadsides, point-of- 
sale displays. It is in Chicago with a well- 
known national advertiser (TV, radio, 


magazines and newspapers) and will give 
you a chance to show what you can do. 
Send resume, salary requirements and 
recent photograph, if available to 

Box 7206, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 


ADVERTISING MANAGER 
You may be the executive we are seek- 
ing. If so, you'll supervise advertising and 
sal promotion programs of established, 
Byatliy regarded engineering and manu- 
Aacturing firm—one of largest in its field. 
You'll direct activities of large agency 
with complete resources. Your talent will 
help sell our diversified products to con- 
sumer and industrial markets. You'll like 
our Pennsylvania location, our progres- 
sive spirit, our pension and profit-shar- | 
ing, vacation, hospitalization and insur- 
ance programs. Our requirements: an ac- 
tive, talented mind; ambition; successful 
experience in consumer selling and ad- 
vertising. If it sounds promising, 
full qualifications and salary require- 
ments now. 
Box 7194, ADVERTISING AGE | 
480 Lexington Ave. New York 17, N. Y. 


“Our 44th Year” 


ARE YOU READY 


for the 1955 advertising race? This is the 
time to go to the starting line and await 
the signal ‘‘on your mark”’ for advertising 
agency openings to start the first of the 
year. Entry forms are now available. 
Don't let delay handicap you. 


GLADER CORPORATION 


‘“*The Agency's Agency”’ 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


write | 


ART DIRECTOR 

Small agency in Pennsylvania with good 
national accounts needs Art Director. Job 
almost entirely creative; ability to create 
smart modern layouts a must. Ideal living 
conditions in small city. An _ excelient, 
permanent deal for the right man. Mail 
resume °nd salary requirements to 

Box 7203, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 

FRED J. MASTERSON 

ADVERTISING - PUBLISHING 

All types of positions for men and women. 


185 N Wabash FR 2-0115 Chicago 
ACCOUNT EXECS NEEDED! Ohio na- 
tional agency, bursting at the seams, 


needs top-flight men who like to make 
money. Must now live in Ohio, must be 
agency-experienced. Write, stating full 
qualifications. Box 7199, ADVERTISING 


AGE. 200 E. Illinois St., Chicago II, Il. 
Salary wide open. Our employees know 
of this ad. 


MERGE? 


il have three food accounts 


I'd like to merge my agency with an 
individual who will be interested in 
furthering our mutual growth. 

Box 177 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


CATALOG 


Box 179, ADVERTISING 
Chicago 11, Il. 


Small, aggressive, highly-rated Mail Order firm re- 
quires services of man or woman thoroughly experi- 
enced in catalog layout, paste-up and typefitting. This 
person must be capable of handling art work with 
studios and typesetting with typographers. Full time 
or free lance will be considered. Our employees all 
know of this ad. All replies strictly confidential. Write 
fully, including previous experience, in detail. Reply 


MAKEUP 


AGE, 200 E. Illinois St., 


HELP WANTED 


Advertising Age. November 29, 1954 


REPRESENTATIVES AVAILABLE 


ADVERTISING SPACE SALESMAN 
Business paper publisher seeks represent- 
ative for established mid-west territory 
with big gross potential. Prefer 1 year 
agency, 2 years trade paper experience. 
Salary consistent with experience, abil- 
ity. Please send details. Resume. 


Box 7205, ADVERTISING AGE 


80 Lexington Ave. N York 17, N. ¥. | 
: ae Mn rh |The national, pocket-size publication for 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State St. HA-7-1991 Chicago 
WANTED 

Sign salesmen with experience. Choice of 
New York City area or Boston and sur- 
rounding territory. State experience and 
references. Excellent opportunity for right 
men to represent large national man- 
ufacturer of indoor signs and displays. 
All inquiries will get confidential treat- 
ment and prompt attention. 

Box 7186, ADVERTISING AGE 

200 E. Illinois St., Chicago II, Ill. 


t MOLENE PERSONNEL 


SPECIALISTS 
ANdover 3-4424 
| BANKERS BLDG. CHICAGO 3, ILL. 
| PAINT ADVERTISING SALESMAN with 
sales promotion and sales training back- 
| ground. Fine opportunity for young man 
|with old established expanding paint 
|/company in maintenance field. 


Box 7174, ADVERTISING AGE 
200 E. Illinois St., Chicago II, Ill. 


| Wanted PUBLIC RELATIONS DIRECTOR 
Well established Florida agency doing in- 
dustry advertising and promotional job 
for Florida citrus fruits needs man with 
extensive newspaper or other writing 
background, effective speaker and good 
appearance for publicity and public re- 
lations wo k. Apply R. C. Evans, Florida 
Citrus Commission, Lakeland, Florida. 


POSITIONS WANTED 


ADVERTISING SPACE SALESMAN 
with excellent background seeking new 
position. Presently selling space to lead- 
ing food and drug advertisers and their 
agencies in Minn., Wis., Mich. & Chicago. 

Box 7202, ADVERTISING AGE 
200 E. Illinois St. Chicago II, Ill. 


Do you need an architect who can write? 
Arch. grad has 8 yrs creative writing for 
bldg and shelter magazines, 2 yrs PR exp, 
ability as speaker and organizer, broad 
contacts among architects, editors, and 
matl mfrs. Age 35. Will live anywhere 
but prefer medium-sized city. Box 7207, 
ADVERTISING AGE 200 E. Illinois St., 
Chicago 11, Ill. 


IN GOOD JUDGMENT 


Industrial, one trade paper or one indus- 
try. Produced where a dozen failed. Can 
cover Michigan, Ohio, western New York 
and Pa. Headquarters Cleveland. 

Box 7198, ADVERTISING AGE 

200 E. Illinois St. Chicago II, Il. 


BUSINESS OPPORTUNITIES 
SALESMAN’S DIGEST 


professional salesmen is itself for sale; 
but only to a reputable, established pub- 
lisher. Reasonable price, liberal terms. 
For further details write or wire: 
Mal Parks, Sr. 
SALESMAN’S DIGEST, INC. 
1741 Ivar Ave. Hollywood 28, Calif. 


MISCELLANEOUS 


YOUR PRODUCT placed on National & 
Los Angeles Giveaway shows at low cost. 
We also arrange Film Star Endorsements. 
Write Roberts & Gail, 5880 Hollywood 
Bivd., Hollywood 28, California. 


ATTENTION NEW YORK! 


Chicago agency seeks reciprocal 
agreement with top rated small or 
medium size New York agency for 
exchange of prestige address and 
for possible servicing of accounts. 
No other obligation involved. Ad- 
dress Box 181, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Il. 


EXCEPTIONAL MIDWEST 
REPRESENTATION AVAILABLE 


Organization of three experienced sales- 
men with well staffed Chicago office open 
for an established business publication. 
Intensive territorial coverage from Ohio 
thru Iowa on commission basis. Photo- 
graphic and editorial service available. 
Box 182, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING PERSONNEL 
Employer—Employee 
Investigate 
our active confidential service. 
Betty Clem 
CADILLAC EMPLOYMENT 
AGENCY, INC. 

Suite 614 
220 S. State © WAbash 2-4800 © Chicago, Ill. 


Seeking position in sales or marketing. 
At present on president’s staff of large 
appliance manufacturer in charge of Mar- 
ket Research, special studies, and advisor 
on sales problems. Age 33, MBA degree. 
Box 7200, ADVERTISING AGE 
200 E. Illinois St. Chicago II, Ill. 


COPY CONTACT MAN 
29. Imaginative and Creative. Wants to 
relocate in Houston area. 4 yrs. Chicago, 
Ind. Agency and Ad Mgr. background. 
Box 7204, ADVERTISING AGE 
200 E. Illinois St. Chicago II, Ill. 


MAIL ORDER ADVERTISING MANAGER 
Presently employed but desires change. 
Experienced in catalog planning, produc- 
tion, circulation, indexing, inquiry & di- 
|rect selling programs. Available as con- 
| sultant. Box 7201, ADVERTISING AGE 
| 200 E. Illinois St. Chicago I, Ill. 


| Advertising Space Salesman - 16 years of 
|}experience in consumer and trade pub- 
| lications. Outstanding record. N. Y. area 
| desired. 

| Box 7195, ADVERTISING AGE 

| 480 Lexington Ave. New York 17, N. Y. 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 


BIRCH 
ce 
Executive . 


Placement 
Counselors 


marketing decisions? 


and good judgment, you 


bilities by assuming real 


You must have an interes: 
of the trade. Then, if you sho: 


and the kind of young man | 


<p, 
What we have in mind fo: 
since it calls for the special t. 


This is actually a training ; 


manufacturers of consumer p 


MARKETING MANAGEMENT 


Does your present job in advertising allow you to participate in making broad 


shor 


— /-_ 


for top management in one 


respi di 


If you are willing to accept his challenge to your abilities and ambitions, write 
and tell us about yourself. 


Box 18), ADVERTISING AGE 
200 E. Illinois St., Chicago 11, IIL. 


advertising, or you wouldn’ 
happen to be 22 to 27 years of age, a college graduate 
is confident of his own business ability, imagination 


vegin to think seriously of letting us get to know you. 


—— aS 


. rs > ; —e- 
1 is an Opening in marketing .. . 


ts involved in business administration. 


ucts. You will be trained for the increasing responsi- 


bility from the very day you go to work for us. 


t be reading this journal 


an unusual opening 


of America’s outstanding 


Available 
TV DIRECTOR 


Need help in building or operating a de- 
partment? Writing-producing; Client- 
Station Contact Experience. Can solve 
your local and network problems having 
been on both staffs plus directing agency 
department. Will relocate ... Write... 
Box 178 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


WHERE TO FIND 
ABLE EXECUTIVES 


Here in New York’s largest, most 
selective pool of finely-screened, 
high-calibre executive personnel, 
you'll find men of tested abilites for 
every business and industry, in all 
phases of administration, manage- 
ment, finance, research, engineering, 
ne gan advertising, sales, mar- 
eting, merchandising, distribution, 
public relations . . . and at no cost 
to you. Phone or write us about 
our requirements. 

here is no substitute for experi- 


ence. 
The famed 
FORTY PLUS CLUB 
in its 15th year 
220 Srondaey. New York 38 
6 


3- 


NEW TRADE PAPER? 
RE-VITALIZE PRESENT MAGAZINE? 
WANT TO EASE OFF? 


In — forties, approaching peak 
of productivity, this man can put 
across a new magazine (he’s done 
it); re-vitalize a drifting publica- 
tion; or take over the “push” from 
a Publisher who wants to ease up. 
Heaviest on space sates and promo- 
tion, administrative on _ editorial 
ay. circulation, printing, etc. 
op reputation. Recognized as un- 
deviating in demands for high stand- 
ards ll py ethics. The un- 
dersign agent will forward to his 
oe your letter of inquiry. J. 
. Adams, 22nd floor, 20 Exchange 
Place, New York 5, New York. 


PROMOTION 
MANAGER 


Midwest manufacturer of molded 
glass consumer and commercial 
products requires man to de- 
velop merchandising and promo- 
tion ideas. Background should 


eb a2 2 p eee TS 


include industrial design, pack- 
aging, displays, advertising pre- 
mium promotions, market 
| research, etc. Age 28-40. 

Send resumé giving complete 
details on education and experi- 
‘| ence including salary require- 
| ments. All replies will be held 
in strictest confidence. 


Box 176 Advertising Age 
200 E. Illinois St., Chicago 11, Ill. 


1,500 Admen 
Air Problems at 
4A‘s Meet in N. Y. 


(Continued from Page 2) 
stances where the client sees in 
the agency’s marketing operation a 
secondary sales force. Most agen- 
cy marketing men...agree that the 
marketing department should not 
serve as a ‘shill’ for a client in 
attempting te gain distribution due 
to favorable contacts the agency 
may have.” 


s John A. Hise Jr., v.p. of Comp- 
ton Advertising, brought the meet- 
ing up to date on how agency mar- 
keting departments have grown in 
the consumer products field. And 
he added a recommendation that 
agencies hire personnel of sales 
management caliber to make 
thoughtful analyses of the sales 
results of clients as related to the 
marketing potentials which exist. 

“Marketing analysis without in- 
terpretation can be a costly and 
worthless investment of time and 
effort,” he said. 

C. Montagu Miller, v.p. of 
Young and Rubicam, pointed out 
that principles applying to con- 
sumer product promotion apply to 
the durable goods markets as well, 
except tiat the additional hazards 
of high price and considered pur- 
chase make the impact on the con- 
sumer necessarily more impor- 
tant. In his view, agencies should 
(and do) go farther than merely 
devising good promotions. 


# C. Darrell Prutzman, partner of 
Horton-Noyes Co., Providence, 
told the group that the industrial 
advertising agency must get into 
outside marketing activities with 
its clients. He pointed out that 
smaller companies need outside 
assistance more than large ones, 
but unfortunately are less able to 
pay for it. 

Industrial agencies have to do 
field work because their clients 
lack specialists and experience, 
exhibit a wide variety of needs, 
and are closer to the ultimate con- 
sumer than consumer advertisers; 
yet their salesmen must deal with 
expert buyers for very expensive 
equipment. 

Mr. Prutzm™: called attention 
to the number of agencies now us- 
ing the “guaranteed minimum 
earning” contract, which he thinks 
is a good practice which will grow. 
He also pointed out that the client 
may be willing to take a plan from 
the agency and have an outside 
organization do the actual work; 
he drew a satisfied murmur from 
the audience when he mentioned 
that the outside organizations usu- 
ally charged substantially, and 
that the client discovers, when 
|paying it, that his agency’s charges 
are quite modest. 


® Individuals who purchase in- 
dustrial products are human be- 
ings, too, and.subject to the same 
emotional irrationalities as con- 
sumers are, ‘the industrial and 
trade group meeting was told 
Monday afternoon by Albert 
Shepard, exec. v.p., Institute for 
Mass Motivation, Croton-on-Hud- 
son, N. Y. 

Simple price appeals, he said, 
will not in themselves bring about 
the buying decision. Mr. Shepard 
went on to tell his audience that 
the industrial buyer wants to be 
appealed to on the basis of “his 
skill, know-how, his company’s 
usefulness to society and other 
deep-seated needs—not on the 
basis of price alone.” 


® The significance of this for ad- 
vertisers, he continued, is that ads 
must cloak themselves in rational 
appeals but must also appeal di- 
rectly to the subconscious, unex- 
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Devine McDermott 


pressed and often objectively un- being used to bill p.r. clients. 
recognized motivations. 


Kabaker 


AGENCY AND MED!IA—John F. Devine, J. Walter Thompson Co., talks to Tom McDermott, 
Renton & Bowles, before the tv session at the eastern conference of the American 
Assn. of Advertising Agencies. Three members of the radio-television panel are Alvin 
Kabaker, Dancer-Fitzgerald-Sample; Edgar Kobak, consultant and head of the Ad- 


Kobak 


& Bowles, with a 


Seth 


sion administration session. Present from the agency were Gerard Gilard, Harvey 
Zuckerman and Bud Ehlers. 


Gilard Zuckerman Ehlers 


vertising Research Foundation, and William Seth, Lewin, Williams & Saylor. Benton 


high stake in the media, was well represented at the radio and televi- 


“The current few successes of ing, wrestling and musical shows, 


Since industrial products some- 
times offer very little that is dif- 
ferent, for a customer to choose 
from, he said it is advisable to 


® Featured speaker John Sasso, 
v.p., G. M. Basford Co., pointed 
‘out that more and more indus- 
‘tries are demanding public rela- 


21” Color Sets 


‘media controlled programs do not which require relatively little talk, 
'make the rule for the entire day- are the easiest to adapt for non- 


promote through the building of a'tions service. He warned that if 

“company personality” appeal. agencies don’t supply it, others— 
; outside of advertising—will. 

# The value to media men of| Mr. Sasso maintained that an 


adoption of Standard Industrial! agency can make a good profit out. 


Classifications in circulation audits | of public relations if the p.r. de- 


by business publications was| 
stressed by Kenneth L. Walters, 
consultant in media _ planning, 
General Electric Co. 

Taking as his example the fab- | 
ricated metal products field, Mr. 
Walters pointed out that 47 mag- 
azines in 12 Standard Rate & Data 
classifications distribute some por- 
tion of their circulation among 
manufacturers of fabricated met- 
als, but that only nine of these 
books show full SIC _ identifica- 
tion. 


# Adoption of SIC circulation 
breakdowns, Mr. Walters said, 
would permit quick tabulation by 
clerical workers and make it pos- 
sible for media personnel to spend 
a major portion of their time and 
effort on analyzing readership and 
the “editorial climate” each book 
provides. Widespread adoption of 
this method by business maga- 
zines, he asserted, would “help 
make advertising an integrated, 
well-organized part of the entire 
marketing operation.” 

The Copy Chasers, who have 
anonymously evaluated advertise- 
ments in the columns of Industrial 
Marketing for the past 24 years, 
managed to conduct a critical ses- 
sion while maintaining the secret 
of their identity. 

Using a tape recording in con- 
junction with screened projections 
of ads taken from three publica- 
tions, they set forth their views 
and compared their own judg- 
ments with Starch and Readex 
scores racked up by the advertis- 
ing under discussion. 


a “The Dollars and Sense of Bus- 
iness Films,” a study of industrial 
film costs and impact, recently 
published by the Assn. of National 
Advertisers, was analyzed by 
John Flory, non-theatrical films 
advisor for Eastman Kodak Co., 
Rochester, N. Y. He revealed that 
the total number of 16 mm film 
projectors in the U. S. had jumped 
from 50,000 in 1947 to 500,000 last 
year. 


STATUS OF PR IS 
STILL UNRESOLVED 


In the public relations sessions 


Monday morning, it was apparent. 


that there is still plenty of dis- 
agreement about the place of p.r. 
in advertising. 

Hal Davis, v.p., Kenyon & Eck- 
hardt Inc., reported that a poll of 
161 Four A’s agencies drew only 49 
replies, of which 29 said they had 
p.r. departments and 20 said they 
didn’t. The poll also revealed that 
there is a wide variety of methods 


partment is given independent 
status, on a par with advertising 
and marketing. He said that one 
of the reasons why p.r. is often 
slighted is that “top brass won’t 
pay the kind of salary demanded 
by the major-league manpower 
needed.” 

A panel discussion proved how 
widely opinions are divided. Ir- 
win Zlowe, president, Zlowe Co., 
said he didn’t feel that an agency 
of Zlowe’s size could profitably go 
into public relations—except for 
trade promotions and routine press 
releases. 

Frank Delano, v.p. and director, 
Foote, Cone & Belding, merely re- 
ported that FC&B does not have 
a p.r. setup at present, “but this 
doesn’t mean we won’t have one in 
the future.” 


® Edward R. Richer, v.p., Grey 
Advertising Agency, reported that 
his agency has just set up a pub- 
licity-promotion department and 
has already sold several clients on 
the service. He said the depart- 
ment was set up because it was 
found that account executives could 
not handle all the special promo- 
tions run for clients. However, Mr. 
Richer said, Grey still reeommends 
clients to independent companies 
for a broad p.r. job. 

James W. Millard, v.p., Kudner 
Agency, said Kudner is doing more 
and more p.r. work for clients. He 
described public relations as some- 
thing an agency just “grows into.” 


# On the other side of the table 
four agency p.r. executives argued 
strongly for public relations as 
an important sales tool. They 
were: Howard Johnson, v.p., Cun- 
ningham & Walsh; Frank Leonard, 
p.r. director, Campbell-Ewald Co., 
New York; Frank Brill, v.p., Cecil 
& Presbrey; and Richard Fehr, 


& Shenfield Inc. 
Three p.r. 


to help clients. 
| They were: Les Astark, Kenyon & 
Eckhardt, describing the opening 
|of the new Mennen plant in New 
Jersey; Mrs. Lorraine Reid, Bat- 
ten, Barton, Durstine & Osborn, 
who spoke on the introduction of 
the Hamilton space clock; Henry 
Obermyer, v.p., Bozell & Jacobs, 
who outlined the Electric Compa- 
nies Public Information Program; 
and Larry Lowenstein, director of 
publicity, Benton & Bowles, who 
described the “three bears’ pro- 
motion run for Post’s sugar-coated 
cereals. 


‘in and week out, advertising for 
v.p. of Doherty, Clifford, Steers | 
‘away from continuity is hurting 
men and one pv. | 
woman also presented case histo- | 
ries of how this activity has been) 


used effectively 


Steal Show at 


| 
| 


Four A‘s Meet 


dio-tv management and operations|in Canada must be approved by 
|of networks and stations is neces- 


(Continued from Page 3) 

3. “Make rates contiguous day | 
to day as well as contiguous on the 
same day.” 

4. Review the breakdown of less- 
than-hour usage—half hour 60% 
of hour rate and quarter hour 40% 
of hour rate. “Cost studies will 
show that the original percentage 
plan, based on no true cost study, 
was a ‘guesstimate.’ ”’ Also review 
rates in various day and night- 
time segments, he advised. “Times 
and habits have changed since 
1937.” 


@ 5. Review the current station 
compensation plan, which is “a 
road block to any over-all correc- 
tion. Networks need stations, and 
most stations need network serv- 
ice.” 

6. Develop new program con- 
cepts to meet tv competition. 
“Some progress is being made, but 
as long as the same people in me- 
dia and buying groups are also 
responsible for tv, the progress 
won't be important. Tv gets the at- 
tention when the same people have 
a hand in both radio and tv.” 

7. Media should “work toward 
the high total dollar volume from 
the sign-on to the sign-off, but 
with an eye toward a small mar- 
gin of profit for each hour. Real- 
istic rate approach is the answer 
to larger volume...” 


# “Deals should be killed by all 
networks and stations. A rate card 
that is sound should never be 
broken in any way. The buyer is 
as guilty as the seller. And be- 
tween them, they can kill radio 
a i 

9. Networks, stations and repre- 


sentatives should work as a 
“united team’ to build a_ solid 
foundation. 

10. “Continuity made radio 


strong—once a week, five times a 
week or seven times a week, week 


52 weeks in each year. The trend 


radio and it is hurting tv as well. 
Continuity is the secret of success 
of good advertising.” 

11. The trend toward control of 
programs by networks is dangerous 
in the long run. Selling participa-| 
tions without the interest of the} 
buyer in the improvement of the | 
program will tend toward a grad-}| 
ual weakening of the program| 
structure. ! 

“No one group of people in one} 
organization can look after pro- 
gram improvement from early 
morning to late evening. Radio 
grew strong because of the compe- 
titive interest of the advertiser 
and his agency in the program pur- 
chased. 


to-day operation. Let’s not weaken | English speaking audiences. 
the one great factor that made ra-| 2. A production affiliation with 
dio the success it became in a few a local company simplifies matters 
years.” in such countries as Canada and 
Mexico. 

3. Remember that commercials 


= 12. Complete separation of ra-. 


the Department of Health and 


sary for the success of each media. 

“If it is not done, it won’t be 
long before economics will force 
this to happen with separate own- 
ership as the eventual result. If 
economics doesn’t force it, the gov- 
ernment will, because strong net- 
works and stations are needed in 
war and in peacetime.” 

In an aside Mr. Kobak indicated 
that agencies too might profit by 
having different people sateen 
to radio and tv. 

The foreign market and televi-| 


Welfare, and that advertisers and 
| agencies are forbidden to have a 
|hand in programming in England. 
| John F. Devine, J. Walter 
Thompson Co., characterized the 
contract agreed upon in broad out- 
lines last week by the tv networks 
‘and the American Federation of 
/Television & Radio Artists as a 
|*good” one. He urged agency men 
to act as union observers when 
called upon to do so. 

The session was presided over by 
L. T. Steele, administrative v.p. 


sion were the topic of Rodney) for radio and tv, Benton & Bowles. 


Erickson, Young & Rubicam v.p., 
who pointed out that markets out- | 
side the U.S. must be developed 
if business is to continue to ex- 
pand. He predicted that television 
will play a major role in this 
expansion. 

Mr. Erickson advised agencies 
to use low-pressure commercials 


SEND F 2. 
YOUR PRODUCT fo A 
TO COLLEGE! olleg fax 
SAMPLING 
PROGRAM 


delivers your product to college 


in countries where tv advertising 
is just getting started and to keep | 
in close touch with overseas oper- | 
ations. Frequent on-the-spot visits | 
are necessary, he added. 


s Other suggestions made by the 
Y&R executive: | 
1. If language is a problem, box-_ 


and university students 


START BRAND LOYALTY ON 
THE CAMPUS — REACH 
250,000 STUDENTS 
ANNUALLY 


TRAVEL-PAX INC. 
225 lafayette St. 
N.Y. 12, N.Y. 

WA 5-9996 


_ NEW SALES HELP 
for food advertisers 


+ cal 


Find out how — 
the 


ROANOKE. 


newspapers cooper- 
ate to insure the 
greatest results from 
food advertising! © 

Explained dramati- 
callyinanew, 
brochure ‘Roanoke 
Market Development 
Plan” - . 


COOPERATIO 
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“You have done an excellent job. You have 
covered the field thoroughly. The photography is 


excellent.” 
WARREN C. GILES—President 


National League 


“This magazine presents the sports picture in a 
unique manner, and, in my opinion, should sat- 
isfy the demand for coverage of all sporting events 
in one publication that a tremendous number of 
sports-minded people of this country have been 
seeking.” 

HANK GREENBERG—General Manager 
Cleveland Indians 


“The American sports scene has seen some amaz- 
ing accomplishments in the past few years. How- 
ever, the four-minute mile and SPORTS ILLUS- 
TRATED have made the greatest impact on the 
public in 1954.” 

Max WINTER—General Manager 
Minneapolis Lakers 


“After reading every article... I wish to express 
my pleasure and to congratulate you... The 
arrangement of articles, illustrations, opportuni- 
ties for instruction, and wide coverage of sports 
are exceptionally good.” 


Percy C. ROGERS-—Secretary 
U. S. Lawn Tennis Assn. 


“Your recent article titled ‘You Should Know’ 
was both factual and helpful. I sincerely hope your 
delightful magazine continues on its high plane.” 


PAUL RUNYAN, 
Annandale Golf Club, 
Pasadena, Calif. 


“Boy, I'm really impressed. What a book! It is 
without doubt the finest sports publication that I 
have ever come across.”’ 


KEN McCKENZIE—Publicity Director 
National Hockey League 


“You have most expertly, handsomely and inter- 
estingly captured the great outdoors and put it 
in words and pictures. In addition to making the 
world of sports more interesting to all practitioners 
of sports, I am certain your magazine will be re- 
sponsible for making more sportsmen and sports- 
women out of spectators.” 


THOMAS R. ROONEY—Manager 

National Sports & Boat Show, 

San Francisco, Calif. 

“¢SPORTS ILLUSTRATED supplies much vital, unique, 
and entertaining material.” 

Tom WHITLEY—WBRC-TV Sports Director, 

Birmingham, Alabama 


“Having followed all sports closely for some forty 


years I wish to congratulate you and your organi- 
zation for putting together such an outstanding 
magazine. 


‘That there has been a need for one has been 
well known. That you have succeeded in creating 
such a very fine one comes as a pleasant surprise, 
one that will be well received by sports lovers 
in every category.” 


FRANCIS D. OUIMET, 
Wellesley Hills, 
Massachusetts 


“| have enjoyed each issue thoroughly and 


think that you have reached just the proper bal- 
ance of factual reporting, well-chosen pictures, 
amusing fiction, and accurate and complete sports 
results. I intend to save my complete file, and 
_ over the years it will be invaluable statistically.” 


JOHN REED KILPATRICK 
Madison Square Garden 


“I'm not one to make comparisons, but I do 
know what I like. I have enjoyed each issue of 
SI. It is a high-class, well-planned publication. 
Everyone interested in any kind of sport should 
find much of interest in every issue. My fellow 
Tennesseean, Herman Hickman, is doing his usual 
swell job.” 


HENRY R. (Red) SANDERS 
Head Football Coach, UCLA 


“Already | can see where your magazine will be 
an invaluable reference piece for fellows in my 
business. I plan to have each year’s 52 copies 
bound into a volume in our newspaper bindery 
and keep them for all kinds of aid. A good example 
is the Landy-Bannister article. There is informa- 
tion there I’ve never before seen in one package. 
I want to keep it where I can get to it when I 
need it, and I plan to... It should prove to bea 
great service to sports in general, and it is certain 
to add a lot of dignity to the field.” 

BILL MAYER, 
Daily Journal-World, 
Lawrence, Kansas 


“Took liberty to quote a bit from your nice issue 
as I have been writing a Kansas trotting saga. 
Will look forward to seeing some more issues. 


Well got up.” 
PETE LIGHTNER—Sports Editor, 


Wichita Eagle 


W. W. Holman, Advertising Director, SPORTS ILLUSTRATED, 9 Rocketelier Plaza, New York 20, N. Y, 


“| find your magazine most beneficial for back- 


ground material on my nightly Sports Review 
television show. I have never missed reading an 
issue of SPORTS ILLUSTRATED since its first 
publication. I am happy to give SPORTS ILLUS- 
TRATED a good word at any time, for I believe 
it to be the best of its kind.”’ 


TED REINHART—WFBG Sports Director, 
Altoona, Pa. 


“It is impossible to comment adequately on the 
magazine as a whole and do it justice, but two 
things do stand out in my mind—first, there is 
about 50% more in each issue than I expected 
there to be, and each article, no matter what the 
subject, is interesting; second, you are going to do 
a lot to expand participation in many sports be- 
cause you make them sound like so much fun!” 


W. H. Day, 
Pacific International Yachting Assn., 
Vancouver, B. C. 


“You certainly have touched all the bases, light- 
ing the scoreboard in most every sport. I’ve found 
that SPORTS ILLUSTRATED is quite popular 
with the teen-aged high school students, and also 
the adult group.”’ 

Ep NICHOLS, 


The Salisbury Times, 
Salisbury, Md. 


“SPORTS ILLUSTRATED definitely is nobody’s baby. 
It was born grown up!” 


JOHNNY ErP—NBC Sports Editor, 
Chicago 


1 Pek inte SAR lik SOM ic, hier Reed og Peta cath Sah gm cee "At Mele ely eRe ete Tk a ae. ei Ea A ae aN Kile Jule We A coe ghee Sh Salley ci: Wear et Ts ao fags Pa meente hs Aes Wee ca Seba tan ar lie Bese yey se ae 
Bee ok mee Pr yt oe ae Ye ot GEN Ad SENT Sead Be hes Oe th ee ERS i eS Re Ne te Pe rc Tie Pie de 5 Ler A Ie, HAR er ie ; Se A ie it Ae Gi ehh MOR Ser ST ae RE Ree oe, ae ign Y s toe, ASSN Se dedaeds DE Vee SIs. cp Peder: Cheek Sek meee AOR 4 OS dy nt er A eR We ty ee ek ees 
SDS A ges i E Sonate pein aero arte. ie Rie ES aut Pays Cost orate teeing Say Es es cap oh hg EA ie ries * ROL eS act ist par Mee Sema i Mea tis ce ok HL es as peeps (ts Real gamed ee ait) ee ea x - Pete ake SB Ae as ota 
BAN Ae), Pee ie eA a toon Ba emt fe ah pr Tia age Regan! Do aim anal SE es eee. A A . Mee Spt aay Se ag ety meme gay oe Mies Meas rigl Mat eta ee OLE ecw oe Nate ter? tu eae watts AY TRIE BA 
oe Ea ie eS 4 Ue ae ee ree ec etre See A tee pene aad esotSate Me Race Gs i ay wae : nny eens b TES ty Wek ee, a ae ay teks: 5, oF i SRA RNY gt Dar paar aN ta a a Wee OM Matt Se, tox, Re tee te a ‘ea pica, Pm 
pabesneries! | " e.g Eg | On TO Mee} pote > eas x ‘ Soy a rues Ea yee , ; . : ia é Fi, H 3 ore. Fi a Aa ee ee stead r eee ene Rae ly sa 
nee ae si : Pet me ig Be Sibi A peo hig NU Wis ee aR tees Tt PR er ec pM eae te es Tay tee CNM ole Siler = PRN Gee: Be oy erga ae 
Or ve : ope "ae | | aE S Sete 
Der er, oe ; AS RGR ag Tm 
bi gece —_— aa ioe = A EFT ATTN PT ee ~ an pte kha 
5 Gavteige pares: 
me epee: 
Rear” or eS 
Rae i ee 
‘oe Ba al ee 
oS CO CRN ae ES Sa ae ee Ce aa 
BS ge RSS ae, RS ae nue ae BS A Cha ore," <i ets ae 
2 pee rk Pee ae <a Bee. Sav Sgt ye oa Sysop noes Re ee 
Redes sh See es Si ears , . See 8 ec oa Tee os ae 
Sosa ots ue. ee RES ee ie Ne eae 4 oe 
ee RE es ee Bes 5 cee. me ee. fe akan Fy. a OS BP. cee 
ee ae Pa : Be oe Se : ee. e a Sess cone - x 
ake nen BS sake ae Ros ks aes so an an 
Ra gs : os, Beh ce as fae os eo ot gee 
EGS ines Be.) eR Rr - Pay ae Game Oe APS 
BS heas Sc gae oe Ree ARR: J eras: Rie PS SX Sige bs 
Seas. Sects # re Vase a 3 a Bae pact Stic ae Saree ae 
BN Rn te un te hg are % ee. Bae eek, ie 8 oat ae a ats Cees 
| a ee ee aie ee ae Fae gine 
Se GX es ka oe OCT GaN aan ee Pros. ie ee 
4 A ; aes Re iret ae a3 Rigg Se Re oe ‘3 ee are tan 
“Be ee Oe Bs Sara EB ee * ee kee Bee 
cg ae es ee See See ER Lee ae 
SIRE gk ae Ra ot Cheaters ae SS RE et une < 
es mores ae Ye ee ik gs ee secede: 
OS BSc S eke & ae Gena Raters Seas 
Se oye ee ee ph as oe 
See : Be ee Bore » ; oe 
ae : ° ae a se be oe Bak 2 28 gens Stes aa re J 
eS oe Eos. Eee eee ate rds oes 
7 = aie 
7 ae = 
se # ieee 
eee) ae es 
eae ae i eae 
Beas r j et 
oe e at ee 7 
= gs on mre Ape 
Spier oe 7 
eta. Ee fae 
yerrey ara Se y 
ae ee Paaet kA 
ths ia a ne 
a a ee Sy ES 
en ae Fos ork 
s a Be 3 
abide i; 
8 
“a 
me 
a” Bo . ss = = a 
ree: ret a 
co th she en 
a She Raat 
ners. Me eT ah PY 
: ea itatar nes 
mnie pe 
ace Bee! Vs 
© Palais 
ann fs 
ee 
se ee 
Ge ey 
ee Fads ake Tee " 
eae ieee GS See 
fod een sce 
* ahd irre es, her 
5 él pk Soke eet 
eas Boies Pie 
a A fi ag Go en 
a ee wi 
o> rere ean 
‘sie ta) ean joa 
ce Bee Ss! 
C: SEER ft ee ee 
oe ers ha Petes 
ie eigen. ee 
ne Peale Sad te 
el a 
aaa mac 
wi : ae 
By Sl ee 
ae gad ates ce ee 
i See eo ih 
es Poa ; Obs’. Wisi: 
alle piss Wy 
ie eee pert 
1. ie Bereta ct 
ot 2 ee ee in 
— eae ae 
ae: Selene a 
ke oA a ae 
aie ee. Sie 
pen gy Cs) ala ae 
tht Ve oe 
; a i er  eoAl 
i ene ee” re. . 
i caer See a 
Spee ae. tae 
ae a mie radii, dete ha! 
er ocr eees 
oS Ba ii Brey ae 
A af ne pret me 
a i eae . oi ; 
7 | ence 
: : abreast. 
rs § : Pe as oh tig 
: Si aes dns 
: WEEKLy Pr scen if aa: 
7 t= he gt Ne 
J ae 
Gr CYEMOER 25 . sa 
- ‘ eres. 
et a + 1954 a ae 
‘ ite at Site a et 
Me fhe eee pm 
ee ay er hal e 
es a eae 
ate oS 
pee perc be Lu sr gc eth 
Soy eh'¢ R a ips I se 
ae a Res ‘ore 
an is meee, TE 55 hc 
aie a ~y ae 
ee eee y ay 3 ek 
eee ae oe Oe Site 4 ome 2 Aired oa 
on te : ee Ly 2 bh a 7 ; Me eae 
a Be iO Natives hut Shes er Ae ees or me 
ire a a ae ae me 
OMe ead PN eens Pie tk gee : Sa 
SOR . a Bag ites Sg a. 
ye ‘ x ~ gel ‘ : ae 
, “ ae Se . * 
Ee. ss / r " ae 
: : wv od (Ze. ft ‘ ite 
7 ! P . - i : J fae 
ree : eS - is me ; 
tar ‘ a ae % 
a > de Satna ari ee : 
— Paes % 
i ah, e ems . “a ua ici . : 
A eylieugy - is os + ai Lo 
—_— ic ~ «PR 
reste? ee a8 ie ~*~ % 
ai Tel Sa Aedes Kink 
— tag WEE. rons — 
se aM 4 ee ae : 
¥ - cea SSP * “J 
Je — s 
aa “ Mn 4 # “< ‘ 
a. *. ~e dicted ee : 
2 bi Soe eee =a . 
A * ee, eas * =a 
ve aac r ; 
| i | . a | 
ra . : Rear 
on " i ae ee 
ee ge eed i 
: ot ay = ; 
a es (Out _ _* 
a every Thursda ¢ Ae 
oa . ae! 
ai , 2 Jo 
ee pe 
: i r . . . : : 
x : i - ‘ é + 3 y ¥ : * 7 r, - ie AS ~ = ”~ 4 > PY 
‘ ‘ z . : , ‘ = ee ae =e ae os Rete et oe ig % Rieu fie, ¥ £ ¥ nl 
arate ee eg aS NET a ap Geet ae se EW beste 7 ert ot. i x et ‘ £ Z 4 : doe ae ae as ae . Q bd * ee é 7 0 a aR RR ee Si eee ae Oe 
= is a ‘ 4 ; : oad et ee ear tah hes = ee hls ti = Oae oe ie ae Ee mee 
t aA (a Shae to Fag 5 Et be “i Tete 2 Pech PY: +. GUS Le. be * My we \ . ne Setar 1 ” Aa 4 1 eit be Reais Tees fhe a a Sis 3 j is 7 53: ys ci : ‘ ee 4 mit * : “#, é Bs Set Eater: : ‘ 
gn Spee es et 3 (Beets &: SEEN Ng aM ee Hoa fe Pern LPR E®, ted ates. sith. a haf en NR ch re Eee Tock Cs Be acl ee at oe Aa Wore EES See ee eligi eh Oe A OP, cm Ph hh Toke ES ok BB eee ae ee pac raans. Mee eae 
fa coh Bg Ole (eR SI Sp aie AA wm Rah St Re Se pee IRE EY Ma gu, DT ARE : roe Ate Gif PAGAIM,. aire ec aes ‘ Nee RTA CEOS BW, Bess eae is, erase goes aoa no a Sinks aeade dy 2 hn eign CO? Peabo ye Perma aes “SpA Re eat le Ngee pt rem Segre etiam nae 
- a an. eel “ F. ss, US 


